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Every  day  one  our 
women  readers  has  her 
big  moment  in  print. 

Her  letter  or  essay 
becomes  the  “guest 
column”  for  the  News  I 

Lady  feature  in  the  I 

Chicago  Daily  News.  I 

An  unique  new  forum  V 

for  homemakers.  A  creative 
sounding-board  for  their  ideas,  hopes, 
and  gripes. 

Nearly  100  letters  a  day  cross  the  desk 
of  our  News  Lady  editor,  and  only 
one  can  be  published.  But  every  one  of 
them  offers  invaluable  insight  into  the 
expanding  world  of  feminine  involvement. 


HH  H  .  Today’s  Eve  has 

WM  H  many  faces,  and  these 

^1  I  letters  reveal  more  of 

fi  them  each  day.  Teen- 

»  ■  age  bride.  Ninety-four  year 

■  old  great-gran'dmother.  Working 
V  wife  in  the  inner  city.  Wealthy 
socialite  from  the  suburbs.  Many 
of  their  offerings  are  so  good  they’ve 
been  picked  up  by  our  clients. 
Often  a  provocative  thought  from 
one  of  these  letters  suggests  the  theme 
for  an  important  feature  article. 

We’ve  always  contended  that  a  good  news¬ 
paper  talks  to  women,  not  at  them.  Our 
News  Lady  column  proves  something 
more.  A  good  newspaper  listens  to  them,  too. 


The  Chict^  Daily  News 

The  friendly  one 


This  Is 

P-l  Territory! 


A  HEARST  NEWSPAPER 


bresen/ed  Nationally  by  Key  Market  Advertising  Representatives 


The  Seattle  Post-Intelligencer  means 
business  in  fifteen  of  the  nation’s  rich¬ 
est,  fastest  growing  counties.  The 
Golden  15  of  Western  Washington 
State— over  2  million  people— have  a 
buying  income  of  $6  billion  dollars  a 
year  and  that’s  an  increase  of  $1%  bil¬ 
lions  during  the  past  six  years.  They 
comprise  67%  of  the  population  of  a 
state  whose  rate  of  employment  is  ris¬ 
ing  at  double  the  national  average. 
Their  permanent  civilian  employment 
is  over  800,000.  To  cover  them,  you 
need  The  Seattle  Post-Intelligencer. 


In  eleven  of  the  fifteen,  the  P-I  leads 
the  second  Seattle  daily  in  circulation. 
In  the  14  counties  outside  of  King,  it 
reaches  55%  more  households  daily 
and  26%  more  households  on  Sunday 
than  are  served  by  Seattle’s  second 
paper.  If  you’re  looking  for  sales,  P-l 
territory  is  your  territory! 

Post-Intelligencer 

THE  VOia  OF  THE  NORTHWEST^ 


iQLLAR  MARKET 

e  Golden  15  Counties 
Western  Washington 


In  Rochester,  the  action's  downtown. 


Downtown  Rochester  is  undergoing  dra¬ 
matic  changes.  Changes  reported,  ana¬ 
lyzed,  and  led  by  Rochester's  two  news¬ 
papers  of  distinction.  The  Times-Union  and 
Democrat  and  Chronicle. 

Just  one  example  of  that  leadership  is 
the  Better  Rochester  Building  Contest,  spon¬ 
sored  by  the  newspapers  to  stimulate  orig¬ 
inal  design,  construction  and  remodeling, 
and  to  encourage  the  preservation  of  city 
landmarks.  Each  year  owners,  builders, 
and  architects  are  rewarded  for  outstand¬ 


ing  contributions  to  the  city. 

Combine  that  kind  of  leadership  with 
the  drive  of  the  SKILLionaire  and  his  pride 
in  his  community,  and  you  get  action.  Ac¬ 
tion  you  can  see  in  a  revitalized  and  boom¬ 
ing  downtown  shopping  area.  Action  you 
can  see  in  exciting  additions  to  the  Roch¬ 
ester  skyline,  like  Midtown  Mall,  Xerox 
Tower  and  impressive  new  office  and  shop¬ 
ping  complexes. 

Action  sparked  by  Rochester's  action 
newspapers. 


The  Times-Union  BmorratanAarhmnidk 

Rochester,  New  York  Members  of  the  prize-winning  Gannett  Group 


Kemp  Creative 
Engineering 
wifi  reduce 
your  cost  of 
remelting 
stereo  metal. 


Kemp  engineered  automatic  remelt  systems 
eliminate  manual  handling  of  plates.  Molten 
metal  is  stored  at  casting  temperatures  for  pipe 
line  delivery  to  the  casting  furnaces.  You  save 
time,  reduce  wasted  floor  space,  and  apply  heat 
at  maxiixium  efficiency. 

Whether  you  heat  with  gas  or  electricity,  Kemp 
engineering  provides  melting  efficiency  at  lower 
manpower /fuel  costs. 

Write  for  Brochure  K-30  and  get  Kemp’s  slant 
on  remelting  stereo  metal.  The  C.  M.  KEMP 
Manufacturing  Company,  Dept.  17,  Glen  Burnie, 
Maryland  21061. 

K^IMIP 

CREATIVE  ENQINEERINO 


EDITOR  &  PUBLISHER  CALENDAR 


APRIL 


7-9 — Ohio  Circulation  Managers'  Association,  Holiday  Inn,  Painesville. 

7-9 — Inter-State  Circulation  Managers  Association,  Hotel  Hershey,  He 
Pa. 

10-13 — Associated  Court  and  Commercial  Newspapers.  Skyline  C 
Club,  Tucson,  Ariz. 

12-13 — Oregon  Newspaper  Publishers  Association  Advertising  Confe 
Cosmopolitan,  Portland. 

16-18 — Illinois  Daily  Newspaper  Markets  Retail  and  General  Adveitisil 
Managers  Workshop.  University  of  Illinois,  Urbane. 

16-19 — American  Society  of  Newspaper  Editors,  Shoreham  Hotel,  Wash! 
ton,  D.C. 

18- 19 — New  Jersey  Press  Association  Circulation  Conference,  Empi 
Motel,  Asbury  Park,  N.  J. 

19 —  Pennsylvania  Newspaper  Publishers  Association  District  I.  Holi 
Inn,  Allentown,  Pa. 

19-20 — Louisiana  Press  Association,  Monteleone  Hotel,  New  Orleans. 
19-20 — Sigma  Delta  Chi  Region  9  Conference,  Albuquerque,  N.M. 

19- 21— Region  3  National  Press  Photographers  Association.  Statler  Hilt: 
Hotel,  Washington,  D.C. 

20 -  National  Newspaper  Awards  Dinner,  Royal  York  Hotel,  Toronto. 

21- 23 — Northern  States  Circulation  Managers'  Association,  Minneapolis 
21-23 — Pacific  Northwest  Association  of  Classified  Advertising  Manogei 

Bellingham,  Wash. 

21-28 — International  Want  Ad  Week. 

2 1 - May  3 — Seminar  for  telegraph  editors  and  copy  desk  chiefs,  Ameri 
Press  Institute,  Columbia  University,  New  York. 

22 —  Associated  Press  annual  meeting.  Waldorf-Astoria  Hotel,  New  Y( 
22-25 — American  Newspaper  Publishers  Association,  Waldorf-Astoria  Ho^ 

Now  York. 

26-27 — Iowa  Association  of  City  Editors.  University  of  Iowa,  Iowa  City. 

26-27 — Iowa  Associated  Press  Telegraph  Editors  Association.  Des  Moines. 

26-28 — Sigma  Delta  Chi  Region  1 1  Conference.  Tucson,  Ariz. 

26-28 — Florida  Associated  Press  Association.  Sheraton-Jacksonville  Hoh 
Jacksonville. 

26- 28 — California  Press  Association.  Fort  Bragg,  Calif. 

27- 28 — Hoosier  State  Press  Association  newsroom  seminar.  Poplars  MIdto 
Motel.  Bloomington. 

27-28 — Kansas  Associated  Press  Wire  Editors  Association.  Lawrence. 

27- 28 — South  Dakota  Associated  Press  Managing  Editors  Associatiol 
Watertown. 

28 —  ^Texas  Circulation  Managers  Association  (West).  Windsor  Hot 
Abilene. 

28-30 — William  Allen  White  Centennial  on  the  Mass  Media  in  a  Free  Sj 
ciety.  University  of  Kansas,  Lawrence. 

28-May  4— Journalism  Week,  University  of  Missouri,  Columbia,  Mo. 

30 — Canadian  Press  annual  meeting.  Royal  York  Hotel,  Toronto. 


MAY 

1-3— Canadian  Daily  Newspaper  Publishers  Association.  Royal  York  Hote 
Toronto. 

1-5 — American  Women  in  Radio  and  Television.  Century  Plaza  Hotel, 
Angeles. 

3 — Pennsylvania  Newspaper  Publishers  Association  District  2.  Holiday  lri‘ 
Wilkes-Barre. 

3-4 — Sigma  Delta  Chi  Awards  Banquet  and  Region  3  Conference.  C  c* 
Beach,  Fla. 

4>-5 — Wisconsin  Associated  Press  Sports  Writers  Association.  Executive  I  nr 
Sheboygan. 

5 — Texas  Circulation  Managers  Association  (North-Northeast).  Bale 
Hotel,  Dallas. 

5-17 — Seminar  on  Sunday  Newspapers.  American  Press  Institute,  Columbi 
University.  New  York. 

8-11 — Accredited  Home  Newspapers  of  America.  Americana  Hotel,  B; 
Harbour,  Fla. 

10-11 — Annual  Journalism  Institutes.  Wisconsin  Center,  Madison,  Wis. 

12- 15— International  Newspaper  Promotion  Association.  Sheraton  Hote 
Rochester,  N.Y. 

13- 15— Pacific  Northwest  International  Circulation  Managers  Associati  r 
Chinook  Hotel,  Yakima,  Wash. 

13- 17 — International  Federation  of  Publishers  (FIEJ).  Kyoto,  Japan, 

14- 19 — National  Newspaper  Association.  Statler-Hilton,  Los  Angeles. 
18-18 — Newspaper  Personnel  Relations  Association.  Americana  Hotel,  B= 

Harbour,  Fla. 
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‘Better  Ideas  Now 


We’ve  accepted  the  challenge  to  present  a  daily  newspaper  in  complete  tune  with  today’s 
social,  scientific,  political,  industrial  development  and  projections.  That’s  why  so  many  of 
our  readers  are  so  loyal.  We  keep  them  informed.  We  watch,  listen  and  report  the  news  in 
every  edition  and  we  are  continually  fitting  new  ideas  in  the  way  we  ’package*  the  total  for 
them.  With  us  ’’Better  Ideas  Now”  has  been  and  will  be  our  guide  to  better  newspapering. 


Find  people’i  participating  tportt  intereit 
in  onr  area.  Answer:  An  outstanding  Golf 
Section. 


Everyone  talks  of  youth  market.  Answer: 
Special  pages  every  Tuesday  and  Friday 
for  school,  college  group,  plus  full  sports 
coverage. 


;ia+ior 


.  •  Career  Women  are  increasing  in  our  area, 
'•  need  home  economics  help.  Answer: 
Annual  Cooking  School  directed  to  them. 


SpectaColor  for  medium  sise  local  news¬ 
paper  and  advertisers.  Answer:  Develop¬ 
ment  with  Safran  Printing  Co.  of  off-set 
method  well  in  price  range  for  practicality. 


A  better  idea  for  your  advertising 

In  Michigan’s  concentrated  market-within-a-market.  The  Pontiac  Press  delivers  the 
customers!  Get  our  full  story  about  the  advertising  investment  so  exceptional  you’ll  get 
the  idea,  too  .  .  ,  there  IS  more  business  for  you  here  in  Pontiac. 


The  Pontiac  Press  —  Represented  by  Sawyer,  Ferguson,  Walker  Co, 


( 


i 


i 
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What  happens 
when  a  store  drops 
trading  stamps? 


Read  this  news  release  from 
New  York  University 


For  R9l9&SQ_:. 

What  happens  to 
a  supermarket  drop 
Does  a  stamp  drop 
the  consumer? 

A  study  published  in  the 
issue  of  New  York  University 

.e, 

were  not  maintained. 

Prof  F.  E.  Brown  of  Peni 
University's  vmarton  School 

Finircfaid  commerce  based  1 

..nnriusions  on  39  price  che 


food  prices  when 
j  trading  stamps. 
lUKur  well  for 


The  Sperry  &  Hutchinson  Company 
Since  1896 


umn 


Compiled 

★  ★  ★  ★  ★By  Don  Maley  | 

Do  maps  really  help  readers  locate  places  in  the  news?  What 
Hillier  Krieghbaum,  Journalism  professor  at  New  York  Universitd 
asked  his  class  to  locate  Khe  San,  the  besieged  U.S.  base  in  Sout] 
Vietnam,  46%  correctly  placed  it  “in  the  northwest  corner”  of  thl 
country.  30%  thought  it  was  in  the  “Mekong  delta  region,”  whiy 
13%  guessed  it  might  be  “on  the  coast  line  near  the  D.M.Z.”  11^  j 
goofed,  placing  it  “a  few  miles  south  of  Saigon.”  .  .  .  Bulletin  foi 
the  “Jet  Set” — If  you’ve  run  out  of  happenings  and  6nd  you’ve  gil 
some  spare  time  around  the  Easter  holidays,  why  not  visit  Merainej 
Caverns,  Stanton,  Mo.  (55  miles  southwest  of  St.  Louis)  for  tu 
“First  Underground  Easter  Sunrise  Service”  in  history?  After  hy^ 
singing  in  the  100-million-year-old  hole-in-the-ground  you  may  retii| 
to  the  cavern’s  “World’s  First  Underground  Press  Club”  for  lik* 
tions.  You  might  see  at  the  bar  a  few  lobster  trick  newsmen  whl 
don’t  want  to  be  bothered  by  sunlight  during  their  off-duty  hours. 


Th*  Catholic  Courier  Journal  (Ro¬ 
chester,  N.Y.)  ran  this  item  by  Bishop 
Fulton  J.  Sheen,  under  the  subhead  "New 
Testament  News” — "The  four  Evangelists 
were  the  first  newspapermen  of  Christian¬ 
ity  and  St.  Paul  was  the  're-write  man'  ”. 
Who  was  tha  editor,  as  if  we  didn't 
knaw  .  .  .  The  St.  Paul  (Minn.)  Pioneer 
Press  made  the  following  boo-boo  in  Bill 
Farmer's  column— "Unless  the  phone 
company  wants  more  trouble,  it  had/ 
Well,  at  least  it's  "P'S"  thenyWall,  at 
least  it  "P's”  than." — Must  hare  been  a 
recording/Must  have  been  a  recording. 
.  .  .  The  Alexandria  (Va.)  Daily  Town 
Talk  carried  not  one,  but  two  (count  'em) 
goofs  back-to-back.  On  page  3  a  large 
ad  advertising  man's  pants,  sneakers, 
shoes  and  sweaters,  neglected  to  tell 
readers  the  nante  of  the  store.  On  page 
4,  the  flop  page,  a  HEADY  HEAD  ex¬ 
claimed  "Internal  Revenue  Service  Will" 
— Will  what  You  ask,  just  will,  that's  all. 
And  they  can.  .  .  . 


An  organization  called  “World  Chapter  No.  1,  Order  of  29-crs,| 
limited  to  those  “short-changed”  on  birthdays  by  being  bom  o 
February  29  is  headed  by  Kenneth  L.  Simons,  managing  editor  ( 
the  Pittsburg  (Kans.)  Headlight-Sun.  (Now  there’s  a  bright  nan 
to  light  up  a  masthead.)  The  organization  was  founded  40  yea; 
ago  by  another  Kansas  editor.  .  .  .  HEIADY  CAPTION  over  h-coluir. 
pHoto  of  cars  caught  in  heavy  snowfall  during  rush  hour  tralHi 
“They  Also  Swerve  Who  Sit  and  Wait.” — Indianapolis  News. 


HEADY  HEIADS:  “Losing  By  A  Whisker:  Some  Persons’  Beard 
Cost  Them  Their  Jobs” — Wall  Street  Journal  .  .  .  “Bra  Maker! 
Skepticism  Is  Nothing  But  A  Bust” — Chicago  Sun-Times  . . .  “Phorf 
Stuff  Put  Over  On  AT&T” — Reading  (Pa.)  Eagle  .  .  .  The 
Britain  (Conn.)  Herald  ran  this  head  over  a  story  on  Ma^chu.sct 
banning  Beano  (Boston  Bingo) :  “Bean town  Beans  Beano”  .  .  .  Thl 
Hartford  (Conn.)  Courant  scored  twice.  Under  a  picture  of  gul! 
on  a  riverfront  railing  was  the  cutline:  “Waiting  Their  Tem?”  Ov^ 
an  editorial  about  ^nator  Ribicoff’s  neutrality  in  the  Democrat]} 
presidential  race  was  the  simple  coined  word — “Mejohnedy.”  . 
“Girdle  Theft  Results  in  ‘Stretch’ ”— St.  Paul  (Minn.)  Dispatch  . 
“Precautionary  Measures  Flush/Toilet  Trouble  Down  the  Drain”-} 
Arizona  Republic.  ...  On  a  story  detailing  that  Arab  shieks,  insteaf 
of  hoarding  gold,  have  turned  it  into  Ali  Sahib  Blue  Chips,  tl 
Chicago  Daily  News  headlined  “By  Allah!  Abou  Ben  Bullion  folt 
golden  tent.”  .  .  .  Obviously  intoxicated  by  the  story — on  an  • 
campaign  for  champagne — a  Chicago  Tribune  copyreader  buhbli 
forth  with  this  corker:  “Champaign  Ad  is  a  Corker.”  Whether  ti 
Trib  editor  frothed — or  hit  the  ceiling — is  unknown.  We  hope 
instructed  his  copy  chief  in  the  proper  spelling  of  “champagnfj 
.  .  .  “Wrigley  Fi|^ts  Inflation — by  Gum” — Chicago  Tribune. 
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Whom  Do  You  Like? 

The  professional  |K)llsters  are  com|jeting  vigorously  to  tell  the 
American  public  what  its  preferences  are  with  respect  to  assorted 
candidates  real  and  imagined  not  only  as  nominees  of  the  two  parties 
but  as  ultimate  choices  of  the  voters  on  Election  Day.  They  are  testing 
the  candidates’  popularity  against  each  other  within  each  party  but 
also  against  the  possible  nominee  of  the  opjx>sition  party. 

Leave  it  to  a  British  gambling  establishment,  however,  to  steal  a 
march  on  the  pollsters.  Instead  of  rejwrting  how  the  people  feel  now 
about  the  assorted  candidates,  a  London  bookmaker  is  saying  which 
one  will  win  in  November  and  quoting  the  odds  to  back  it  up. 

If  the  gamblers  turn  out  to  be  right  our  pollsters  ought  to  find  out 
how  large  the  sample  was  and  how  the  system  works.  Just  think  of  all 
the  money  television  advertisers  could  save  with  the  new  system  if  they 
could  pick  a  show  that  is  sure  fire  to  win  high  ratings. 


cnaner  Member,  Audit 
Bureau  of  Circulation* 

Member,  Americaa 
Buaineaa  PreM  Inc. 
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a  Mo.  aeerace  net  paid  December  31,  1967—35,3 
Renewal  Rate  76.16% 


Tho  Oldotf  Publifhors'  and  Adverfitan' 
Nawtpapar  in  America 

With  which  hat  bean  margod:  Tha  Journaliij 
attablithad  March  22,  1884;  Navrtpapardo. 
attablithad  March,  1892;  tha  Fourth  btaii 
March  I,  1894;  Editor  &  Publithar,  Juna 
1901;  Advartiting,  January  22,  1925. 

Exacutiva  Editor:  Jerome  H.  Walker 
Atfociate  Editort:  Lenore  H.  Brown,  RicharJ 
Friedman,  Donald  W.  Maley,  Jerome  Hi 
Walker  Jr. 

Midwatt  Editor:  Gerald  B.  Healey. 

Pacific  Coast  Editor:  Campbell  Watson. 
Washington  Correspondent:  Luther  A.  Hus' 
Advartiting  Manager:  Ferdinand  C.  Teubni 
Sales  Representatives:  William  F.  Hamilton 
R.  Steven  Ward.  Earl  W.  Wilken,  John 
Wilson. 

Advertising  Production  Manager:  Bernadett 
Borries. 

Assistant  to  tha  Publisher  and  Promotion  Ma 
agar:  George  Wilt. 

Circulation  Director:  George  S.  McBride. 


Reversed  Fields 

In  the  early  days  of  the  Fair  Trial  vs  Free  Press  controversy  much 
publicity  was  given  to  the  British  system  and  the  pre-trial  protection 
it  allegedly  provides  defendants  in  all  cases.  The  suggestion  was  made 
that  the  U.S.  could  copy  that  system  profitably. 

What  a  mistake  that  would  have  been! 

Just  as  we  have  been  doing  in  tliis  country  through  changes  in  the 
rules  of  the  American  Bar  Association,  the  British  have  been  taking 
steps  also  to  keep  information  out  of  the  press  in  the  mistaken  belief 
it  will  protect  the  rights  of  defendants. 

They  have  Icanetl  so  far  over  backward  on  this  issue  in  England  that 
a  man  pleaded  guilty  to  murder  and  was  sentenced  to  life  imprison¬ 
ment  in  a  court  session  lasting  one  minute.  His  “rights”  to  secrecy  on 
publication  of  pre-trial  information  were  protected  so  thoroughly  that 
the  public  knew  nothing  of  the  case  until  sentencing. 

It  is  not  too  much  to  speculate  that  the  same  thing  can  hapi^en  in 
the  U.S. 

The  course  of  justice  must  be  reported  step  by  step  including  pre¬ 
trial  processes  or  the  public  interest  will  never  be  served. 


Alfonse  and  Gaston 

The  current  television  controversy  about  whether  more  than  one 
network  should  cover  an  important  event  live  and  in  full  (such  as  a 
Congressional  hearing)  reminds  us  of  the  old  Alfonse  and  Gaston  act: 
“After  you,  Alfonse.”  “No,  you  first,  Gaston.”  Etc.  The  theory  being 
profounded  and  tested  is  that  all  three  networks  should  not  all  cover 
the  same  news  event  at  the  same  time  but  should  give  the  viewing 
public  a  choice. 

It  reminds  us  of  the  time  the  managing  editor  of  the  Herald  called 
the  managing  editor  of  the  Tribune  and  said  he  was  thinking  of  send¬ 
ing  a  reporter  down  to  City  Hall  to  cover  the  City  Council  meeting 
but  not  if  the  Tribune  was  going  to  duplicate  the  effort. 

C^an  you  imagine!  ! 


Classified  Advertising  Manager:  John  Johnson 
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He  We$  Talking  About 
Vietnam,  and  Then  .  .  . 

Shanks,  Buffalo  Evening  Naw% 


'No  Tima  tor  Any  Personal 
Partisan  Polities' 

Yardley,  Balfimoru  Sun 


'Gave  Proof  Through 
the  Night  .  . 

Herblock,  Washington  Post 


THE  NUMBERS  GAME 

I’d  like  to  take  very  specific  exception 
0  statements  attributed  to  Harold  Gully, 
Pulilic  Relations  Director  of  the  Leo  Bur- 
lett  Co.  in  an  article  headed  ‘“Forget 
Vaiional’  Suburbans  Advised”  (March 
16). 

Mr.  Gully  seems  to  have  contradicted 
linisclf  in  the  grossest  terms.  He  claims 
[hat,  “We  (at  Burnett)  don’t  buy  by  the 
numbers  anymore;  there  is  a  far  more 
Wphisticated  basis  for  media  selection.” 
lie  proceeds  to  devastate  his  own  state¬ 
ment  with  a  series  of  cost-per-thousand 
Bgures  for  tv,  radio  and  large  metropoli¬ 
tan  newspapers  as  opposed  to  suburban 
newspapers  “pricing  themselves  out  of 
consideration  in  media  plans.”  Now  if  this 
Isn’t  the  numbers  game,  I  wonder  what 
is! 

One  is  tempted  to  ask  Mr.  Gully — “Cost- 
ter-thousand  what?"  It  seems  to  me  he 
might  better  have  addressed  himself  to  his 
later  statement — “I  believe  that  your 
inedia  (suburban  newspapers)  exists  be- 
uiuse  it  fulfills  a  human  need.”  Had  he 
[ollowed  this  expression  to  its  logical  con- 
:lusion  he  would  then  have  been  led  to 
jualitative  rather  than  quantitative  judge¬ 
ments  of  all  media  under  consideration, 
irhi(  h  is  probably  the  missing  ingredient 
in  Mr.  Gully’s  numbers  game. 

Ted  Rathbone 

Sales  Manager, 

Katz  Newspaper  Sales, 

New  York,  N.Y. 


RACISM 

Characteristic  of  the  racism  running 
rampant  at  some  white  and  all  black 
levels  is  the  letter  of  Elinor  Diane  Harvin, 
which  concludes  with  a  threat:  “But  un¬ 
less  the  white-controlled  press  aids  in 
building  black  self-esteem,  which  you  had 
a  hand  in  ignoring  practically  out  of  ex¬ 
istence,  you  might  just  need  a  pistol  or 
horsewhip  in  your  desk  drawer.” 

Remarks  like  this  have  already  resulted 
in  many  pistols  in  desk  drawers,  automatic 
rifles  and  shotguns  at  home,  and  a  great 
willingness  to  use  them. 

Jack  K>eass 

Long  Beach,  Calif. 


Short  Takes 


EXCHANGE 

Mauldin,  Boston  Globa 


Cdnsilmed  internally,  children  can 
end  up  deathly  ill — or  just  plain  dead. — 
Pensacola  (Fla.)  Journal. 


OPEN  SESAME 

During  my  recent  tenure  as  Associated 
Press  correspondent  in  the  Capital  Bu¬ 
reau  at  Tallahassee,  I  found  that  a  hyline 
was  an  open  sesame  to  news  sources. 

Legislators,  much  like  people,  more 
readily  discuss  newsworthy  matters  with 
people  they  know.  Moreover,  legislators, 
even  more  than  most  people,  delight  in 
seeing  not  only  their  names,  but  also  their 
thoughts  and  their  priceless  words  in  the 
paper. 

As  a  matter  of  fact,  once  legislators 
realized  that  their  words  were  published 
accurately,  as  is  AP’s  wont,  they  tended 
to  seek  out  the  AP  newsmen  with  other 
newsworthy  items. 

Consequently,  I  had  a  standing  order 
in  my  bureau  that  every  AP  newsman 
covering  the  Legislature  write  a  bylined 
story  every  cycle. 

Douglas  P.  Starr 

Treasurer’s  Office, 

State  of  Florida, 

Tallahassee,  Fla. 


At  Kansas  State  in  Manhattan,  Kan., 
she  saw  150,000  Kennedy  fans  crowd 
into  a  field  house  built  to  hold  13,000. 
At  Kansas  University  in  Lawrence,  she 
watched  20,000  supporters  jam  a  field 
house  designed  to  hold  170,000. — Wash¬ 
ington  (D.C.)  Star. 


Headline:  Roquepine’s  Owner  Ponders 
Where  to  Begin  Stud  Duty.  —  Long 
Island  Press. 


ON  NATIONAL  LEVEL 

Thank  you  for  your  coverage  of  the 
recent  PNPA-IAMA  advertising  confer- 
:n(e  in  Lancaster  (E&P,  March  9).  The 


The  program’s  elimination  of  persons 
between  the  ages  of  21  and  64  would 
save  approximately  $6  million,  he  said. 
— Suffolk  Sun. 


ead-in,  using  Mel  Tharp’s  remarks  about 
'y,  was  most  appropriate  and  one  which 
lewspapers  must  adopt  on  the  national 


The  increase  would  bring  the  number 
of  military  and  semi-literary  forces  in 
South  Vietnam  to  almost  900,000  by  the 
end  of  the  year. — St.  Paul  (Minn.)  Pio¬ 
neer  Press. 
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LB  J  ‘Bombs’  Press  With  Blockbuster  Headline 


I  Washington 

The  White  House  press  corps, 
the  newspaper  bureaus  and  of¬ 
fices,  the  wire  services  and  the 
radio  and  television  correspond¬ 
ents  knew  that  Sunday  (March 
31)  was  to  be  one  of  the  busiest 
Sabbaths  since  December  7, 
1941  when  the  Japanese  bombed 
Pearl  Harbor,  but  they  didn’t 
know  until  about  9:35  p.m.  that 
they  had  two  of  the  biggest 
stories  of  this  or  any  election 
year  to  handle. 

One  was  the  announcement  by 
President  Johnson  that  he  had 
ordered  a  letup  in  the  bombing 


of  North  Vietnam  in  a  new  bid 
to  Hanoi  to  open  peace  negotia¬ 
tions. 

And  there  was  the  “bombshell” 
statement:  “I  shall  not  seek  and 
will  not  accept  the  nomination 
of  my  party  as  your  President.” 

The  press  corps  had  been  told 
on  Saturday  that  President 
Johnson  was  going  to  make  a 
television  speech  at  9  o’clock 
Sunday  evening.  That  informa¬ 
tion  came  when  reporters  were 
called  to  a  presidential  press 
conference  in  the  Rose  Garden. 
They  were  told  to  be  there  at 
11  o’clock  and  most  of  them 


were,  but  it  was  noon  when  the 
President  showed  up. 

The  President  was  relaxed 
and  at  ease  as  he  answered 
questions.  He  called  several  re¬ 
porters  by  their  first  names. 
Helen  Thomas  of  United  Press 
International  was  “Helen”; 
Clark  Mollenhoff  of  the  Cowles 
papers  was  “Clark”;  Robert 
Pierpont  of  CBS  News  was 
“Bob”;  Sid  Davis  of  Westing- 
house  Broadcasting  was  “Sid.” 

A  Truthful  ‘No’ 

Most  of  the  questions  were 
about  Vietnam  and  the  Presi- 


i  COPLEY  PAPER  SWITCHES 


\  Sacramento  Union  Plant  Puts 
Offset  in  *Big  League  ’  Picture 


By  Campbell  Watson 


ji  Sacramento 

The  venerable  Sacramento 
Union,  a  Copley  Newspaper 
since  May  11,  1966,  makes  a 
dramatic  and  spectacular  con¬ 
version  to  offset  publication 
April  8  in  a  newly-completed 
four-story  plant  on  Ae  m^ern- 
ized  Capitol  Mall. 

With  90,000-plus  circulation, 
the  moming-Sunday  Union  be- 
|:«omes  the  largest  offset-printed 
daily  newspaper  in  the  United 
States  and  Canada.  There  are 
nearly  400  offset  dailies. 

For  the  Union  it’s  still  another 
step  away  from  conventional 
newspaper  publishing.  A  com¬ 
puterized  photocomposition 
method  is  being  employed  for 
total  “cold-type”  production. 

The  significance  of  the  Union’s 
transition  became  evident  during 
a  pre-inauguration  conference 
in  the  office  of  Carlyle  Reed, 
publisher  of  the  morning  and 
Sunday  newspaper,  one  of  16  in 
the  Copley  grroup. 


Started  A  Year  Ago 

!  James  S.  Copley,  chairman  of 
;  The  Copley  Press,  committed  the 
;  organization’s  full  strength  to 
an  aggressive  program  of  de¬ 
veloping  the  California  capital 
daily  to  its  fullest  potential  and 
immediately  expanded  its  facili¬ 
ties  and  staff. 

Charles  Wahlheim,  assistant 
^  to  the  publisher,  mentioned 
'  several  “firsts”  in  the  new  plant. 
I  {Continued  on  page  10) 


INNOVATIONS  mark  tha  new  offset  plant  of  the  Sacramento  Union, 
historic  daily  which  first  gained  gold  country  fame  as  "the  Miner's 
Bible."  Eight-unit  Gom  Metro  press  is  checked  by  Sid  Burgess, 
pressroom  superintendent. 


dent  told  the  group  that  he 
would  answer  them  in  his  Sun¬ 
day  television  speech.  When  he 
was  asked  if  he  would  announce 
that  he  was  going  to  run  again, 
he  said  “No,”  a  truthful  an¬ 
swer  to  the  question  as  it  was 
asked. 

Forewarned,  reporters  flocked 
to  the  White  House  early  Sun¬ 
day  evening  to  obtain  the  text 
of  the  speech.  It  was  given  out 
about  7 :40,  at  least  an  hour  and 
a  quarter  before  delivery.  Those 
w'ho  were  to  write  leads  for 
morning  papers  dashed  to  their 
offices  or  to  desks  in  the  press 
room  and  typewriters  began  to 
clatter. 

They  had  only  the  part  of  the 
speech  related  to  the  change  in 
war  policy  in  respect  to  de- 
escalation  in  Vietnam. 

Fifteen  minutes  before  the 
President  was  to  go  on  the  tv 
screen,  networks  technicians 
“rehearsed”  him  in  his  White 
House  office,  with  particular  at¬ 
tention  to  his  position  when  he 
gestured  or  turned  to  the  tele¬ 
prompters  so  that  he  would 
always  be  visible  to  the  tele¬ 
vision  audience. 

Only  four  reporters  were  in 
the  pool  of  correspondents  pres¬ 
ent  in  the  office  while  the  Presi¬ 
dent  spoke.  They  were  Helen 
Thomas  of  UPI,  Douglas  Cor¬ 
nell  of  AP;  Savile  Davis  of  the 
Christian  Science  Monitor,  and 
Clifford  Evans,  of  Metromedia 
stations.  Thus  the  wire  services, 
the  special  correspondents,  and 
the  electronics  media  were  rep¬ 
resented. 

When  the  transcript  of  the 
full  speech  was  given  out,  there 
were  around  100  reporters  in 
the  crowded  press  room  and  the 
anteroom  of  the  White  House 
offices.  One  reporter  described  it 
as  a  “mad  house,”  another  saw 
it  as  “organized  pandemonium.” 
There  was  pushing  and  shoving 
and  much  rushing  around  but 
since  both  the  reporters  and  the 
White  House  staff  knew  what 
they  had  to  do  confusion  was 
much  less  evident  than  when 
Bobby  Kennedy  speaks  to  a 
squealing  mob  of  juveniles. 
White  House  reporters  are  ex¬ 
perienced  and  they  do  not  panic 
when  a  news  bomb  is  dropped. 

There  are  a  few  among  the 
press  corps  who  will  confess  that 
they  were  always  sure  that 
President  Johnson  would  with- 
{Continued  on  page  51) 
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Offset  Plant 

(Continued  from  page  9) 


Ground  was  broken  for  construc¬ 
tion  just  a  little  more  than  a 
year  ago.  Installed  in  the  new 
plant  is  a  Goss  Metropolitan 
press  capable  of  printing  128 
pages  collect,  64  with  full  color. 
The  press  has  a  rated  speed  of 
60,000  copies  an  hour  and  has  a 
high-velocity  hot  air  dryer. 

While  most  plants  do  not 
have  opportunity  to  re-equip  at 
once  in  both  composing  and 
press  room  areas,  this  has  been 
possible  at  the  Union,  Wahl- 
heim  said. 

The  Union  has  the  advanced 
IDAB-Milgo  electronically-con¬ 
trolled  plastic  shrink  wrap  mail- 
room  system  as  well  as  the  ad¬ 
vanced  IBM-1130 — Photon  713/ 
560  composition  system. 

The  automated  roll  film  proc¬ 
ess  camera  is  equipped  with  a 
pin  register  system;  there  is 
automatic  processing  equipment 
in  all  darkrooms;  a  single  proc¬ 
essor  handles  both  continuous 
tone  and  high-quality  work.  For 
color  work  there  is  the  RCA 
Graphic  70  scanner,  and  a  com¬ 
plete  color  registration  system. 


Critical  Path  Method 


The  printer  will  generate  as 
many  copies  as  desired. 

Classified  uses  ATF  Photo¬ 
chase.  Photon  machine  output  is 
pasted  down  on  styrofoam  chases 
and  ads  cut  as  desired. 


Automated  Darkroom 


In  the  building  program  was 
CPM — the  critical  path  method 
— of  scheduling  the  press  instal¬ 
lation,  which  was  handled  by 
Copley  Newspapers  engineers. 
The  technique  is  to  schedule 
production  so  that  first  things 
are  done  first,  with  economies  in 
time  and  money.  In  this  case  the 
center  was  the  press,  explained 
Robert  S.  Chuck,  industrial  en¬ 
gineer  who  gained  his  apprecia¬ 
tion  of  CPM  with  the  Air 
Force. 

A  photocomposition  system 
was  selected  over  hot  metal  after 
a  study  of  a  production  method 
which  would  meet  10  criteria, 
Wahlheim  said. 

The  Union  wanted  to  meet  the 
needs  of  the  market,  both  adver¬ 
tisers  and  subscribers;  to  estab¬ 
lish  and  maintain  a  strong  com¬ 
petitive  position;  respond  favor¬ 
ably  to  other  competition,  espe¬ 
cially  television,  and  sought  a 
framework  for  evolution  into 
technological  developments. 

A  member  of  the  new  genera¬ 
tion  of  computers  was  selected. 
This  is  the  IBM  1130,  fed  by 
Fairchild  TTS  perforators.  The 
computer  generates  hyphenated, 
justified,  and  formulated  tape 
at  either  of  the  three  Photon 
713/10  Textmasters  or  the  Pho¬ 
ton  560  display  machine.  The 
operator  does  not  touch  the  out¬ 
put  until  it  is  ready  for  pasteup. 

The  proofing  system  uses  a 
3M  process  camera  to  generate 
microfilm  type  aperture  cards. 


The  black  and  white  and  color 
darkroom  is  completely  auto¬ 
mated.  Equipment  includes  the 
Versamat  black  and  white  film 
processor,  a  Durst  enlarger  for 
screened  prints  to  be  processed 
on  Ektamatic  print  processor, 
Choremenega  enlarger  for  color 
transparencies  and  Hyrotube 
processor  for  color  negatives. 

There  are  no  sinks  in  the  edi¬ 
torial  darkroom  system.  Nor  are 
there  sinks  in  either  the  pri¬ 
mary  or  secondary  systems  of 
the  color  separation  system. 

The  process  camera  system  is 
designed  to  provide  camera- 
ready  copy  to  the  press  in  about 
15  minutes.  The  specially  de¬ 
signed  Chemco  Two  Marathon 
camera  accepts  full  page  paste¬ 
up  from  composing  room  and 
automatically  exposes  the  page 
onto  a  roll  fed  film.  This  roll  is 
automatically  cut  for  page  size, 
dropped  into  the  automatic 
processor  and  delivered  dry  in 
the  open  room  for  platemaking. 
One  man  can  operate  this  cam¬ 
era  and  no  one  has  to  be  in  the 
darkroom. 


Platemaking 


custom-designed  pin  register 
system  declared  to  be  the  first 
in  the  industry. 

Registration  begins  in  the 
composing  room,  follows  through 
all  camera  and  platemaking 
functions  and  continues  on  the 
press.  The  Union  uses  a  Chemco 
roll  film  camera  equipped  with 
a  special  punch  in  the  back  to 
insure  that  the  film  which  is 
used  to  expose  the  plate  is  part 
of  the  total  system. 

The  Metro  press  is  equipped 
with  special  pins  that  make  it 
easy  to  lock  up  the  plates  in 
register.  Most  of  this  system  was 
produced  by  Chesley  Carlson. 


Four-Color  Units 


The  RCA  Graphic  70  color 
scanner  is  designed  as  a  pri¬ 
mary  component  of  the  color 
separation  system.  It  will  pre¬ 
pare  three  or  four-color  separa¬ 
tions  in  a  matter  of  minutes,  and 
is  capable  of  such  specialties  as 
complete  color  removal. 

The  backup  system  for  color 
separations  includes  a  Durst 
camera,  photometer,  and  custom 
designed  controls  enabling  per¬ 
formance  of  the  separation  and 
screening  in  a  single  direct 
operation.  This  system  will  back 
up  the  scanner  system,  absorb 
peak  loads  and  handle  late  news 
color  shots. 


In  Plastic  Wrappers 


Platemaking  activities  include 
the  basic  newspaper  and  the 
commercial  systems. 

In  the  basic  system,  page  size 
film  from  the  process  camera  is 
placed  in  one  of  three  Colight 
Scanex  machines  to  expose  the 
printing  plates.  The  plates  then 
go  to  the  Western-Litho  plate 
processor  where  the  image  is 
produced,  the  plate  is  dried  and 
gummed  automatically. 

In  the  commercial  system,  spe¬ 
cial  color  quality  and  long  run 
plates  are  exposed  on  a  Douthitt 
machine  and  then  introduced  into 
a  3M  plate  processor.  The  plates 
are  dried  and  gummed  by  hand. 

Color  registration  is  assured 
to  be  simple  and  routine  by  a 


Final  Witnesses 


I 


On  S.1312  Must 
Await  New  Date  St 


Four  of  the  eight  units  of  the 
Goss  Metro  press  are  four-color 
units.  Equipment  includes  an¬ 
other  of  the  plant’s  firsts,  a 
double-width  newspaper  de- 
sigrned  Overly  dryer.  This  en¬ 
ables  printing  with  high  quality 
set  inks  on  coated  stock. 

The  press  has  the  ability  to 
inset  SpectaColor.  It  is  listed  as 
the  only  Metro  with  this  capac¬ 
ity. 

Digital  high  speed  pasters  are 
used  to  reduce  waste  and  main¬ 
tain  a  constant  output  rate.  Spe¬ 
cial  features  include  an  auto¬ 
matic  one-button  startup  to  im¬ 
prove  quality  control,  a  Lincoln 
pump  for  black  ink  and  a  Bald¬ 
win  Automix  system  for  the 
fountain  solution. 

The  nation’s  first  IDAB  lap 
stream  conveyor  from  Sweden 
carries  printed  products  from 
the  pressroom  to  an  IDAB  stack- 
master,  where  bundles  are 
created.  Variable  sizes  are  pos¬ 
sible. 


Washington] 
An  unexpected  change  in 
Senate  proc^ure  threw  sand  is 
the  gears  of  the  Judiciary  Sub¬ 
committee  on  Antitrust  and- 
Monopoly  last  week  and  delayed] 
indefinitely  the  final  hearing  ou 
the  Failing  Newspaper  Act.  ] 
Late  Thursday  afternoon  thtj 
leadership  decided  that  tha 
Senate  would  meet  at  9  a.nu 
Friday  to  debate  the  tax  bill.  No 
committees  w'ere  given  consenn 
to  meet  on  Friday.  I 

The  subcommittee,  of  whicw 
Senator  Philip  A.  Hart  is  chaiw 
man,  had  scheduled  a  Friday^ 
hearing  on  S.1312,  the  bill  to 
exempt  from  the  antitrust  laws 
joint  operating  agreements  ofl 
newspapers  in  situations  when 
one  of  the  publications  was] 
threatened  with  failure.  This 
was  to  be  the  last  of  some  2® 
hearings  that  began  last  July, 
The  witnesses  scheduled  wen 
Donald  F.  Turner,  Assistant  At¬ 
torney  General  in  charge  of  the 
Antitrust  Division,  and  Pa 
Rand  Dixon,  chairman  of  th 
Federal  Trade  Commission.  A1 
Bruce  Sagan,  publisher 
weekly  new'spapers  in  Californi 
was  waiting  to  submit  a  sta 
ment  in  opposition  to  S.1312. 


Transcripts  Available 


Stacked  bundles  are  carried 
automatically  by  conveyor  to 
IDAB  shrink  w'rap  stations  and 
tunnels.  There  plastic  is  wrapped 
around  each  bundle  and  quickly 
sealed. 

The  sealed  bundles  are  di¬ 
rected  through  a  system  of  con¬ 
veyors  to  one  of  four  telescopic 
conveyors  on  the  loading  dock. 
A  Milgo  control  system  enables 
the  route  driver  to  place  a 
plastic  card  in  a  slot  on  the  dock 
and  obtain  automatic  delivery 
of  his  draw. 


The  Hart  committee  has 
busy  schedule  of  hearings  o 
other  measures  and  has  not  bee: 
able  to  reschedule  the  final  hear 
ing  on  the  Hayden  bill.  Th 
prospect  is  that  it  will  not 
held  until  after  the  Easter  rece 
of  Congress  and  may  be  delay 
until  May.  Turner,  Dixon  an 
Sagan  will  be  the  witnesses. 

The  transcripts  of  hearing 
have  b*»n  printed  and  are  avail 
able  from  the  Government  Print¬ 
ing  Office.  They  are  in  three 
parts.  Parts  1  and  2  may  be 
purchased  for  $1.75  each  and 
part  8  for  $1.50.  Orders  should 
be  sent  with  checks  to  the 
Superintendent  of  Documents, 
U.S.  Government  Printing  Office, 
Washington,  D.  C.,  20402. 


Reflecting  preparations  for 
the  future,  the  Union  plant  has 
a  small  “hole”  in  the  pressroom 
floor  at  the  delivery  end  of  the 
100-foot  long  press  which  stands 
38  feet  high.  This  is  insurance 
toward  that  day  when  a  w^ay  is 
found  to  collect  the  products  of 
tw'o  presses  at  full  press  speed. 

There’s  also  pit  room  at  each 
end  of  the  press  for  an  addi¬ 
tional  four  units.  And  a  pit 
adjacent  to  the  8-unit  Metro  is 
ready  for  the  day  when  a  second 
press  will  be  required. 


Kiplinger  Editor 


Washington 
Theodore  R.  Drury  has  been 
appointed  an  associate  editor  of 
the  Kiplinger  Washington  Let¬ 
ter,  published  by  Kiplinger 
Washington  Editors  Inc.  Drury 
formerly  was  an  associate  editor 
of  Nation’s  Business,  a  reporter 
for  the  St.  Louis  Globe-Demo¬ 
crat,  and  chief  of  publications 
for  the  Office  of  Economic  Op¬ 
portunity. 
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rusade  by  Hearst  Newspaper 
trives  for  Insurance  Reform 


By  Orman  L.  Vertrees 

Staff  reporter,  Seattle  Post-Intelligencer 


Seattle 

Anyone  who  has  tried  to  read 
his  insurance  policy  knows  what 
a  lush  jungle  of  fine  print  and 
legalese  the  company  lawyers 
have  cultivated. 

So  it  was  with  some  mis¬ 
givings  that  I  entered  that 
jungle  some  years  ago  on 
assignment  by  the  City  Desk  of 
the  Seattle  Post-Intelligencer,  a 
Hearst  newspaper. 

Our  editors  had  received  a 
number  of  complaints  from  per¬ 
sons  who  felt  they  had  been 
deceived  by  certain  salesmen 
and  companies  in  the  field  of 
accident  and  health  insurance. 

Interviews  with  these  policy¬ 
holders  showed  there  were 
haunted  houses  behind  the  gilt- 
edged  facades  of  some  insurance 
companies. 

One  sparrow-frail  woman,  88 
years  old,  and  her  husband,  89, 
had  been  loaded  down  with  20 
accident  and  health  insurance 
policies  calling  for  annual  pre¬ 
miums  totaling  about  $1,800. 

The  policies  protected  them 
against  a  variety  of  catastro¬ 
phes,  including  falling  airplanes 
and  tornadoes,  but  they  pro¬ 
vided  no  coverage  when  she 
broke  her  hip  in  a  fall  at  home. 

Another  elderly  woman  who 
had  been  sold  an  accident  and 
health  insurance  policy  after  re¬ 
tirement  from  a  job  she  had 
held  for  some  35  years  found 
that  when  she  was  hospitalized 
for  a  blood  clot  the  insurance 
company  refused  to  pay.  It  had 
gone  back  into  her  medical 
records  and  found  that  she  had 
suffered  rheumatic  fever  as  a 
child  of  11. 

The  blood  clot,  the  company 
said,  resulted  from  the  childhood 
fever  and  was  thus  defined  in 
insurance  jargon  as  a  “pre- 
exi.sting  condition,”  or  a  condi¬ 
tion  existing  before  she  took  out 
the  policy.  Coverage  was  denied. 

Series  of  Articles  in  1965 

The  Post-Intelligencer  pub¬ 
lished  a  series  of  articles  in 
November  of  1965  detailing  these 
and  other  such  unconscionable 
frauds.  We  concluded  with  these 
criticisms  of  the  Washington 
State  Insurance  Commissioner’s 
office: 

Too  often  taking  the  side  of 
the  insurance  company  against 
^he  policy  holder  when  disputes 
lover  claims  arise;  loose  control 


over  shyster  salesmen;  only  per¬ 
functory  investigation  of  com¬ 
plaints,  and  lack  of  aggressive 
action  against  the  unethical, 
borderline  companies. 

In  a  matter  of  just  a  few 
weeks,  the  P-I  received  more 
than  500  letters  and  telephone 
calls  on  insurance  matters,  most 
involving  complaints  from 
policyholders. 

We  began  to  see  the  mag;ni- 
tude  of  the  public’s  dissatisfac¬ 
tion  with  many  areas  of  insur¬ 
ance,  including  auto,  fire  and 
accident  and  health.  This  re¬ 
porter  was  assigned  to  delve 
into  these  complaints.  It  was  an 
assignment  that  was  to  stretch 
out  to  the  present  day,  full  time 
during  legislative  activity  or  hot 
pursuit  of  specific  leads. 

Reform  Program  Enacted 

As  a  result,  our  newspaper 
backed  the  greatest  insurance 
reform  program  ever  enacted  by 
the  Washington  State  Legisla¬ 
ture.  The  P-I  assigned  this  re¬ 
porter  to  follow  insurance  bills 
only  for  the  entire  114-day  regu¬ 
lar  and  special  sessions  of  the 
1967  legislature. 

Chief  among  the  reform  bills 
was  a  measure  to  prevent  the 
arbitrary,  willy  nilly  cancella¬ 
tion  of  auto  insurance.  It  pro¬ 
vided  that  insurance  companies 
must  spell  out  the  specific 
grrounds  for  cancellation  in  their 
policies  and  cite  the  reason  to 
the  policyholder  when  cancel¬ 
ling. 

Our  newspaper  was  particu¬ 
larly  concerned  over  the  cancel¬ 
lation  problem  because  of  re¬ 
ports  that  those  in  certain  occu¬ 
pations,  such  as  longshoremen, 
bartenders,  servicemen,  wait¬ 
resses,  news  dealers  and  aircraft 
workers  (The  Boeing  Co.  em¬ 
ploys  thousands  in  its  Seattle 
aerospace  plants) ,  w’ere  frowned 
upon  by  some  auto  insurers. 

Other  ridiculous  guidelines  for 
insurance  involved  how  a  child’s 
hair  was  cut  and  whether  or  not 
someone  liked  to  be  called  by  a 
nickname,  such  as  “Shorty”  or 
“Scotty.”  One  company  indi¬ 
cated  that  someone  who  liked  to 
go  by  a  nickname  might  not  be 
conservative  enough  in  outlook 
to  qualify  for  auto  insurance. 

Our  newspaper  took  the  posi¬ 
tion  that  a  person’s  performance 
behind  the  wheel  of  his  car — not 
how  his  child’s  hair  was  cut — 


should  be  the  sole  criteria  for 
determining  his  insurability  and 
rates. 

This  reporter  testified  about 
these  and  other  auto  insurance 
problems  March  13  before  Sena¬ 
tor  Warren  G.  Magnuson’s  CD- 
Wash.)  Consumer  Subcommittee 
in  Washington,  D.  C.  Under  con¬ 
sideration  was  a  resolution  to 
authorize  a  $2  million  nation¬ 
wide  study  of  this  country’s 
method  of  compensating  motor 
vehicle  accident  victims. 

‘Dollar  Detectives’ 

Another  auto  insurance  abuse 
brought  to  our  attention  in¬ 
volved  “dollar  detectives,”  the 
inexperienced  neighborho^  in¬ 
vestigators  employed  by  retail 
credit  organizations  to  make  re¬ 
ports  to  insurance  companies. 

Their  reports,  often  based  on 
gossip  and  rumor,  many  times 
help  to  determine  a  person’s 
insurance  rates  or  whether  or 
not  he  is  cancelled,  not  renewed 
or  rejected. 

One  insurance  agent  said  he 
had  seen  a  “dollar  detective,” 
obviously  under  the  influence  of 
drink,  write  his  report  while 
sitting  in  a  tavern  and  obtain¬ 
ing  his  information  from  other 
patrons. 

Another  such  investigator 
identified  a  woman  in  his  report 
for  insurance  purposes  as  a 
cabaret  employe,  but  she  was 
actually  a  legal  secretary. 

It  turned  out  that  the  investi¬ 
gator,  who  also  reported  that 
the  woman  and  her  husband  held 
loud  parties  and  had  trashcans 
full  of  empty  beer  bottles,  had 
obtained  his  information  from 
a  neighbor  who  had  never  been 
invited  to  a  party  at  the  woman’s 
house. 

The  Case  of  T.  Case* 

One  insurance  company 
stooped  to  a  practice  that  would 
bs  somewhat  humorous  if  you 
yourself  were  not  the  customer. 

A  grraduate  student  at  the 
University  of  Washington  in 
Seattle  received  a  letter  from 
the  company  cancelling  his  auto 
insurance.  No  specific  reasons 
were  given  so  the  student  tried 
to  reach  the  man  who  had  signed 
the  letter,  a  Mr.  “T.  Case.” 

The  company’s  telephone 
operators  always  said  that  Mr. 
Case  was  out  to  lunch,  or  having 
coffee  or  home  sick.  One  day  the 
student  was  discussing  his  prob¬ 
lem  with  a  member  of  the  Uni¬ 
versity’s  staff.  A  secretary  over¬ 


heard  the  conversation  and  ex¬ 
plained  why  it  was  that  Mr.  “T. 
Case”  was  always  out. 

“That  stands  for  Tough  Case,” 
she  said.  “There  is  no  such  per¬ 
son.  It’s  the  way  the  company 
has  of  avoiding  further  discus¬ 
sion  with  cancelled  policy¬ 
holders.” 

Ad  Boycott  Mentioned 

Signing  phoney  names  on 
letters  to  customers  is  not  the 
answer  to  the  public’s  growing 
dissatisfaction  with  how  this 
nation’s  present  auto  insurance 
system  is  working. 

One  of  the  largest  insurers  of 
autos  in  Washing^ton  State  wrote 
a  number  of  our  newspaper’s 
major  advertisers  suggesting 
that  we  had  a  “credibility  gap” 
and  that  it  might  be  wise  to  stop 
advertising  with  us. 

I’m  proud  to  say  that  despite 
such  letters,  neither  our  editors, 
Lou  Guzzo,  Jack  Doughty  and 
Richard  Lyall,  nor  our  pub¬ 
lisher,  Dan  Starr,  ever  suggested 
that  we  should  soft-pedal  our 
criticism  of  the  insurance  indus¬ 
try. 


New  Jersey  Paper 
Wins  Silurians  Award 

The  Morning  Call  of  Pater¬ 
son,  N.J.  won  first  prize  for 
spot  news  in  the  annual  com¬ 
petition  sponsored  by  the  So¬ 
ciety  of  the  Silurians,  it  was 
announced  by  Don  Hoover, 
president  of  the  org:anization  of 
newspapermen. 

Awards  will  be  presented  to 
winners  at  the  Society’s  annual 
dinner  at  the  Americana  Hotel 
April  29, 

The  Call’s  prize  was  for  its 
coverage  of  a  series  of  explo¬ 
sions  in  Hawthorne,  N..I. 

>  Others  cited  for  journalistic 
achievement  in  1967  included: 

Feature  —  Milton  Esterow, 
New  York  Times;  Honorable 
mention  to  William  Federici  and 
Anthony  Burton  of  the  Daily 
News  and  to  Frederick  C.  Klein 
of  the  Wall  Street  Journal. 

Public  Service  —  Newsday, 
Long  Island,  for  its  series  on 
land  grrab  scandals.  Honorable 
mention  to  William  Rice  of  the 
Daily  News. 

Spot  News  Photo — Mel  Fink- 
elstein  of  the  Daily  News.  Hon¬ 
orable  mention  to  Stanley  Wolf- 
son  of  Newsday. 

Feature  Photo — Jim  Garrett 
of  the  Daily  News.  Honorable 
mention  to  Richard  Benjamin 
of  Newsday.  Special  mention  to 
Frank  Johnston  of  United 
Press  International. 

Editorial  —  Joseph  E.  Evans 
of  the  Wall  Street  Journal. 

Cartoon — John  Pierotti  of  the 
New  York  Post. 
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RECORD  YEAR— 1967 


N.Y.  Times  Earned 
5%  on  $194  Million 


Record  net  eafnings  in  1967 
of  $11,290,190,  or  $5.18  a  share, 
were  reported  by  the  New  York 
Times  Company.  This  compares 
with  $9,355,469  and  $4.28  per 
share  in  1966. 

“The  New  York  Times  in  1967 
advanced  to  the  strongest  posi¬ 
tion  in  its  history,”  Arthur  Hays 
Sulzberger,  chairman  of  the 
board,  and  Arthur  Ochs  Sulz¬ 
berger,  president  and  publisher, 
declar^  in  their  report  to  the 
stockholders. 

Net  income  from  operations 
was  $10,120,138  in  1967  and 
$8,184,150  in  1966. 

Dividends  from  Spruce  Falls 
Paper  and  Power  Company, 
Limited,  were  $1,170,052  and 
$1  ,171,319  in  the  respective 
years. 

Net  income  from  operations  in 
1967  represented  5.21  percent 
of  operating  revenue  ($194,253,- 
395)  compared  with  4.73  per¬ 
cent  of  $172,920,301  in  1966. 


$5.2  Million  Dividends 


Other  Activities 


elude  the  New  York  Times  News 
Service,  radio  station  WQXR, 
book  and  education  divisions, 
and  the  information-library 
services  division. 


183  Buy  News  Service 


Dividends  of  $2.50  per  share, 
including  a  special  year-end 
dividend  of  $1.50  per  share, 
were  paid  in  1967  on  the  com¬ 
mon  stock  compared  with  $.47 
per  share  in  the  previous  year 
when  the  stock  was  split  on  a 
five-for-one  basis  in  December. 
Common  dividends  for  the  year 
totaled  $5,218,245  compared 
with  $970,245  in  1966. 

The  Times  report  emphasized 
that  a  major  factor  in  the  year 
was  “the  drastic  change  in  the 
New  York  newspaper  situation 
brought  about  by  the  discon¬ 
tinuance  of  the  World  Journal 
Tribune  on  May  5.” 

Both  advertising  and  circula¬ 
tion  hit  new  peaks  during  1967, 
the  report  noted.  A  record  vol¬ 
ume  of  83,114,678  lines  pro¬ 
duced  advertising  revenue  of 
$144,100,349,  an  increase  of  11.9 
percent. 


The  Times  News  Service,  ac¬ 
cording  to  the  report,  is  now 
used  by  183  newspapers  in  47 
of  the  50  United  States  and  by 
87  publications  in  33  countries 
abroad.  An  extension  of  the 
service  to  a  score  of  newspapers 
in  Latin  America  was  announced 
this  week. 

Radio  station  WQXR  had  one 
of  the  best  years  in  volume  of 
business  in  1967. 

The  Times,  which  for  many 
years  has  produced  supplement¬ 
ary  teaching  materials  for  use 
in  the  classroom,  is  engaged  in 
the  production  and  sale  nation¬ 
ally  of  education  publications, 
such  as  the  Times  Student 
Weekly,  circulated  in  over  5,000 
schools  in  all  50  states ;  the  prod¬ 
ucts  of  Teaching  Systems  and 
Resources  Corporation,  in  which 
the  Times  purchased  51  percent 
interest  in  1966,  and  the  New 
York  Times  Large  Type  Edition, 
a  weekly  tabloid  for  the  visually 
handicapped. 


Book  Projects 


Monthly  average  circulation 
records  of  981,288  weekdays  in 
November  and  1,603,501  Sun¬ 
days  in  December  were  estab¬ 
lished,  resulting  in  $40,851,801 
revenue.  Over  the  past  three 
years,  weekday  circulation  in 
the  final  quarter  has  increased 
over  213,000  or  29  percent  and 
Sunday  circulation  over  154,000 
or  11  percent. 

The  report  also  points  up  the 
growth  in  volume  and  impor¬ 
tance  of  the  Times’  affiliated  and 
diversified  activities.  These  in- 


ating  a  computerized  informa¬ 
tion  retrieval  system  both  for 
internal  use  by  the  Times  News 
and  Editorial  departments  and 
“for  various  commercial,  re¬ 
search  and  educational  applica¬ 
tions.” 

Abraham  Abramson,  manager 
of  the  “morgue,”  will  assume 
new  duties  on  April  8  as  special 
project  manager  for  the  Times 
Library  and  Information  Serv¬ 
ices  departments.  He  will  coor¬ 
dinate  and  develop  new  publica¬ 
tion  of  Times  material  in  con¬ 
junction  with  Arno  Press. 

James  Post,  formerly  assist¬ 
ant,  succeeds  him  as  “morgue” 
manager. 


Mangone  Is  Named 
Promotion  Manager 


Miami,  PUJ 

Anthony  J.  Mangone  Jr.  lu^ 
been  named  promotion  managaj 
for  the  Miami  Herald  Publish] 
ing  Company. 

Mangone,  34,  has  been  rotw 
gravure  manager  of  Tropic,  tha 
Herald’s  Sunday  magazine 
Named  to  replace  him  in  that 
job  is  Richard  Smith,  who  haj 
been  serving  as  assistant  geoi 
eral  advertising  manager.  Smith 
will  handle  the  magazine’s  adj 
vertising,  sales,  production  anj 
promotion. 

He  replaces  Earl  R.  Truaij 
Jr.,  who  has  resigned. 


USIA  Advised  to  Tap* 
News  Media  for  Staff  I 


Washington 
Look  to  the  news  media  for 
personnel,  the  United  States 
Information  Agency  is  told  in 
the  report  of  the  United  States 
Advisory  Commission  on  Infor¬ 
mation. 


If  the  USIA  follows  the 
recommendation,  it  will  be  offer¬ 
ing  jobs  as  junior  officer  trainees 
to  men  and  women  who  have 
one  or  two  years  of  professional 
experience  in  newspapers,  tele¬ 
vision  and  radio. 


The  report  also  explains  that 
because  the  Times  book  and  edu¬ 
cational  programs  are  closely 
linked,  many  book  projects  are 
planned  solely  for  the  classroom. 
“However,  attention  is  being 
given  to  the  development  of  gen¬ 
eral  books,  especially  those  that 
can  be  expected  to  have  long¬ 
term  acceptance.” 

As  a  partial  realization  of 
this  aim,  agreement  was  reached 
last  December  for  the  purchase 
of  51  percent  interest  in  Amo 
Press  Inc.,  which  specializes  in 
reprints  of  rare  and  valuable 
titles  for  libraries,  schools  and 
collectors. 

Also  in  1967,  the  Times 
acquired  the  assets  of  the  Micro¬ 
filming  Corporation  of  America. 
Capacity  was  enlarged  about  30- 
fold  (to  over  3,000,000  feet  per 
month)  to  produce  the  Times 
microfilm  edition  and  to  expand 
into  other  phases  of  micropub¬ 
lishing  and  service. 

The  information-library  serv¬ 
ices  division  of  the  Times,  which 
already  produces  the  New  York 
Times  Index,  is  engaging  in  a 
major  study  of  the  Times  News 
Department  information  files,  or 
“morgue,”  with  a  view  to  cre¬ 


Since  1954  the  service  has  had 
525  JOT’S  and  178  have  re¬ 
signed.  The  junior  management 
program  recruited  67  and  lost 
26. 


“There  is  no  substitute  for 
professional  training  and  experi¬ 
ence”  in  the  news  media,  states 
the  advisory  commission  report 
to  Congress.  The  members  of 
the  Commission  are:  Frank 
Stanton,  president  of  Columbia 
Broadcasting  System ;  Palmer 
Hoyt,  editor-publisher  of  the 
Denver  Poet;  ’Thomas  Vail,  pub¬ 
lisher  of  the  Cleveland  Plain 
Dealer;  Sigurd  S.  Larmon,  a 
retired  advertising  agency  chair¬ 
man;  and  Morris  S.  Novik,  a 
broadcasting  executive. 


between  foreign  nationals  and 
the  U.S.  itself.” 

Speaking  of  “new  directions’ 
for  the  agency,  after  20  years 
the  advisory  commission  states: 

“There  is  uncertainty  as  ti 
whether  greater  thrust  and  em¬ 
phasis  should  be  placed  behind 
information  and  persuasion  ot 
behind  education  and  persuasion 
As  mass  media  have  become  lea 
accessible,  especially  in  Westen 
Europe,  Japan  and  in  the  larg< 
metropolitan  cities  of  the  world, 
and  as  opposition  to  certain  U.S. 
foreign  policies  hsis  crystallized, 
USIA  efforts  have  become  lea 
successful — a  situation  aggra¬ 
vated  in  some  cases  by  the  lad 
of  more  sophisticated,  highei 
quality  information  materials.’ 


Personal  Contact 


By  Hand,  Not  by  Handout 


They  advised  Congress  that 
the  information  agency  would  do 
well  to  employ  people  abroad 
who  can  get  the  true  story  of 
the  United  States  across  “by 
hand  rather  than  by  handout.” 

“No  longer,”  said  the  advisory 
report,  “can  the  U.S.  expect 
communications  about  itself  to 
be  picked  up  intact  or  en  toto 
by  the  media  abroad.  A  greater 
reliance  must  be  placed  on  con¬ 
tact:  between  public  affairs 
officer  and  writer,  between  cul¬ 
tural  affairs  officer  and  educator. 


The  Commission  says  it  be¬ 
lieves  the  information  program 
directed  at  foreign  mass  medii 
should  be  reduced  in  some  parti 
of  the  world  and  replaced  by  il 
strong  personal  contact  programljQt  p, 
with  those  who  communicate* 
through  these  mass  media.” 

Here  at  home,  the  Commission 
suggests,  more  should  be  done 
to  cultivate  the  foreign  jour¬ 
nalists  (610  in  New  York  and 
160  in  Washington),  The  U.S. 
has  failed  to  adequately  service, 
support  and  facilitate  theirj 
work,  the  Commission  says. 
USIA,  it  noted,  maintains  » 
Foreign  Journalists  Center  in 
New  York  which  has  adequate 
facilities,  but  an  insufficient 
staff  complement. 

“The  Government,”  says  the 
Commission,  “should  devise 
better  procedures  for  facilitati 
travel,  appointments,  contac 
and  backgrounding  for  thosd 
already  here,  and  should  seei 
to  persuade  others  to  come  tel 
the  States,” 
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Pre-Fire  Information 
File  Helps  Reporters 


Evekett,  Wash. 

A  recent  four-alarm  lumber 
mill  fire  had  at  least  one  positive 
aspect — it  served  as  a  test  for 
a  new  angle  in  fire  reporting. 

It  was  on  a  recent  Saturday, 
one  minute  after  deadline  for  the 
Western  Sun  edition  of  the 
Everett  Herald,  when  the  first 
two  alarms  were  sounded.  In 
less  than  15  minutes  a  detailed 
and  informative  story — about  12 
inches  of  type — was  completed. 

Using  the  new  system,  one 
reporter  in  the  field  was  able  to 
add  enough  color  so  that  an 
associate  editor  could  piece  a 
separate  story  together  for  sub¬ 
sequent  editions.  And  by  the 
time  the  Herald  started  off  the 
press  after  the  Sun,  the  paper 
carried  two  large  pictures  on 
the  front  page,  a  lengthy  story, 
and  a  photo  page. 

A  solution  to  the  problem  of 
deadline  fires  is  “pre-fire  plan¬ 
ning.”  The  system  is  being  put 
into  use  gradually,  according  to 
Tom  Borgford,  news  editor. 

When  the  fire  radio  monitor 
sounds  the  gong  for  a  general 
alarm,  the  dispatcher  adds  the 
location  of  the  blaze.  That  is  the 
signal  to  pull  one  or  more  pre- 
ftre  plans  out  of  newsroom  files. 

Background  Material 

Before  the  fire  engines,  re¬ 
porters  or  photographers  can 
reach  the  scene,  the  editor  has 
his  hands  on  enough  background 
material  for  a  story.  That  data, 
added  to  information  and  color 
radioed  from  the  scene,  results 
in  an  “instant  story”  that  should 
be  far  more  complete  than  one 
compiled  several  hours  later  by 
conventional  means. 

Pre-fire  plans,  however,  are 
not  pre-written  stories  like  some 
papers  file,  ready-to-run  obitu¬ 
aries. 

Everett,  a  Puget  Sound  boom- 
town,  is  surrounded  by  old 
timber  and  shingle  mills,  some 
operating  and  some  abandoned 
years  ago.  When  the  town  has  a 
mill  fire  it  often  results  in  three 
or  four  alarms. 

Included  in  pre-fire  files  are 
reports  written  by  the  city  fire¬ 
men,  using  data  gathered  in  the 
process  of  planning  fire-fighting 
plans. 

At  a  glance  the  newsman 
doing  the  story  knows  the  type 
of  product  involved,  whether  it 
be  pulp  from  Scott  Paper  Co.  or 
Jetliners  at  the  Boeing  747  com¬ 
plex;  what  adjacent  firms  might 
be  endangered;  private  fire  pro¬ 
tection  svstemb,  and  special 


hazards,  such  as  industrial  gas 
mains,  paint  vats,  acid  pits  and 
stored  explosives. 

Special  warnings  can  be 
radioed  to  newsmen  for  their 
own  protection.  And  photogra¬ 
phers  can  be  guided  via  radio 
into  proper  areas,  using  maps 
which  are  attached  to  the  re¬ 
ports.  Most  mill  plans  include 
about  six  to  10  pages  of  maps. 

Boeing’s  plant,  however,  is 
being  mapped  now  and,  as  the 
world’s  largest  building,  is  ex¬ 
pected  to  require  about  50  pages 
of  maps. 

The  Herald’s  fire  plan  file 
originally  included  only  indus¬ 
trial  sites.  But  it  has  been  ex¬ 
panded  to  include  hospitals, 
hotels,  nursing  homes  and  down¬ 
town  office  buildings. 

As  each  new  building  is  com¬ 
pleted  it  is  inspected  by  the  fire 
marshal  and  by  firemen  who 
draw  up  the  plans.  Each  fire 
plan  is  up-dated  at  least  twice 
a  year,  or  more  often  if  major 
changes  are  made  inside  the 
buildings. 

• 

Bank  Robbery  Film 
And  Story  Cited 

Houston, 

Corinthian’s  KHOU-TV, 
Channel  11,  has  received  the 
the  United  Press  International 
Broadcasters  Association  of 
Texas  award  for  the  Best  Spot 
News  of  1967,  in  a  presentation 
made  to  Ed  Godfrey,  news 
director  of  KHOU-TV. 

The  KHOU-TV  entry  in  the 
statewide  competition  was  its 
coverage  of  the  April  7,  1967, 
robbery  of  the  Crosby  State 
Bank,  in  which  the  bank  presi¬ 
dent  was  held  as  a  hostage.  Ex¬ 
clusive  films  by  KHOU-TV  de¬ 
tailed  the  two  hour  chase,  the 
capture  of  the  gunman,  and  re¬ 
lease  of  the  hostage. 

The  story  was  filmed  by 
KHOU-TV’s  Bob  Wolfe,  Jay 
Oliver,  and  Nick  French. 

• 

Virginia  Magazine 

Richmond,  Va. 

A  monthly  picture  magazine 
for  Virginians  will  begin  publi¬ 
cation  here  June  1,  its  pub¬ 
lisher,  Robin  A.  Frayser,  has 
announced.  The  magazine.  Em¬ 
phasis,  will  be  edited  by  Fletcher 
Cox  Jr.,  former  editor  of  Rural 
Virginia  magazine.  The  picture 
editor  is  David  D.  Ryan,  former 
photographer-reporter  for  the 
Richmond  Times-Dispatch. 


‘Qgarette  Warning’ 

On  Page  One  Killed 

Annapolis,  Md. 

“I  wouldn’t  have  the  guts  to 
take  it  to  the  floor,”  declared 
Delegate  Thomas  Hunter  Lowe 
in  ignoring  a  favorable  motion 
on  a  bill  that  would  have  re¬ 
quired  a  “cigrarette  warning”  on 
the  front  pages  of  Maryland 
newspapers. 

The  measure,  introduced  by 
Delegate  Trueman  C.  S.  Mont- 
fort,  of  Prince  George’s  county, 
would  have  required  the  follow¬ 
ing,  in  bold  print,  on  page  1  of 
newspapers: 

“This  newspaper  is  for  your 
reading  pleasure  only,  and  is  not 
necessarily  consistent  with  the 
facts  as  they  actually  exist.” 

With  Lowe’s  i^usal  to 
acknowledge  the  motion  to  re¬ 
port,  the  House  Judiciary  Com- 
mitt^  killed  another  anti-news¬ 
paper  measure  in  the  Maryland 
General  Assembly. 


Reporters  and 
Cameramen  Win 
Stock  in  Paper 

Los  Angeles 

The  diversity  of  metropolitan 
newspaper  coverage  was  demon¬ 
strate  here  when  the  Los  An¬ 
geles  Times  issued  its  sixth 
annual  editorial  awards.  Each 
first  place  carried  10  shares  of 
Times-Mirror  Company  stock. 

George  Reasons,  head  of  an 
investigation  which  resulted  in 
the  indictment  of  four  members 
of  the  Los  Angeles  Harbor  Com¬ 
mission  on  conflict  of  interest 
charges,  was  first  place  winner 
in  the  metropolitan  division.  Ed 
Meagher,  Art  Berman  and  Gene 
Blake  each  received  five  shares 
of  stock  as  contributors  to  the 
series. 

Stanley  Meisler’s  report  on 
the  South  African  heart  trans¬ 
plant  and  Bob  Toth’s  story  on 
the  return  of  the  Jews  to  Jeru¬ 
salem’s  Wailing  Wall  took  firsts 
in  foreign  coverage. 

Minor  Willman  won  for  his 
editing,  evaluating  and  layout  of 
the  suburban  sections.  Bion 
Abbott,  race  horse  handicapper, 
took  a  first  for  his  Abbott’s  An¬ 
alysis  column  which  presents  his 
selections  in  each  race  in  a  line 
of  copy  each,  as:  “Bright  Spirit 
— About  ready  to  win  and  gets 
Shoe.” 

Noel  Greenwood  heard  some 
casual  remarks  and  picked  up 
the  story  that  won  the  suburban 
reporting  award.  Photography 
winners  were  John  Malmin  and 
Bob  Gettemy. 


Nixon  the  Winner 
In  2,008  Ballots 
Cast  by  Readers 

Watertown,  N.  Y. 

A  political  poll  turned  out  to 
be  a  major  production  for  the 
Watertown  Daily  Times  while 
providing  local  stories  for  its 
two-week  duration. 

Readers  submitted  2,008  bal¬ 
lots,  giving  Richard  Nixon  the 
Presidency.  Past  election  year 
ballots  never  drew  more  than 
500  votes,  according  to  Gordon 
W.  Bryant,  executive  editor. 

Nixon  was  declared  winner, 
83  votes  ahead  of  Robert  F. 
Kennedy.  The  former  Vice  Pres¬ 
ident  received  622  votes  while 
the  Senator  followed  with  539. 
President  Johnson  trailed  with 
237  votes.  In  fourth  place  was 
Eugene  McCarthy  with  174 
votes  and  Nelson  Rockefeller 
held  bottom  position  with  113. 

Some  152  ballots  were  not 
counted  in  the  final  tabulation — 
some  were  blank,  others  illegible 
and  still  others  were  homemade 
versions  of  the  ballot  which  ap¬ 
peared  five  times  in  the  Times. 

Names  Written  In 

The  ballot  provided  space  for 
a  write-in  candidate  as  well  as 
the  names  of  the  five  candidates. 
Write-ins  played  a  sig^nificant 
part  in  the  poll. 

Pat  Paulsen,  an  entertainer 
who  jokingly  declared  his  can¬ 
didacy  for  the  presidency  on  a 
television  program,  led  the 
write-ins  with  56  votes.  Most 
came  from  college-oriented  com¬ 
munities  in  the  circulation  area. 

George  C.  Wallace,  of  Ala¬ 
bama,  drew  33  write-in  votes 
while  Ronald  Reagan,  Barry 
Goldwater,  John  Volpe,  J<rfin 
,  Lindsay,  George  Romney  and 
Mark  Hatfield  each  drew  a  hand¬ 
ful. 

A  deep  tone  of  cynicism  pre¬ 
vailed,  with  hundreds  of  voters 
plastering ,  their  ballots  with 
sometimes-vicious  opinions  and 
observations.  The  most  frequent 
target  was  Kennedy,  with  the 
President  following  closely. 

“I  wouldn’t  vote  for  a  hippie,” 
and  “get  a  haircut”  were  tjrpical 
anti-Kennedy  comments.  One 
comment  said  “Put  Bug;s  Bunny 
back  in  the  cartoons  where  he 
belongs.” 

Criticism  of  Johnson  was 
mostly  of  an  anti-war  nature. 

The  names  and  pictures  of 
both  men  were  cut  from  many 
ballots  and  defaced  on  others. 

Some  voters  were  critical  of 
Rockefeller  for  his  divorce  and 
remarriage.  One  critic  voted  for 
him,  noting  “an3^ing  to  get  him 
out  of  New  York.” 
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Son  of  a  Reporter 


Lynch’s  father  was  a  news¬ 
paperman  on  the  old  New  York 
American. 

Lvnch  w'orked  his  way  up  the 
ladder  in  the  tradition  that  was 
superseded  by  “College  Train¬ 
ing  Programs.”  While  running 
copy  and  making  coffee  runs 
he  was  spotted  by  the  Hearst 
hierarchy,  who  saw  the  mak¬ 
ings  of  a  good  newspaperman 
in  him.  A  spot  on  the  Sports 
Desk  opened  and  he  was  given 
his  press  card  to  work  as  a 
cub  under  Sports  Editor  Bill 
Farnsworth. 


IT'S  A  PAST  TRACK  but  the  pace  is  leisurely  for  these  former 
newspaper-and-tv  writers  who  now  serve  as  public  relations  repre¬ 
sentatives  for  Aqueduct  and  Belmont  racetracks.  Left  to  right: 
Patrick  W.  Lynch,  Bill  Lauder,  Sam  Kanchuger,  Murray  Robinson, 
Robert  F.  Kelley  and  Art  Kennedy. 
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Ex-Reporters  Are  at  the  Post 


York  Racing  Association  of. 
fered  me  this  job  I  didn’t  hesi¬ 
tate  to  take  it.” 


For  Rich  Racing  PR  Handicap 


By  Don  Maley 


On  a  clear  day  Pat  Lynch 
can  see  clear  to  New  Jersey 
from  his  glass-enclosed  office, 
perched  atop  New  York’s  Aque¬ 
duct  racetrack  grandstand.  But 
he  has  little  interest  in  Garden 
State  real  estate;  he’s  more  in¬ 
terested  in  the  action  taking 
place  a  few  furlongs  below  on 
the  track.  For  Lynch  is  a  rac¬ 
ing  buff. 

When  the  erstwhile  copy  boy 
has  an  opportunity  to  take  his 
“Purple  Heart  nose”  out  of  the 
pyramid  of  papers  that  cover 
his  desk,  he  can  lower  his  eye¬ 
balls  a  few  degrees  and  lov¬ 
ingly  watch  the  gee-gees  gambol 
counter-clockwise  around  the 
“Big  A”. 

Lynch,  who  for  18  years  was 
the  New  York  Joumal-Amer- 
ican’s  racing  editor,  was  ap¬ 
pointed  Assistant  to  the  Presi¬ 
dent  in  charge  of  Public  Rela¬ 
tions  for  the  New  York  Racing 
Association  last  June. 

His  new  job,  with  its  jaw¬ 
breaking  title,  affords  him  the 
opportunity  to  join  the  small 
inner-circle  of  happy  people 
who  are  doing  just  what  they 
set  out  to  do  in  life.  Since  a 
boy  he  has  loved  both  horses 
and  newspapers  and  finds  his 
current  diet  of  alfalfa  and 
printer’s  ink  a  heady  brew 
more  therapeutic  than  spiked 
Geritol. 

As  Pat  explained  it,  “I  loved 
newspapering  from  the  time  I 
started  on  the  old  New  York 
Evening  Journal  as  a  copyboy 
in  the  mid-.SO’s.  I  was  going  to 
De  Witt  Clinton  High  School 
(The  Bronx)  at  the  time  and 
because  we  were  in  the  back¬ 
wash  of  the  Depression  things 
were  tough.  What  started  out 
to  be  a  summer  job  became  a 
career.  I  never  went  back  to 
school.” 


“In  the  old  days,”  said 
Lynch,  “we  had  instilled  in  us 
a  great  competitive  zest  for 
news  .  .  .  and  we  had  to  get  it 
quickly.  Today  the  kids  are 
worried  about  their  ‘presenta¬ 
tion.’  Their  instincts  aren’t 
nearly  as  sharply  honed  as  ours 
were.  I’m  not  tooting  my  own 
horn,  but  I  never  once  was 
beaten  on  a  story.” 

His  nose-f  or-news  was 
marched  off  to  fight  the  second 
World  War,  and  he  ag;ain 
found  himself  on  the  bottom  of 
the  ladder,  this  time  as  a  lowly 
Pfc.  with  the  102nd  Division. 
During  the  Siegffried  Line  cam¬ 
paign  he  received  a  battlefield 
commission,  adding  gold  bars 
to  his  Army  memorabilia,  which 
ultimately  included  one  Silver 
Star,  one  Bronze  Star  and 
three  Purple  Hearts,  one  of 
which  was  awarded  for  having 
his  nose-for-news  punctured. 

After  languishing  in  Army 
hospitals  for  body  repairs,  he 
bid  adieu  to  Government  work 
and  marched  back  to  his  old 
paper,  which  had  enlarged  its 
masthead  to  the  New  York 
Journal- American. 


Rrplarrfi  Ed  Curley 


Like  many  veterans  he  was 
having  trouble  getting  back  in 
harness,  his  proboscis  had  lost 
its  get-up-and-go.  Sports  writer 
Gary  Schumacker  and  manag¬ 


ing  editor  Sam  Day  noticed 
Pat’s  listlessness  and  put  him 
on  the  baseball  beat,  which  re¬ 
vived  him.  “It  was  a  happy 
life,”  he  reminisced. 

In  the  winter  of  ’49,  Ed 
Curley,  the  J-A  racing  editor, 
died  and  Lynch  was  given  his 
old  beat.  He  found  covering  the 
“Sport  of  Kings,”  the  most  re¬ 
warding  of  all  the  beats  he’d 
covered.  He  fell  in  love  with 
the  sport.  As  well  as  the  horses 
engaged  in  it. 

In  1967,  after  18  happy  years 
on  the  turf.  Lynch  was  again 
given  good  reason  to  droop. 
The  World-Joumal-Tribune, 
which  included  his  J-A,  folded. 
This  looked  like  the  end  of  the 
line  for  his  newspaper  career 
in  New  York  City.  As  he  ex¬ 
plained  it: 

“I  was  in  Louisville  on  the 
eve  of  the  Kentucky  Derby, 
when  I  got  a  call  from  my  old 
buddy  Toots  Shor  at  3:30  a.m. 
He  told  me  the  World- Journal- 
Tribune  wasn’t  coming  out  in 
the  morning.  Jimmy  Cannon 
and  Red  Smith  were  down  there 
with  me,  but  I  didn’t  bother  to 
wake  them  at  that  hour.  What 
good  would  it  have  done? 

“I  love  newspapers,  having 
spent  nearly  my  whole  life  in 
the  business,  and  was  attached 
and  involved.  I’d  gotten  other 
newspaper  offers,  mostlv  from 
out-of-town,  but  when  the  New 


‘Damon  Runyon  Syndrome' 


One  of  the  major  chores  con¬ 
fronting  Lynch  when  he  became 
P.R.  assistant  to  N.Y.R.A 
President  Edward  T.  Dickinson, 
was  to  change  the  image  of 
horse  racing.  “The  sport  suffers 
from  the  ‘Damon  Runyon  sjti- 
drome,’  ”  he  said,  explaining 
“people  have  a  false  impres¬ 
sion  of  horse  racing.  They  as¬ 
sociate  the  track  with  Guys  and 
Dolls. 

“It's  a  good  clean  sport  and 
a  lot  of  fun  to  watch.  As  a 
matter  of  fact  it’s  one  of  the 
oldest  in  America,  started  in 
Hempstead  Plains — within  sight 
of  the  Big  “A” — by  Richard 
Nichols,  a  colonial  governor 
back  in  the  1600’s.  George 
Washington  raced  horses,  too. 

“I  knew  when  I  took  this  spot 
that  the  N.Y.R.A.  was  com¬ 
prised  of  fine  people  and  that’s 
one  of  the  reasons  I  came,” 
said  Lynch.  He  explained  that 
the  N.Y.R.A.  is  a  non-profit 
organization  with  the  State  of 
New  York  as  its  senior  partner 
— receiving  many  millions  of 
dollars  in  tax  revenue. 

The  N.Y.R.A.  Board  of  Trus¬ 
tees  reads  like  the  guest  list  at 
a  Plaza  cotillion:  G.  H.  Bost- 
wick,  James  Cox  Brady,  Chris¬ 
topher  T.  Chenery,  John  C. 
Clark,  Jack  J.  Dreyfus  Jr, 
Walter  D.  Fletcher,  John  W. 
Galbreath,  Harry  F.  Guggem 
heim,  John  W.  Hanes,  Robert 
J.  Kleberg  Jr.,  John  A.  Morris, 
Ogden  Phipps,  John  M.  Schiff, 
Gerard  S.  Smith,  Alfred 
Gwynne  Vanderbilt,  Joseph 
(Continued  on  page  55) 


j/idjustment  Proposed 
or  Comics  Sections 


^VERTISING  MEDIUM 


“Progrressive  adjustments”  in 
lunday  comics  sections  to  make 
hem  a  better  advertising 
medium  are  recommended  to 
lublishers  by  Paul  Zuckerman, 
issociate  media  director  for 
)gilvy  &  Mather  advertising 
igency. 

Zuckerman  made  the  following 
fuggestions  in  a  talk  to  the 
Newspaper  Comics  Council 
gMarch  28)  in  New  York: 

Separate  adult  strips  from 
ihildren’s  strips  within  a  news- 
gaper  to  give  advertisers  a 
fetter  platform  to  work  from. 
Follow  the  population  flow 

ty  expanding  Sunday  syndica- 
ion  through  some  of  the  strong 
uburban  papers  circulating  be- 
ond  the  coverage  patterns  of 
!urrent  carriers.  In  effect,  work 
|ut  your  own  Megopolis  chain  of 
istributing  papers. 

•  Establish  new  perspectives 
in  high  potential  advertisers.  A 
iJS-  rood  possibility  would  be  those 
at  ipenders  who  have  already  com- 
st-  flitted  themselves  to  activity  in 
•S’  he  various  other  sections  of  the 
Sunday  newspaper. 

•  Develop  special  comic  pro- 

Eotion.  Sweepstakes  or  games 
•^h  suitable  merchandising  op- 
irtunities  would  work  to  at- 
jract  many  advertisers  who 
Ifouldn’t  normally  consider  your 
Inedium. 

Develop  better  reproduction 
fcethods  with  better  inks  and 
Jnore  sophisticated  equipment 
|i  vhich  is  available.  It  would  be 
•  ^ell  worthwhile  to  come  up  with 
product  that  has  the  impact  of 
jiewspaper  preprints. 

Promote  your  success 
itories,  particularly  in  the  area 
if  direct  response  activity.  Ad¬ 
vertisers  are  extremely  sensitive 
these  as  parameters  of  a 
tnedium’s  effectiveness. 


Stodgy  Research 

“Air  out  your  audience  re- 
learch,”  Zuckerman  advised.  “It 
|ends  to  be  very  old  and  stodgy 
nd,  in  many  cases,  very  shallow, 
f  tarch  scores  tell  us  you’re  read 
ind  your  circulation  tonnage 

(Us  us  you  can  reach  a  lot  of 
ople.  Some  questions  still  left 
be  answered  are  ‘How  effec- 
ive  are  you  in  turning  a  sale 
or  the  advertiser?’  ‘Are  you 

[lore  effectively  read  than  the 
ther  sections  of  the  Sunday 
aper  of  other  media?’ 

“There  are  many  advertisers 
i’ho  think  the  Sunday  news¬ 


paper  itself  is  a  poor  vehicle  for 
package  goods  selling. 

“Your  unique  selling  proposi¬ 
tion  is  the  comic  strip.  Although 
some  tailoring  of  advertising 
copy  and  layout  is  necessary  to 
best  take  advantage  of  this,  you 
tend  to  sell  most  heavily  against 
the  media  people.  Sell  your  con¬ 
cept  and  wares  to  the  creative 
groups  also. 

“Your  audience  and  research 
— in  addition  to  their  own  unique 
shortcomings — have  left  the  ad¬ 
vertiser  and  the  media  buyer 
with  poor  identiflcation  of  and 
association  with  your  medium.” 

“Basically,”  he  said,  “we  are 
all  cartoon  or  comic  strip 
oriented  in  some  way,  shape  or 
form.  You  give  it  to  us  via  daily 
and  Sunday  papers;  the  Satur¬ 
day  ‘kid’  network  and  some 
nighttime  tv  prog^rams  supply 
us  with  animated  versions — and 
so  do  the  movie  theatres.” 

He  gave  us  further  examples 
cartoon  characters  on  food  pack¬ 
ages  and  children’s  comic  books. 

Basic  Shortcomings 

“In  today’s  advertising  cli¬ 
mate,  your  medium  has  some 
basic  shortcomings,”  he  said. 
“Many  of  them  can  be  remedied 
with  some  adjustment.” 

“First,”  he  said,  “are  you  fish 
or  fowl?  We  know  that  comic 
books  and  the  Saturday  morning 
tv  shows  are  for  kids.  Who  are 
you  for?  When  you  sell  our 
candy  account  you’re  for  the 
kids,  yet  72%  of  your  audience 
are  adults  . .  .  When  you  sell  our 
adult-directed  package  goods 
clients,  you  are  for  adults,  yet 
you  reach  80%  of  the  children 
between  the  ages  of  7  and  17. 

“Most  advertisers  feel  that 
children  are  not  oriented  to  the 
printed  word,  particularly  when 
it  comes  to  advertising.  Con¬ 
sequently,  when  it  comes  to 
children’s  products,  they  go  the 
tv  route  .  .  .  On  the  other  hand, 
comics  are  thought  of  as  a  chil¬ 
dren’s  medium.” 

Advertisers  feel  uncomfort¬ 
able  with  their  products  in  this 
atmosphere. 

“Inconsistency  is  another  con¬ 
cern.  Because  of  your  syndi¬ 
cated  channels,  the  same  strips 
do  not  appear  in  all  comic  sec¬ 
tions  purchased  for  advertising. 
Not  only  is  positioning  an  im¬ 
possibility  but,  editorial  atmos¬ 
phere  can  be  a  threat.  A  very 
light  children’s  ad  placed  next 


to  a  socially  involved  adult  strip 
could  play  havoc.” 

AdPro  Inks  Recommended 

John  F.  Gribbin,  director  of 
mechanical  production  for  Met¬ 
ropolitan  Sunday  Newspapers, 
was  in  agreement  with  Zucker- 
man’s  appeal  for  improved 
printing  of  comics  sections. 
Gribbin  recommended  the  use  of 
AdPro  inks  that  have  been  de¬ 
veloped  to  obtain  quality  in 
ROP  newspaper  color.  The  pres¬ 
ent  comics  color  inks,  he  noted, 
were  approved  in  1951. 

He  showed  the  front  page  of 
the  Milwaukee  Journal,  which 
was  printed  in  AdPro  colors  and 
another  comic  section  printed 
in  standard  comics  colors.  The 
contrast  was  striking.  The  Jour¬ 
nal’s  colors  seemed  to  jump  out 
of  the  page,  while  the  other 
comic  page  seemed  bland  in  com¬ 
parison. 

“Naturally,”  said  Gribbin, 
“better  colors  can  be  made  avail¬ 
able  by  all  printers  to  all  pub¬ 
lishers  at  some  increase  in  cost; 
however,  these  costs  are  not 
necessarily  great.”  He  reported 
that  the  AdPro  inks  afford  ap¬ 


proximately  20%  more  mileage 
than  the  inks  now  used. 

Gribbin  displayed  a  compara¬ 
tive  cost  chart: 


Standard 

Comics 

Ad  Pro 

Ink  (per 

Ink  (per 

% 

Color  pound) 

pound) 

Increase 

Red  .35c 

.42c 

20  % 

Yellow  .30c 

.37c 

23.3% 

Blue  .40c 

.58c 

45  % 

“Several  printing 

companies 

of  ink,  compared  to  the  total 
cost  of  producing  a  weekly  color 
comic  section,  is  negligible,”  he 
said.  “One  Metropolitan  group 
newspaper  has  reported  that  the 
total  ink  cost  for  producing 
500,000  8-page  sections  was  in 
the  neighborhood  of  $240.” 

• 

In  NBC  News  Post 

Malcolm  R.  Johnson,  a  for¬ 
mer  newspaper  reporter  in 
Idaho,  Utah  and  New  York  and 
United  Press  war  correspond¬ 
ent,  has  been  named  director 
of  editorial  assignments  at  NBC 
News.  He  joined  the  broadcast 
news  organization  six  years 
ago. 


Linage  Leaders . . .  First  2  Months 


1968 

Morning 

Los  Angolas  Timas  .  10,021,808 

Miami  Harald  .  8,365,855 

Washington  Post  .  7,555,715 

Naw  York  Timas  .  6,944,370 

Chicago  Tribuna  .  6,866,366 

San  Josa  Marcury  .  6,427,686 

Naw  Orlaans  Timas- Picayuna  .  .  5,561,907 

Dallas  Naws  .  5,426,904 

Phoanix  Rapublic .  5,395,800 

Houston  Post  .  5,279,747 

Evening 

Houston  Chronicia  .  6,406,667 

San  josa  Naws  .  6,381,334 

Fort  Laudardala  Naws  .  6,217,929 

Milwaukaa  Journal  .  6,120,620 

Dallas  Timas-Harald  .  5,541,298 

Toronto  Star  .  5,494,032 

Minneapolis  Star  . .  5,408,494 

Montreal  La  Pressa .  5,406,658 

Cleveland  Prass .  5,378,058 

Atlanta  Journal  .  5,374,165 

Sunday 

Naw  York  Times .  6,162,655 

Los  Angelas  Times  .  5,904,111 

Philadelphia  Inquirer  .  3,623,579 

New  York  Naws  .  3,416,633 

Chicago  Tribune .  3,375,223 

Miami  Harald  .  3.289,167 

Milwaukee  Journal  . 2,985,523 

Boston  Globa  .  2,984,554 

Cleveland  Plain  Daalar  .  2,919,577 

Washington  Post  .  2,790,551 

Six  and  Seven-Day  Totals 

Los  Angelas  Timas  MS  .  15,925,919 

Naw  York  Times  MS  .  13,107,025 

Miami  Harald  MS .  11,654,822 

Washington  Post  MS  .  10,346,266 

Chicago  Tribuna  MS  .  10,241,5^ 

Milwaukaa  Journal  ES  .  9,106.143 

Houston  Chronicia  ES  .  8,519,158 

San  Josa  Marcury  t  Marcury- 

Naws  MS  .  8,301,831 

Fort  Laudardala  News  ES  .  8,282,172 

Minneapolis  Star  >  Tribune  ES..  8,0W,344 


1967 

Morning 

Los  Angelas  Timas  .  9,253,478 

Miami  Harald  .  8,013  201 

Washington  Post  .  7,357.255 

Chicago  Tribune  .  6,340,048 

Naw  York  Timas  .  6,032,707 

Naw  Orleans  Timas-Picayrna  ...  5,857,664 

San  Josa  Mercury  .  5,802,862 

Phoenix  Republic  .  5,2W,964 

Santa  Ana  Ragistar  .  5,163,356 

Dallas  Naws  .  5,146,425 

Evening 

Fort  Laudardala  Naws .  5,962.893 

Milwaukaa  Journal  .  5,874,806 

San  Josa  Naws  .  5,777,695 

Houston  Chronicia  .  5,698,166 

Detroit  Naws  .  5,377,909 

Dallas  Timas-Harald  .  5,324,097 

Phoanix  Gaiatta  .  5,317,045 

Cleveland  Prass  .  5,293,021 

Santa  Ana  Ragipar  .  5,163,356 

Denver  Post  . .  5,097,619 

Sunday 

Los  Angelas  Times .  6,775,010 

Naw  York  Timas  .  6,732,791 

Chicago  Tribune .  3,608,687 

Philadelphia  Inquirer  .  3,593,388 

Miami  Harald  .  3,573,188 

Naw  York  Naws  .  3,485,518 

Boston  Globa .  3,184,486 

Washington  Post  .  3,160,294 

Milwaukaa  Journal  .  3,121,029 

Baltimore  Sun  .  3,045,196 

Six  and  Seven-Day  Totals 

Los  Angelas  Timas  MS .  16,028,488 

Naw  York  Timas  MS  .  12,765,498 

Miami  Harald  MS  .  11,586,389 

Washington  Post  MS  .  10,517,549 

Chicago  Tribune  MS  .  9.948,735 

Milwaukaa  Journal  ES  .  8,995,835 

Detroit  Naws  ES  .  8,229,211 

Fort  Uudardala  Naws  ES .  8,064,892 

Naw  Orlaans  Timas-Picayuna  MS  8,012,580 

Houston  Chronicia  ES  .  7,B7I,0I0 

Source:  Madia  Records  Inc. 
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For  the  Record 


. . . . . . . .  By  Jerry  Walker  Jr. . . . . . . . 

Alexander’s  store  ads  in  the  New  York  Times  showing  see- 
through  blouses  on  sketched  models  raised  a  few  eyebrows.  But 
you  ain’t  seen  nuthin’  yet  .  .  .  Sexier  looking  ads  are  in  store  for 
readers  and  viewers,  predicts  Grey  Advertising’s  newsletter. 
“The  tremendous  revolution  in  the  manners,  morals  and  attitudes 
already  under  way  in  America,  could  well  culminate  in  more  direct, 
but  tasteful  advertising  for  personal  products,  new  freedoms  for 
liquor  advertisers,  more  realistic  uses  of  sex  as  an  appeal,”  says 
the  ad  agency.  .  •  .  Stephen  Baker,  creative  director  for  Griswold- 
Eshleman  Co.,  sees  dramatic  new  uses  of  space  in  this  “year  of  dis¬ 
covery”  for  newspapers — “the  full  page  with  startling  design, 
the  double-truck,  the  four-page  or  six-page  blockbuster,  arresting 
use  of  smaller  space,  more  effective  color,”  he  says. 

The  date  when  Nelson  Roberts  &  Associates  and  Jann  &  Kelley 
Inc.  will  become  divisions  of  Moloney,  Regan  &  Schmitt  Inc.  is 
July  1,  according  to  Nelson  Roberts,  confirming  our  scoop 
(March  23).  The  divisions  will  operate  from  the  present  regional 
offices  and  provide  the  same  services  as  before,  but  the  NR&A 
division  will  lose  the  San  Diego  Union-Tribune  and  Malcolm 
Smith,  eastern  sales  manager,  to  MR&S.  .  .  .  Sale  of  the  two  old 
“rep”  companies  continues  a  trend  toward  geographic  representa¬ 
tion  of  small  and  medium-size  dailies.  One  rep  told  us:  “It’s  much 
easier  to  sell  a  state  than  it  is  to  sell  individual  newspapers 
scattered  all  over  the  country  to  an  agency  or  advertiser, 
especially  now  that  there  is  interest  in  regional  scheduling.” 
Larger  newspapers  no  longer  depend  entirely  on  reps  for  getting 
business.  Newspaper  1  and  Bureau  of  Advertising  do  an  effective 
job.  Next  logical  move  for  some  U.S.  newspaper  reps  will  be  to 
expand  their  services  internationally.  Importance  of  such  a  step 
was  recently  underscored  by  Alfred  W.  de  Jonge,  senior  vp  of 
Benton  &  Bowles  International.  Trained  international  reps,  he 
said,  can  help  “lighten  your  load  and  reduce  your  expenses.  Give 
them  your  ad — and  your  money — and  they’ll  see  that  it  appears  in 
the  right  place  in  the  right  language."  .  .  . 

Following  the  sudden  resignations  of  Warren  Grieb,  executive 
vp,  and  J.  Kay  Aldous,  public  relations  director,  the  American 
Newspaper  Representatives  Inc.  hired  Fairbanks  &  Associates, 
management  consultants,  to  conduct  an  in-depth  analysis  of  the 
company.  One  possible  recommendation  might  be  to  transfer  head¬ 
quarters  from  New  York  to  Detroit  to  insure  closer  contact  with 
the  automotive  agencies  and  manufactuers.  .  .  .  Washington 
Post’s  ad  manager  Joe  Lynch  told  federal  government  employees 
who  were  protesting  the  war  in  Vietnam  he  wouldn’t  accept  their 
ad  unless  the  1672  persons  signing  it  were  identified.  .  .  .  The  tax 
bill  approved  by  the  Senate  reinstates  the  exemption  for  adver¬ 
tising  income  of  magazines  published  by  non-profit  organizations 
(Boy’s  Life,  Nation’s  Business,  National  Geographic,  etc.)  .  .  . 
Another  section  allows  deduction  of  the  cost  of  an  ad  in  programs 
published  by  political  parties.  .  .  .  Million  Market  Newspapers 
Inc.  plans  to  move  into  the  27-story  Emigrant  Saving^s  Bank 
building  erected  at  6  East  42nd  Street.  A  long-term  lease  carries 
an  agg^gate  rental  of  more  than  $750,000. 

People  Notes:  Ernest  Fladell,  president  of  Fladell,  Winston, 
Pennette  ad  agency,  who  lived  as  a  hippie  for  three  months  last 
summer,  gives  an  account  of  this  mixed  up  world  in  a  book,  “The 
Gap,”  which  McGraw-Hill  will  release  in  June.  .  .  .  New  publisher 
of  Atlas  is  James  B.  Horton,  print  media  supervisor  at  Young  & 
Rubicam,  for  the  past  three  years.  .  .  .  Don  Devich  has  been 
promoted  from  the  Atlanta  staff  to  Pittsburgh  manager  of  Ward- 
GriflRth  Co.  ...  If  Dorothy  Schiflf,  publisher  of  the  New  York  Post, 
got  an  exclusive  from  Senator  Robert  F.  Kennedy  at  lunch  last 
Monday  after  the  Senator’s  press  conference  at  the  Overseas 
Press  Club,  she  didn’t  bother  to  report  it.  Mrs.  Schiflf  was  with 
the  Senator  at  his  regular  table  at  La  Cote  Basque  from  12:45 
to  2,  according  to  Women’s  Wear  Daily. 

Despite  a  year  long  public  service  campaign  in  newspapers  and 
magazines  on  the  benefits  of  advertising  and  marketing,  six  out 


of  10  consumers  responding  to  a  Better  Homes  and  Garderu 
survey  replied  that  they  still  feel  advertising  raises  the  prices  oi 
products.  Publisher  Robert  A.  Burnett  noted  that  the  respondent! 
are  “younger,  have  more  education,  and  are  more  involved  ai 
consumers  than  the  ‘average’  American,”  which  would  seem  to 
lend  added  significance  to  this  unhealthy  attitude.  .  .  .  “For  eve 
100  lines  of  space— at  50^  a  line— we  expect  $1000  in  sales,”  1 
Reid,  advertising  manager  of  Simpson’s  department  store,  sai 
recently  in  a  lecture  to  the  Advertising  Sales  Club  of  Toroni 
He  said  a  single  dress  ad  in  the  Globe  &  Mail  once  pulled  as  mu 
as  $75,000  in  sales.  The  store  runs  an  average  of  30  to  40  pages 
a  week  in  Toronto  area  papers. 

Linage  Leads — U.S.  Steel  is  making  newspaper  proof  books 
available  for  refrigerator-freezer  sections  or  pages  during  Jun^ 
July.  National  ads  will  run  in  15  markets.  Two  U.S.  Steel  promo¬ 
tions  for  mattresses  and  air  conditioners  have  been  dropped.  .  . . 
American  Carpet  Institute  has  published  its  13th  annual  ne' 
paper  supplement  which  last  year  was  responsible  for  “Car 
Time”  sections  in  more  than  100  newspapers.  .  .  .  Champion  Spaii 
Plug  Company  is  offering  a  1000-line  paid  ad  in  return  for  8-pa 
tabloid  or  4-page  standard  page  special  sections  on  car  care.  T 
ad,  plus  a  proof  book  or  editorial  features  and  ad  ideas,  is  pa 
of  the  June  package  from  Metro  Associated  Services.  Newspaper! 
wanting  the  service — in  advance  of  sampling — may  obtain  it  by 
writing  to  Joe  Bernstein  at  Metro.  J.  Walter  Thompson,  Detroit, 
is  handling  billings  for  the  1000-line  ad.  .  .  .  Coca-Cola  has  Hi-Fi 
preprint  rolls  available  for  bottlers  to  run  during  the  April  22- 
May  12  Fresca  $500,000  sweepstakes.  .  .  .  Grand  Dad’s  Day,  Sun¬ 
day,  September  8,  promises  to  be  the  biggest  ever.  Market  potential 
for  gift-giving,  say  its  promoters  who  are  affiliated  with  National 
Distillers,  approaches  $2  billion,  a  figure  estimated  for  FathePi 
Day  and  Mother’s  Day.  .  .  .  Champion  Spark  Plug  ad  director, 
R.  D.  Kudner,  says  car  care  products  represent  a  $20  billion 
market  and  is  “virtually  an  untapped  source  of  ad  revenue  for 
newspapers.”  .  .  .  Institute  of  Life  Insurance’s  spring  campaign 
will  call  attention  to  urban  problems  through  a  series  of  adi 
in  116  newspapers  in  92  cities.  This  confirms  an  item  here  that 
the  Institute  would  return  to  newspapers.  .  .  .  Lincoln  Continental 
Mark  III  ads,  breaking  April  5,  are  aimed  at  luxury  car  prospect! 
with  annual  incomes  of  $25,000  or  more  and  media  were  chosen 
on  that  basis. 

City  News  Printing  Ck)^.  in  Stamford,  Connecticut,  hai 
doubled  its  capacity  for  printing  retailers’  newsprint  circular 
with  a  $1.5  million  plant  addition.  .  .  .  Utica  (N.Y.)  Observer- 
Dispatch  and  Press  which  racked  up  a  30%  linage  gain  in 
February  carried  six  preprinted  supplements  from  Sears, 
buck  totaling  120  pages. 

The  Grievance  Board  of  the  Public  Relations  Society  of  Americ* 
is  reviewing  a  complaint  filed  with  the  Federal  Trade  Commis¬ 
sion  that  the  Tobacco  Institute,  Hill  &  Knowlton  and  Tiderock 
Corp.  helped  to  plant  pro-cigarette  stories  in  True  and  the 
National  Enquirer.  This  column  reported  (Dec.  23,  1967)  that 
Tobacco  interests  had  a  hand  in  the  True  article.  Item  brought 
deni4l  by  True’s  editor,  Doug  Kennedy,  (Jan.  20)  who  has  since! 
retired  “for  reasons  of  health.” 


3  Newspapers  Win 
Headliner  Awards 

Atlantic  City,  N.  J. 

The  National  Headliners  Club 
has  awarded  public  service  cita¬ 
tions  to  the  Chicago  Tribune  for 
its  series  on  pollution  in  Lake 
Michigan,  to  the  Greensboro 
(N.  C.)  News  Record  for  a 
series  entitled  “Year  of  Chal¬ 
lenge,”  and  to  the  Thousand 
Oaks  (Calif.)  News  Chronicle 
for  a  series,  “The  Trip.” 

Other  winners  of  plaques  for 
1967  are: 

Detroit  News  for  best  report¬ 
ing. 

Detroit  Free  Press  for  riot 
coverage. 

Paul  Brookshire,  South  Dade 
(Fla.)  News  Leader  columnist. 


Marilyn  Moss,  LafayetU 
(Ind.)  Journal  arid  Courier,  tv 
columnist.  ! 

Bill  Barry,  Miami  (Fla.) 
News,  feature. 

Robert  Mayer,  Newsday 
(Garden  City,  N.  Y.)  locij 
column.  ! 

Haynes  Johnson,  Washington 
(D.  C.)  Star,  features. 

John  Bibb,  Nashville  Tennes 
sean,  sports  column. 

Warren  King,  New  York 
News,  editorial  cartoons. 

Henry  Herr  Gill  and  Raymond 
R.  Coffey,  Chicago  Daily  Newi 
team,  Vietnam  reports. 

Frank  Johnson  and  Roy 
Miller,  UPI,  for  photos. 

Wally  Stein,  Santa  Barbara 
(Calif.)  News  Press,  feature 
picture. 
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*ublic  Relations  Appointments 


The  appointment  of  John  P.  firm.  He  was  formerly  public 
Fitzpatrick  as  manager,  Special  affairs  manager  for  the  Allstate 
Services,  Films  and  Broadcast-  Insurance  Company’s  office  in 
ing,  was  announced  by  Edward  Florida.  Prior  to  this,  he  was 
R.  Wallace,  director  of  Public  news  and  feature  writer  lor  tiio 
Relations  for  International  Tele-  Bermuda  News  Bureau  and  as- 
phone  and  Telegraph  Corpora-  sociate  editor  of  the  Charlotte 
tion.  He  will  be  responsible  for  (N.C.)  News. 
public  relations  programs  and  ♦  ♦  ♦ 

assignments  having  special  in-  Howard  Watson,  former  pub- 
terest  to  the  corporation.  Before  lie  relations  director  for  the 
going  to  ITT  in  1958  he  was  a  Magazine  Publishers  Associa- 
reporter  with  the  Columbus  tion,  is  now  director  of  public  in- 
(Ohio)  Dispatch,  and  the  formation  at  the  New  York  Con- 
Newark  (N.J.)  News.  vention  and  Visitors  Bureau  Inc. 

*  *  «  «  «  * 

'Claude  Rose  has  been  named  G.  R.  (Jerry)  Griffin,  public 
public  relations  manager  of  relations  assistant  in  Portland, 
(k>mtact  Corporation,  a  firm  Ore.,  headquarters  until  he  was 
specializing  in  the  solving  of  promoted  two  years  ago  to  divi- 
cummunications  and  marketing  sional  public  relations  manager 
problems.  He  joined  Paul  at  Crossett,  Ark.,  returns  to 
Klemtner  &  Company,  of  which  Portland  May  1  with  new  re- 
Comtact  Corporation  is  a  sponsibilities  as  assistant  pub- 
wholly-owned  subsidiary,  last  lie  relations  manager  for 
June  as  a  public  relations  ac-  Georgia-Pacific  Corp.  Holly  R. 
count  executive.  Prior  to  enter-  Hutchins  will  leave  Portland  to 
ing  the  public  relations  field,  he  replace  Griffin  in  Crossett. 
was  an  editor  with  the  Asso-  *  •  * 

ciated  Press  in  Buffalo  and  Wang  Laboratories  Inc.,  has 

Albany,  N.  Y.,  and  with  the  retained  Farley  Manning  As- 

New  York  Herald  Tribune  News  sociates.  New  York,  for  general 

Service.  public  relations  services  and 

*  *  *  coimsel.  Wang  Laboratories  was 

Joseph  F.  Sullivan,  Jr.  has  founded  in  the  early  1960’s  by 

been  named  director  of  public  Dr.  An  Wang,  inventor  of  the 
relations  of  Theo  Hamm  Brew-  magnetic  core  memory  which  is 
ing  Co.,  St.  Paul,  and  Donald  F.  the  heart  of  the  electronic  com- 
Sager  has  been  named  public  re-  puter. 
lations  manager.  Sullivan  has  •  •  ♦ 

been  associated  with  Hamm’s  The  appointment  of  Charles 
since  1968.  Previously  he  was  F.  Kreiner  as  director  of  public 
with  General  Mills  and  the  relations  and  advertising  for 

Minneapolis  Star  and  Tribune.  Textron’s  Bell  Aerosystems 
Sager  most  recently  operated  Company  was  announced.  He 
his  own  advertising  and  public  succeeds  the  late  G.  Jackson 
relations  agency.  He  is  a  former  Butterbaugh. 

United  Press  correspondent.  *  *  ♦ 

*  *  *  James  C.  Rikhoff  has  been  ap- 

C.  Morgan  Bissette  has  been  pointed  public  relations  director 

appointed  director  of  the  Wash-  of  the  Winchester-Western  Divi- 
in^on,  D.C.,  office  of  Daniel  J.  sion  of  Olin  Mathieson  Chemi- 
Edelman,  Inc.,  public  relations  cal  Corporation. 
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PALACE  OF  PUBLIC  RELATIONS — The  half-mlllion-dollar  com¬ 
munications  center  occupied  by  Bithopric/Green/Fielden  advertis. 
mg  agency  and  Woody  Kepner  Associates,  public  relations  agency, 
adds  a  Mayan  touch  to  the  Miami  landscape.  B/G/F  Chairman 
Jack  I.  Green  and  art  director  Al  Angelo  collaborated  on  the 
design  and  sculptor  Charles  Dodson  with  his  assistants  placed 
200,000  pieces  of  unglazed  tiles  over  the  facade. 


ART  APPRECIATION — Paggy  Fisher,  left,  of  the  Bishopric/Green/ 
Fielden  art  department  shows  some  of  her  work  to  Terry  King  and 
Ian  Glass,  Miami  News  reporters  who  were  visiting  the  agency's 
newly  remodeled  home. 

Francis  Lanigan  Heads  Memphis  Ad  Agency 


Memphis 

Francis  W.  Lanigan,  formerly 
senior  vicepresident  and  board 
member  at  Benton  &  Bowles  Inc., 
has  been  elected  president  of 
Lake-Spiro-Shurman  Inc.,  a 
Memphis  advertising  agency. 
Avron  Spiro  will  move  up  to 
chairman  of  the  board. 

Plough  Inc.  is  the  leading  ac¬ 


count  of  Lake-Spiro-Shurman, 
with  Coppertone,  Di-Gel  and 
the  St.  Joseph  line. 

Lanigan  has  been  with  Benton 
&  Bowles  for  10  years,  where  he 
supervised  accounts  such  as 
Chemical  Bank  New  York  Trust 
Company,  S.  C.  Johnson  &  Son, 
Inc.,  Procter  &  Gamble  and 
Philip  Morris. 
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Incentive  Pay  Helps  Paper  and  Salesmen  State  Carved 


Incentive  pay  programs  in 
both  the  advertising  and  the 
circulation  departments  are 
meritorious  in  the  view  of  Le¬ 
roy  P.  Evans,  comptroller-secre¬ 
tary  of  the  Camden  (N.  J.) 
Courier-Post,  a  Gannett  news¬ 


paper. 

Evans  describes  how  they 
work  in  a  report  from  the  Insti¬ 
tute  of  Newspaper  Controllers 
and  Finance  Officers.  First, 
Evans  says,  there  are  a  few 
basics  to  considered: 

1.  The  plan  must  be  fair  to 
the  company.  Money  should  be 
paid  out  on  a  fair  percentage  of 
“plus”  business  only. 

2.  The  plan  must  be  fair  to 
the  salesmen.  Goals  must  be 
realistic.  If  they  are  impossible 
to  reach,  the  salesmen  will  soon 
realize  it — and  the  result  is  more 
likely  to  be  a  let-down  than  a 
sustained  drive  for  more  busi- 


Linage  Leader  Issues 
Food  Brokers  Guide 


Milwaukee 

A  “Milwaukee  Food  Brokers 
Directory”  prepared  by  the 
Milwaukee  Journal  and  Milwau¬ 
kee  Sentinel  Merchandising 
Service  Department  lists  all 
brokers  in  the  area  and  the 
principals  they  represent. 

At  a  glance  any  manufacturer 
can  evaluate  the  brokers  organi¬ 
zation,  types  of  accounts 
carried,  territory  covered  and 
personnel. 

The  Milwaukee  Journal  was 
first  in  total  national  grocery 
newspaper  advertising  last  year 
with  1,029,844  lines  in  evening 
and  Sunday  circulation. 


ness. 

3.  The  plan  should  pay  off  on 
a  weekly  or  monthly  basis. 
Salesmen  soon  lose  interest  when 
the  pay-off  day  is  months  away. 

4.  A  performance  chart  should 
be  posted  in  the  department  and 
updated  as  often  as  possible. 
This  helps  sustain  interest  and 
also  keeps  salesmen  aware  that 
greater  effort  may  be  needed, 
in  order  to  reach  their  goal. 

Under  the  Camden  plan  in 
retail  advertising,  nothing  is 
paid  out  unless  salesmen-con- 
trolled  linage  gains  for  the  re¬ 
tail  department  reach  5  percent 
or  better.  A  bonus  is  paid  when 
the  gain  reaches  5  percent,  and 
a  higher  bonus  is  paid  when  the 
gain  reaches  7  percent.  The 
maximum  paid  out  in  any 
month  is  $400. 

When  the  department’s  total 
salesmen-controlled  linage  is  up 
7  percent  or  better,  the  team 
with  the  highest  percentage  of 
increase  receives  $200,  or  $50 
a  man.  Any  team  showing  a 
7  percent  or  higher  increase, 
other  than  the  No.  1  team,  gets 
$100,  or  $25  a  man.  Both  the 
teams  can  make  this.  If  a  team 
has  a  5  percent  increase,  it  re¬ 
ceives  $50 — $12.50  a  man.  When 
the  department’s  total  salesmen- 
controlled  linage  is  up  to  5  per¬ 
cent,  but  less  than  7  percent, 
half  the  above  bonuses  are  paid. 

“In  the  circulation  depart¬ 
ment,”  Evans  explained,  “we 
felt  that  with  proper  planning 
and  motivation  for  all — super¬ 
visors,  circulation  representa¬ 
tives  and  newsboys — ^we  could 
adjust  our  home  delivery  rate 
and  show  an  increase  in  circula¬ 


COMMITTEE  ON  COLOR  from  American  Attociation  of  News¬ 
paper  Representatives  reviews  some  of  the  winners  in  the  1967 
ROP  Color  competition.  Earle  E.  Zatt,  eastern  advertising  manager 
of  the  Chicago  Sun-Times  and  the  Chicago  Daily  News,  is  chairman. 
Other  members  are:  seated,  Jack  Cady,  of  Jann  &  Kelley;  standing, 
Stan  Bestys  of  Shannon  &  Cullen  and  Robert  B.  Bair  of  Julius 
Mathews  Special  Agency. 


tion,  at  the  same  time.  Our  rate 
adjustment  incentive  cost  was: 
newspaperboys,  $11,694;  circu¬ 
lation  representatives,  $4,345 ; 
supervisors,  $1,300;  total,  $17,- 
339. 

“Net  worth  of  1,000  net  paid 
in  circulation  is  $18,665.60.  By 
paying  this  bonus,  we  did  not 
lose  any  circulation — and  with 
a  paper  of  over  100,000,  it  is 
conceivable  that  you  would  lose 
at  least  2,000.  So  far  as  we  are 
concerned,  we  save  twice  the 
$18,665.60,  plus  what  we  would 
have  to  pay  to  get  the  2,000 
back. 

“We  use  both  radio  and  tele¬ 
vision  (on  a  trade  deal  basis) 
to  promote  our  newspaper.” 


Into  3  Zones 


For  Sunday  Ads  ^ 


Green  Paper  Surplus 
Turned  to  Revenue 


Cocoa,  Fla. 

What  do  you  do  with  eight 
tons  of  green  newsprint  that  no 
one  wants?  TODAY  faced  that 
question  and  came  up  with  a 
good  answer. 

A  customer  of  the  Gannett 
newspaper  had  ordered  the  green 
newsprint,  but  later  changed  his 
plans  and  couldn’t  use  it.  Ad 
manager  Joe  Lyons  was  faced 
with  the  alternatives  of  billing 
the  customer  or  finding  some 
way  to  use  the  newsprint. 

St.  Patrick’s  Day  was  just  one 
week  away.  So,  the  TODAY  staff 
w'ent  out  and  sold  10  full  pages 
of  coupons  and  on  Friday, 
March  15th,  TODAY  published 
a  successful  12-page  standard 
size  advertising  section  on  green 
newsprint. 

Total  paid  advertising 
amounted  to  1720  inches,  with 
142  individual  accounts  repre¬ 
sented.  The  theme  of  the  promo¬ 
tion  jWas,  “Million  Dollar  Cou¬ 
pon  Sale”  and  participating 
merchants  were  enthusiastic 
about  the  results.  “Most  amaz¬ 
ing,”  said  Lyons,  “is  the  fact 
that  we  published  page  after 
page  of  coupons  back-to-back 
without  a  single  complaint — 
and  the  sales  results  were  ter¬ 
rific.” 


Spelling  Contests 


Des  Moine$ 
Department  stores  and  other  i 
retailers  in  towns  and  cities 
much  as  180  miles  from  Des  i 
Moines — and  some  from  outside 
of  Iowa — are  using  the  state¬ 
wide  zoned  news  section  of  the 
Des  Moines  Sunday  Register.  1 
It’s  common  to  see  a  full  page 
advertisement  for  Black’s  De  | 
partment  Store  of  Waterloo! 
(104  miles  northeast  of  Desy 
Moines)  on  the  back  page  of 
the  eastern  zone  edition;  E- 
Mart,  A&P  Food  Stores  or  Katzj 
Super  Drug  Stores  in  the  same] 
place  in  the  central  edition;  and! 
still  another,  Brandeis  of  Om- ! 
aha,  Nebraska’s  largest  depart-J 
ment  store,  on  that  page  in  thef 
western  zone. 


Brandeis  has  now  run  more 
than  80  pages  of  advertising  to 
reach  the  western  Iowa  readen 
of  the  Sunday  Register. 

Zoning  is  accomplished  by  di¬ 
viding  the  state  into  three  zones' 
of  nearly  equal  size.  Each  zone 
has  Minnesota  as  its  northern 
border  and  Missouri  as  itsl 
southern. 


The  Sunday  Register  has  I 
196,000  circulation  in  the  east¬ 
ern  zone  which  includes  Daven  j 
port,  Dubuque,  Clinton,  Burling  j 
ton.  Fort  Madison,  Waterloo  f 
Cedar  Rapids  and  Iowa  City. 

The  central  zone  is  120  miles  j 
across  at  its  widest  point  andj* 
includes  Des  Moines,  Forlj 
Dodge,  Ames  and  Mason  City.1 
The  central  zone  circulation  isH 
almost  230,000.  | 


The  western  zone  begdnsu 
about  65  miles  west  of  Desn 
Moines  and  continues  to  the{| 
Missouri — 150  miles  away.  Herej| 
are  cities  such  as  Sioux  City,  J 
Council  Bluffs  and  Omaha.  j 
State- wide  zoned  advertising  ji 
is  available  to  national  and  re-l| 
gional  advertisers  as  Well  asd 
retailers.  The  advertiser  can  buy! 
one,  two  or  all  three  zones  and^ 
change  ad  copy  if  he  wants. 


The  news  department  of  thci. 


Register  and  Tribune  designed 
a  section  primarily  featuring 
news  from  the  specific  zone. 


Watertown,  N.  Y. 

The  Watertovim  Daily  Times 
will  sponsor  championsldp  spell¬ 
ing  contests  at  three  county 
fairs  within  its  circulation  area, 
according  to  editor  and  pub¬ 
lisher  John  B.  Johnson.  The 
paper  will  present  Webster  dic¬ 
tionaries  to  all  contestants  in  the 
Jefferson,  Lewis  and  St.  Lawr¬ 
ence  County  Fairs’  spelling  con¬ 
tests  during  the  summer. 


Water  Color  Scenes 


Water  color  scenes  of  historic  : 
places  in  West  Texas  are  being 
published  in  full  color  by  the 
Fort  Worth  Star-Telegram.  The  ' 
scenes  are  being  sketched  by  >( 
Harold  Maples,  the  Morning  3 
Star-Telegram’s  editorial  car- 
toonist,  who  has  been  collecting  1 
his  water  color  ideas  as  a  hobby.  J 
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CLASSIFIED  CLINIC 


Sparkling  Promotion  Done  Column- Style 


By  Stan  Finsness 

CAM,  Providence  Journal  and  Bulletin 


Marvin  Veal  Jr.,  CAM  of  the 
Dallas  (Tex.)  Morning  News, 
is  running  a  Sunday- Wednes¬ 
day  column,  and  I  think  it’s 
just  about  perfect  for  getting 
across  the  Classified  promotion 
story  in  a  believable,  fresh,  in¬ 
teresting  way.  (Matter  of  fact. 
I’ve  had  an  idea  of  doing  some¬ 
thing  like  it  for  years,  but  have 
been  just  too  darn  lazy  to  put 
it  together.) 

Called  “Speaking  of  Classi¬ 
fied”,  this  2-column  by  7-inch- 
or-so  feature  is  a  chatty  “Mus¬ 
ing  with  Marvin”  column  that 
gets  into  the  history  of  Classi¬ 
fied,  its  everyday  uses,  both  for 
private  and  commercial  adver¬ 
tisers,  the  low  price,  the  value 
of  consistency  and  who’s  using 
it  successfully. 

It  seems  to  me  that  we  have 
the  tendency  to  take  for  granted 
the  pages  and  pages  of  drab 
Classified  ads  running  in  our 
newspapers  every  day.  We  run 
promotion,  yes,  but  we  don’t 
really  get  into  the  how  and  the 
why  and  the  fun  of  using  and 
reading  Classified. 

We  know  that  there’s  a  lot 
going  on  in  those  columns,  and 
we  know  that  a  lot  of  readers 
must  be  stirring  things  up  and 
dialing  a  lot  of  numbers — or  we 
wouldn’t  continue  to  run  the 
amount  of  Classified  we  do  in 
this  country — but,  in  my  opin¬ 
ion,  we  just  don’t  salt  the  soup 
enough. 

Magical  Stories 

Here’s  the  kind  of  stuff  found 
in  the  first  few  “Speaking  of 
Classified”  columns — 

“The  most  adroit  story  teller 
would  find  it  difficult  to  spin  a 
yam  verbally  or  in  print  in  only 


ten  or  fifteen  words.  However, 
to<iay  we  find  millions  of  stor¬ 
ies  told  in  only  ten  or  fifteen 
words  and  told  well  enough  to 
move  billions  of  dollars  in  goods 
from  seller  to  consumer.  These 
magical  stories  have  taken  on 
the  name  of  Want  Ads  or  Clas¬ 
sified  Advertising  .  .  .  and  they 
sell  not  only  the  most  expensive 
items  in  the  universe,  but  also 
the  least  expensive. 

“History  reveals  Want  Ads  to 
be  the  oldest  form  of  advertis¬ 
ing. 

“Want  Ads,  as  we  still  know 
them  today,  have  been  found  in 
the  Papyri  of  Egypt  of  the  IVII 
dynasty.  Want  Ads  dealing  with 
land  for  sale  and  property 
rental  were  discovered  on  the 
walls  of  Pompeii.  The  great  fire 
in  London  actually  brought 
Want  Ads,  or  ‘Smalls’  as  they 
are  known  in  England,  to  the 
forefront  in  mo<iern  history 
when  London  newspapers  gave 
space  to  individuals  seeking  lost 
members  of  the  family. 

“In  America,  Want  Ads 
began  with  the  third  issue  of 
the  Boston  News-Letter  in  1704. 

200  Years  Ago 

‘•Study  the  copy  in  this  ad 
which  ran  over  200  years  ago: 
‘At  Mr.  Packer  in  Crooked 
Lane,  next  to  the  Dolphin,  are 
very  good  lodgings  to  be  let, 
where  there  is  peace  and  quiet 
and  a  lovely  garden.’  This  ad 
says  much  to  anyone  who  reads 
it  though  it  is  simple  and 
straightforward  .  .  .  and  that’s 
part  of  the  secret  of  advertis¬ 
ing.  Too,  the  ad  gives  complete 
information  to  anyone  who 
reads  it  .  .  .  that’s  another  se¬ 
cret  of  advertising.  Still  yet,  the 


^Source 


bout  distribution  in  tbe  ERIE,  Pa.  AREA?  I 

Over  60%  of  Erie's  food  sales  volume  arrives  I 
through  Buffalo  area  distribution  canters.  This  60  | 

million  dollar  "bread-box"  makes  Erie.  Pa.  a  very  | 
integral  part  of  western  New  York.  Erie's  con-  | 
sumer  spendable  income  is  nearly  600  million  with  | 
over  375  million  of  this  in  retail  sales.  26%  of  this  I 
volume*  ($98,000,000)  is  spent  on  food.  | 

You  can  whet  the  appetites  of  Erie  buyers  through 
the  Erie  newspapers,  for  94%  of  the  households  i 
subscribe  to  the  ERIE  MORNING  NEWS,  EVENING 
TIMES  and  the  SUNDAY  TIMES-NEWS.  Erie  will 
get  your  message  and  respond  when  it  appears  in 
these  3  great  newspapers. 
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Ask  us  for  a  distribution  check  on  your  products 
. . .  Know  where  they  are  sold. 

Diilr  cmMiM  WH  7S.I00  Smdir  cimWiM  om  90.C00 
MORNING  ■  EVENING  a  SUNDAY 

TIMES  PUBLISHING  C0.,erie,pa. 

REPRESENTED  BY  THE  KATZ  AGENCY  INC. 


ad  imparts  more  than  just  in¬ 
formation  in  that  it  creates  a 
picture  in  the  mind  that  goes 
further  than  just  saying  that 
here  is  another  room  for  rent 
.  .  .  and  this,  too,  is  another 
secret. 

“Consistency  is  probably  the 
most  important  secret  in  Clas¬ 
sified  advertising. 

“Whittle  Music  Company, 
2733  Oak  Lawn  at  Congress, 
discovered  the  importance  of 
Wants  Ads  in  1925  and  have 
continued  to  run  consistently  in 
the  News  for  43  years. 

“  ‘We  know  the  importance  of 


Librarians  Plan 
Meeting  in  June 

The  Newspaper  Division  of 
the  Special  Libraries  Associa¬ 
tion  will  meet  at  the  Statler- 
Hilton  Hotel  in  Los  Angeles, 
June  2-7. 

All  newspaper  librarians  from 
the  U.S.  and  Canada  are  invited 
to  attend.  Cost  of  non-member 
registration  is  $25  for  five  days, 
or  $10  daily. 

This  year’s  convention  theme 
is  “Special  Libraries — Partners 
in  Research  for  Tomorrow’s 
World.”  Tours  of  libraries,  uni¬ 
versities  and  museums,  lectures 
and  panel  discussions,  sponsored 
by  various  divisions  and  gen¬ 
eral  sessions  for  all  divisions 
have  been  scheduled. 

Guest  speakers  include  Leon¬ 
ard  Riblett,  assistant  managing 
editor  of  the  Los  Angeles  Times, 
a  former  newspaper  librarian, 
and  William  Wilson,  Pacific 
Personnel  Co.,  Los  Angeles. 

Vjvian  Prince,  associate  pro¬ 
fessor,  University  of  Southern 
California  School  of  Library 
Science,  will  speak  on  the  “Prin¬ 
ciples  and  Theory  of  Subject 
Heading  Classification.” 

Alfred  S.  Tauber,  manager. 
Product  Planning,  Houston 
Fearless  Corp.,  Los  Angeles,  and 
Jack  Ver  Hultz,  program  man¬ 
ager,  Fairchild  Hiller,  Farm- 
ingdale,  N.  Y.,  “Micro  Vue  Sys¬ 
tem”  will  speak  at  a  special  ses¬ 
sion  devoted  to  microfilm  infor¬ 
mation  retrieval  and  storage 
systems. 

Several  other  panel  discus¬ 
sions  are  planned  and  those 
speaking  at  a  session  devoted  to 
the  management  of  auxiliary 
and  retrieval  systems  are  John 
R.  Frankland,  librarian,  Mil¬ 
waukee  Journal  and  Sentinel; 
Robert  A.  Inman,  librarian, 
Denver  Post  and  Edward  Quill, 
librarian,  Boston  Globe. 


Want  Ads  because  our  custoii  j 
ers  tell  us,’  says  George  Nev  - 
man,  who  manages  the  firm  i 
piano  department  long  knor  i 
for  its  quality  products  such  ag 
Steinway,  Sohmer,  Everett  ari  ( 
Cable-Nelson  pianos  and  Has 
mond  organs. 

“Consistency  in  using  Wai  ; 
Ads  is  important.  It  has  be«; 
important  to  many  successfu  i 
companies  such  as  Whitt!' 
Music  Company.  It’s  importai;  . 
to  you. 

“Dial  RI  7-4611  today  t 
begin  your  Dallas  News  ‘Crow_ 
Stopper’  Want  Ad  prog^ram  aii"^ 
Get  Ready  for  a  Crowd!” 

Four  Birds 

Veal  says  he’s  trying  to  kiL, 
four  birds  with  one  stone  in  thi- 
series — 

•  It  is  an  attempt  to  edu 
cate  the  public  on  techniques  o‘ 
using  Classified  advertising. 

•  It  affords  us  the  oppot 
tunity  to  give  our  business  firm?’ 
a  small  amount  of  publicit). 
and  better  our  own  public  rela¬ 
tions  with  our  accounts.  i 

•  We  are  able  to  present  : 
testimonial  from  these  firms  or 
their  successful  use  of  Class! 
fied. 

•  It  gdves  us  the  opportunit; 
to  generally  promote  the  use  o! 
Classified  to  individuals  anc  j 
business  firms. 

His  letter  ends,  “We  plan  t 
make  continuous  use  of  th> ' 
column  if  I  can  keep  coming  u; 
with  fresh  and  interesting  ap 
proaches.  This  is  the  largos  , 
drawback  of  the  colunm  since  I  ' 
write  it  myself,  and  that  leave, 
a  lot  to  be  desired.”  * 

No  drawback  as  far  as  I  can ! 
tell,  Marvin.  How  about  addin?  j 
more  condiments — some  inter  | 
esting  result  stories,  who  signec 
new  contracts  last  week,  where 
did  the  farthest-away  ad  conv 
from,  what  unusual  ads  an 
running  in  today’s  (tomor  1 
row’s?)  paper?  And  how  about 
a  byline? 

• 

Steeplechase  Story 
Writers  Are  Cited 

Whitney  Tower  of  Sports 
Illustrated  and  Snowden  Carter 
of  Maryland  Horse  were  namwi 
as  the  finalists  in  the  second 
annual  National  Steeplech.nso 
and  Hunt  Association  joumal-l 
ism  contest. 

Honorable  mention  went  tc 
Joseph  Nichols  of  the  New  York 
Times;  Jerry  Izenberg,  syndi-i 
cated  columnist  for  the  Newark 
Star-Ledger,  and  Steve  Cady  of  ‘ 
the  New  York  Times. 
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Attention 


Publishers 

Presidents 
General  Managers 


Purchasing  Agents, 
Managing  Editors 


Our  name  is  a  new  one  in  the  newsprint  field  . . . 
Consolidated  Newsprint,  Inc.  We're  a  subsidiary 
of  Consolidated-Bathurst  Newsprint  Limited, 
Montreal -formerly  Consolidated  Paper  Sales, 
Limited. 


This  organization  has  been  formed  to  manage 
Consolidated-Bathurst's  sales  of  newsprint  in 
the  United  States.  Our  reason  for  existence  is  to 
ensure  that  you  receive  a  high  quality  of  product 
and  service.  Try  us  for  both. 


CONSOLIDATED  NEWSPRINT,  INC 


SUPPLIERS  OF  QUALITY  NEWSPRINT 

New  York:  299  Park  Avenue,  Chicago;  Suite  814,  1301  West  22nd  Street, 

New  York,  N.Y.,  10017  Oak  Brook,  Illinois,  60521 

A  MBYIBER  GOMFVVNY  CONSOUDATED-BATHURST  GROUP 


Medical  Society  Gives 
Awards  for  Journalism 

Chicago 

Illinois  State  Medical  Society 
honored  24  of  the  state’s  news¬ 
papers,  television  and  radio  sta¬ 
tions  for  "outstanding  contribu¬ 
tions  to  a  better  public  under¬ 
standing  of  medicine”  in  1967. 

Winners  of  Medical  Journal¬ 
ism  Awards  in  the  newspaper 
categories  were: 

Metropolitan  Dailies 

Interpretive  analysis — Arthur 
J.  Snider,  Chicago  Daily  News; 
heart  transplants. 

Magazine  feature  —  Theodore 
Berland,  Chicago  Tribune,  Cook 
County  Hospital  trauma  unit. 

Features — Lloyd  Green,  Chi¬ 
cago  Sun-Times,  comparison  of 
health  care  plans. 

Series — Ron  Kotulak,  Chicago 
Tribune,  heart  disease. 

Mon-Metropolitan  Dailies 

News  story — Dorothy  Buresh, 
Moline  Daily  Dispatch,  consoli¬ 
dation  of  hospitals. 

Series — Willard  S.  Hansen, 
Champaign-Urbana  News  Ga- 
tette,  cancer  research. 

Feature — Sue  Kaufman,  Rock¬ 
ford  Register-Republic,  care  of 
tornado  victims. 

Series — Ed  Stoyanoff,  Rock¬ 
ford  Morning  Star,  open-heart 
surgery. 

Special  edition — Joe  Lerner, 
Waukegan  News-Sun,  hospital 
open  house. 

Weekly  Mewspapers 

Story  —  Dennis  D’Antonio, 
Press  Publications,  Elmhurst, 
need  for  hospital  wing. 

Feature  —  William  Rivkin, 
Lerner  Home  Newspapers,  men¬ 
tal-health  clinic. 

Series — Clara  Degen,  Lerner 
Home  Newspapers,  air  pollu¬ 
tion. 

Supplement  feature — David  J. 
Barnes,  Park  Ridge  Advocate, 
hyperbaric  chamber. 

Editorial  —  Lake  Forester, 
cost  of  hospital  expansion. 


AWARD  for  the  bait-reproduced  full  color  newspaper  advertisement 
in  the  under- 100,000  category  was  given  to  Theo.  Hamm  Brewing  Co., 
St.  Paul,  by  Editor  &  Publisher  last  fall.  Joe  Sullivan,  left,  Hamm's 
advertising  and  merchandising  manager,  is  shown  admiring  the  award, 
held  by  Leonard  Johnson,  center,  Hamm's  vicepresident-marketing, 
and  George  Schmidt,  right,  vice  president  of  Cresmer,  Woodward, 
O'Mara  &  Ormsbee,  Inc.,  newspaper  representatives.  The  advertise¬ 
ment  appeared  in  the  Arizona  Daily  Star.  A  similar  award  was  also 
made  to  Campbell-Mithun,  Inc.,  Minneapolis,  Hamm's  advertising 
agency.  E&P  awards  for  ROP  color  ads  in  1967-1968  will  be  made 
in  October. 


Musenm  Fraad  Story 
Wins  Cultural  Award 

New  York  City’s  garbage  col¬ 
lectors — the  Uniformed  Sanita- 
tionmen’s  Association  —  are 
giving  their  Cultural  Award  in 
journalism  to  Milton  Esterow, 
New  York  Times,  for  his  story 
about  the  detection  of  a  fraud 
in  sculpture  at  the  Metropolitan 
Museum  of  Art. 

The  award  is  among  those 
given  in  competition  conducted 
by  the  Newspaper  Reporters 
Aasociation  of  New  York  City. 
Other  winners  are: 

Schaefer  Gold  Typewriter — 
Peter  Kramer,  Suffolk  Sun,  for 
a  series  about  migrant  farm 
workers. 

Feature — J.  Anthony  Lukas, 
New  York  Times,  for  a  report 
on  hippies. 

Byline  award — William  Fede- 
rici,  New  York  Daily  News,  for 
a  story  exposing  a  scandal  in 
the  anti-poverty  agency. 

City  Hall  coverage — Ralph 
Penza,  WCBS-tv  and  Joe  Famm, 
WABC. 


■  JOURNAL 

■  BULLETIN 


Story  About  Murder 
Wing  A  Scholarship 

San  Francisco 

The  William  Randolph  Hearst 
Foundation’s  $50,000  Journal¬ 
ism  Awards  Program  announced 
the  winners  of  the  fifth  monthly 
writing  competition  among  col¬ 
lege  students. 

First  place  went  to  Fred 
Barger,  University  of  Tennessee, 
for  his  spot  news  article  of  a 
murder  and  assault  that  ap¬ 
peared  in  the  Knoxville  Journal 
last  year.  He  will  receive  a  $600 
scholarship  and  a  grant  of  an 
equal  amount  will  go  to  the  uni¬ 
versity’s  school  of  journalism. 

Steven  R.  Knowlton,  Univer¬ 
sity  of  North  Carolina,  was 
awarded  the  second  place  $500 
scholarship,  and  Donald  Thorn¬ 
ton,  University  of  Arizona, 
placed  third  for  the  $400 
scholarship. 

University  of  Florida’s  Raul 
Ramirez  placed  fourth  and  Ed¬ 
ward  M.  Sears,  Florida,  tied  for 
fifth  place  with  Larry  Maatz, 
San  Francisco  State  College. 

Other  scholarship  winners 
were  Edson  P.  Egger,  Univer¬ 
sity  of  Iowa;  Glenn  P.  Lamb, 
University  of  New  Mexico;  C. 
Ray  Steele  Jr.,  Fresno  State 
College,  and  Bruce  A.  Anderson, 
San  Jose  State  College. 

A  total  of  $7800  in  scholar¬ 
ships  and  grants  is  made  avail¬ 
able  each  month  to  eligible 
undergraduates  and  member 
colleges  and  universities  of  the 
American  Association  of  Schools 
and  Departments  of  Journalism. 

The  University  of  Florida  has 
taken  over  the  lead  in  the  con¬ 
tinuing  competition  for  school 
honors.  The  University  of 
North  Carolina  is  second  and 
the  University  of  Iowa  third. 


James  Markham’s 
Book  on  Russia 
Wins  KTA  Prize 

Columbia,  M, 

A  study  of  communications  ij 
Russia  and  China  has  won  4 
1968  Frank  Luther  Mott  Bt 
search  Award  of  Kappa  Ti 
Alpha  for  books  published  la; 
year.  1 

Dr.  James  Markham’s  "Voic^ 
of  the  Red  Giants”  was  voted  th 
best  research  project,  bringin 
Markham  his  second  such  awai; 
In  1954  his  biography  of  JatiM 
W.  Bovard  of  the  St.  Lou 
Post-Dispatch  was  voted  best  . 

The  award  was  announced  tj 
Dr.  William  H.  Taft,  chief  i' 
the  KTA  central  office  at  tfc] 
University  of  Missouri. 

Kappa  Tau  Alpha,  nation 
journalism  scholarship  societj 
presents  the  winner  $200  and 
hand-lettered  scroll. 

Other  books  cited  among 
top  five  for  1967  were  Job 
Hohenberg,  “Between  IS* 
Worlds”;  William  Swanber 
“Pulitzer”;  Charles  H.  Brow 
“The  Correspondents’  War,”  at 
Burton  Paulu,  “Radio  and  T 
Broadcasting  on  the  Europea 
Continent.” 

“Voices  of  the  Red  Giant 
was  published  by  the  Iowa  Stai 
University  Press  in  Ames,  low, 

«  •  * 

Herbert  Hollander,  Washing 
ton  newspaperman  and  an  edj 
torial  specialist  in  federal  civ 
service  and  government  matter! 
has  written  “Quest  For  Exce' 
lence”  (Current  Publication! 
Inc.,  Washington,  D.  C.,  $5.95; 
The  book  cites  the  progress  c 
the  50-year-old  National  Feders 
tion  of  Federal  Employees  in  it 
efforts  to  strengthen  and  iir 
prove  the  career  civil  servic* 
system.  The  author  charges  tha 
government  employee  relation 
policies  are  antiquated  and  ir.| 
adequate.  ! 

*  *  *  . 

Louis  Heren,  author  an 
Washington  correspondent  fc 
the  Times,  London,  has  !>«■ 
named  winner  of  the  first  $10, 
000  John  F.  Kennedy  Memoria 
Award,  established  by  Harper 
Row,  publishers. 

The  prize  was  given  for  hi 
book,  “The  New  Americai 
Commonwealth,”  published  b>| 
Harper. 

Heren’s  book  evaluates  Amer 
ica’s  political  institutions  an 
processes.  His  major  theme  if 
the  enormous  increase  in  t 
power  of  the  President,  showi 
how  it  was  acquired  at  the  ei 
pense  of  other  elements  of 
government  and  how  it  is  exe 
cised. 
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What  meaiame  beverage 
gives  veu  the  nutmien 
that  ene  glass  el  milk 
prevldes...ferenly 
7/2  cents  a  serving? 

only  a  second  glass  of  milk. 


Nothing  else  comes  close. 
Look  at  it  another  way.  Since 
there  are  a  little  more  than  two 
pounds  of  milk  in  a  quart,  milk 
costs  you  only  15  cents  a  pound 
or  less.  TVy  buying  any  other 
food  with  milk’s  nourishment 
for  as  little  as  that! 

Take  a  good  look  at  these  two 
charts.  They  list  the  percent¬ 
ages  of  the  recommended  daily 
dietary  allowances  that  four 
8-oz.  glasses  of  milk  will  pro¬ 
vide  the  average  teenage  girl  or 
boy,  age  12-15.  It’s  easy  to  see 
why  they  need  to  drink  milk, 
but  there  are  still  other  impor¬ 
tant  reasons. 

The  teen  years  are  usually 
the  most  active  ones  in  a  per¬ 
son’s  life.  So  it’s  obvious  that 


teenagers,  more  than  anyone 
else,  need  both  the  proper 
amount  of  rest  and  a  well- 
balanced  diet.  And  that  means 
plenty  of  milk. 

The  poorly  nourished  teen¬ 
ager  is  a  growing  problem  in 


Ribaflavln  93% 


VUomlnD  100% 


ifMfvy  21%  I 


Thiamifit  92% 


Klboflovin  100% 


Vitamin  D  100% 


Voodinarfy  24%l 


our  country.  Not  that  teenagers 
don’t  eat  enough  (they  seem  to 
eat  from  morning  till  night), 
but  they  don’t  always  eat 
enough  of  the  right  things. 
They  need  a  balanced  diet  to 
keep  them  physically  fit  and 
mentally  alert. 

You  as  a  mother  must  see 
that  your  children’s  progress  is 
not  hampered  by  poor  eating 
habits.  Whether  you  realize  it 
or  not,  you  can  be  of  help  to 
your  children’s  education  just 
by  starting  them  off  with  a  good 
breakfast  that  includes  milk. 
It’s  up  to  you  to  make  sure  that 
their  active  school  years  are 
healthy  ones  too. 

Pound  for  pound|  milk  is 
still  your  best  food  buy. 


american  dairy  association 


*Om  quart  el  milk  weighs  S.IB  p 
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Safety  starts 
with  how  you  drive. 

And  General  Motors 
has  put  more  safety 
in  what  you  drive. 


General  Motors’  concern  for  your  safety— and  your 
children's— goes  far  beyond  those  safety  features  we  build 
into  our  cars.  We're  just  as  concerned  about  how  people 
drive.  That's  why,  during  the  past  year,  our  dealers  have 
provided  almost  1 5,000  automobiles  to  teach  safer  driving 
to  nearly  860,000  high  school  students  throughout  the 
country.  Driver  Education  Programs  deserve  all  the  sup¬ 
port  we  can  give  them.  There's  no  better  way  to  produce 
safer  drivers,  while  we  continue  to  make  safer  cars. 


OMVtll  EDUCATION  UR  I 


Safety  Training.  Super¬ 
vised  driver  training  must 
expand  with  the  ever-growing 
driver  population.  General 
Motors,  its  franchised  dealers 
and  the  school  systems  in 
every  state  recognize  the 
need  for  formal  schooling 
that  will  stimulate  safer,  saner 
driving  habits. 


K 

& 

E 

Safety  Column.  We  Safety  Lighting.  Our  new  Safety  Locks.  Our  pas-  Safety  Latches.  Exclusive 

developed  the  first  energy  side  marker  lights  make  it  senger-guard  door  locks  on  front  seatback  latches  in  all 

absorbing  steering  column  easier  for  people  to  see  you  every  door  help  eliminate  ac-  General  Motors  2-door  cars 

that  telescopes  under  impact.  from  the  side  at  night.  cidental  opening  from  inside.  keep  the  seat  from  folding. 

The  more  you  look,  the  more  our  mark  of  excellence  means 


Chevrolet  •  Pontiac  •  Oldsmobile  •  Buick  •  Cadillac  •  Opel  Kadett  •  GMC  Truck 


JOURNAUSM  RESEARCH 

Newspapers  and  Suicide 

By  Jack  B.  Haskins,  Ph.  D. 

SnoK  Researrh  Professor,  Syracuse  Universily 

Among  the  accusations  against  newspapers  is  that  the 
reporting  of  suicidal  hits-and-misses  causes  more  of  the  same. 
Now  here  comes  our  kind  of  psychiatrist  who  says  not  so — 
at  least  in  the  short  run.  Jerome  Motto  (in  American  Journal 
of  Psychiatry)  looked  at  suicide  rates  in  seven  cities  where 
newspaper  stoppages  had  occurred.  Comparing  the  no-news¬ 
paper  periods  with  the  same  calendar  months  in  five  previous 
years,  he  concluded  that  suicide  rates  were  the  same  whether 
the  newspaper  was  being  published  or  not. 

Now  lil  make  myself  unpopular  by  commenting  that  this 
is  correlational,  rather  than  valid  cause-and-eflFect,  evidence. 
The  only  legitimate  w’ay  to  determine  the  effects  of 
newspapers  on  suicide — or  on  anything  else,  for  that  matter 
— is  to  conduct  a  controlled  field  experiment ;  set  up  a  control 
group  of  papers  that  withholds  news  of  suicides,  a  test  group 
that  gives  full  coverage,  and  carry  out  this  plan  for  a 
considerable  length  of  time  while  comparing  suicide  statistics. 

Nonetheless,  this  is  the  best  evidence  available,  and  we 
like  the  cut  of  your  jib,  Mr.  Motto. 

*  •  * 

THE  MOLDERS  OF  FVTVRE  JOVRNALISTS 

A  previous  edition  of  this  column  (no  laughter,  please) 
described  some  characteristics  of  journalism  professors 
obtained  in  a  study  by  Malcolm  MacLean,  Tom  Danbury  and 
John  McNelly.  One  of  the  more  interesting  findings  was  the 
isolation  of  five  fairly  distinct  “types”  of  journalism  prof. 
For  convenience.  I’ll  call  them  .  .  . 

.  .  .  the  green  eye-shade  artsy-craftsy  boys  (9%) ; 

.  .  .  the  broad-background  scribblers  (7%); 

.  .  .  the  slide-rule  gang  (39%); 

.  .  .  the  researcher-go-home  group  (6%); 

.  .  .  the  administrative  defenders  (39%). 

The  “green  eye-shade”  boys  are  distinguished  by  wanting 
journalism  education  to  be  mostly  in  specific  skills  and 
techniques;  they  make  fewer  contributions  to  conventions 
and  journals  than  the  other  groups. 

The  “broad-background  scribblers”  want  a  broad  humani- 
ties-and-Iiberal-arts  education  for  future  journalists,  and 
don’t  want  too  much  in  the  way  of  either  specific  skills  or 
behavioral  research  for  the  youngfsters;  they  are  the  most 
prolific  readers  and  writers  of  all  the  profs. 

The  “slide-rule”  gang  are  younger,  have  more  education, 
have  less  media  experience,  and  make  more  money  than  the 
others.  They’re  in  favor  of  putting  more  theory,  research, 
and  behavioral  science  into  journalism  education. 

The  “researcher-go-home”  groups  resemble  their  enemies  in 
having  relatively  low  media  experience  and  high  education. 
Apart  from  their  antagonism  toward  any  kind  of  theory 
and  research  training,  they’re  distinguished  by  being  poorly 

Everything  in  Baltimore  revolves  around  The  Sun 

•  .  •  that’s  why  Baltimore 
Real  Estate  advertisers  place 
86%  of  their  newspaper 
linage  in  The  Snnpapers! 

THE  SUNPAPERS 

MORNING  •  EVENING  •  SUNDAY 

National  Roproaantativoa:  Croamor,  Woodward,  O'Mara  A  Ormoboo 
Nt«  Yeik.  S*n  Francisco.  Los  Anitlts,  Chicaco.  Dotroil.  Atlanta.  Philadolpliia.  MinnaapoKt 


paid,  in  small  universities,  advising  fewer  graduate  students 
and  more  likely  to  be  publications  advisors  than  any  other 
group. 

Finally,  there  are  the  “administrative  defenders”,  consisting 
largely  of  chairmen,  directors  or  deans  of  journalism  estab¬ 
lishments.  They  believe  more  strongly  than  most  that  a 
journalism  degree  is  necessary  to  make  a  good  journalist; 
they  support  research,  but  only  if  it  is  directed  to  practical 
industry  problems. 

So  there  you  have  our  gallery  of  J-school  profs — five  types, 
some  of  whom  you  favor  and  others  that  you  don’t  cotton 
to  a-tall.  For  something  more  than  these  necessarily  brief 
sketches,  see  the  original  article  in  Journalism  Quarterly. 

• 

Dallas  Times  Herald 
Stock  Plan  Attacked 


Dallas 

A.  C.  Greene,  former  book 
editor  and  editorial  page  editor 
of  the  Dallas  Times  Herald,  has 
filed  suits  alleging  violations  of 
securities  laws  against  the  news¬ 
paper’s  officers  and  directors. 

Greene’s  suits  center  on  a  pro¬ 
vision  in  the  will  of  Mrs.  Lela 
Gooch,  widow  of  an  early  Times 
Herald  publisher,  giving  Greene 
the  option  to  buy  one-eleventh  of 
her  stock  in  the  Times  Herald 
Printing  Co.  She  owned  22  per¬ 
cent  of  the  total  stock. 

Originally,  the  company  had 
only  one  type  of  stock,  common. 
A  reorganization  in  July  1965 
created  Class  A,  B  and  C  stock. 
Class  A  stock  carries  no  voting 
privilege  but  does  receive  a 
guaranteed  yearly  dividend  of 
$2.75  per  share.  After  Mrs. 
Gooch’s  death  in  November,  1965, 
Greene  purchased  10,064  shares 
of  her  A  stock  for  a  total  of 
$478,040,  as  did  10  other  persons 
named  in  the  will. 

Greene  also  tried  to  buy  all  of 
her  Class  B  stock,  claiming  that 
the  10  other  persons  failed  to 
exercise  their  options  to  buy  it, 
but  the  offer  was  refused  by  the 
company  and  Republic  National 
Bank  of  Dallas,  executor  of  the 
estate.  The  company  said  the 
company  charter  requires  that 
Class  B  stock  be  redeemed  to  the 
company  upon  the  death  of  its 
owner. 

Greene  is  asking  federal 
and  state  courts  to  order  the 
I  company  to  sell  him  the  Class  B 
I  stock  previously  owned  by  Mrs. 
Gooch,  or  alternatively  to  set 
aside  the  plan  creating  the  three 
types  of  stock  and  the  provision 
that  B  stock  revert  to  the  com¬ 
pany  upon  its  owner’s  death. 

Class  B  stock  carries  voting 
rights  and  usually  receives  no 
'  dividend.  When  it  is  redeemed, 
I  the  company  pays  $1  per  share 
plus  25  cente  per  share  for  each 
year  it  was  outstanding,  up  to 
a  $5  limit. 

j  Class  C  stock  also  carries 
I  voting  rights.  Only  1,000  shares 


were  created,  and  they  were  sold 
to  Republic  National  Bank  for 
$1  each. 

Sole  Voting  Rights 

Greene’s  suit  contends  that 
eventually  the  C  stock  will  rep¬ 
resent  the  sole  voting  rights  of 
the  corporation  and  half  its 
profits  and  was  worth  approxi¬ 
mately  $15  million,  rather  than 
$1,000.  The  suit  demands  re¬ 
covery  of  $14,999,000  to  the  con 
poration  from  the  defendants,  or 
alternatively  that  the  defend¬ 
ants  repay  to  the  corporation  all 
the  money  which  it  has  paid  out 
in  redeeming  Class  B  stock  to 
date. 

Defendants  are  James  F. 
Chambers  Jr.,  president  of  tlu 
company;  Republic  National 
Bank,  and  James  W.  Aston,  it! 
president,  and  the  followin{[ 
officers  and/or  directors  of  the 
Times  Herald:  0.  E.  Holmes  Jr., 
Albert  N.  Jackson,  Robert  L 
Jensen,  George  S.  Johnson, 
Felix  R.  McKnight,  Allen  Mer- 
riam,  Orrin  Miller,  Robert  G. 
Payne  and  Clyde  W.  Rembert 
•  ' 

Tough  Mill  Contract 
Negotiations  Seen 

The  Newsprint  Information 
Committee,  spokesman  for 
Canadian  producers,  warned  this 
week  that  negotiations  with  mill 
unions  this  spring  “are  likely  to 
be  the  most  difficult”  since  the 
1930s. 

Unions  in  Eastern  Canada 
have  presented  proposals  for 
minimum  wage  increases  of  60 
cents  an  hour  over  two  years,  a 
guaranteed  annual  wage,  and 
more  pension  and  vacation  bene¬ 
fits.  The  general  expiration  date 
for  contracts  is  April  30.  In  the 
West,  contracts  expire  June  30. 

Bargaining  will  begin  soon, 
the  committee  noted,  at  a  time 
when  “most  mills  are  operating 
far  below  capacity,  mill  profits 
have  been  halved  and  dividends 
cut  in  many  cases.” 
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Makeup  Contest  Ends, 
Ayer  Trophy  Retired 


The  Ayer  Typop-aphical  Ex¬ 
cellence  competition  for  daily 
newspapers  in  the  United  States 
has  been  discontinued  by  its 
sponsor,  N.  W.  Ayer  &  Son  Inc. 

Neal  W.  O’Connor,  president 
of  the  advertising  agency,  which 
conducted  the  competition  and 
awarded  a  trophy  each  year  for 
36  years,  has  advised  E&P  that 
consideration  of  several  factors 
led  to  the  decision  to  abandon 
the  contest. 

Actually,  although  entries 
were  received  for  the  1967  com¬ 
petition,  no  awards  were  made. 
Usually,  an  issue  published  in 
March  had  been  the  basis  for  the 
judging  for  excellence  of  front 
page  makeup  and  typographic 
design  throughout  the  paper. 

Great  Progress 

O’Connor  explained  the 
agency’s  decision  in  the  follow¬ 
ing  letter: 

“Having  awarded  the  Ayer 
Cup  annually  for  36  years,  this 
obviously  is  not  a  decision  we 
reach  lightly.  It  is,  rather,  one 
that  was  dictated  by  the  great 
progress  and  many  advances  the 
newspaper  industry  itself  has 
made  over  those  years.  Two 
major  conclusions  prompted  it: 


“The  first  was  that  study  of 
the  many  hundreds  of  news¬ 
papers  entered  in  the  contest  in 
recent  years  has  made  it  evident 
that  the  Ayer  Cup  has  outlived 
its  purpose. 

“As  you  know,  it  was  estab¬ 
lished  to  encourage  more  attrac¬ 
tive  typographical  and  makeup 
standards  among  newspapers  in 
general,  at  a  time  when  both  we 
and  many  of  our  friends  who 
were  newspaper  publishers  were 
concerned  about  the  need  for 
such  improvement.  And  we  like 
to  feel  that  it  did  make  a  truly 
worthwhile  contribution  to  the 
great  advances  that  have  taken 
place  since  that  time.  The  fact 
is,  however,  that  this  improve¬ 
ment  has  now  become  so  general 
that  our  origrinal  purpose  has 
lost  its  significance. 

“The  other  conclusion  was 
that  with  so  many  newspapers 
now  adhering  to  such  universal 
high  standards  it  has  become 
unrealistic  to  attempt  to  select 
any  single  one  as  superior  to  all 
others.  This  has  been  reflected 
increasingly  in  recent  years  in 
the  difficulty  our  judges  have 
had  in  arriving  at  a  final 
decision. 

“It  was  considerations  such  as 


EDITORS . . . 

IMPORTANT  NOTICE! 

The  trademark  name  “BREATHALYZER",  now  so 
much  in  world-wide  news  regarding  traffic  safety 
drives  against  the  "drinking  driver",  is  being  mis¬ 
used  to  indicate  other  completely  different  breath 
testing  devices. 

If  the  device  is  not  identical  to 

the  instrument  on  the  right,  it  is 

not  a  "BREATHALYZER”.  This 

word  is  a  coined  registered  trade-  ^ 

mark  covering  instruments  and  |  •  jj 

ampoules  made  and  sold  only  by  g  [ 

STEPHENSON  CORP.  of  Bangor  I 

Punta.  Our  “BREATHALYZER”  is  |  '  *  | 

a  scientific  instrument  for  quickly  I  *  ji.  | 

determining  the  amount  of  alco- 

hoi  in  the  blood. 

PLEASE  CALL  THIS  TO  THE  ATTENTION  OF 
YOUR  WRITERS  AND  PROOF  READERS  .  .  . 

Should  you  use  the  word  “BREATHALYZER” , 
please  have  it  set  "all  caps”  or  set  "lower  case” 
in  quotation  marks.  Thank  you. 

ST^^^SOJV 

..N.,  N.«  .77.1 


these  that  led  us  to  withhold  any 
award  in  1967  so  we  could  re¬ 
evaluate  the  situation,  and  to 
the  resulting  decision  that  the 
Ayer  Cup  had  served  its  purpose 
and  should  be  retired.” 

Grand  champion  of  the  typo¬ 
graphical  contest  was  the  now- 
defunct  New  York  Herald  Trib¬ 
une,  a  winner  of  the  trophy  10 
times,  beginning  in  1931  when 
the  first  judging  took  place  on 
an  issue  dated  March  4.  The  last 
time  for  the  Trib  was  in  1961. 

The  New  York  Times  won  the 
cup  six  times  between  1933  and 
1950.  Two-time  winners  were: 
Christian  Science  Monitor,  Rut¬ 
land  (Vt.)  Herald,  Goshen 
(Ind.)  News  and  LaSalle  (111.) 
News-Tribune. 

The  largest  typographical 
competition  for  newspapers  now 
is  that  of  the  Inland  Daily 
Press  Association. 

• 

Oregon  Teachers 
Salute  Newspapers 

Klamath  Falls,  Ore. 

The  Oregon  Education  Associ¬ 
ation  has  honored  the  Klamath 
Falls  Herald  and  News  for  “ex¬ 
cellence  in  covering  educational 
news.” 

Local  members  of  the  OEA 
submitted  the  entry  which  recog¬ 
nized  the  Herald  and  News  on 
the  basis  of  its  coverage  of 
school  board  meetings,  articles 
explaining  new  programs  and 
courses,  pictures  and  feature 
stories  on  school  activities, 
sports,  a  special  booklet  on 
narcotics  which  contained  a 
series  written  by  Pati  O’Con¬ 
nor,  city  editor,  and  editorials 
dealing  with  education. 

Education  writer  Doug  Higgs 
and  Joe  Caraher,  publisher,  ac¬ 
cepted  the  plaque  on  behalf  of 
the  Herald  and  News. 

The  News  Era,  Sweet  Home, 
Ore.,  was  selected  the  weekly 
newspaper  in  the  state  which 
did'the  best  job  of  covering  edu¬ 
cation  in  1967. 

• 

Ex-Managing  Editor 
Of  Daily  Buys  Paper 

Ord,  Nebr. 

Mr.  and  Mrs.  Max  Good,  of 
Ord,  have  purchased  the  Webs¬ 
ter  County  Citizen  at  Seymour, 
Missouri.  Good  has  been  editor 
of  the  Ord  Quiz.  The  purchase 
was  made  from  Mrs.  Joe  Stan- 
ard,  who  with  her  late  husband, 
published  the  Citizen  for  17 
years. 

Good  went  to  Ord  two  years 
I  ago  after  serving  as  wire  editor 
of  the  Mankoto  (Minn.)  Free- 
Press.  Prior  to  that  time  he  was 
j  managing  editor  of  the  Newton 
■'  (Iowa)  Daily  News. 

The  Seymour  transaction  was 
handled  by  Southern  Newspaper 
Sales  of  l^ytown,  Missouri. 


‘J’  Interest 
Low,  Science 
Lures  Youth 

Sacramento,  Calil 

The  continued  popularity  o 
science  and  sports  is  shown  b; 
the  entry  lists  of  promotioni 
activities  conducted  for  youo| 
people  by  the  McClatchy  New» 
papers. 

Even  mathematics  draws  hm 
dreds,  but  a  vocational  g^dane 
series  by  the  Bee  newspapen 
and  their  telecommunications  af 
filiates  found  journalism  ft 
down  the  list  of  activities  sough 
out  by  youthful  career  seeken 

While  some  14,000  ninth  an 
tenth  grade  school  childra 
attended  the  sessions  hdi 
throughout  the  central  Califor 
nia  area  locations  of  the  Sacn 
mento  Bee,  Fresno  Bee  ai»i 
Modesto  Bee,  only  325  displayec 
interest  in  journalism  futures 
and  most  of  these  were  girls. 

All  Avenues  Open 

Interviews  with  mechanics 
craftsmen  and  editors  alike  wen 
available,  explained  Franklin  C 
McPeak,  public  relations  direc 
tor,  McClatchy  Newspapers.  Tb 
heavy  attendance  at  varion 
meetings  and  the  schedule  im 
posed  left  only  time  for  ead 
young  person  to  meet  with  rep 
resentatives  of  his  two  t«) 
choices,  and  perhaps  that’s  pari 
of  the  reason  for  the  poor  show 
ing,  McPeak  said  hopefully. 

Science  is  king  during  Apri 
in  the  “Valley  of  the  Bees.' 
Four  science  fairs  are  schedule 
for  the  April  1-20  period  to  se 
lect  four  boys  and  four  girli 
who  will  be  sent  to  the  Interna] 
tional  Science  Fair  in  Detroit 
along  with  escorts  and  exhibi 
by  the  McClatchy  organization. 

There  will  be  competitions  ii 
Fresno,  Modesto,  Chico  and  hen 
to  select  the  trip  winners.  Wb 
ners  in  the  past  14  annual  fain 
are  now  holding  doctorates,  an 
engaged  in  graduate  studies,  oi 
are  just  beginning  higher  Vo¬ 
cational  studies,  records  show. 

23,000  For  Math 

This  year’s  mathematics  com 
petition  drew  23,000  entrant! 
from  37  California  counties.  Ai 
ter  preliminaries  in  five  places 
the  top  10  youths  competed  foi 
a  $1000  top  award  here.  Tli( 
runner-up  received  $500. 

The  annual  card  of  sport 
events  opened  this  year  with  twi 
tennis  championships  and  a  si 
competition.  For  the  wintei 
sport,  the  entrants  contended  » 
Heavenly  Valley,  on  the  slope 
above  Lake  Tahoe. 
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Here  are  152  reasons  why 
Pittsburgh  Plate  Glass  Company 
changed  its  name  to 


PPG  INDUSTRIES,  Inc. 


Acoustical  Glass  Blocks 
Adhesives 

Agricultural  chemicals 
Aircraft  windshields 
Alkyd  flat  wall  paints 
Aluminum  extrusions 
Aluminum  framed  doors 
Aluminum  paint  and  primer 
Ammonium  nitrate 
Ammonium  sulfate 
Antiicing  agents 
Antiknock  compounds 
Antispalling  compounds 
Appliance  coatings 
Appliance  glass 
Architectural  fabric  systems 
Architectural  glass 
Architectural  metals 
Automotive  finishes 
Automotive  glass 
Glare-reducing 
Heat-absorbing 
Safety  glass 
(Laminated/Tempered) 
Shaded  glass 
Barium  compounds 
Bicarbonate  of  soda 
Bleaches 
Boat  finishes 
Boat  windshields 
Bromine 

Bullet-resisting  glass 
Calcium  chloride 
Caprolactam 
Carbon  bisulfide 
Carbon  dioxide 
Cement 

Chalkboards  (Glass) 
Chemicals  (Basic) 

Ammonia 
Caustic  soda 
Caustic  potash 
Chlorine 

Hydrochloric  Acid 


Hydrogen  Peroxide 
Hydrogen  Sulfide 
Potash 
Soda  Ash 
Sodium  Chlorate 
Chromate  compounds 
Coatings 

Automotive  finishes 
Coil  coatings 
Industrial  finishes 
Curtain  wall  systems 
Cyclohexamine 
Disinfectants 
Doors 

Drycleaning  fluids 
Enamels 

Epoxy  coating  systems 
Ethyl  chloride 
Etf^ylene  dichloride 
Ethylene  glycol 
Fertilizers 
Fiber  glass 
Ductliner  ’li- 
Ductwrap 
Flexible  duct 
Hollow  fibers 
Insulation 
Pipe  covering 
Reinforcing  Mat 
Rigid  board 
Rovings 
Tire  Cords 
Yarns 

Film  adhesives 
Float  glass 
Floor  finishes 
Foamed  plastic 
Fuel  additives 
Fungicides 
Glass  products 
All-glass  doors 
Decorative  glass  blocks 
Environmental  control  glass 
Insulating  glass 


Optical  glass 
Oven  windows 
Partitions 
Plate  glass 
Safety  glass 
Window  glass 
Herbicides 
Insulation 
Laminated  glass 
Lacquers 
Latex  paints 

Leather  tanning  compounds 
Limestone 
Linseed  oil 
Mirror  glass 
Monochlorobenzene 
Moth  Crystals 
Mud  additives 
Nitric  acid 
Nitrogen  solutions 
Non-glare  picture  glass 
Optical  lenses 
Glass 

Hard  resins 
Orthodichlorobenzene 
Paint  brushes  and  rollers 
Paint 

Household  paints 
Maintenance  finishes 
Paradichlorobenzene 
Perchlorethylene 
Phosphate 
Pigments 
Plastics 

Plastic  reinforcements 
Potato  sprout  inhibitor 
Power  brushes 
Pressure-sensitive  adhesives 
Primers 

Railway  equipment  coatings 
Resins 
Polyester 
Polyurethane 
Rubber  reinforcing  agents 


Rutile  ore 
Sealants 

Sliding  glass  doors 
Solvents 

Spandrel  Material 
Stains 
Concrete 
Wood 

Storefront  systems 
Sulfur  compounds 
Swimming  pool  chemicals 
Television  faceplates 
Titanium  Dioxide 
Titanium  Tetrachloride 
Trichlorethylene 
Urea 

Urethane  foam 
Vandal-resistant  glass 
Varnish 

Vinyl  chloride  monomer 
Water  purification  chemicals 
Windshields 
Wire  brushes 
Wood  fillers 
Wood  preservatives 
X-ray  lead  glass 
Yarns  (Fiber  glass) 

*Decorative  fabrics 
Industrial  cloth 
Rubber  reinforcing 
Zinc  rich  primers 

There  are  mere  reasons, 
but  we  thought 
152  products 
were  enough 
to  make  the  point. 

PPG  INDUSTRIES,  Inc., 
One  Gateway  Center 
Pittsburgh,  Pa.,  15222 


INDUSTRIES 


Defeated  Candidate 


Loses  Suit 

Jacksonville,  Fla. 

A  circuit  court  judge  here  has 
ruled  in  favor  of  the  Florida 
Publishing  Company  and  George 
Harmon,  political  editor  for  the 
Jacksonville  Journal  in  an  action 
for  libel. 

A  Duval  County  Civil  Service 
Board  member,  Roger  West, 
claimed  Harmon’s  remarks  in  a 
column  had  libeled  him  because 
it  said  West  was  attempting  to 
inject  racial  issues  into  his  cam¬ 
paign  for  City  Council.  West 
was  running  against  Earl  John¬ 
son,  a  black  attorney. 

West  charged  Harmon’s  re¬ 
marks  were  “false,  malicious, 
defamatory  and  libelous.”  The 
defendants  asserted  in  reply  that 
the  column  was  a  privileged  pub¬ 
lication,  one  wherein  the  com¬ 
plainant  must  prove  it  was  pub¬ 
lished  with  malice. 

In  a  summary  judgment  up¬ 
holding  a  motion  by  Defense 
Counsel  Harold  B.  Wahl,  Judge 
William  L.  Durden  ruled  Har¬ 
mon’s  column,  “We  Don’t  Need 
Racism,”  didn’t  constitute  a 


for  Libel 

cause  of  action  against  the  pub¬ 
lishing  company  or  Harmon. 

In  essence.  Judge  Durden 
ruled  West  didn’t  have  a  case 
because  he  failed  to  show  that 
Harmon’s  article  was  “deliber¬ 
ately  falsified”  or  that  the  Jour¬ 
nal’s  publisher  had  any  “aware¬ 
ness  of  probable  falsity.” 

Durden  wrote  that  pleadings, 
depositions  and  admissions  on 
file  with  the  court  “show  that 
there  is  no  genuine  issue  as  to 
any  material  fact,  and  that  de¬ 
fendants  are  entitled  to  sum¬ 
mary  judgment  as  a  matter  of 
law.” 

He  said  Harmon  wrote  the 
column  while  West  was  a  public 
official  and  while  he  was  a  candi¬ 
date  for  another  public  office. 
Hence,  he  was  a  fair  subject. 

Durden  quoted  extensively 
from  the  New  York  Times-Sul- 
livsn  Case  decided  in  the 
Supreme  Court  of  the  United 
States. 

Johnson  won  the  election.  And 
Judge  Durden  has  resigned  to 
return  to  private  practice. 


vounc 

iivinc 


Half  the  population  of  the 
United  States  is  age  25  or  un¬ 
der.  Are  you  swinging  with  this 
crowd?  NEA  con  help  you  tune 
in  to  the  sound  and  fury  of^ 
youth  with  YOUNG  LIVING. 
Here  is  o  page  aimed  directly 
at  the  important  age  group  be¬ 
tween  13  and  21.  YouMI  find 
ideas  in  action  on  subjects 
young  people  wont  to  •  read 


»eas 

nnew 

omensioiis 


about  .  .  .  hot  rods,  fads,  sex. 


sports,  notional  problems  .  .  . 
written  for  them  in  their  lan¬ 
guage  by  young  writers,  not 
about  them  by  old  writers. 


NEA 


NEWSPAPER 

ENTERPRISE 

ASSOCIATION 

new  york/cleveland 


Gossip  Item  for  Jury 

In  another  recent  Florida 
case,  the  U.S.  Court  of  Appeals 
left  it  for  a  jury  to  decide 
whether  the  public  official  doc¬ 
trine  should  apply  to  an  item 
published  about  a  public  figure 
in  a  gossip  column  nine  years 
ago. 

The  trial  court  had  granted 
the  motion  of  Orlando  Daily 
Newspapers  to  dismiss  the  claim. 
(36  U.S.  Law  Week  2415).  The 
appellate  court  suggested  there 
may  be  cases  where  a  person  is 
so  far  removed  from  a  former 
position  of  authority  that  com¬ 
ment  on  the  manner  in  which  he 
performed  his  responsibilities  no 
longer  has  the  interest  neces¬ 
sary  to  justify  the  New  York 
Times  rule. 

“Furthermore,”  the  court  said, 
“in  a  number  of  cases,  some  in¬ 
volving  invasions  of  privacy,  the 
privilege  established  in  New 
York  Times  was  not  extended  to 
public  figures  in  circumstances 
concerning  conduct  or  speech, 
however  current,  on  matters  of 
little  or  no  public  import.” 

*  *  * 

The  Case  of  the  Plumber 

Dismissal  of  an  action  against 
the  Atlanta  (Ga.)  Journal  and 
one  of  its  reporters,  David 
Nordan,  was  sustained  by  the 
Court  of  Appeals  of  that  state. 
(157  S.E.2d  300,  Ga.) 

Suit  was  brought  by  a 
plumber  on  the  ground  that  a 
news  report  of  his  complaint 
against  a  court  clerk  told  how 
it  misspelled  names  of  several 
officials.  The  plaintiff,  who  de¬ 
scribed  himself  as  “Not  a  man 
of  means,  but  a  plumber  plying 
his  trade,”  alleged  that  the  news 
story  caused  him  untold  concern 
in  his  work,  peace,  happiness  and 
feelings,  “his  chief  and  most 
valued  possession.” 

The  Court  of  Appeals  held  it 
was  not  libel  per  ae  since  there 
was  no  overt  accusation  of  a 
crime  or  dishonesty.  It  was,  in 
short,  a  report  of  an  official 
proceeding. 

“It  is  not  alleged,”  the  court 
said,  “in  what  manner  the 
article  injured  this  man  in  his 
trade  as  a  plumber,  the  ability 
to  spell  correctly  not  being 
alleged  to  be  a  prerequisite  of 
such  trade.” 

«  «  « 

Police  Blotter  Story 

“It  by  no  means  follows  that 
a  publication  which  is  unfavor¬ 
able  is  also  libelous,”  stated  the 
Supreme  Court  of  South  Caro¬ 
lina  in  absolving  the  Columbia 
State  and  Record  of  a  charge 
of  libel.  The  action  had  been 
brought  against  the  newspapers 
by  a  former  instructor  at  the 
University  of  South  Carolina  on 
the  basis  of  a  report,  obtained 
from  the  police,  telling  how  his 


wife  had  shot  him  during 
argument. 

The  court  noted  there  is  __ 
siderable  diversity  of  authorly 
on  the  question  of  privilege  fj 
reporting  police  investigati  ' 
and  what  is  set  out  on  the  po 
blotter.  However,  it  held  tl 
no  privilege  attaches  to  rema 
made  by  people  who  are  un 
arrest. 

The  libel  claim  should  ha' 
been  dismissed,  the  court  sal, 
because  the  story  was  qualifiS 
ly  priviledged  and  likewise  tt*" 

“In  short,”  the  court  said, 
fact  that  this  man  and  his  w| 
were  on  such  terms  that  . 
would  shoot  him  made  them  I 
desirable  tenants  ...  A 
marital  discord  to  a  de 
which  would  prompt  a  shoot 
of  her  husband  by  his  wife 
unfavorable  to  him  as  a  mem_ 
of  the  faculty  at  the  Univers| 
and  probably  contributed  to  d, 
termination  of  his  employmenfij 


Blacks  Ask  Coi 
To  Ban  Publicity! 


New  Haven,  Coi 

Six  blacks  have  filed  a  suit  | 
federal  court  here,  accusing 
New  Haven  Register  and 
nal  Courier  of  printing  sto: 
that  are  “exaggerated,  misl 
ing,  inflammatory  and  prejui 
cial.”  I 

The  petitioners  asked  tl| 
court  to  enjoin  New  Haven  ol 
cials  and  policemen  from  givid 
information  or  statements  ab^ 
the  complainants  and  other  Ni 
Haven  Negroes  to  the  newfl 
papers. 

The  suit  says  the  two  ne\(^ 
papera  printed  statements  c 
ceming  the  plaintiffs  “and  mi 
bers  of  their  class,  solely  on 
count  of  race,”  which  had  “m 
purpose  and  effect  of  deterrii 
plaintiffs  and  members  of  th^ 
class  from  exercising  their  c(^ 
stitutional  rights  to  work  towarf 
and  enjoy  first  class  citizenshi] 
and  full  equality  and  participa¬ 
tion”  in  the  city’s  economic! 
social  and  political  life. 

Richard  S.  Jackson,  presidenl 
of  the  Register  Publishing  CoJ 
said  he  didn’t  know  when  thJ 
suit,  filed  March  12,  will  coin| 
up  before  the  court. 


More  Room  for  News 

Newsroom  enlargement  at  th 
New  York  Times  will  involv 
about  20,000  square  feet  o 
space  in  the  Paramount  offio 
building  next  to  the  Times’  head 
quarters  in  West  43rd-44tl 
Streets.  It  is  the  first  majoi 
expansion  there  since  the  44tl 
Street  wing  was  completed  ii 
1947. 
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DOWETCH  DEADLINE  Precision  Magnesium  Photoengraving  Plate,  Metal  Products  Department,  The  Dow  Chemical  Company,  Midland,  Michigan  48640. 

Now,  we  control  the  quality  from  start  to  finish.  Including  final 
surface  grinding  and  back-coating.  New  Dowetch®  Deadline’ 
precision  magnesium  photoengraving  plate.  You've  never 
worked  with  a  better  one  — for  standard,  fast-etch  or  curved 
processes?  Contact  your  distributor  or  write  us. 

*Trademart(  of  The  Dow  Chemical  Company 
tDow  Licensed  Process 


Completely. 

You  can  fold  24  pages  broadsheet  in  one  section.  24  pages  broadsheet 
in  two  sections.  48  pages  broadsheet  in  one,  two,  three  or  four  sections. 
Standard  tabloids  up  to  96  pages.  Commercial  catalogs  and  digest-size 
magazines  (two  on). 

You  can  print  crisp  halftones  and  sharp  type .  .  .  spot  color  and  four- 
color  process  ...  on  one  to  six  webs.  Flexibility  to  add  reader  appeal  in  a 
variety  of  ways. 

The  Cottrell  V-22  web  offset  and  the  folders  are  value-engineered  to  give 
you  a  high-performance  press  with  measurable  superiority— priced  as  low 
as  possible  consistent  with  quality. 

Let  your  Cottrell  representative  show  you  how  our  standard  V-22  can  fit 
your  needs. 


SEE  US  AT 


UPPER  FORMER  FOLDER  48-PAGE  FOLDER 


NBC  News  Appoints 
Leeds  Bureau  Chief 

Cleveland 

The  appointment  of  William 
E.  Leeds  as  director  of  the  NBC 
News  Bureau  in  Cleveland  w'as 
announced  by  Arthur  A.  Wat¬ 
son,  general  manager  of  WKYC- 
TV,  NBC-owned  station  in 
Cleveland. 

Leeds,  a  broadcaster  with  21 
years  experience,  comes  to 
WKYC-TV  from  WDAF-TV, 
Kansas  City,  where  he  served  as 
news  director  for  seven  years. 
In  1958  he  won  the  first  Earl 
Godwin  Award  presented  to  the 
newsman  at  an  NBC  affiliated 
station  based  on  the  quality  of 
work  performed  for  the  net¬ 
work.  As  a  result  Leeds  was 
given  a  leave-of-absence  from 
WDAF-TV  and  was  assigned  to 
the  NBC  News  bureau  in  Lon¬ 
don  for  seven  months. 

Leeds  served  as  a  writer- 
newscaster  for  NBC  News  in 
New  York  in  1961  before  accept¬ 
ing  the  position  of  news  direc¬ 
tor  at  WDAF-TV. 

• 

Stearus  aud  Kovac 
Join  NEA  News  Staff 

Cleveland 

Newspaper  Enterprise  Asso¬ 
ciation  has  added  two  members 
to  its  Cleveland  Bureau  news 
desk.  Bob  Steams,  45,  formerly 
photographer  and  police  reporter 
for  the  Poughkeepsie  (N.  Y.) 
Journal,  will  handle  NEA's  pic¬ 
ture  pages  in  addition  to  new’s 
desk  duties. 

Carl  Kovac,  33,  comes  to 
NEA’s  news  desk  from  the 
Pittsburgh  Post-Gazette,  where 
he  was  a  general  assigrnment  and 
military  reporter. 

«  «  * 

Laurence  Leonard — resigpied 
as  sports  editor  of  the  Richmond 
(Va.)  News  Leader  after  21 
years.  He  will  be  succeeded  by 
Jennings  Culley,  assistant 
sports  editor.  Bill  Deekens, 
sports  staff,  moves  to  assistant 
sports  editor. 


news-people  j 


RICHARD  C.  WALD,  who  was 
the  last  managing  editor  of  the 
New  York  Herald  Tribune,  has 
joined  National  Broadcasting  Com¬ 
pany  as  vicepresident-NBC  News. 
Since  last  Fall  he  has  been  vice- 
president  of  Whitney  Communica¬ 
tions  Corporation.  His  association 
with  the  trib  began  in  1951  when 
he  was  a  Columbia  College 

reporter. 

*  a  e 

Tony  Piscetelli,  sports  edi¬ 
tor  of  the  Naugatuck  (Conn.) 
Daily  News  now  on  sports  staff 
of  the  Waterbury  (Conn.)  Re¬ 
publican. 

*  •  a 

Anne  Saul  and  Cecil  Fois- 
TER,  staff  writers  for  the  Pen¬ 
sacola  (Fla.)  News-Journal — 
married  March  16. 

a  a  a 

Dave  Hutchison,  24,  editor 
of  the  West  Allis  (Wis.)  Star 
— named  “outstanding  young 
man  of  the  year”  by  the  West 
Allis  Jaycees. 

a  a  a 

Allen  Howard — from  Cin¬ 
cinnati  manager  for  the  Cleve¬ 
land  Call  and  Post  to  Cincinnati 
Enquirer  editorial  staff. 

a  a  a 

W.  W.  “Del”  Harding  Jr., 

with  the  Denver  Rocky  Moun¬ 

tain  News — appointed  director 
of  information  for  the  Jefferson 
County  Public  Schools  in  Lake- 
wood,  Colo. 


Current  EDITORIAL  RESEARCH  REPORTS 

French-American  Relations 

April  10 

Human  Rights  Treaties 

April  3 

Art  and  Antique  Frauds 

March  27 

Resistance  to  Military  Service 

March  20 

1735  K  Street,  N.W.,  Wasbiaqtoa,  D.  C.  20006 

202-296-6BOO 

Uuiou's  Negotiator 
Joius  Dailies’  Staff 

Norfolk,  Va. 

Arnold  L.  McDonald,  who  for 
the  past  five  years  has  acted  as 
a  representative  of  the  Inter¬ 
national  Printing  Pressmen’s 
Union  in  contract  negotiations, 
will  become  night  production 
manager  of  the  Virginian-Pilot 
and  Ledger-Star  on  June  1. 

The  announcement  was  made 
by  Paul  S.  Huber  Jr.,  president 
of  Landmark  Communications 
Inc.  McDonald  has  degrees  in 
law  from  John  Marshall  Uni¬ 
versity. 

*  *  * 

Peter  A.  Dart — from  the  San 
Francisco  State  College  faculty 
to  associate  professor  of  jour¬ 
nalism  and  speech  at  the  Uni¬ 
versity  of  Kansas  in  September. 

*  «  « 

James  J.  Riley — from  man¬ 
aging  editor  to  editor  of  the 
Pocono  Reeord,  Stroudsburg, 
Pa. 

*  *  * 

Merle  Miller,  publisher  of 
the  Belleville  (Kan.)  Telescope 
— elected  president  of  the  Kan¬ 
sas  Press  Association. 

*  *  * 

Martha  Slaughter,  formerly 
with  WFLN  radio — now  with 
the  Philadelphia  Bulletin  society 
department. 

*  *  * 

John  M.  McAleenan,  staff 
writer  for  Today  in  Cocoa,  Fla., 
since  it  began  publication  in 
1966 — ^named  special  assign¬ 
ment  writer  for  the  Rochester 
(N.Y.)  Democrat  and  Chronicle 
and  the  Times-Union,  and  for 
Gannett  News  Service. 

*  *  * 

Arno  R.  Fischer,  vicepresi¬ 
dent  of  the  Journal  Company 
and  circulation  manager  for  the 
Milwaukee  Sentinel  and  Journal 
— elected  president  of  the  Cen¬ 
tral  States  Circulation  Manag¬ 
ers  association. 


EDITORIAL 

ASSISTANT 

Wanted — Editorial  Aniatent  for 
offico  of  leadinK  dog  organisation. 
Must  have  demonstrated  writing 
ability  and  knowledge  of  dogs ; 
layout,  proofing,  and  production. 


Trapp  Heads  AP 
Broadcast  Desk 

Appointment  of  Gerald  B. 
Trapp  as  broadcast  news  editor 
of  the  Associated  Press  has 
been  announced  by  Wes  Gal¬ 
lagher,  general  manager. 

Trapp,  36,  replaces  John  A. 
Aspinwall  who  is  retiring  after 
31  years  of  service. 

AP  serves  more  than  3,000 
radio  and  television  stations, 
Gallagher  said. 

For  two  years  Trapp  has 
been  a  broadcast  executive.  He 
joined  the  AP  as  a  newsman  in 
Salt  Lake  City  in  1957. 

Replacing  Trapp  as  broad¬ 
cast  executive  is  Paul  M.  Clif¬ 
ford,  43,  who  had  been  a  re¬ 
gional  membership  executive  for  ' 
Wisconsin,  Minnesota  and  Mich¬ 
igan  since  1965.  Clifford  joined 
the  AP  as  a  newsman  in  Mil¬ 
waukee  in  1952. 

Trapp’s  assistant  will  be 
William  Fitzgerald,  day  super¬ 
visor  in  the  broadcast  news  de¬ 
partment.  I 

Aspinwall  began  his  journal¬ 
ism  career  as  a  reporter  withi 
the  Beacon  (N.Y.)  News  inj 
1927,  later  moving  to  the  New-  , 
burgh  (N.Y.)  News,  where  he; 
became  city  editor.  He  joined 
the  AP  in  Albany  in  1936. 

*  *  *  f 

Tom  Gavin,  the  Denver  Post 

— elected  president  of  the  Den¬ 

ver  Press  Club. 

*  *  * 

Frank  A.  Godsoe — from  as- ; 
sociate  sports  editor  and  col- . 
umnist,  Amarillo  (Texas)  Daily 
News,  to  account  executive  and 
writer  on  special  projects  fort 
Bruce  Advertising  in  Houston. 

*  *  * 

Edward  F.  Quinn — from  per¬ 
sonnel  relations  department  to 
assistant  to  the  executive  editor 
of  the  New  York  News. 

*  *  * 

Bill  Missett  Jr. — from  state 
editor  of  the  Casper  (Wyo.)  j 
Star-Tribune  to  managing  edi¬ 
tor  of  the  Oceanside  (Calif.) 
Blade-Tribune. 

*  •  * 

Joe  Pickel,  Big  Spring  Her¬ 
ald — elected  president,  Texas 
Associated  Press  Managing 
Editors. 


Liberal  benefits  plan.  Ebccellent 
working  conditiona  in  heart  of 
Manhattan. 

Send  reeumi  and  salary  require¬ 
ments  to: 

Box  605 

An  Equal  Opportunity  ibnployer 
(M/F) 


ns  in  heart  of  OLIVER  B.  FERGUSON,  editor 

and  publisher  of  the  Frederick 
1  salary  require-  tOWn  (Mo.)  DemOCrut-NeWS 
honored  at  the  Founder’s  Day 
and  Alumni  Award  Convocation 
tunity  ibnpioyer  ^f  Central  Methodist  College, 
where  he  received  a  Bachelor  of 
Journalism  degree  in  1939. 

EDITOR  8C  PUBLISHER  (or  April  6.  1968 


I 


B. 

or 

as 

il- 

A. 

or 

00 
IS,  . 

t 

las  ' 
He  1 
in 

id- 

if. 

re¬ 

fer 

:h- 


be 

er- 

de¬ 


al- 

ith 

in^ 

!W-  ' 

he 

led 


ost- 

en- 


as-  ' 
:ol-  ! 
lily  ] 
md  ' 
for  1 
n. 


ler- 

to 

tor 


ate 
'o.)  i 
;di- 
if.) ; 


fer- 
xas  I 
ing  i 

1 

itor^? 

ich-'‘\ 

'8—1  i 


in  the  n 

Sifton  Fills  Cromie’s 
Place  on  Sun  Board 

Vancouver,  B.  C. 

J.  W.  Sifton  of  Winnipeg, 
president  of  F.  P.  Publications 
Ltd.,  has  been  elected  a  director 
of  Sun  Publishing  Co.  Ltd.,  Van¬ 
couver.  He  replaces  Peter 
Cromie,  who  was  on  the  board 
for  23  years  and  whose  father, 
the  late  Robert  Cromie,  founded 
the  Sun  some  50  years  ago. 

J.  Stuart  Keate,  director  of 
Sun  Publishing  Co.,  said 
Cromie’s  resignation  severs  the 
last  link  with  the  Cromie  family. 

More  than  80  percent  of  the 
class  “B”  voting  shares  of  Sun 
Publishing  Co.  are  held  by  F.  P. 
Publications  Ltd. 

Sun  Publishing’s  annual  state¬ 
ment  showed  that  Pacific  Press 
Ltd.,  of  which  it  owns  50  per¬ 
cent,  had  net  earnings  in  1967  of 
12,972,856  of  which  it  paid  out 
11,104,000  in  dividends. 


Press  Club  Officers 

Topeka,  Kans. 

Lee  Porter,  assistant  general 
manager  of  the  Topeka  Capital- 
Journal,  has  been  elected  presi¬ 
dent  of  the  re-organized  Topeka 
Press  Club.  John  Petterson, 
Topeka  correspondent  for  the 
Wichita  Eagle-Beacon,  was 
named  vicepresident;  Emlin 
North,  public  relations  man  at 
the  Menninger  Foundation,  was 
elected  secretary,  and  Elon  Tor¬ 
rence,  Topeka  correspondent  for 
the  Associated  Press,  was  named 
treasurer. 

«  *  * 

James  Leveque,  formerly 
with  the  Philadelphia  Inquirer, 
the  Honolulu  Star-Bulletin  and 
the  Fairbanks  News-Miner — 
now  with  Ayer-Philadelphia  as 
a  copywriter. 

•  *  * 

Jack  Starkey — ^named  retail 
advertising  manager,  a  newly- 
created  position  at  the  Lawrence 
(Kans.)  JoumalrWorld. 

«  «  * 

Paul  Massey,  co-publisher  of 
the  Bonner  Springs  (Kan.) 
Chieftain — named  Outstanding 
Young  Man  of  the  Year  and 
Boss  of  the  Year  by  the  Bonner 
Springs  Jaycees. 

«  *  * 

John  Sandstrom,  formerly  in 
retail  selling  in  Abilene,  Kan. — 
now  with  the  advertising  staff  of 
the  Abilene  (Kan.)  Reflector- 
Chronicle. 

*  *  • 

Wilfred  Fehlhaber,  63,  has 
retired  from  the  Associated 
Press.  He  worked  40  years  in 
AP  bureaus  at  Kansas  City,  Salt 
Lake  City,  Denver  and  Helena. 


VICTOR  COHN,  a  former  science 
editor  of  the  Minneapolis  Tribune 
and  winner  of  numerous  prizes  for 
science  writing,  now  heads  the 
Washington  Post  three-man  unit 
covering  "Scimetecs"  (science, 
m’edicine,  technology).  A  reporter 
for  20  years,  Cohn  is  a  Fallow  of 
the  American  Association  for  the 
Advancement  of  Science. 


Sprague  Presideut 
Of  Whiluey  Magaziue 

Wallace  A.  Sprague,  former 
president  and  chief  executive 
officer  of  the  Bowater  Paper 
Company  of  America,  has  been 
appointed  as  president  of  the 
Interior  Design  Division  of 
Whitney  Communications  Cor¬ 
poration. 

The  announcement  was  made 
by  Walter  N.  Thayer,  president 
of  Whitney  Communications. 
Interior  Design  is  a  magazine 
for  designers  and  architects.  It 
was  founded  in  1932  by  Harry 
V.  Anderson,  its  Editor-in-Chief 
and  Publisher. 

From  1946  until  1960  Spra^e 
worked  for  Parade  magazine, 
which  is  also  owned  by  W.C.C. 

*  *  * 

Jerry  Crean — retired  after  44 
years  as  sports  editor  of  the 
New  Britain  (Conn.)  Herald. 
John  G,  Wentworth,  assistant 
sports  editor,  succeeds  him. 

•  «  « 

William  Charnley,  formerly 
with  the  Miami  Herald  and  the 
Palm  Beach  Post  Times — ap¬ 
pointed  Director  of  Information 
of  the  new  Water  Users  Asso¬ 
ciation  of  Florida. 


Richard  S.  Stephenson  Sr.,  Jack  Chamberlain  —  from 
advertising  director  for  Rich-  general  assignment  and  educa- 
mond  Newspapers,  Inc. — named  tion  reporter  for  the  Roanoke 
Richmond’s  1968  Advertising  (Va.)  Times  to  the  Fort  Lauder- 
Man  of  the  Year  by  the  Ameri-  dale  bureau  of  the  Miami  Her¬ 
ein  Advertising  Federation.  aid. 

«  *  •  *  «  « 

Jesse  H.  Merrell,  formerly  Terry  Lewis,  formerly  with 
■with,  the  Hopewell  (Va.)  News  TV  Guide  and  Better  Homes  and 
and  the  Charlottesville  (Va.)  Gardens — now  with  the  adver- 
Daily  Progress — now  public  in-  tising  sales  staff  of  This  Week 
formation  officer  of  the  Ket-  magazine, 
tering  (Ohio)  Memorial  Hos-  •  ♦  • 

pital.  Edwin  A.  Shanke,  chief  of 

*  •  *  Scandinavian  Services  for  the 

Paul  H.  Recer,  Associated  Associated  Press — the  1968  By- 
Press  correspondent-in-charge  at  line  Award  of  the  Marquette 
San  Antonio  the  past  year,  is  University  College  of  Joumal- 
AP’s  Space  Center  correspond-  ism.  '  * 

ent  at  Houston,  succeeding  Ron  •  •  ♦ 

Thompson,  now  news  editor  of  Tom  Brungardt — from  press- 
the  New  Orleans  bureau.  Paul  man  to  circulation  manager  of 
C.  Freeman — named  San  An-  the  Garden  City  (Kan.)  Tele- 
tonio  correspondent.  gram. 


WORDS,  WIT  AND  WISDOM 

Enlarge  readers'  vocabulary,  improve  their  knowledge  of 
words — and  entertain — with  this  short,  six-a-week  column 
by  William  and  Mary  Morris. 

jGosSlnseles'^mes  SYNDICATE 

Tmwt  Mirror  Suture  /  Lot  Angtlet,  Cdifornia  900S3  /  Teltphtmt  (213)  625-234S 
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Shermau  Will  Seek 
Acquisitious  for  Cox 

Robert  W.  Sherman,  president 
of  Cox  Newsprint  Inc.  until  the 
sale  of  that  company  to  Abitibi 
Paper  Co.,  has  b^n  named  vice- 
president  of  development  for  all 
Cox  newspapers. 

The  announcement  was  made 
by  James  M.  Cox  Jr.,  publisher 
of  the  Daily  News  and  Journal 
Herald  in  Dayton  and  news¬ 
papers  in  Springfield,  Ohio;  At¬ 
lanta,  Georgia,  and  Miami, 
Florida. 

Cox  said  Sherman’s  new  job 
will  include  responsibility  for 
property  acquisitions  in  the 
newspaper  and  newspaper-re¬ 
lated  fields. 

Sherman  joined  the  Dayton 
News  as  an  advertising  salesman 
in  1928. 

• 

Harris^Iutertype 
Promotes  R.  G.  Dyke 

Cleveland 

Robert  G.  Dyke  has  been 
elected  to  the  newly  created 
position  of  vicepresident-manu- 
facturing  for  Harris-Intertype 
Corporation,  manufacturer  of 
equipment  for  printed  and  elec¬ 
tronic  communications. 

Previously  director  of  manu¬ 
facturing,  Dyke  has  corporate 
responsibility  for  manufacturing 
activities  of  the  company’s  12 
operating  divisions  in  the  U.S. 
and  Europe.  He  joined  the  com¬ 
pany  in  1948  following  gradua¬ 
tion  from  Yale  University’s 
School  of  Engineering  and  the 
Harvard  Graduate  School  of 
Business  Administration. 

• 

Pepe  in  Radio  Job 

Phil  Pepe,  former  World- 
Telegram  sports  columnist  and 
author,  has  joined  the  staff  of 
Information  Radio’s  World  of 
Sports  on  the  American  Infor¬ 
mation  Radio  Network.  He  will 
serve  as  associate  producer  and 
writer  on  the  week-end  sports 
round-up. 
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Chicago  Tribune  Company 
Expansion  Program  Told 


Chicago  Company  This  will  enlarge 
An  insight  into  expansion  of  pressroom  and  composing  room 
the  Tribune  Company,  pub-  facilities  to  handle  the  increased 
Ushers  of  the  Chicago  Tribune,  printing  of  The  Trib. 
and  a  review  of  the  company’s  In  1967,  the  parent  company, 
progress  last  year  was  given  which  holds  15  different  sub- 
Tribune  employes  by  H.  F.  sidiaries,  and  the  subsidiaries 
Grumhaus,  the  president.  produced  total  annual  sales 

In  total  dollars,  Grumhaus  which  exceeded  1966,  the  pre¬ 
said,  the  biggest  expansion  under  vious  best  year,  by  more  than 
serious  consideration  is  the  in-  $15  million. 
staUation  of  a  fourth  paper-  Grumhaus  traced  other  pur¬ 
making  machine  at  the  com-  chases  and  formations:  Tower 
pany’s  Baie  Comeau  (Quebec)  Life  and  Accident  Insurance 
mill.  Total  cost  will  be  about  $40  Company,  FM  station  WFMT, 
miUion  and  the  new  installation  suid  CATV  station  in  Palmdale, 
will  be  capable  of  producing  Calif. 

180,000  tons  of  newsprint  a  year.  o.  .  « 

....  ^  I'iew  Plant  Site  in  N.Y. 

The  Quebec  North  Shore 

Paper  Company,  a  subsidiary,  Grumhaus  reported  that  total 
has  under  construction  a  new  sales  of  the  News  Syndicate 
hotel,  Manoir  Comeau,  which  will  Company,  which  publishes  the 
cost  nearly  |2  million  when  com-  New  York  News,  were  up  $6 
pleted  this  year.  The  building  million  over  1966.  Utilization 
will  replace  the  original  Manoir  studies  for  News  Point,  26  acres 
which  was  destroyed  by  fire  in  acquired  in  1965  for  a  prospec- 
December,  1965.  It  will  have  tive  new  plant  site,  are  well 
50  guest  rooms,  a  large  dining  under  way. 
room,  and  modem  meeting  Important  New  York  acquisi- 
rooms.  tions  in  1967  were  WPIX-tv/fm 

Also,  this  year,  final  touches  WICC,  radio  station  in 

will  be  put  on  plans  for  con-  Bri^eport  Conn, 
struction  of  four  floors  atop  the  Tnbune  company  last 

Chicago's  American  building  y?"  acquired  additional  timter 
which  will  add  about  27,000  eights  and  now  has  10,300 
square  feet  of  floor  space.  The  aqimre  miles  of  timter  limits 
Tribune  Company  owns  the  ander  lease  or  freehold  near 
American.  Baie  Comeau  and  at  Heron  Bay, 

Ont. 

Area  Group  Expanding  Long-range  planning  by  the 

T  .  „  ,  company,  Grumhaus  said,  “is 

Area  ^blications,  ^Wished  Ae  J  ^hich  are 

first  edition  of  its  new  tn-  taking  place  in  all 

^kly  newspaper  The  Trt^  branches  of  the  communications 
Beginning  this  month  Area  Pub-  ijygj^ggg  *» 
lications  is  going  into  a  second  . 

tier  of  Chicago  area  suburbs,  The  company’s  s^ret  of  suc- 
with  tripled  cireulation-from  cess,  he  said,  must  be  to  supply 
23,000  to  67,000  copies.  ^  ^md  of  information 

’  .  .  they  want,  when  they  want  it, 

and  in  a  form  they  want 

on  a  $200,000  addition  to  an  off-  to  this  end,’’  he  added, 

ret  printing  plant  in  suburten  ^t  everything 

Hinsdale,  the  Merrill  Printing  f_Q~  edition  times  to  editorial 


AMERICANESE7 — Bevarly  Babout,  a  woman's  paga  wrifar  for  tha 
Nawarli  (O.)  Advocata,  joins  the  flowar  paople  for  a  fashion 
spread  on  body  painfs.  Hare,  Carl  Carnes  of  the  Advocate  art 
staff  has  the  pleasant  duty  of  painting  a  daisy  on  Beverly's  knee. 


YOU  STOLE 
MY  IDEA!' 


■■  It  eaa't  happen  to  yooT 
lOh.  bat  H  can.  And  the 
lloea  in  raoner  and  ptee- 
'tige  can  be  tremcndooa 
—  UNLBB8  poo  have 
Employera  Special  Ks- 
Bcaa  Insaranee. 

Simply  decide  on  a  eertain  amount 
foa  agree  to  cover.  Let  oa  handle  the 
exceas.  Thoa.  you  place  a  limit  on  yoor 
poasible  loac. 

ASX  FOR  FULL  FACTS:  No  ohU- 
gation.  We  provide  economical  protee- 
tion  againat  loaa  doe  to  libd.  alandar. 
piracy,  plagiariam.  invaabm  of  privacy, 
copyright  vMatiom  Batea  are  aarpri^ 
ingly  low.  and  may  aave  y««  thonaanda 
of  dollara  ploa  nnpieaaant  pnblieity. 
Phone  or  write: 

ENPLOTERS  REINSURANCB  OORP. 
Z1  Weat  10th.  Eansm ORy,Mo.  <4100 


NBC  to  Send 
800  to  Cover 
Conventions 

NBC  News  is  assigning  a  staff 
of  nearly  800  persons  to  its 
“gavel-to-gavel  coverage”  of  the 
Republican  and  the  Democratic 
national  conventions  in  August 
when,  for  the  first  time,  they 
will  be  telecast  in  color. 

William  R,  McAndrew,  presi* 
dent  of  NBC  News,  announced 
convention  plans  for  the  NBC 
television  and  radio  networks. 

Gulf  Oil  Corporation  (through 
Young  &  Rubicam)  will  sponsor 
the  NBC  News  coverage  of  the 
political  conventions  on  both 
television  and  radio. 

There  will  be  four — perhaps 
five — all-evening  sessions  at 
both  conventions:  the  Republi¬ 
can  in  Miami  Beach  Convention 
Hall,  starting  August  6,  and  the 
Democratic  in  the  Chicago  Am¬ 
phitheatre,  beginning  August  26. 
The  Republicans  also  have 
scheduled  a  morning  session  for 
the  first  day. 

NBC  News  correspondent 
Chet  Huntley  and  David  Brink- 
ley  will  be  anchormen  for  tv 
coverage.  Anchormen  for  radio 


coverage  will  be  Russ  Ward  and 
Peter  Hackes,  with  Bill  Ryan 
as  analyst.  There  will  be  four 
convention  floor  reporters  for 
tv,  and  four  for  radio. 

NBC  News  convention  cover¬ 
age  has  been  in  preparation 
since  formation  of  the  NBC 
News  Convention  Unit  July  1, 
1967.  The  unit  will  converge  on 
Miami  Beach  in  stages,  the  first 
being  May  27,  10  weeks  before 
the  start  of  the  convention  there, 
when  a  10-man  office  is  opened 
near  Convention  Hall.  After  the 
Republicans  nominate  their  can¬ 
didates,  NBC  News  will  pull  up 
stakes  in  Miami  Beach  and  race 
to  Chicago  to  set  up  shop. 

Complete  Centers 

In  each  convention  hall  a  com¬ 
plete  NBC  News  television  and 
radio  network  broadcast  center 
will  be  constructed.  In  addition 
to  tv  and  radio  anchor  booths 
overlooking  the  hall,  each  center 
will  include  tv  and  radio  studios, 
a  news  room,  videotape  facilities, 
a  six-position  switchboard,  film 
developing  laboratories,  and  a 
film  editing  complex. 

Within  each  convention  city 
an  internal  NBC  News  wire 
service  will  connect  20  locations 
to  keep  NBC  personnel  informed 
of  developments.  In  the  field 
there  will  be  30  delegation  re¬ 
porters  whose  primary  function 
will  be  to  feed  this  wire  service. 


These  reporters  will  be  head¬ 
quartered  with  the  delegations  to 
which  they  are  assigned. 

NBC  News  will  have  remote 
installations  at  the  political 
party  headquarters  hotel — the 
Fontainebleau  in  Miami  Beach, 
the  Conrad  Hilton  in  Chicago — 
as  well  as  in  at  least  four  other 
hotels  in  each  city  where  can¬ 
didates  and  delegates  stay.  Each 
of  these  units  will  be  made  up  of 
a  correspondent,  producer,  direc¬ 
tor,  editorial  coordinator  and  15 
engineers.  Also,  two  “crash” 
mobile  units  will  cover  comings 
and  goings  at  airports,  other 
transportation  terminals,  and 
certain  other  strategic  points  in 
the  convention  city. 

Four  “ultra-portable”  RCA 
Man-Pack  Color  Cameras  will 
be  used  on  the  floors  of  the  con¬ 
vention  hall,  enabling  the  cam¬ 
eramen  to  move  about  freely. 


N.Y.  Guild  Raises  Salary 

The  wage  base  for  dues  as¬ 
sessments  in  the  Newspaper 
Guild  of  New  York  will  be 
raised  to  $226.50  in  May,  the 
figure  representing  the  average 
reporter  minimum  scales  in 
three  newspaper  contracts 
{News  $223.55),  {Times  $235) 
and  {Post  $221.05). 

Thus  the  monthly  dues  for 
those  receiving  more  than  $200 
a  week  will  range  from  $12  to 


Grants  for  Teachers 

Princeton,  N.  J. 

Summer  study  grants  in  jour¬ 
nalism  have  been  awarded  to  112 
high  school  teachers  from  33 
states  and  the  District  of  Colum¬ 
bia,  the  Newspaper  Fund  an¬ 
nounced.  All  recipients  are  ad¬ 
visers  to  student  publications. 
The  teachers  will  attend  four 
seminars  designed  to  strengthen 
their  journalism  teaching  capa¬ 
bilities.  Tuition,  board,  room, 
textbooks,  and,  in  some  cases, 
travel  assistance  are  provided. 
The  study  opportunities  are  for 
three  or  four  weeks;  graduate 
credits  can  be  earned.  Schools 
where  these  seminars  will  be 
held  are:  University  of  Minne¬ 
sota,  Minneapolis,  Minn.  (2  sem¬ 
inars)  ;  University  of  Oregon, 
Eugene,  Ore.;  Syracuse  Uni¬ 
versity,  Syracuse,  N.  Y. 


Base  for  Dues 

$13.59,  or  6%  of  the  ceiling 
wage. 

Members  of  the  New  York 
guild  also  have  been  advised  by 
the  officers  that  the  local  will  > 
continue  to  pay  special  assess¬ 
ments  amounting  to  $135,000  for 
the  Los  Angeles  strikers.  The 
money  will  be  taken  out  of  the 
local  treasury  at  least  through 
May,  according  to  the  officers’ 
report  in  the  unit  newspaper. 


IT  HAPPENS  TO 
THE  BEST  OF  US. 
SOmE  TimE  OR 
ANOTHER  WE 
ALL  GET  NAmES 
WRONG -CONFUSE 
THEm  OR 
miSUSE  THEm- 
ANO  THEREIN 
LIES  SOmSTHlNG 
OF  A  PROBLEm. 


ESPECIALLY 
WHEN  PEOPLE 
USE  OUR 
TRADE  NAmES 
CATERPILLAR 
OR  CAT  TO 
DESCRIBE  ALL 
MANUFACTURERS' 
TRACK-TYPE 
TRACTORS. 


YOU  SEE,  CATERPILLAR* 
AND  CAT*  ARE 
REALLY  REGISTERED 
TRADEMARKS 
OF  CATERPILLAR 
TRACTOR  CO.  AND 
SHOULD  BE  USED 
TO  IDENTIFY  ONLY 
PRODUCTS*  WE  MAKE. 
THESE  INCLUDE 
WHEEL  AS  WELL  AS 
TRACK-TYPE  MACHINES. 


IF  YOUR  NAME  HAS 
EVER  BEEN  FUMBLED, 
WE  THINK  YOU'LL 
UNDERSTAND  OUR 
SITUATION.  YOUR  HELP  IN) 
CORRECTLY  USING  OUR 
TRADEMARK  TO  REFER 
ONLY  TO  OUR  PRODUCTS 
WILL  BE  APPRECIATED. 


CATERPILLAR 


Cali>>iWa»  and  Cal  aft  lla^Mand  Tradamartia  of  CHaryiiar  Tfaclor  Ca. 

*WhMl  and  Track-Type  Tractors 
Loaders  .  Scrapers  •  Engines 
Motor  Graders  •  Pipelayers  *  Off-Highway  Trucks 
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CIRCULATION 


Do  You  Remember 
’Way  Back  Then? 


What  were  newspaper  circula¬ 
tion  problems  like  when  the 
nation  was  at  war  in  another 
era  50  years  ago? 

The  answer  is  found  in  the 
gold-covered  brochure  that  re¬ 
counts  the  history  of  the  Inter- 
State  Circulation  Managers  As¬ 
sociation  (1917-1967).  Albert  E. 
MacKinnon  of  the  Philadelphia 
North  American  (now  defunct) 
was  the  group’s  first  president. 

Consider  the  setting  for  the 
first  convention  in  Philadelphia. 
It  is  November,  1917  .  .  . 

“The  war  was  on  and  while 
newsprint  was  not  yet  in  short 
supply,  delivery  was  a  problem. 
The  government  had  taken  over 
the  railroads  as  a  war  measure. 
Troop  movements  and  war  ma¬ 
terial  had  preference.  News¬ 
papers  sold  at  two  cents — a  few 
at  three.  There  was  no  radio,  no 
television.  ‘EXTRAS’  were  fre¬ 
quent,  and  street  sales  boys 
served  the  demands  of  the 
American  Public  for  war  news 
from  Europe.  Most  newspapers, 
particularly  in  the  large  cities 
had  bulletin  boards  in  front  of 
their  offices  where  they  displayed 
‘late  dispatches’  to  satisfy  the 
public’s  thirst  for  news  until 
they  could  get  the  papers  on  the 
street.  The  little  merchant 
method  of  distribution,  as  we 
know  it  now,  was  yet  to  come. 

“The  ‘circulation  war’  was  on 
too,  and  ‘extras’  and  big  sales 
at  the  Army  Camps,  for  those 
papers  fortunately  located  near¬ 
by,  were  a  golden  opportunity  to 
increase  sales.  Rumors  were 
common  place,  and  newspapers 
were  the  only  means  of  inform- 


MORE  f  Mr 
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ing  the  public  of  the  news  from 
the  front.  There  were  rumors, 
too,  of  ‘padded  circulation.’ 
While  the  ABC  was  established 
in  1914,  it  was  just  getting 
started  in  making  a  dent  in 
audited  circulation.  Padded  cir¬ 
culation  claims  by  competing 
newspapers  were  often  the  rule; 
“watching  the  other  guy”  was 
an  important  part  of  a  circula¬ 
tion  manager’s  job.  All  a  circu¬ 
lation  manager  had  to  do  was  to 
get  the  cash  from  somewhere, 
run  it  through  the  books,  and  he 
was  in  the  clear.  (Things  have 
changed,  haven’t  they?) 

“Problems  they  had  included, 
transportation  slowed  by  train 
movements,  from  distant  points, 
street  cars,  horse  and  wagon  and 
some  trucks  and  motorcycles 
with  side  cars.  Child  labor  laws, 
licensing  of  the  ‘newsboy’,  mail 
rates,  combination  train  delivery 
to  save  money,  were  the  worries 
then  of  the  founders. 

The  Little  Merchant 

“In  the  early  twenties,  circu¬ 
lators  realized  the  sales  potential 
of  a  boy  organization  for  home 
delivery  and  adult  carriers  were 
gradually  replaced  by  news- 
paperboys.  At  first,  they  were 
paid  a  salary  of  $1,  $2  or  $3  a 
week.  Later  the  Little  Merchant 
Plan  was  installed. 

“The  boys  bought  their  papers 
at  wholesale,  took  their  own 
credit  losses,  and  retained  the 
net  profit  for  themselves.  With 
this  came  the  carrier  contest 
with  incentives  to  the  boys  to 
sell  new  business  and  increase 
their  profits.  This  perhaps  was 
a  turning  point  in  newspaper 
distribution  and  increasing  read¬ 
ing  habits  of  the  public  in  get¬ 
ting  the  papers  into  the  home. 


Advertisers  considered,  as  they 
do  now,  that  papers  delivered  to 
the  home  had  more  value.  Sales 
or  canvassing  crews,  selling 
premiums  or  giving  them  away 
to  the  subscriber,  were  promoted 
in  a  grand  way.  Independent 
crews  would  come  into  town  and 
make  a  grand  sweep,  many  times 
leaving  havoc  behind  them.  The 
abuse  of  high  cost  of  premiums 
inevitably  killed  themselves. 
Accident  insurance,  as  a  reader 
service,  and  magazines  came  into 
use  as  a  more  respectable 
method  to  build  and  hold  cir¬ 
culation. 

Coupons  and  Contests 

“The  use  of  coupons  became 
the  favorite  of  publishers  in  the 
post-war  years.  A  contestant 
would  be  awarded  valuable 
prizes,  such  as  an  automobile  or 
a  pony  and  pony  cart,  just  for 
getting  votes.  Votes  were  pub¬ 
lished  daily  in  the  paper  (on 
page  two,  to  protect  the  page 
one  dateline)  for  100  to  500 
votes.  The  500  votes  were  usually 
run  on  Saturday,  a  slow  day. 
All  a  contestant  would  do  is  to 
get  his  friends  to  clip  the  cou¬ 
pon  votes.  The  more  papers  sold 
the  more  votes.  Contestants 
bought  hundreds  of  papers 
wholesale,  just  to  get  the  vote 
coupons.  This,  too,  had  its  run 
of  favor,  and  soon  declined  in 
popularity. 

“The  big  one  was  the  auto¬ 
mobile  contest  where  the  contest¬ 
ant  had  to  get  the  most  votes, 
but  each  vote  had  to  be  attached 
to  a  subscription.  Six  months, 
one  year,  and  two  and  three 
year  subscriptions  were  taken 
with  cash  attached.  Many  were 
given  away  to  libraries,  schools, 
hospitals,  anyone,  paid  for  by 
the  contestant.  The  value  of  the 
big  prize  was  worth  the  invest¬ 
ment.  This  too,  put  circulation 
on  the  books  and,  more  impor¬ 
tant  to  a  money-short  publisher, 
was  an  interest-free  cash  fund 
for  a  year  or  two. 

“Premiums  of  all  kinds  were 
being  used  extensively.  When 
the  newspaper  used  premiums, 


This  promotion  makes 
YOUR  NEWSPAPER 
your  community’s 


FLAG  HEADQUARTERS 

WITH  THE  QUALITY-MADE,  SPECIALLY  PRICED 

ATLAS  FLAG  KIT 


3’  X  5'  flag  of  Thor  bunt¬ 
ing.  sewn  stripes;  2*pc 
ointed  6'  pole  and  ail  the 
hardware.  Priced  to  sell 
your  readers  at  about  $3 
each  $3.50  mailed. 


W  MADISON  AVE. 


NEW  TONE  It.  N.T. 


ATLAS  FLAG  CORP.  OF  AMERICA 

:NT0\  ILL  62S12  •  TEL  (iil8)  ■439-2600 

BERKLEY  SMALL,  INC.  •  P.O.  BOX  6526,  MOBILE.  ALA.  36606 


sidered,  as  they  the  number  of  subscriptions  had 
yers  delivered  to  to  be  shown  on  the  ABC  report,, 
ore  value.  Sales  and  advertising  agencies,  look- 
crews,  selling  ing  with  disfavor  on  the  paper 
i^ing  them  away  using  premiums,  would  subtract 
•,  were  promoted  this  figure,  and  awarded  space 
ly.  Independent  accordingly.  It  is  interesting  to- 
le  into  town  and  note  that  these  same  agencies, 
feep,  many  times  today  are  the  big  promoters  of 
“hind  them.  The  premiums,  coupons,  six-cents-off 
>st  of  premiums  gimmicks,  etc. — far  greater  than 
ed  themselves,  the  newspapers  were  then, 
nee,  as  a  reader  “The  depression  days  of  the 
azines  came  into  thirties  solved  the  boy  problem, 
jre  respectable  but  created  others.  Loss  of  ad- 
i  and  hold  cir-  vertising  revenues  compelled 
newspapers  to  cut  back  and 

nd  Contesla  I®?®* 

crews  were  discontinued.  Price 

coupons  became  increases  from  2c  to  3c  to  4c  to 
lublishers  in  the  make  up  for  the  loss  in  adver- 
A  contestant  tising  revenues,  were  the  live 
arded  valuable  program  topics  of  the  mid- 
in  automobile  or  thirties.  The  circulation  depart- 
y  cart,  just  for  ment  was  coming  into  its  own 
^otes  were  pub-  as  a  revenue  producer, 
the  paper  (on  “In  the  late  thirties,  news- 
rotect  the  page  papers  started  to  take  a  long 
for  100  to  500  look  at  their  position.  The  cut- 
»tes  were  usually  back  of  promotion  dollars  showed 
ly,  a  slow  day.  a  loss  in  figures,  and  they  real- 
;  would  do  is  to  ized  that  stopping  all  promotion 
to  clip  the  cou-  was  a  mistake.  Gradually  sales 
tiore  papers  sold  promotion  moved  ahead  and  by 
“s.  Contestants  the  start  of  War  II  was  again 
ds  of  papers  going  full  blast.” 
to  get  the  vote  • 

too,  had  its  run  „  i 

ioon  declined  in  "  Circulation 

Side  Are  Promoted 
I  was  the  aut^  Little  Rock,  Ark. 

here  the  contest-  Three  promotions  have  been 

announced  by  the  Arkansas 
d  to  be  attacned  D^^^rat.  They  are: 

)n.  Six  s,  Chester  Garrett  to  business 

two  and  three 

Frank  Simpson  to  circulation 
tied.  Many  were  _  .  ^ 

ibraries,  schools,  i.  r*  ♦  aa'afanf 

. ,  .  J.  Ralph  Casey  to  assistant 

le,  paid  for  by  manaeer 

rhe  value  of  the  4.-  ^  " 

.  .  The  promotions  were  an- 

orth  the  invest-  ,  ,  u i  •  u  r> 

put  circulation  "o^nced  by  the  publisher,  C. 

Id,  more  impor-  Stanley  Berry. 

Garrett,  52,  is  a  native  of  Fort 
S  Smith  where  he  was  with  the 
circulation  department  of  the 
Southwest  Times  Record  for  six 
all  kinds  were  circulation 

ensively.  When  ^  ^tment  of  the  Arkansas 
used  premiums,  pc^ccrat  in  1946. 

Simpson,  47,  a  native  of  Little 
Rock,  began  with  the  Arkansas 
Democrat  as  a  carrier  boy  in 
1935. 

Casey,  53,  also  is  a  native  of 
Little  Rock  who  became  a  “paper 
boy”  for  the  Democrat  in  1927 
when  he  was  12  years  old. 

• 

Copy  Price  Doubled 

Oklahoma  City 
The  single  copy  price  for  the 
Daily  Oklahoman  and  the  Okla¬ 
homa  City  Times  was  raised 
April  1  from  5c  to  10c.  The 
morning  Oklahoman  had  been  5c 
since  1894  and  the  Times  since 
1937.  Home  delivery  prices  were 
not  increased. 
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Howard  Buys 
Jared  How’s 
Idaho  Paper 

Twin  Falls,  Idaho 

The  Timea-Newa  was  pur¬ 
chased  April  1  by  Howard  Pub¬ 
lications  of  Hammond,  Ind., 
from  the  Mankato  (Minn.) 
Free  Preaa. 

Jack  Mullowney,  Times-News 
publisher  since  1961,  will  remain 
with  the  paper.  He  said  there 
will  be  no  change  in  personnel 
or  policy. 

Jared  How,  president  of  the 
Free  Press,  said  he  sold  his  Twin 
Fails  interests  to  concentrate  his 
publishing  holdings  in  the  Mid¬ 
west.  Last  year  he  acquired  the 
Owatonna  (Minn.)  People’s 
Preaa. 

The  Times-News  is  a  21,000- 
circulation  all-day  apd  Sunday 
paper  covering  the  “Magic  Val¬ 
ley  of  Idaho.” 

Howard  Publications  publishes 
dailies  in  Hammond  and  Logans- 
port,  Ind.,  Casper,  Wyo.,  and 
San  Clemente  and  Oceanside, 
Calif. 

George  J.  Cooper  of  Allen 
Kander  Associates,  New  York, 
was  consultant  to  buyer  and 
seller. 

«  *  * 

2  Papers  Merged 

Burley,  Idaho 
^  Sale  of  the  World  of  Burley, 
a  five-day-a-week  afternoon 
newspaper,  to  Hollinger  News¬ 
papers  Inc.,  of  Burley,  was  an- 


PRAIRIE  PRESS 

Austin,  Texas 

The  successful  partnership  of 
the  City  of  Hereford  and  the 
newspaper  which  has  served  it 
for  more  than  65  years.  The 
Brand,  is  the  subject  of  a  mono¬ 
graph  published  by  The  Uni¬ 
versity  of  Texas  Journalism 
Department  Development  Pro¬ 
gram. 

“The  Hereford  Brand:  Belle 
of  the  Prairie  Press”  was  writ¬ 
ten  by  Dudley  M.  Lynch  while 
working  on  a  master’s  degree 
in  journalism. 

The  monograph  contains  a 
preface  by  Dr.  C.  Richard  King, 
UT  associate  professor  of  jour¬ 
nalism.  From  its  inception,  Mr. 
Lynch  says,  the  Hereford  Brand 
has  been  a  country  newspaper, 
and  its  readership  still  is  con¬ 
siderably  rural — ^“although  these 
ranks  have  been  trimmed 
greatly  in  the  past  20  years.” 

“It  has  not  lost  its  preoccu¬ 
pation  with  even  the  most  mun¬ 
dane  of  local  events,”  he  ex¬ 
plains.  “That  is  as  it  should 
be  for  a  country  newspaper.” 


nounced  by  Lloyd  L.  Hollinger,  I 
president  of  the  Burley  Mom-  \ 
ing  Reminder,  a  twice-weekly  | 
newspaper.  i 

He  said  the  Reminder  and 
World  will  be  merged  into  a 
single  newspaper,  published  i 
Monday  through  Friday. 

The  World  was  sold  by  Shel-  ; 
don  F.  Sackett  of  San  Francisco,  | 
publisher  of  the  Cooa  Bay  (Ore.)  j 
World.  He  purchased  the  Burley  I 
newspaper,  then  known  as  the  I 
Burley  Herald-Bulletin,  in  Sep¬ 
tember,  1967,  and  changed  its 
name  to  World  of  Burley. 

• 

15  Editors  Elected;  i 
713  on  ASNE  Roll 

Following  a  ballot  conducted 
by  mail  among  the  16  directors 
of  the  American  Society  of 
Newspaper  Editors,  Secretary 
Newbold  Noyes  reported  that  15 
editors  were  elected  to  member¬ 
ship  in  the  society. 

Total  membership  in  the  or¬ 
ganization,  which  is  for  direct¬ 
ing  editors  of  daily  newspapers, 
now  stands  at  713,  the  highest 
in  the  society’s  history. 

Those  elected  to  membership 
are: 

Over  100,000  Circulation 

Robert  C.  Atkinson,  managing 
editor,  Syracuae  Poat  Standard. 

G.  Duncan  Bauman,  pub¬ 
lisher,  St.  Louia  Globe-Demo¬ 
crat. 

John  W.  Bloomer,  managing 
editor,  Birmingham  Newa. 

William  J.  Clew,  managing 
editor,  Hartford  Courant. 

William  Fields,  executive  edi¬ 
tor,  Atlanta  Journal  &  Consti¬ 
tution. 

Philip  L.  Geyelin,  editorial 
page  editor,  Washington  Poat. 

Robert  L.  Healy,  assistant 
executive  editor,  Boaton  Globe. 

James  F.  Hoge  Jr.,  managing 
editor,  Chicago  Sun-Timea. 

James  M.  Idema,  editorial 
page  editor,  Denver  Poat. 

Bradford  Jacobs,  editor,  Bal¬ 
timore  Evening  Sun. 

50,000-100,000 

H.  Wesley  Bogle,  managing 
editor.  New  Brunswick  (N.J.) 
Home  Newa. 

Patrick  E.  McCauley,  execu¬ 
tive  editor,  HuntaviUe  (Ala.) 
Timea. 

Donald  C.  Wilder,  managing 
editor,  Quincy  (Mass.)  Patriot 
Ledger. 

20,000-50,000  I 

Allen  Griffin,  president-execu¬ 
tive  editor,  Monterey  (Calif.) 
Peninsula  Herald. 

David  A.  Yuenger,  editor. 
Green  Bay  (Wise.)  Press-Ga¬ 
zette. 

These  editors  are  eligible  to 
attend  the  society’s  convention 
in  Washington,  April  16-19. 
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This  editorial,  in  the  Feb.  29 
issue  of 

Hie  fitieninj 

Providence,  R.  I. 

pinpoints  the  great  charm  of 

THE  FAMILY  CIRCUS,  known 
everywhere  as  one  of  the  best 

‘Arbitrary  Time 
Machine’ 

At  a  grim  time  like  this  in  any  direction  you  look, 
maybe  we  ought  to  give  a  little  attention  to  the 
comics,  an  aspect  of  American  folklore  which  per¬ 
mits  us  too  brief  an  escape  from  a  world  that  ain’t 
funny. 

'This  is  Leap  Year,  and  eight  years  ago  this  Febru¬ 
ary  29th,  Keane  came  out  with  something  called 
Family  Circus,  a  down-to-earth  mixture  of  home  and 
kids  and  the  family  mutt.  The  cartoonist’s  problem 
was  to  delay  the  aging  of  the  kids  so  that  the  pand 
cartoon  could  go  on  indefinitely  and  profitably, 
whidi  it  most  certainly  has. 

Blondie  and  Dagwood  used  to  have  kids,  too,  but 
when  they  were  teenagers,  they  got  out  of  hand  and 
became  uninteresting  and,  unlike  most  teenagers, 
happily  disappeared.  Blondie’s  maestro,  C^lhic  Young, 
has  turned  the  strip  into  a  fairly  lively  husband-and- 
wife  strip,  not  quite  the  equal  of  Andy  Capp. 

The  kids  in  Peanuts,  thank  goodness,  defy  the 
passage  of  years,  and  we  hope  that  Charlie  Brown 
and  hi.«  crowd  will  forever  stay  as  young  as  they 
are.  We  wish  we  could  say  the  same  for  Orphan 
Annie,  eyeless  in  Gaza  or  wherever  it  is  she  pushes 
the  hard  core  conservative  line,  Henry  and  Nancy 
make  time  stand  still,  too. 

# 

But  to  get  back  to  Bil  Keane’s  endearing  Family 
Circus,  it’s  worth  noting  that  the  kids  are  getting 
older.  Because  'the  cartoon  made  its  debut  on  Leap 
Year  Day,  Bil  decided  that  he’d  have  each  youngster 
get  one  year  older  every  four  years.  This  is  pretty 
imperceptible,  but  you  may  have  noticed  that  PJ, 
the  baby,  got  .some  hair  and  learned  to  walk  re¬ 
cently.  During  March,  Jeffy  will  have  a  birthday, 
his  first  in  four  years,  and  Ddly  will  be  going  into 
kindergarten  in  the  fall. 

By  means  of  the  cartoonist’s  arbitrary  time  ma¬ 
chine,  the  Family  Circus  kids  age  slowly.  Don’t  you 
wish  you  could  age  like  that? 

Your  Territory  Still  May 
Be  Open 

Write  Us  for  Samples  and  Rate 
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N«‘m>  Appoints 
LtuMliS  Kiireuii  ('hief 

Cl.EVKI.A.NK 

Tht*  a[>|nMiittn*>iif  of  William 
E.  LtM-ds  as  liiifctnr  of  the  NBC 
Nows  Bureau  in  Cleveland  was 
announced  hy  Arthur  A.  Wat¬ 
son.  general  manager  of  WKYC- 
TV.  NBC-owned  station  in 
ti'levcdand. 

Leeds,  a  hroadcaster  with  21 
years  experience,  comes  to 
WKYC-TV  from  WDAF-TV, 
Kansas  City,  where  he  .served  as 
news  dirt'ctor  for  seven  years. 
Tn  IDoR  he  won  the  first  Earl 
Godwin  Award  presented  to  the 
newsman  at  an  NBC  affiliated 
station  based  on  the  quality  of 
work  performed  for  the  net¬ 
work.  -As  a  result  Leeds  was 
eiven  a  leave-of-ahsence  from 
W1».AF-TV  and  was  assigned  to 
the  NBC  News  bureau  in  Lon¬ 
don  for  seven  months. 

Leeds  served  as  a  writer- 
newscaster  for  NBC  News  in 
New  York  in  Ifnil  Irefore  accept¬ 
ing  the  position  of  news  direc¬ 
tor  at  W1>AF-TV. 

• 

Slrarii!>  uiul 

.loin  WA  Nrw!*  Staff 

Clevei..\xp 

Newspaper  Enterprise  Asso¬ 
ciation  has  added  two  memlH>rs 
to  its  Cleveland  Bureau  news 
desk.  Bob  Stearns,  to,  formerly 
photographer  and  police  reporter 
for  the  Poufthki'rpttif'  (N.  Y.) 
Jourml,  will  handle  NE.A’s  pic¬ 
ture  pages  in  addition  to  news 
desk  duties. 

Carl  Kovac.  83,  comes  to 
NE.A’s  news  desk  from  the 
Pittsburflh  Post-fiazette,  where 
he  was  a  general  assignment  and 
military  reporter. 

♦  ♦  » 

L.VfRE.NCK  Lko.nakp  -resigned 
as  sports  editor  of  the  Richmond 
(Va.)  A'cm’.s*  Leader  after  21 
years.  He  will  be  succeeded  by 
lENNiNG.s  Cfu.EV,  assistant 
sports  editor.  Biix  Pekkens, 
sports  staff,  moves  to  assistant 
-sports  edit<ir. 


RICHARD  C.  WALD,  who  was 
the  last  managing  editor  of  the 
New  York  Herald  Tribune,  has 
joined  National  Broadcasting  Com¬ 
pany  as  vicepresident-NBC  News. 
Since  last  Fall  he  has  been  vice- 
president  of  Whitney  Communica¬ 
tions  Corporation.  His  association 
with  the  Trib  began  in  1951  when 
he  was  a  Columbia  College 

reporter. 

*  ♦  * 

Tony  I’ISCETEI.M,  sports  edi¬ 
tor  of  the  Saut/afiiek  (Conn.) 
Ihiiljf  Sen's  now  on  sports  staff 
of  the  Waterhurji  (Conn.)  Rc- 
imhlica  n. 

♦  ♦  ♦ 

Anne  Sai  l  and  Cecii.  Fois- 
TER,  staff  writt'rs  for  the  I’en- 
sac'da  (Fla.)  Seies-Journal — 
married  March  Kl. 

4:  # 

Dave  Hit<  iiis(»n,  24,  editor 
of  the  H’c-s-f  Allis  (Wi.s.)  Star 
— named  “out.standing  young 
man  of  the  year”  by  the  West 
.Mlis  .laycees. 

4  * 

Aixen  Howard— from  Cin¬ 
cinnati  manager  for  the  Cleve¬ 
land  Call  and  Post  to  Cineimiati 
Enquirer  editorial  staff. 

«  4 

W.  W.  ‘‘Del”  H.arding  ,]r., 
with  the  Denver  Rockji  Moun¬ 
tain  Seivs — appointed  director 
of  information  for  the  Jefferson 
County  Public  Schools  in  Lake- 
wood,  Colo. 


news 

riiioirs 

,f(»iiis  Dailies'’  Staff 

Norfolk.  V'a. 

.\rnold  L.  McDotiald.  who  for 
the  )»ast  five  years  has  acted  as 
a  repre.setdative  of  the  Inter¬ 
national  Printing  Pressmen’s 
I'nion  in  *-ontract  negotiations, 
will  !M*ci>me  night  production 
manager  of  the  Virqinian-Pllot 
and  Leth/er-Star  on  June  1. 

'Phe  annouticement  was  made 
by  Paul  S.  Huber  Jr.,  president 
of  Landmaik  Communications 
Inc.  McDonald  has  degrees  in 
law  from  .bdin  .Marshall  Fni- 
versity. 

*  ♦  4 

Peter  A.  Dart — from  the  San 
Francisco  State  College  faculty 
to  associate  pi-ofessor  of  jour¬ 
nalism  and  speech  at  the  Uni¬ 
versity  of  Kansas  in  Sei)temlM‘r. 

4  4  * 

-lAMES  J.  Kiley — from  man¬ 
aging  editor  to  editor  of  the 
Pocona  Record,  Stioudsburg, 
Pa. 

4  4  4' 

Merle  Miller,  imblisher  of 
ihe  lielleville  (Kan.)  Telescojn 
— elected  jii’esident  of  the  Kan¬ 
sas  Press  As.sociation. 

♦  *  ♦ 

.Martha  Slai’ghter.  formerly 
with  WFLN  radio — now  with 
the  Philadelphia  Itulletin  .soci*‘ty 
delta  rtment. 

4  4  4 

JttHN  M.  Mc’Aleenan,  staff 
writer  for  Todap  in  Cocoa,  Fla., 
since  it  began  iniblication  in 
IPGfi — named  special  assign¬ 
ment  writer  for  the  Rt'chester 
(N.Y.)  Democrat  and  Chronicle 
and  the  Tinies-Cnion,  and  for 
(lannett  News  Seiwice. 

*  *  * 

-Arno  R.  Fischer,  vicepresi- 
dent  of  the  Journal  Comjiany 
and  circulation  manager  for  the 
Milwaukee  Sen  find  and  Journal 
— (dected  president  of  the  Cen¬ 
tral  States  Circulation  Manag- 
ei's  association. 


-people 

Trapp  Heads  AP 
Broadcast  Desk 

Ajtpointment  of  Gerald  B. 
Trapjt  as  broadcast  news  editor 
of  the  As.sociated  Press  ha.t! 
'M*en  announced  by  Wes  Gal¬ 
lagher,  general  manager. 

Trap]),  8(5,  reitlaces  John  A. 
Asjtinwall  who  is  retiring  after 
81  years  of  service, 

.AP  serves  more  than  3,00(» 
radio  and  ttdevision  stations, 
Gallagher  said. 

For  two  years  Tra))p  has- 
been  a  broadcast  e.xecutive.  He 
joined  the  AP  as  a  newsman  in 
.Salt  Lake  City  in  HL'iT. 

Replacing  Trapp  as  broad¬ 
cast  executive  is  Paul  M.  Clif¬ 
ford,  48,  who  had  been  a  I’e- 
gional  membm-.ship  executive  for 
Wisconsin,  Minnesota  and  Mich¬ 
igan  since  I'.Kiri.  Clifford  joined 
the  .AP  as  a  newsman  in  Mil¬ 
waukee  in  ll)r)2. 

Trai>p’s  assistant  will  be 
William  Fitzgerald,  day  super- 
vi.sor  in  th»‘  broadcast  news  de¬ 
partment. 

.Aspinwall  began  his  journal¬ 
ism  career  as  a  rc'porter  with 
the  Reaeon  (N.Y.)  Scivs  in 
11I27,  later  moving  to  the  New- 
hunjh  (N.Y.)  Sews,  where  he 
became  city  editor.  He  joined 
the  .AP  in  .Albany  in  108(5. 

♦  ♦  ♦ 

Tom  Gavi.n,  the  Denver  I‘ost 
— elected  president  of  the  Den¬ 
ver  Press  Club. 

* 

Frank  .A.  Godsoe- -from  a.s- 
sociute  sp<irts  editor  and  col¬ 
umnist,  .4 (Texas)  Daibj 
Sews,  to  account  executive  and 
writer  on  special  j)roji*cts  for 
Bruce  .Advertising  in  Houston. 

4  4  4 

Edward  F.  Qfinn — from  per- 
.sonnel  relations  department  to 
assi.stant  to  the  executive  editor 
of  the  Sew  York  Sews. 


Bill  Mis.sett  Jr. — from  state 
editor  of  the  Casper  (Wyo.) 
Star-Trihunc  to  managing  edi¬ 
tor  of  the  Oceanside  (Calif.) 
lUade-T  rihune. 

4  4  4 

Joe  Pickel,  Rip  Spring  Her¬ 
ald — elected  president,  Texa.« 
.Associated  Press  Managing 
Editors. 

♦  *  * 

Oliver  B.  Fergit.son,  editor 
and  publi.sher  of  the  Frederick- 
town  (Mo.)  Democrat-News — 
honoreci  at  the  F’ounder’s  Day 
and  Alumni  .Award  Convocation 
of  Central  Methodist  College, 
where  he  received  a  Bachelor  of 
Journalism  degree  in  1989. 
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Sit‘i(»n  Fills  Ooiiiie^s 
Plucr  <»ii  Siiii  Hoard 

Vancoi’vkr,  K.  C. 

.1.  W.  Sifton  of  Winnipeg, 
[{.  presiiient  of  F.  P.  Publications 

)r  Ltil.,  lias  been  elected  a  director 

IS  of  Sun  Publishing  Co.  Ltd.,  Van- 

1-  couver.  He  replaces  Peter 

Cromie,  who  was  on  the  board 
V.  for  iJd  years  and  whose  father, 

;r  the  lat<*  UolMu  t  Cromie,  founded 

the  Sun  some  .oO  years  ago. 

Id  .1.  Stuart  Keate,  director  of 

s,  Sun  Publishing  Co.,  said 

Cromie’s  resignation  severs  the 
IS  la.st  link  with  the  Cromie  family, 

[e  More  than  8(1  percent  of  the 

in  class  “K”  voting  shares  of  Sun 

l*ul)lishing  Co.  are  held  by  F.  P. 
i-  Publications  Ltd. 

f-  Sun  Publishing’s  annual  state- 

e-  inent  showed  that  Pacific  Press 

)r  Ltd.,  of  which  it  owns  ."lO  per¬ 
il-  cent,  had  net  <‘arnings  in  1967  of 

>il  $2.97‘2,8r>6  of  which  it  paid  out 

1-  $1,1(*  Ldfid  in  dividends. 
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PiTss*  (’-liih  Oftirers 

TorKKA,  Kans. 

Lee  Porter,  a.ssistant  general 
manager  of  the  T’opcAv/  C<ipital- 
JourtKil,  has  iK'eii  elected  presi¬ 
dent  of  the  re-organized  Topeka 
Press  Club.  John  P*‘tteison, 
Topeka  corres|)ondent  for  the 
Wirliitii  K(tf)lc-Iie<iron,  was 
named  vicepresident ;  Enilin 
N'orth,  jiublic  relations  man  at 
th(*  Menninger  Foundation,  was 
elected  secretary,  and  Elon  Tor¬ 
rence,  Tojieka  correspondent  for 
the  As.siK-iated  Press,  was  named 
treasurer. 

*  ♦  ♦ 

Jamks  LKVKyi'K,  formerly 
with  the  I’hilndclpliid  Ittquircr, 
the  Hinnilulu  Stnr-llulletiH  anil 
the  Fdirbavkn  .Wirn-Mider — 
now  with  .Ayer-Philadelphia  as 
a  cojiywriter. 

*  «  * 

Jack  Starkey — named  retail 
advertising  manager,  a  newly- 
created  position  at  the  Ldwrenre 
(Kans.)  Journal-World. 

«  *  * 

pAtx  Massey,  co-publisher  of 
the  Unnner  Springs  (Kan.) 
Chieftain — named  Outstanding 
Young  Man  of  the  Year  and 
Ross  of  the  Year  by  the  Bonner 
Springs  Jaycees. 

«  ♦  ♦ 

John  Sand.stkom,  formerly  in 
retail  selling  in  .\bilene,  Kan. — 
now  with  the  advertising  .staff  of 
the  Abilene  (Kan.)  Reflector- 
Chronicle. 

*  * 

Wilfred  FEULnABtat,  63,  has 
retired  from  the  .Associated 
Press.  He  worked  40  years  in 
•AP  bureaus  at  Kansas  City,  Salt 
Lake  City.  Denver  and  Helena. 


ew$ 


VICTOR  COHN,  a  former  science 
editor  of  the  Minneapolis  Tribune 
and  winner  of  numerous  prizes  for 
science  writing,  now  heads  the 
Washington  Post  three-man  unit 
covering  "Scimetecs"  (science, 
medicine,  technology).  A  reporter 
for  20  years,  Cohn  Is  a  Fellow  of 
the  American  Association  for  the 
Advancement  of  Science. 


Sprajriir  I’rfsitlenl 
Of  Vi  liiliK'v  ^lu^azill<‘ 

Wallace  -A.  Sprague,  former 
president  and  chief  executive 
officer  of  the  Bowater  Paper 
Company  of  .America,  has  Imen 
appointed  as  president  of  the 
Interior  Design  Division  of 
Whitney  Communications  Cor¬ 
poration. 

The  announcement  was  made 
by  Walter  N.  Thayer,  president 
of  Whitney  Communications. 
Interior  Design  is  a  magazine 
for  designers  and  architects.  It 
was  founded  in  1932  bv  Harry 
V.  Anderson,  its  Editor-in-Chief 
and  Publisher. 

From  1946  until  1960  Sprague 
worked  for  Ihirdde  magazine, 
which  is  also  owned  by  W.C.C. 

♦  ♦  * 

Jerry  Creax — retired  after  44 
years  as  sports  editor  of  the 
\ew  liritdin  (Conn.)  Herald. 
John  G.  Wentworth,  assistant 
sports  editor,  succetnls  him. 

♦  «  ♦ 

William  Charnley,  formerly 
with  the  Miami  Herald  and  the 
Palm  Reach  Post  Times — ap- 
jiointed  Director  of  Information 
of  the  new  Water  Users  Asso¬ 
ciation  of  Florida. 


Kiciiard  S.  STEriiEN.so.x  Sr., 
advertising  director  for  liich- 
mond  Newspapers,  Inc. — named 
Richmond’s  1968  .Advertising 
Man  of  the  Year  by  the  .Ameri¬ 
can  .Advertising  Federation. 

♦  ♦  ♦ 

Jesse  H.  .Merrfill,  formerly 
with  the  Hopewell  (V’a.)  N’cm’s 
and  the  Chariot tesville  (Va.) 
Ddilji  Progress — now  public  in¬ 
formation  officer  of  the  Ket¬ 
tering  (Ohio)  Memorial  Hos¬ 
pital. 

♦  «  « 

Pai'L  H.  Recer,  .A.ssiK’iated 
Press  correspondent-in-charge  at 
San  .Antonio  the  past  year,  is 
.A  P’s  Sjiace  Center  correspond¬ 
ent  at  Houston,  succeeding  Rox 
Thompson,  now  news  editor  of 
the  New  Orleans  bureau.  Pai'L 
C.  Freeman — named  San  .An¬ 
tonio  correspondent. 


Jack  Cha.mberlain  —  from 
general  assignment  and  educa¬ 
tion  reporter  for  the  Roanoke 
( Va.)  Times  to  the  Fort  Lauder¬ 
dale  bureau  of  the  .Miami  Her¬ 
ald. 

♦  ♦  ♦ 

Terry  Lf:wis,  formerly  with 
TV  Guide  and  Better  Homes  ami 
Gardetis — now  with  the  adver¬ 
tising  sales  staff  of  This  HVcA: 
magazine. 

« 

Edwi.v  ,A.  Shanke,  chief  of 
Scandinavian  Services  for  the 
Associated  Press — the  1968  By¬ 
line  .Award  of  the  Marquette 
Univ(*rsity  College  of  Journal¬ 
ism. 

*  *  * 

To.m  Bri’ngardt — from  press¬ 
man  to  circulation  manager  of 
the  Garden  dtp  (Kan.)  Tele¬ 
gram. 


WORDS,  WIT  AND  WISDOM 

Enlarge  readers'  vocabulary,  improve  their  knowledge  of 
words — and  entertain — with  this  short,  six-a-week  column 
by  William  and  Mary  Morris. 
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Sli<‘riiiaii  Vi  ill  Seek 
Aeqiiii^itioiis  for  (]ox 

RolK'i  t  W.  Sherman,  president 
of  Cox  .Newsprint  Inc.  until  the 
•sale  of  that  company  to  .Abitibi 
Pai)er  Co.,  has  lx>en  named  vice- 
president  of  di'velopment  for  all 
Co.x  newspapers. 

The  announcement  was  made 
l>y  James  .M.  Cox  Jr.,  publisher 
of  the  Dailg  \ews  and  Journal 
Herald  in  Dayton  aiul  news¬ 
papers  in  Springfield,  Ohio;  .At¬ 
lanta,  Georgia,  and  .Miami. 
Florida. 

Cox  .said  Sherman’s  new  job 
will  include  responsibility  for 
})roperty  aci|uisitions  in  the 
newspaper  and  newspaper-re¬ 
lated  fields. 

Sheiman  joined  the  Dayton 
News  as  an  advertising  salesman 
in  1928. 

• 

Harriss-Iiilrrlype 
Proiiiotosi  R.  G.  Dyke 

Cleveland 

Rolx'rt  G.  Dyke  has  been 
elected  to  the  nrwly  created 
position  of  vicepresident-manu¬ 
facturing  for  Harris-1  ntertype 
Corporation,  manufacturer  of 
equijiment  for  printed  and  elec¬ 
tronic  communications. 

Previoiisly  director  of  manu¬ 
facturing,  Dyke  has  corporate 
responsibility  for  manufacturing 
activities  of  the  company’s  12 
operating  divisions  in  the  U.S. 
and  Europe.  He  joined  the  com¬ 
pany  in  1948  following  gradua¬ 
tion  from  Yale  University’s 
School  of  Engineering  and  the 
Harvard  Graduate  School  of 
Business  .Administration. 

• 

Pepe  in  Radio  Job 

Phil  Pepe,  former  W’orld- 
Telegram  sports  columnist  and 
author,  has  joined  the  .staff  of 
Information  Radio’s  World  of 
Sports  on  the  American  Infor¬ 
mation  Radio  Network.  He  will 
serve  as  associate  producer  and 
writer  on  the  week-end  sports 
round-up. 
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Chicago  Tribune  Company 
Expansion  Program  Told 


C'HKAGO 

An  insight  iJito  expansion  of 
tli<‘  'J'rihune  Company,  puh- 
lishers  of  the  Chiciujo  Tribune, 
and  a  review  of  the  conij)any’s 
progress  last  year  was  given 
Trihune  employes  hy  H.  F. 
tirumhaus.  the  president. 

In  total  dollars,  (Irumhaus 
said,  the  higg»*st  exjiansion  under 
serious  consideration  is  tin*  in¬ 
stallation  of  a  fourth  paper¬ 
making  machine  at  the  com- 
j)any’s  Raie  ('omeau  (Quet)c>c) 
mill.  Total  cost  will  l)t“  alwut  $40 
million  and  the  new  installation 
will  Ih*  capable  of  producing 
180.00(»  tons  of  newsprint  a  year. 

The  tJuelM'c  North  Shon' 
I’api'f  Company,  a  subsidiary, 
has  under  construction  a  new 
hot<*l.  Manoir  Connuiu.  which  will 
cost  n**arly  $2  million  when  com¬ 
pleted  this  year.  The  building 
will  rei)lace  the  original  Manoir 
which  was  de.stroyed  by  fire  in 
Deceml»er,  liPl.'t.  It  will  have 
.■)0  guest  rooms,  a  large  dining 
room,  and  modern  meeting 
looms. 

.■\lso.  this  year,  final  touches 
will  bt>  put  on  plans  for  con- 
.struction  of  four  floors  atop  the 
Cbii-tiffo'.'t  A  nieririin  building 
which  will  add  about  27,000 
square  feet  of  floor  space.  The 
Tribune  Comjiany  owns  the 
.American. 

.Area  Croup  Expanding 

Last  March  a  new  company, 
.Area  Publications,  published  the 
first  edition  of  its  new  tri¬ 
weekly  newspaper.  The  Trih. 
Beginning  this  month  .Area  Pub¬ 
lications  is  going  into  a  second 
tier  of  Chicago  area  suburbs, 
with  tripled  circulation — from 
23,000  to  07.000  cojiies. 

Construction  will  begin  soon 
on  a  .$20((,000  addition  to  an  off¬ 
set  printing  plant  in  suburban 
Hinsdale,  the  Merrill  Printing 


YOU  STOLE 
MY  IDEA!' 


Fit  can't  happen  to  you  T 
I  Oh,  but  it  can.  And  the 
Floea  in  money  and  pres- 
/tige  can  be  tremendous 
F— UNLESS  you  have 
'  Employers  Special  Ex- 

_ '  cess  Insurance. 

Simply  decide  on  a  certain  amount 
you  airree  to  cover.  Let  us  handle  the 
excess.  Thus,  you  place  a  limit  on  your 
possible  loss. 

ASK  FOR  FULL  FACTS:  No  obli- 
iration.  We  provide  economical  protec¬ 
tion  against  loss  due  to  libel,  slander, 
piracy,  plagiarism,  invasion  of  privacy, 
copyright  violation.  Rates  are  surpris¬ 
ingly  low,  and  may  save  you  thousands 
of  dollars  plus  unpleasant  publicity. 
Phone  or  write: 

EMPLOA'ERS  REINSURANCE  CORP. 
21  West  10th,  Kansas  City,  Mo.  64105 

N^w  York.  Ill  John;  Sfta  FivaclBeo,  BO  Moot^omcrr 
Tbic^.  in  W.JMkKM;  AtlMCa.MPMctotrM.N.iL 


Comitany  This  will  enlarge 
pressroom  and  composing  room 
facilities  to  handle  the  increast'd 
printing  of  The  Trib. 

In  lll(!7,  the  parent  company, 
which  holds  1.')  different  sub¬ 
sidiaries,  and  the  subsidiaries 
produced  total  annual  sales 
which  exceeded  lilGd,  the  pre¬ 
vious  best  year,  by  more  than 
$!.■»  million. 

Gi-umhaus  traced  other  pur¬ 
chases  and  formations:  Towei- 
Life  and  .Accident  Insurance 
Company.  F.M  station  WFMT, 
and  C.ATV  station  in  Palmdale, 
Calif. 

.New  l*Ianl  .''ile  in  N.V. 

(Irumhaus  reported  that  total 
sales  of  the  News  Syndicate 
('om|)any,  which  puldishes  the 
.V<  !<•  York  \eu's,  were  u))  $<! 
million  over  Utilization 

studies  for  News  Point,  20  acres 
acquired  in  lOCo  for  a  prospec¬ 
tive  new  jilant  site,  are  well 
under  way. 

Important  New  York  acquisi¬ 
tions  in  1907  were  \VPIX-tv/fm 
radio,  WICC.  radio  .station  in 
Bridgeport,  Conn. 

The  Tribune  comiiany  last 
year  ac((uired  additional  timber 
rights  and  now  has  10,300 
square  miles  of  timber  limits 
under  lease  or  freehold  near 
Bale  Cfimeau  and  at  Heron  Bay, 
Ont. 

Long-range  planning  by  the 
company,  (Irumhaus  said,  “is 
lieing  done  in  light  of  the  many 
technological  changes  which  are 
taking  place  today  in  all 
blanches  of  the  communications 
business.” 

The  conqiany’s  secret  of  suc¬ 
cess,  he  said,  must  Iv  to  supply 
to  people  the  kind  of  information 
they  want,  when  they  want  it, 
ami  in  a  form  they  want. 

“.And  to  this  end,”  he  added, 
"we  are  looking  at  everything 
from  edition  times  to  editorial 
jiackaging,  from  electronic 
jirinting  techniques  to  long  dis¬ 
tance  xerography.” 

• 

01(1  ^  (*i*kly  S(»l(l 

Pl  L.ASKl,  N.  Y. 

Mr.  and  Mrs.  Carl  W.  Funk 
liave  sold  the  Pnlin^ki  Democrat 
i()  Mr.  and  Mrs.  .lohn  B.  Gerdes 
■)f  Little  Falls,  N.  J.  The  Funks 
have  published  the  Hemocrat 
since  1940,  during  which  time 
the  circulation  doubled  and  the 
Pulaski  Shopiier  was  added. 
Gerdi'S,  founder  of  the  Tri-Iioro 
Times  in  Totowa,  N.  J.,  liecomes 
the  ninth  publisher  of  the  118- 
year-old  Democrat. 


AMERICANESE? — Beverly  Babouf,  a  women's  page  writer  for  the 
Newark  (O.)  Advocate,  joins  the  flower  people  for  a  fashion 
spread  on  body  paints.  Here,  Carl  Carnes  of  the  Advocate  art 
staff  has  the  pleasant  duty  of  painting  a  daisy  on  Beverly's  knee. 


FCC  Allows 
WGN  to  Buy 
FM  Station 

Wa.siungton 

The  sale  of  WF.MT-F.M.  Chi¬ 
cago,  to  WGN  Continental  FM 
Conqiany,  a  subsidiary  of  the 
Tribune  Company,  has  lieen  ap¬ 
proved  by  the  Federal  (Com¬ 
munications  Commission. 

The  purchase  price  was  $810,- 
0(10.  The  .seller  was  Bernard 
Jacobs,  who  was  given  a  lifetime 
contract  as  consultant  to  WGN 
(Continental  FM. 

The  Tribune  Company  owns 
WGN-.AM-TV  (Chicago,  and 
radio  or  television  in-operties  in 
Duluth,  .Minn..  Denver,  New 
York  City  and  Bridgeport,  Conn. 
It  publi.shes  the  Chiriifio  Trih¬ 
unt,  and  through  its  subsidi¬ 
aries.  Chicago's  American,  Xeiv 
Ytirl:  .Vcj/.’s,  Fort  Lauderdale 
(Fla.)  Xeu's,  Pompano  Bcaeh 
(Fla.)  Sut  -Sentinel  and  Orlando 
(Fla.)  Sentinel-Star. 

FCC’s  approval  was  by  a  vote 
of  ,0-to-L  the  dis.senter  lieing 
Commissioner  Nicholas  Johnson 
who  has  frequently  disapproved 
of  the  acquisition  by  newspapers 
of  television  and  radio  stations. 

According  to  liroadcnsting 
magazine,  Newton  Minow,  a  for¬ 
mer  chairman  of  the  FCC,  re¬ 


ceived  a  legal  fe<>  of  $30,000  for 
representing  Gale  Broadcasting 
Inc.  in  the  sale. 

.Almo.st  simultaneously,  the 
(Commission  issued  a  propo.sed 
rule  that  would  restrict  licenses 
to  one  to  a  customer  in  any 
market.  .A  licensee  of  a  tv  sta¬ 
tion.  for  example,  would  not  be 
permitted  to  own  a  radio  station 
in  the  same  city.  The  rule,  if 
adopted,  would  not  require 
divestiture  by  jiresent  multiple 
ownerships  but  it  would  apply 
to  new  stations  and  to  transfers 
and  assignments  of  licenses. 

No  date  has  been  set  yet  for 
hearings  on  the  (iroposed  rule. 
The  FCC  has  a  record  of  moving 
slowly  in  such  matters. 

• 

S<‘ho(»l  OppoiKMlt 

I.,4>s(‘s  Liliul  ('luiin 

Temi’E,  Ariz. 

A  $1  million  libel  suit  against 
Jim  Brooks,  editor  of  the  weekly 
Apache  Sentinel,  has  lieen  dis- 
mis.sed  by  Pinal  County  Judge 
K.  D.  McBryde. 

Paul  Millet  claimed  he  had 
ln‘en  defamed  in  Sentinel  news 
stories  and  editorials  in  1966. 
Millet,  as  head  of  the  Mesa 
Homeowners  .Association,  led  op¬ 
position  to  construction  of  a  high 
school. 

Brooks’  lawyers  argued  that 
Millet  was  a  public  personage 
and  not  eligible  to  collect  dam¬ 
ages  in  a  libel  suit  unless  actual 
malice  was  shown. 
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NBC  to  Send 
800  to  Cover 
Conventions 

\BC  News  is  assigning  a  staff 
of  nearly  800  persons  to  its 
“gavel-to-gavel  coverage”  of  the 
Republican  and  the  Democratic 
national  conventions  in  August 
when,  for  the  first  time,  they 
will  be  telecast  in  color. 

William  R.  McAndrew,  presi¬ 
dent  of  NBC  News,  announced 
convention  plans  for  the  NBC 
television  and  radio  networks. 

Gulf  Oil  Corporation  (through 
Young  &  Rubicam)  will  sponsor 
the  NBC  News  coverage  of  the 
political  conventions  on  both 
television  and  radio. 

There  will  be  four — perhaps 
five — all-evening  sessions  at 
both  conventions:  the  Republi¬ 
can  in  Miami  Beach  Convention 
Hall,  starting  August  5,  and  the 
Democratic  in  the  Chicago  Am¬ 
phitheatre,  l)eginning  August  26. 
The  Republicans  also  have 
scheduled  a  morning  session  for 
the  first  day. 

NBC  News  correspondent 
Chet  Huntley  and  David  Brink- 
ley  will  \h'  anchormen  for  tv 
coverage.  Anchormen  for  radio 


coverage  will  be  Russ  Ward  and 
Peter  Hackes,  with  Bill  Ryan 
as  analyst.  There  will  l)e  four 
convention  floor  reporters  for 
tv,  and  four  for  radio. 

NBC  News  convention  cover¬ 
age  has  l)een  in  preparation 
since  formation  of  the  NBC 
News  Convention  Unit  July  1, 
1!)67.  The  unit  will  converge  on 
-Miami  Beach  in  stages,  the  first 
being  May  27,  10  weeks  before 
the  start  of  the  convention  there, 
when  a  10-man  office  is  opened 
near  Convention  Hall.  .4fter  the 
Republicans  nominate  their  can¬ 
didates,  NBC  News  will  pull  up 
stakes  in  Miami  B('ach  and  race 
to  Chicago  to  set  up  shop. 

('.Miiiplcte  Onlers 

In  each  convention  hall  a  com¬ 
plete  NBC  News  television  and 
radio  network  broadcast  center 
will  be  constructed.  In  addition 
to  tv  and  radio  anchor  booths 
overlooking  the  hall,  each  center 
will  include  tv  and  radio  studios, 
a  news  i-oom,  videotape  facilities, 
a  six-position  switchtward,  film 
develojjing  laboratories,  and  a 
film  editing  complex. 

Within  each  convention  city 
an  internal  NBC  News  wire 
serv  ice  will  connect  20  locations 
to  keep  NBC  personnel  informed 
of  developments.  In  the  field 
there  will  be  30  delegation  re¬ 
porters  whose  primary  function 
will  be  to  feed  this  wire  service. 


These  reporters  will  be  head¬ 
quartered  with  the  delegations  to 
which  they  are  assigned. 

NBC  News  will  have  remote 
in.stallations  at  the  political 
party  headquarters  hotel — the 
Fontainebleau  in  Miami  Beach, 
the  Conrad  Hilton  in  Chicago — 
as  well  as  in  at  least  four  other 
hotels  in  each  city  where  can¬ 
didates  and  delegates  stay.  Each 
of  these  units  will  be  made  up  of 
a  correspondent,  producer,  direc¬ 
tor,  editorial  coordinator  and  15 
engineers.  Also,  two  “crash” 
mobile  units  will  cover  comings 
and  goings  at  airports,  other 
transportation  terminals,  and 
certain  other  strategic  points  in 
the  convention  city. 

Four  “ultra-portable”  RCA 
Man-Pack  Color  Cameras  will 
be  used  on  the  floors  of  the  con¬ 
vention  hall,  enabling  the  cam¬ 
eramen  to  move  about  freely. 


N.Y.  Guild  Raises  Salary 

The  wage  base  for  dues  as¬ 
sessments  in  the  Newspaper 
Guild  of  New  York  will  be 
raised  to  $226.50  in  May,  the 
figure  representing  the  average 
reporter  minimum  scales  in 
three  newspaper  contracts 
(.Wtt's  $223.55),  {Times  $235) 
and  {Post  $221.05). 

Thus  the  monthly  dues  for 
those  receiving  more  than  $200 
a  week  will  range  from  $12  to 


Grants  for  Teachers 

Princeton,  N.  J. 

Summer  study  grants  in  jour¬ 
nalism  have  been  awarded  to  112 
high  school  teachers  from  33 
states  and  the  District  of  Colum¬ 
bia,  the  Newspaper  Fund  an¬ 
nounced.  .411  recipients  are  ad¬ 
visers  to  student  publications. 
The  teachers  will  attend  four 
seminars  designed  to  streng^then 
their  journalism  teaching  capa¬ 
bilities.  Tuition,  board,  room, 
textbooks,  and,  in  some  cases, 
travel  assistance  are  provided. 
The  study  opportunities  are  for 
three  or  four  weeks;  graduate 
credits  can  be  earned.  Schools 
w'here  these  seminars  will  be 
held  are:  University  of  Minne¬ 
sota,  Minneapolis,  Minn.  (2  sem¬ 
inars)  ;  University  of  Oregon, 
Eugene,  Ore.;  Syracuse  Uni¬ 
versity,  Syracuse,  N.  Y. 


Base  for  Dues 

$13.59,  or  6%  of  the  ceiling 
wage. 

Meml)ers  of  the  New  York 
guild  also  have  lH*en  advised  by 
the  officers  that  the  local  will 
continue  to  pay  special  assess¬ 
ments  amounting  to  $135,000  for 
the  Los  Angeles  strikers.  The 
money  will  be  taken  out  of  the 
Iwal  treasury  at  least  through 
May,  according  to  the  officers’ 
report  in  the  unit  newspaper. 


IT  HAPPENS  TO 
the  best  of  us. 
some  TimE  or 
ANOTHER  WE 
ALU  GET  NAmES 
WRONG -CONFUSE 
THEm  OR 
miSUSE  THEm- 
AND  THEREIN 
LIES  SOmETHING 
OF  A  PROBLEm. 


ESPECIALLY 
WHEN  PEOPLE 
USE  OUR 
TRADE  NAmES 
caterpillar 
OR  CAT  TO 
DESCRIBE  ALL 
MANUFACTURERS' 
TRACK-TYPE 
TRACTORS. 


YOU  SEE,  CATERPILLAR® 
AND  CAT®  ARE 
REALLY  REGISTERED 
TRADEMARKS 
OF  CATERPILLAR 
TRACTOR  CO.  AND 
SHOULD  BE  USED 
TO  IDENTIFY  ONLY 
PRODUCTS'  WE  MAKE. 
THESE  INCLUDE 
WHEEL  AS  WELL  AS 
TRACK-TYPE  mACHINES. 


IF  YOUR  NAME  HAS 
EVER  BEEN  FUmBLED, 
WE  THINK  YOU'LL 
UNDERSTAND  OUR 
SITUATION.  YOUR  HELP  IN 
CORRECTLY  USING  OUR 
TRADEMARK  TO  REFER 
ONLY  TO  OUR  PRODUCTS 
WILL  BE  APPRECIATED. 


*Wheel  and  Track-Type  Tractor:. 
Loaders  •  Scrapers  •  Engines 
Motor  Graders  •  Pipelayers  •  Off-Highway  Trucks 
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<;iK<  riATioN 


Do  You  Remember 
’Way  Back  Then? 


What  wen*  Tit-wspapiT  circula¬ 
tion  prolilcms  like  when  the 
nation  was  at  wai'  in  another 
era  oU  years  afjo? 

The  answer  is  found  in  the 
Holil-coveie(l  hrochui’e  that  re¬ 
counts  tile  history  of  the  Inter- 
State  ('irculation  Managers  As¬ 
sociation  ( IPI 7-1!m:7 ) .  Albert  K. 
MacKinnon  of  the  I’ltildih  Iphiu 
\'iirlli  A  nil  ririi  N  (now  defunct) 
was  tlie  jrroup’s  first  president. 

Consider  tlie  settiiur  for  the 
fiist  convention  in  Philadelphia. 
It  is  N'oveniher,  1;M7  .  .  . 

"The  war  was  on  an<l  while 
newsprint  was  not  yet  in  short 
supply,  delivery  was  a  prohlem. 
The  jrovernmeiit  had  taken  over 
the  railroads  as  a  war  measure. 
'I'roop  movements  and  war  ma¬ 
terial  had  preference.  News¬ 
papers  sold  at  two  cents — a  few 
at  three.  'I'here  was  no  radio,  no 
television,  ‘KXTllA.S’  were  fre- 
((Uent,  and  street  sales  hoys 
Starved  the  demands  of  the 
.■\meiican  Public  for  war  news 
from  Hurope.  .Most  newspapers, 
particularly  in  the  larjre  cities 
had  bulletin  boards  in  front  of 
their  ofiices  w  heie  they  displayed 
‘late  ilispatches’  to  .satisfy  the 
public's  thirst  foi-  news  until 
they  could  fjet  the  papers  on  the 
street.  The  litth*  mendiant 
method  of  distribution,  as  we 
know  it  now,  was  yet  to  come. 

"The  ■circulation  war’  was  on 
too,  and  'extras’  and  bi>j  sales 
at  the  .Army  Camps,  for  tho.se 
papers  foi  tunately  located  near¬ 
by,  wei'c  a  j^olden  opportunity  to 
increase  sales.  Humors  W(‘re 
I'ommOn  place,  and  newspapers 
were  the  only  nvans  of  inform- 


M  MADISON  «VE.  NEW  YORK  16.  N  Y. 


inp  tin*  public  of  the  news  from 
the  front.  Then*  wei'<*  rumors, 
to<i,  of  'padded  circulation.’ 
While  the  AHC  was  established 
in  P.ll  1,  it  was  just  getting 
started  in  makinjr  a  dent  in 
auciited  circulation.  Padded  cir¬ 
culation  claims  by  comjietinR 
news)iapers  wore  often  the  rule; 
"watchiiiK'  the  other  fruy”  was 
an  important  part  of  a  circula¬ 
tion  mamiKer’s  job.  .All  a  circu¬ 
lation  manager  had  to  do  was  to 
tret  the  cash  from  .somewhere, 
run  it  throufrh  the  books,  and  he 
was  in  the  clear.  (ThinRs  have 
chanjred,  haven’t  they'.’) 

"Problems  they  had  includ<*d. 
transportation  slowed  by  train 
movements,  from  distant  jioints, 
street  cars,  hor.se  and  waRon  and 
some  trui'ks  and  motorcycles 
with  side  cars.  Child  labor  laws, 
licensiiiR  of  the  'newsboy',  mail 
rates,  combination  train  delivery 
to  save  money,  were  the  worries 
then  of  the  foumh'i's. 

I  lie  l.illlc  McrclianI 

"In  the  early  twenties,  <'ircu- 
lators  realized  the  sales  potential 
of  a  boy  oi'Ranization  for  home 
deliv(*ry  and  adult  carriers  were 
Riadually  replaced  by  news- 
paperboys.  .At  first,  they  W(*re 
paid  a  salar.v  of  .'i;^  or  a 
Week.  Later  the  Little  .Merchant 
Plan  was  installed. 

"The  boys  boURht  their  Jiaiiers 
at  wholesale,  took  their  own 
credit  losses,  and  retained  the 
net  profit  for  themselves.  With 
this  came  the  carrier  contest 
with  incentives  to  the  boys  to 
sell  new  business  and  increa.st* 
their  profits.  This  (lerhaps  was 
a  turniiiR  point  in  newspaiier 
distribution  and  increasiiiR  read- 
iiiR  habits  of  the  public  in  Ret- 
tiriR  the  papers  into  the  home. 


-Adverti.sers  consiilered,  as  they 
do  now,  that  jiapers  delivered  to 
the  home  hail  more  value.  Sales 
or  canvassitiR  crews,  .sellinR 
premiums  oi*  RiviiiR  them  away 
to  the  sub.scriber,  were  promoted 
in  a  Riand  way.  lnde])endent 
crews  would  come  into  town  and 
make  a  Ri  and  swe«*p,  many  times 
leavitiR  havoc  behind  them.  The 
abuse  of  hiRh  cost  of  premiums 
inevitably  killed  themselves. 
Accident  insurance,  as  a  reader 
se.-'vice,  and  nuiRazines  came  into 
use  as  a  more  respectable 
method  to  build  and  hold  cir¬ 
culation. 

Coupons  and  Coiilrsts 

“The  u.s<*  of  coupons  became 
the  favorite  of  publishers  in  the 
post-war  years.  .A  contestant 
would  1h*  awarded  valuabU* 
prizes,  such  as  an  automobile  or 
a  pony  and  pony  cart,  just  for 
RettillR  votes.  V’otes  were  pub¬ 
lished  daily  in  the  paper  (on 
paRe  two,  to  protect  the  paRe 
one  dateline)  foi-  100  to  500 
\  otes.  The  500  votes  were  usually 
run  on  Saturday,  a  slow  day. 
.All  a  contestant  would  do  is  to 
Ret  his  friends  to  clip  the  cou¬ 
pon  votes.  The  more  papers  sold 
the  more  votes.  Contestants 
boURht  hundreds  of  jiapers 
wholesale,  just  to  Ret  the  vote 
coupons.  This,  too,  hail  its  run 
of  favor,  and  .soon  d(*clined  in 
popularity. 

"The  luR  one  was  the  auto¬ 
mobile  contest  where  the  contest¬ 
ant  had  to  R(*t  the  most  votes, 
but  each  vote  had  to  be  attached 
to  a  subscription.  .Six  months, 
one  year,  and  two  and  three 
year  subscriptions  were  taken 
with  cash  attached.  .Many  were 
Riven  awa.\’  to  librai'ies,  schools, 
hospitals,  anyone,  paid  for  by 
the  conti'stant.  The  value  of  the 
biR  prize  was  worth  the  invest¬ 
ment.  This  too,  put  circulation 
on  the  books  and,  more  impor¬ 
tant  to  a  money-short  publisher, 
was  an  interest-free  cash  fund 
for  a  year  oi'  two. 

“I’remiums  of  all  kinds  were 
beiiiR  u.seil  extensively.  When 
the  newspa])er  used  inemiums. 


the  number  of  subscriptions  had 
to  be  shown  on  the  ABC  report, 
and  advert isiiiR  agencies,  look¬ 
ing  with  disfavor  on  the  paper 
using  premiums,  would  subtract 
this  figure,  and  awarded  space 
accordingly.  It  is  interesting  to- 
note  that  these  same  agencies 
today  art*  the  big  promoters  of 
premiums,  coupons,  six-cents-olf 
gimmicks,  t*tc. — far  Rrt*ater  than 
the  newspapers  were  tlH*n. 

“Tin*  depression  days  of  the 
thirties  solv(*d  tin*  boy  problem, 
but  creat»*d  others.  Loss  of  ad- 
V(*rtisinR  rt*venues  compelled 
newspapers  to  cut  back  and 
papers  became  skimpy.  Sales 
cr(*ws  were  di.scontinut*d.  Price 
incr**ast*s  from  'Jc  to  :5c  to  Ic  to 
make  up  for  tin*  loss  in  adver¬ 
tising  revenues.  Were  the  live 
program  topics  of  tin*  mid- 
thirti**s.  'J'ln*  circulation  depart¬ 
ment  was  coming  into  its  own 
as  a  revenue  producer. 

"In  the  late  thirtit*s,  news- 
pajiers  started  to  take  a  long 
look  at  their  position.  The  cut¬ 
back  of  promotion  ihdlars  showed 
a  loss  in  figures,  and  they  real¬ 
ized  that  stopping  all  promotion 
was  a  mistake.  (Iradually  sales 
promotion  moved  ahead  and  by 
the  start  of  War  II  was  again 
going  full  blast.” 

• 

H  on  (limilatioii 
Siilo  .\n‘  Promoloil 

Litti.k  liiu  k,  .Ark. 

Three  promotions  have  been 
announced  by  the  A  rh  in  mix 
1  iitiiiirriil .  They  are: 

Chester  (iarrett  to  business 
manager ; 

Frank  Simpson  to  circulation 
manager ; 

.1.  Ralph  Casey  to  assistant 
circulation  manager. 

The  pi'omotions  were  an¬ 
nounced  by  the  publisher,  C. 
.Stanley  Bei  ry. 

Carrett,  5'J,  is  a  native  of  Fort 
.Smith  where  he  was  with  the 
circulation  depaitment  of  the 
Siiiilhu'ixt  Tiiiiix  liivnnl  for  six 
years.  He  joined  the  circulation 
department  of  the  .Arkansas 
Hemocrat  in  I'.llli. 

Simpson,  17.  a  native  of  Little 
Rock,  began  with  the  .Arkan.sas 
Hemocrat  as  a  carrier  boy  in 
l!t::5. 

Casey,  5.'5,  also  is  a  native  of 
Little  Rock  who  became  ;i  “itaiier 
boy”  foi*  the  Henio»*rat  in  l'.l'J7 
when  he  was  12  years  old. 

• 

('opy  Price  DiHihled 

Oki..\iiiim.\  CITV 

The  single  copy  pri(*e  for  tin* 
Piiiljl  Okliiliiiiiiini.  and  the  Okln- 
tioiiiii  ('ill/  Tiiiii’x  was  rai.seil 
.April  1  from  5c  to  Ibc.  'I'he 
morning  Oklahoman  had  lH*en  -ic 
since  18!M  and  the  Times  since 
l!l.‘57.  Home  delivery  prices  wen* 
not  increased. 


il  •*/•*•.**/ This  promotion  makes 
YOUR  NEWSPAPER 
your  community's 

if^AG  HEADQUARTERS 

WITH  THE  QUALITY-MADE.  SPECIALLY  PRICED 

3'  t  5'  flag  of  Thor  bunt-  ATLAS  FLAG  KIT 


3'  t  5'  flag  of  Thor  bunt-  ATLAb  PLAU  KIT 

ing,  (ewn  stripes;  2-pc. 

iointed  6'  pole  and  all  the  wire,  phone  lor  iomple  to: 

your  readers  at  about  $3  ATLAS  FLAG  CORP.  OF  AMERICA 

each,  $3.50  mailed.  BENTON.  ILL.  62812  •  TEL.  (618)  439-2600 

BERKLEY  SMALL,  INC.  *  P.O.  BOX  6526,  MOBILE,  ALA.  36606 


BENTON.  ILL.  62812 


TEL.  (618)  439-2600 
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Howard  Buys 
Jared  How’s 
Idaho  Paper 

Twin  Falls,  Idaho 

The  TimesS’eu'tf  was  pur¬ 
chas'd  April  1  by  Howard  I’ub- 
lications  of  Hammond,  Ind., 
from  the  Mankato  (Minn.) 
Free  Presa. 

Jack  Mullowney,  Times-\ews 
publisher  since  IDfil,  will  remain 
with  the  jiaper.  He  said  there 
will  be  no  change  in  personnel 
or  policy. 

Jared  How,  president  of  the 
Free  Press,  said  he  sold  his  Twin 
Falls  interests  to  concentrate  his 
publishinjr  holdinRs  in  the  Mid¬ 
west.  Last  year  he  acijuired  the 
Ou'otonna  (.Minn.)  People's 
Press. 

The  Time.s-News  is  a  21,000- 
circulation  all-day  and  Sunday 
paper  covering  the  “.Mapic  Val¬ 
ley  of  Idaho.” 

Howard  Publications  publishes 
dailies  in  Hammond  ami  Logans- 
port,  Ind.,  Casper.  Wyo.,  and 
San  Clemente  and  Oceanside, 
Calif. 

(ie<»rge  J.  Coojier  of  .Allen 
Kander  .Associates,  New  York, 
was  consultant  to  buyer  and 
.seller. 

*  if  * 

2  I’aper^  Alcrjr*'*! 

Hl  KI.KV,  Idaho 

.Sale  of  the  World  of  Ihirleij, 
a  ti\ e-day-a-week  aftc'i'noon 
newspaper,  to  Hollinger  News¬ 
papers  Inc.,  of  Hurley,  was  an- 


PHAIKIK  PKESS 

.AUiSTlN,  Texas 
The  succ<‘ssful  jiartnership  of 
the  City  of  Hereford  and  the 
newspaper  which  has  served  it 
for  more  than  O.o  years.  The 
I! rand,  is  the  subject  of  a  mono¬ 
graph  ))ublisln*d  by  The  Uni¬ 
versity  of  Texas  Journalism 
Pepartment  I  )eveloiiment  Pro¬ 
gram. 

‘‘The  Hert'ford  Hrand:  Belle 
of  th(!  Prairie  Piess”  was  writ¬ 
ten  by  Dudley  Al.  Lynch  while 
working  on  a  master’s  degree 
in  journalism. 

Tin*  monograph  contains  a 
|)refaco  by  Dr.  C.  Richard  King, 
UT  as.sociate  jirofessor  of  jour¬ 
nalism.  From  its  inception,  Mr. 
Lynch  says,  the  Hereford  Brand 
has  been  a  country  newspaper, 
and  its  readership  still  is  con¬ 
siderably  rural — ‘‘although  these 
ranks  hav(*  been  trimmed 
greatly  in  tin*  past  20  years.” 

‘‘It  has  not  lost  its  preoccu¬ 
pation  with  even  the  most  mun¬ 
dane  of  local  events,”  he  ex¬ 
plains.  ‘‘That  is  as  it  should 
be  for  a  country  newspaper.” 


EDITOR  SC  PUBLISHER 


nounced  by  Lloyd  L.  Hollinger, 
president  of  the  lUirley  Mom- 
in;)  Reminder,  a  twice-weekly 
newspaper. 

He  said  the  Reminder  and 
World  will  be  merged  into  a 
single  newspap»'r,  published 
.Monday  through  F'riday. 

The  World  was  sold  by  Shel¬ 
don  F\  Sackett  of  San  Francisco, 
publisher  of  the  Coos  Pay  (Ore.) 
World.  He  purchased  the  Burley 
newspaper,  then  known  as  the 
Parley  llerald-PuUetin,  in  Sep- 
temU-r,  1!»6T,  and  changed  its 
name  to  World  of  Burley. 

• 

l.>  Editors  Elrrletl; 

7\:i  on  .\SNE  Roll 

Following  a  ballot  conducted 
by  mail  among  the  Ifi  directors 
of  the  American  Society  of 
Newspaper  Kditors,  Secretary 
Newljohl  Noyes  reported  that  15 
editors  were  elected  to  member¬ 
ship  in  the  society. 

Total  membership  in  the  or¬ 
ganization,  which  is  for  direct¬ 
ing  editors  of  daily  newspapers, 
now  stands  at  713,  the  highest 
in  the  society’s  history. 

Tho.sf*  elected  to  membership 
a  re: 

Ov<*r  100,000  Circulation 

Rol)ert  C.  Atkinson,  managing 
editor,  Syrarase  Post  Standard. 

G,  Duncan  Bauman,  pub¬ 
lisher,  St.  Louis  Glohe-Demo- 
rrat. 

John  W.  Bloomer,  managing 
etiitor,  Pirmin(fham  Xeu's. 

William  J.  Clew,  managing 
editor,  Hartford  Courant. 

William  F'iehls,  executive  edi¬ 
tor,  .Atlanta  .Lairnal  &  Consti¬ 
tution. 

Philip  L.  Geyelin,  editorial 
page  editor,  Washington  Post. 

RolM'i't  L.  Healy,  assistant 
executive  editor,  Poston  Globe. 

James  F.  Hoge  Jr.,  managing 
editor.  Chieago  Sun-Times. 

James  M.  Id«*ma,  editorial 
page  editoi',  Denver  Post. 

Bradford  .Jacobs,  editor,  Pal- 
timore  Evening  Sun. 

50,000-100.000 

H.  Wesley  Bogle,  managing 
editor,  \eir  Prunsivick  (N.J.) 
Home  S'eirs. 

Patiick  E.  McCauley,  execu¬ 
tive  editor',  Huntsville  (.Ala.) 
Times. 

Donald  C.  Wilder,  managing 
editor,  Quincy  (Mass.)  Patriot 
Ledger. 

20,000-50,000 

■Allen  Grifhn,  pi-esident-«*xecu- 
tive  editor,  Monterey  (Calif.) 
Peninsula  Herald. 

David  .A.  Yuenger,  editor. 
Green  Pay  (Wi.se.)  Press-Ga¬ 
zette. 

These  editors  are  eligible  to 
attend  the  society’s  convention 
in  Washington,  .Ajiril  1(5  19. 

for  April  6,  1968 


This  editorial,  in  the  Feb.  29 
issue  of 

0ie  (fvening  iulletin 

Providence,  R.  I. 

pinpoints  the  great  charm  of 

THE  FAMILY  CIRCUS,  known 
everywhere  as  one  of  the  best 

'Arbitrary  Time 
Machine’ 

At  a  grim  time  like  this  in  any  direction  you  look, 
maybe  we  o’ught  to  give  a  little  attention  to  the 
comics,  an  aspect  of  American  folklore  which  per¬ 
mits  us  too  brief  an  escape  from  a  world  that  ain’t 
funny. 

This  is  Leap  Year,  and  eight  years  ago  this  Febru¬ 
ary  29th,  Keane  came  out  with  something  called 
Family  Circus,  a  down-to-earth  mixture  of  home  and 
kids  and  the  family  mutt.  The  cartoonist’s  problem 
was  to  delay  the  aging  of  the  kids  so  that  the  panel 
cartoon  could  go  on  indefinitely  and  profitably, 
which  it  most  certainly  has. 

Blondie  and  Dagwood  used  to  have  kids,  too,  but 
when  they  were  teenagers,  they  got  out  of  hand  and 
became  uninteresting  and.  unlike  most  teenagers, 
happily  disappeared.  Blondie’s  maestro,  Chic  Young, 
has  turned  the  strip  into  a  fairly  lively  husband-and- 
wife  strip,  not  quite  the  equal  of  Andy  Capp. 

The  kids  in  Peanuts,  thank  goodness,  defy  the 
passage  of  years,  and  we  hope  that  Charlie  Brown 
and  his  crowd  will  forever  stay  as  young  as  they 
are.  We  wish  we  could  say  the  same  for  Orphan 
Annie,  eyeless  in  Gaza  or  wherever  it  is  she  pushes 
the  hard  core  conservative  line.  Henry  and  Nancy 
make  time  stand  still,  too. 

But  to  get  back  to  Bil  Keane’s  endearing  Family 
Circus,  it’s  worth  noting  that  the  kids  are  getting 
older.  Because  the  cartoon  made  its  debut  on  Leap 
Year  Day,  Bil  decided  that  he’d  have  each  youngster 
get  one  year  older  every  four  years.  This  is  pretty 
imperceptible,  but  you  may  have  noticed  that  PJ, 
the  baby,  got  some  hair  and  learned  to  walk  re¬ 
cently.  During  March,  Jeffy  will  have  a  birthday, 
his  first  in  four  years,  and  Dolly  will  be  going  into 
kindergarten  in  the  fall. 

By  means  of  the  cartoonist’s  arbitrary  time  ma¬ 
chine,  the  Family  Circus  kids  age  slowly.  Don’t  you 
wish  you  could  age  like  that? 

Your  Territory  Still  May 
Be  Open 

Write  Us  for  Samples  and  Rate 


The  Register  and  Tribune  Syndicate 


BRUCE  HORTON,  Oneral  Manager 
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Bill  Ballenberg:  At  Age  17,  a  Pro 


Bill  Ball<'iilMTtr.  who  look  tho 
jiicturos  shown  on  those  two 
jiafros,  is  another  of  the  fin*- 
yininjr  hr«*e*l  of  jihotoprajihers 
turning  up  more  and  nior**  on 
n*-wst»ap«-r  staffs. 

Hill,  who  woi'ks  for  th<-  S.IMMI- 
.\H('  *-ir*-ulation  w<-«-kly  lh>ti- 
I'ilU'  (X.J.)  Citiziii  itf  .l/<»rr/.s 
Ciiuntij  has  two  hij:  thinj^s 
jiiiin^-  for  him.  On*-:  He’s  as 
yood  and  fxissihly  l»*-tt*-r  than 
many  ph<»t*>nraphei's  working 
on  n*-wspap*-rs  ttxiay.  Two:  H**’s 
*inlv  17  y*-ars  *>1*1. 

.\li-*-a*iy  Hill  Hall<-nU-iy;'s  *1*-- 
v*-l*>p*-*l  a  i»rof**ssional  aftproac-h. 
a  knowl*-*ic:*‘  of  .s*>phi.sti(  at*‘d 
*-am*“ra  *-*iui))m*-nt.  a  d»-sir*“  to 
<-ontinually  improv*-.  ami.  most 
importantly,  th*-  ability  to  *-on- 
sistently  prixlue*-  *-x*-itinn’  m-ws 
]ih*»tou'»'a|)hy. 

Hill,  who  was  17  \*iv.  S.  l!Hi7. 
start*-*!  taking’-  |>i<-tur«-s  four 
years  at;*'  with  a  simph*  inex- 
]x-nsive  K*xlak.  “I  just  want***! 
t*i  mak*-  a  (-ou|)l*-  of  hu*-ks,”  h*- 
r<-<-alls.  “My  father  Ixiunht  m*- 
a  Yank<x-  proe<-ssin}r  kit — a  c«>n- 
tac-t  |)iint*-r.  aetually — ami  I 
l*-arm-*l  to  jirint  ami  pr*)c-*‘ss 
with  it.” 

Hill  s|x-nt  th«-  summ*-r  *>f 
taking:  urouji  pi*-tur*-s  *>f  local 
swimminft  cluhs  ami  s<-llintr  in- 
*ii\  idual  shots  to  the  jieopl*-  in 
th*-  pi*-tur*-s.  'I'hi-  following' 
isprin^r  li<‘  math-  a  ih-al  with  a 
local  photo  stoi*-.  Troy  Canu-ra 
0*-nf«-r  in  Lak*-  Hiawatha.  If 
fh*-y  would  >;i\-*-  him  piints  at 
a  r*-duc*-*l  pri<-<-  and  teach  him 
th*-  Icisics  of  pi-of<'ssional  print- 


Itick  Fri<-«liiiaii 

in;>'  and  |)roc<'ssin,u:  he  would 
h<-lp  *)ul  fret-  in  th*-ii-  *la'’kr«xim. 
Th*-y  anree*l. 

Hill  *-ame  umler  the  K-uidam-e 
of  l>i)n  Holman,  a  |>art-time 
darkrixtm  technician  in  th*- 
store,  who  miw  t<-a*-hes  ph*)ton- 
raph\-  at  Hatt<-n  Hitrh  Sch<x»l 
in  Klizalu-th,  XJ.;  Ralph  Wat- 
t-rs.  a  salesman  in  the  .st*»re; 
ami  l.*)u  Chis*“na.  th*-  *»wn*-r. 
who  *)nc*-  was  a  (’itiz<-n  ph*)t*)>;- 
rapher.  “'I'ht-y  taught  m*-  what 
a  |)i'op<-r  piint  shoulii  l*x>k 
iik*-.”  Hill  says.  “Th<-  techni*|ues 
of  shooting  |)ictur*-s  1  hepin 
picking  up  my.s<-lf  Ihroutrh 
tiial.  *-rr<»r  ami  r*-a*linn  ev<-r\’- 
thinir  about  |»h*)to>rrai)hy  I 
*-*)iil<l  ):<-t  my  hamis  on.” 

l'ir»l  t'r«-<lil  I.iii*- 

At  th*-  *-n*l  of  that  summ*-r 
he  tri*-d  t*)  >>:*-t  a  ph*>tof>raph  h*- 
t*x)k  of  a  lif«-uuar*l  publish*-*! 
in  om-  of  the  area  newspap*-rs. 
Th*-  *laily  MorriKtox'n  Record 
ami  th*-  Citiz*-n  both  tui'm-d  it 
d*»wn.  Th*-  twi*-*--w«-«-kly  llooo- 
toii  Thin'n-ltolh'tiii  ran  it  and 
-rav*-  him  his  first  m-ws|iap<-r 
cr*-*lil  line. 

“I  r*-alizi-d  th<-  'rim*-.s-Hull«-tin 
wtiubl  |)ublish  some  of  mv  .stuff 
so  I  start*-*!  britiHinn  th(-m  mor<- 
;)i*-tur*-.s.”  Hill  r*-lat<-.s.  "I'anta 
Claus  comitnr  into  fhi-  p.-irk. 
Very  |x)s*-d  pictur*-.s  of  Hoy 
.'scout  clubs  ami  *'ivic  unnips.” 

ishortly  aft<-r  Hill  turm-<l  14. 
his  fath*-r.  Xat.  who  owns  a 
fui-nitui-e  stor*-.  call<-*l  th«-  Citi- 
z -n  ami  ask<-d  if  th<-y  w*-r*-  in- 
t*-r*-.st<-*l  in  s*-*-inj-'  .sor.r-  of  Hill's 


phot*)K’raphy.  Th*-  s*-ni*)r  Hall- 
(-nberjr  kn*-w  the  th*-ji-manaK- 
injt  *-*iit*)r.  H*ib  (loi'lin. 

The  Citiz*-n  publish*-*!  with 
creilit  lim-  a  picturi-  Hill  t(M)k 
*)f  a  first  aid  s*iua*l  washing' 
*-ars  at  a  stati*»n  t*>  rai.s*- 

mom-y  for  *-(iuipm*-nt.  (I*)rlin 
t*>ld  Hill  to  .s*-nd  in  a  lythiiif- 
*-ls<-  h*-  t<x)k  ami  th*-y’ii  look  at 
it. 

l-’*>r  th*-  next  f*-w  m*)nths  Hill 
saw  a  niimlK-r  of  his  photo- 
jrraphs  iiublish*-*!  in  Iwth  the 
Tim*-s-Hull*-tin  an*l  Citiz*-n.  Hy 
the  summer  *>f  he  was 

jr*xxl  *-n*nif;h  to  >>:*)  *m  regular 
staff  a.ssi>rnments  f*)r  th*-  Citi- 
z*-n,  w*)rkinp  full  tim*-.  \Vh*-n 
sch*x>l  starf*-*l  anain  in  the  Fall 
he  stay*-*l  on  as  a  r*-)’ular  part- 
tinu-  staff*-!-,  sh*x)tin!f  a.ssinn- 
ments  aft*-i-n*x)ns,  niuhts  ami 
we*-k*-n*ls.  (He  was  *)n*-  *>f  two 
|»ai-t-tim*-  staff  )ih*>t*)niaph*-rs ; 
staff  r*-p**rtei-s  als*>  ttxik  j)!*-- 
lui-<-s. ) 

Hill,  still  in  *'i!>hth  ura*!*-.  ha*l 
his  *-y*-  *)!!  a  *-am*-ra  in  th*-  Tr*)\ 
Cam*-ia  <-*-nt*-r.  ()!i*-  <lay.  Ralph 
\Vat*-i-s  call*-*l  him  int*)  th*-  ba*-k 
i-ixuu  an*i  sai*l:  “Your  fath*-r 
just  bought  you  a  2’*  Mamixii- 
fl*-x  C.”  and  sti-olx-  unit." 

It  was  Hill’s  first  pl*-*-e  of 
prof*-ssional  *-*iuipm*-nt.  Ttxla\' 
h*-  *)wns  a  Mamiya  with  (iomm. 
SOmin  and  18  hnm  l*-ns -s.  and  a 
Xikon  with  28mm  ami  2l>llmm 
l*-n.s*-s. 

J*)hn  Fab*-!',  an  Fastman 
Kixiak  pr*-ss  r*-p  who  liv<-.s  in 
Hill’s  ar*-a.  r<-co>-nized  his  po- 
'•-ntial  almost  from  th*-  b:-nin- 


Bill  Ballenberg 


ning  an*i  help*-*l  him  s*-t  up  a 
*larkr<x)m  in  the  HallenlK-rg 
bas*-m*-nt. 

Most  of  Hill’s  non-s*-ho*)l  tiin*- 
is  now  taken  up  sh*xitinu  pic- 
tur*-s  f*)r  the  Citiz*-n.  .An*!  it 
was  only  a  f*-w  m*>nths  ago  that 
h*-  g*)t  his  driv*-r’s  license.  Up 
t*)  then,  his  m*)th*-r,  father  or 
a  m*-mlK-r  *>f  th*;  Citizen  staff 
w*)ul*l  (Iriv*-  him  (*>  an*l  from 
assiu-nm*-nts. 

“Fv*-n  (ior*l*>n  Cil*)v*-r,  our 
*-*litoi-  ami  publish*-!',  di-ov*-  nie 
ar*)U!i*l  ii!  his  cjii-  while  I  lo*)k*-*l 
fm-  gcHxl  piclu!-*-s,”  Hill  r*-calls. 
“Mr.  Cilov<-r  is  i!it*-i'*-st*-d  in 
giMxl  phot*)gi-Jiphy — h*;  tak*-.s 
)iictu!-*-s  hims*-lf.  H**’s  Hiven  nx- 
a  f!-*-*-  hand  to  sho*)t  my  own 
pi*-lui'*-  i*l*-:is.” 

.8i-ir>Filii*-alioii 

Hill,  a  mt-mb*-!-  *if  th*-  Xa- 
li*mal  l’r*-.ss  l‘h*)tograph<-rs  .As- 
s<-ciati<in  and  th*-  X*-w  .I**r.s<-y 
l’i-*-ss  .Ass*)ciati«)n  for  tw*»  y*-ars, 
lM-li*-v*-s  a  phot*igraph*-r  has  to 
be  constatitly  *-*lui-ating  him.self 
in  or*l*-r  t*)  k*-*-p  i!npi’*)ving. 

“A'ou  hav*-  to  k*-*-p  poking 
ar*>ui!d  in  books  *if  ph*>tograj)hy 
-  th*-  monthly  cam*-ra  maga- 
zin*-s  ai*'n’t  v*-!y  go*xi.  .A!i*l  you 
hav*-  t*)  Just  ke.  p  shootitig  pic¬ 
tures.” 

Hi  discussing  m-ws  photog¬ 
raphy,  h*-  sounds  lik*-  a!i  Xl’R.A 
Flying  .Short  Coins*-  or  an 
J'.’l’l’.A  R*-gion  Thi*-(-  st-minar: 

1  had.  four  trojdin  odidirnf  to 
take  OIK  iiiijht.  I  utarkiil  Ihriii 
hcad-to-hcad  and  put  I  hr 
troplnf  on  the  floor.  I  ird  <> 
tftraii/ht  rcrtiral  rooipoxition 
one  eohniin  iride.  ,  .  /  iranted 
to  i/rt  a  candid  of  thix  par- 


BALLENBERG's  approach  to  the 
opening  of  the  high  school  track 
season. 
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tiniliir  subject.  .'>»  I  pretended 
I  leasn’t  .shootiup  Itim,  just 
huikiug  past  him.  With  a 
JSinm  lens  you  can  pet  so 
cli>se  the  subject  can’t  believe 
pou're  actuallp  photopraphing 
him.  .  .  I’m  for  pettiup  hea(ls 
close  topether  when  I  hare  to 
pose  a  picture.  The  bip  head 
image.  .And  I’m  against  hand¬ 
shaking  pictures.  It’s  too 
much  leasted  space  to  come  up 
with  aupthinp  pood.  ,  .  Some¬ 
times  you  hare  to  stick 
around  a  while,  not  shoot 
lehen  nobody  is  going  to  re¬ 
spond.  .  . 


■\Ve  didn’t  realize  yen  were  so 
yountr.  We  expecte<l  an  older 
man.’  It  used  to  Ik*  a  lot  of 
people  were  surprised  when  I 
showed  up.  They’d  sometimes 
even  e.xamine  my  press  card. 
But  this  doesn’t  hai)pen  any¬ 
more.  Ami  I  jjet  a  lot  of  co¬ 
operation  and  encouragement 
from  the  Citizen  staff.” 

Hill’s  plans  include  college 


and  summers  on  the  Citizen 
until  he  graduates.  ( He  also 
writes  for  the  weekly  and  re¬ 
cently  «iid  an  excellent  piece  on 
llalph  Moise,  the  Life  j)hotog- 
rajjher  who  lives  in  his  area.) 

At  the  age  17,  Rill  Rallen- 
oerg  has  already  l»een  a  news¬ 
paper  photograi>her  for  three 
years,  he’s  sold  pictures  to 
•Associated  Press  and  United 


Press  International.  He’s  won 
press  as.siH-iation  prizes  for  his 
pictures. 

He’s  already  further  ad¬ 
vanced  than  many  newspaper 
photographers  twice  his  age 
(which  should  give  them  pause 
for  thought  if  they  are  looking 
iH'himl  them). 

And  Rill  BallenlKMg’s  future 
is  still  in  front  of  him. 


Rill  gives  credit  for  some  of 
what  he  has  learned  to  Terry 
Koyce,  director  of  j)hotography 
at  the  Morristown  R<*cord.  .Al.so, 
to  'I’erry’s  hrother,  Paul,  a 
local  freelance  photograj)her. 
Three  yeais  ago  it  was  Terry 
who  turned  <lown  Rill’s  life¬ 
guard  shot.  "Terry  and  Paul 
have  given  me  a  lot  of  goo<l 
pointers,  such  as  throwing  the 
stands  out  of  focus  in  a  foot¬ 
ball  game.  .And  we’ve  l>ecome 
gootl  friends.” 

Rill  says  his  job  on  the  Citi¬ 
zen  d<H‘sn’t  inti-rfere  with  his 
.school  work  and  he’s  been  keep¬ 
ing  his  grades  up.  Rut  it  does 
mean  .staying  up  late  hitting 
both  hooks  and  prints.  He’s  de- 
vi.sed  his  own  system  <if  push¬ 
ing  out  fast  inints.  “Many  a 


night,”  Rill 

adds,  “it’s  fiom 

the 

dryer  to  th< 

■  history  book 

and 

back.” 

He  claims  his  youth  ha 

sn’t 

lH*»‘n  any  di 

awback  on  ass 

ign- 

inents.  “Sometimes  when  1  go 
on  a  job  i)eo))le  may  comment, 


A  KEY  PICTURE  in  Bill  B<illenberg's  full  page  photo  spread  on  a  local  mayor  at  home  and  at  worl. 


BALLENBERG’s  approach  to  a  high  school  gradua¬ 
tion.  The  picture  was  slugged:  "It's  Over." 

EDITOR  A:  PURL  I  SHE  R  for  .April  6.  l‘)6« 


BALLENBERG's  approach  to  a  group  of  under-privileged  children  off  on  a  two-week 
vacation  in  the  country. 
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LAYOUT  AND  DESIGN 


Craftsmanship  shows  up! 


^PH_ALSOP; 


A  m/imn  Of 


jJu'n  MucotfOn  f^'jgerj  foc'3*  e*p('ds . 


DREW  PEARSON 


DAVID  UWREnCE 


EDC^R  A»^L  MOWtE^ 


Authority,  oltKiuence,  dignity. 

This  is  the  pervading  aura  of  these  two  editorial 
pages.  They’re  eye-appealing,  too. 

In  upper  left  is  the  London  (Ont.)  Free  Press, 
an  a.m.  and  p.m.  with  combined  circulation  of  123,000. 
That  in  upper  right  is  the  Xewnrk  (N.  J.)  Stnr- 
Ledf/er,  249,000  a.m.  and  417,<lOO  Sunday. 

Both  liear  l)enchmarks  of  painstaking  craftsman¬ 
ship  in  planning  and  in  composing-room  assembly. 
The  re.sults  are  worth  the  pains.  They  impart  a 
third  dimension:  that  here  is  editorial  opinion  you 
can  rely  on. 

The  Free  Press  page  contains  a  news  j)icture — 
three  South  Vietnam  girls  slain  by  the  Viet  Cong. 
The  Star-Ledger  runs  the  Pogo  j)anel  in  addition 
to  a  Lou  Grant  cartoon.  Some  editors  insist  editorial 
cartoons  alone  lielong  in  an  editorial  page.  Not  so. 
Spot  art  or  a  comic  enlivens  them  and  helps  sponge 
away  any  ivory-tower  air. 

The  Free  Press  page  is  ItP**  inches  wide.  Its 
six-column  format  uses  lines  somewhat  wider  than 
1.')  picas  l)efore  shrinkage.  There’s  a  minimum  of 
18  points  of  white  space  Indween  each  column. 

Subtle  change  in  body  set  heightens  the  eye-appeal. 
Kditorials  are  in  10-i)oint,  either  leaded  or  set  on 
a  12-i)oint  slug.  The  commentary  enclosed  by  the 
Ben  Day  lule  forms  a  two-in-three  spread  in  the 
six-column  format.  The  caption  is  centered  four 
ways  and  runs  l)eside  the  art  in.stead  of  beneath  it. 
The  by-line  of  William  C.  Heine,  Free  Press  editor, 
likewise  is  centered  four  ways  and  runs  I)eside  the 
headline  instead  of  atop  the  lead. 

The  largest  head  in  the  page  is  36  point.  Heads 
on  editorials  are  but  18  points.  Yet  the  page  is  so 
well  carpentered  that  is  big  enough. 

The  Star-Ledger  page  is  15  inches  wide.  Its 
format  is  the  equivalent  of  a  s«‘ven  and  one-half- 
column  pattern,  with  an  irregular  set  on  the  editorial 
and  a  spread  of  six  columns  of  narrow-measure. 


Newspapers  that  still  make  up  their  editorial 
pages  in  the  eight-column,  11-pica  format — and  some 
there  still  are — might  borrow  a  leaf  here. 


THE  WORLD 


Age  and  youth 
I'o'ce  a  change 


Why  the  Viet  Cong  are  tough,  vicious  fighters 


The  corpse  of  a  tired  organization  sits  up  again 


Will  the  flight  of  Kenya's  Asians  become  another  colored  political  football? 


RULED  THE  BEST — The  editorial  page  and  the  op¬ 
posite  editorial  page  in  the  Toronto  Globe  and  Mail 
are  distinguished  by  their  boxed-ofF  appearance. 
Globe's  editorial  page  won  first  prize  for  1967  in  the 
MacLaren  Newspaper  Awards  for  typography. 
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made  ^ 
obsolescence 
-^obsolete 


Our  Nikon  F  knows  no  obsolescence.  It  seems,  in  fact,  to  thrive  on  change, 
as  if  its  original  designers  had  anticipated  every  subsequent  advance  in 
camera  technology,  and  made  provision  for  its  embodiment. 

The  new  Nikon  Photomic  TN  is  an  apt  example,  for  it  is  by  far  the  most  important  inno¬ 
vation  in  thru-the-lens  metering.  In  its  ability  to  provide  consistently  accurate  exposures  even 
under  difficult  conditions  — spotlighted  or  back-lit  subjects,  brilliant  beach  and  snow  scenes, 
etc.— it  has  brought  a  new  and  almost  infallible  reliability  to  thru-the-lens  exposure  control. 

Does  this  new  development  then  relegate  every  previous  Nikon  F  to  the  scrap  heap? 
Not  by  a  long  shot!  Any  Nikon  F  user  can  enjoy  its  advantages.  With  Photomic  TN 
attached,  his  camera  becomes,  at  once,  the  most  advanced  of  the  sir’s. 

Owning  a  Nikon  F  is  like  having  a  private  pact  with  photographic  progress.  Shouldn’t  you? 
See  the  Nikon  F  with  Photomic  TN  at  your  dealer.  Write.  Nikon  Inc.,  Garden  Citv,  N.Y.  11530 
Subsidiary  of  Ehrenreich  Photo-Optical  Industries,  Inc.  (In  Canada:  Anglophoto,  Ltd.,  P.Q.) 
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KOMOTION 


Now  Let’s  Really  Play  The  Newspaper  Game 


By  (ieor"«*  ill 


Novolists,  pcm-n  and  t<‘lp- 
vision  writers  haw  oft**n  ro- 
to  the  “newspaper  ftame.” 
And  the  hard-hitten  profession¬ 


als  in  our  business  always  have 
seemed  to  pet  a  lauph  or  two 
out  of  the  distortion.  Obviously, 
we  know  lietter. 


Hut  now.  some  newspapermen 
have  com**  up  with  a  “N^'ws- 
Iiaj)er  Game,”  and  it  r<‘ally  is  a 
pame.  Desipned  inimarily  for 


the  small  fr.v,  the  game  appeared 
on  the  front  page  of  a  section  of 
the  liorln’ftfer  (N.  Y.)  Times- 
Union's  oOth  Anniversary  edi¬ 
tion.  It  is  copyrighted  by  Gan¬ 


nett  Xews|iapers. 

The  "Monopoly-type”  board 
pame  lan  full-page  size  in  full- 
color,  and  can  be  pla.ved  by  two 
or  moie  i)layers,  using  dice  and 
buttons  or  coins. 

“I’lionc  Is  Husy’ 

Th**  object  of  the  game  is  to 
g*‘t  fiom  the  “City  Room  Start” 
l)ioceedinp  through  the  process 
of  getting  a  story  covered,  writ¬ 
ten.  printed  and  *listributed, 
nding  at  the  “Street  Sales  Box.” 

Throws  of  the  dice  determine 
tile  number  of  s*|uar<'s  moved, 
with  instructions  in  the  various 
stops  either  advancing  or  re¬ 
tarding  tin*  forward  motion  of 
the  play**!-. 

For  instance,  on**  s(iuare  tells 
tin*  jilay**!-  that  "a  public  phone 
booth  is  busy,  wait  one  turn.” 
.\noth**i-  bl*)ck  t**lls  the  contest¬ 
ant  that  he  pt*ts  a  byline,  which 
advances  him  on**  step.  Another 
says  that  **n**is  were  found  in 
the  pi<)*)f,  po  back  three  spaces. 

Hackpi-ouml  art  *)n  the  page  is 
a  coloi-  lin**  drawing  of  an  apart- 
m**nt  hou.s**  tin*. 

An  arr*)w  at  tin*  bottom  right 
hainl  c*)nn*r  *)f  tin*  [lage  tells 
the  reader  to  turn  the  page  and 
•■s*“e  how  the  staff  of  the  Times- 
I’nion  actually  pr*>*luces  your 
horn**  e<lition.” 

Simiilalcd  Fire  Story 

I’ape  thiee  of  the  section  U.ses 
a  simulat***!  story  *)f  a  tire  to 
intr*)<lu*-*>  th**  reader  to  the 
m**mlM*rs  of  th**  newspaper  staff 
that  wouM  b**  involved  in  the 
actual  covt*rap**  of  the  story,  and 
in  its  production  in  the  paper. 

It  followed  the  story  from  the 
city  e<lit*)r,  who  made  the  assign- 
m**nts,  tin*  report**!-  and  photog¬ 
raph**!-  wh*)  c*)vt'reil  it.  the  copy 
**dit*)!-,  taj)**  puncher,  makeup 
man,  engraving  foreman, 
th!ouph  t*)  tin*  st**r***)typer  and 
pr**ssman. 

Tin*  !n*xt  tw*)  pap**s  presented 
a  pictui-i*  st*)!-y  of  the  coverage 
:!i!*l  pi-oducti*)!i  of  the  “fire.” 


*  The  NEWSPAPER  Game 
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I  1*01’  I’OSTKUS— The  pub¬ 

lishing  of  pin-up  |)*)sters  to  boost 
k  cinulation  s<*en!s  t*)  lie  spread- 

inp.  Afti*r  Chiairiii'H  American 
fall  (E&P, 
to  other 

Chicago 

Last  week  n*'wspap**!-s  in 
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other  cities  picked  up  the  idea. 
The  PItUdilelphia  Bulletin  began 
running  page  posters  of  comic 
characters  in  the  Sunday  comics 
section,  beginning  with  Snoopy, 
followed  this  week  by  Andy 
Capp.  The  Philadelphia  Inquirer 
kicked  its  pop  poster  camjtaign 
otf  with  a  double-truck  color 
roto  rei)roduction  of  "Bonnie 
and  Clyde.”  Meanwhile,  the  Xew 
York  News  continued  its  pro¬ 
gram  begun  several  weeks  ago, 
with  posters  more  like  the  ones 
that  have  decorated  military 
barracks  since  World  War  I, 
showing  a  jumbo-sized  black- 
and-white  reproduction  of  movie- 
star  Raquel  Welch,  complete 
with  bikini.  Now  that’s  a  pin-up 
poster. 

*  *  * 

WELCOME  BOOK— The  Mo¬ 
line  (Ill.)  Daily  Dispatch  has 
turned  out  a  handy  and  useful 
guide  for  new  employees,  “Wel¬ 
come  to  the  Dispatch  Family.” 
The  40-page,  spiral-bound  book¬ 
let  includes  a  lot  of  information, 
including  sections  on  insurance, 
vacations,  profit-sharing  and  re¬ 
tirement,  extensive  data  on  the 
newspaper’s  public  service — in¬ 
cluding  hospitality,  tours,  news¬ 
papers  on  microfilm,  extra  photo 
prints,  back  copies,  and  News- 
paper-in-the-Classroom — A  sec¬ 
tion  on  Helping  the  Dispatch 
Grow,  with  information  on  “why 


employees  subscribe,”  mention¬ 
ing  the  Dispatch,  contests  and 
research,  policies  on  free  tickets, 
use  of  conference  room,  and  ap¬ 
pearances. 

To  aid  newcomers,  a  section 
covers  orientation,  ordering  of 
supplies,  free  employee  classi¬ 
fied  ads,  suggestion  system,  cof¬ 
fee  breaks  and  other  employee 
practices. 

I'lione,  Mail  Sections 

An  entire  section  is  devoted  to 
use  of  telephones,  switchboard 
regulations,  and  dial-toll-free 
areas.  Another  section  tells 
about  mailing,  with  facts  on  cor¬ 
respondence  care,  zip  codes,  etc. 

Three  pages  tell  about  the 
Dispatch  building,  its  composi¬ 
tion  and  history,  including  inter¬ 
com  systems,  air  control,  and 
automatic  snow-melting  side¬ 
walks. 

Other  sections  cover  Dispatch 
personnel,  and  facts  about  how  a 
newspaper  is  produced,  closing 
with  a  glossary  of  newspaper 
terminology.  A  page  in  the  front 
of  the  book  provides  space  for 
an  employee  to  keep  his  own 
employment  record. 

“For  newspapers,  like  other 
business,  good  public  relations 
begins  on  the  inside,”  says  Cliff 
Lant,  director  of  Special  Serv¬ 
ices  for  the  Dispatch,  who  pro¬ 
duced  the  handv  l>ooklet. 


New  Approaches 
In  Recruitment 
Are  Tried  Out 

S.\N  Antonio 
"We  have  been  content  to  pick 
up  the  phone,  call  a  journalism 
school  and  ask  for  names  of  can¬ 
didates.  But  for  several  years 
now  we  have  U'en  getting  a  busy 
signal.” 

Don  Boyett  of  the  Amarillo 
News  and  (ilohe  Times  made 
this  report  to  the  Texas  Asso¬ 
ciated  Press  Managing  Editors 
Association  convention  here  re¬ 
cently. 

Boyette,  heading  a  personnel 
panel,  saiil  his  papers  are  ap¬ 
proaching  recruitment  from 
several  angles: 

— bringing  the  staff  of  a  cam- 
l)us  newspaper  from  a  neighbor¬ 
ing  .state  to  .Amarillo  to  spend  a 
day  on  the  rim  and  on  the  beats 
with  the  professionals. 

— giving  a  dinner  for  the  spon¬ 
sors  of  high  school  publications 
to  enlist  their  help  in  recruiting 
for  journalism. 

— sending  a  city  editor  on 
classroom  visitations  to  edit  the 
copy  of  high  school  students,  ex¬ 
plaining  as  he  goes. 

— letting  high  school  writers 
and  ))hotographers  tag  along 


with  the  newspapers’  staffers  on 
assignments. 

— holding  a  Saturday  luncheon 
for  top-ranked  high  school 
pupils,  no  matter  whether  they 
already  are  interested  in  news¬ 
paper  work. 

• 

CBS  iVews  Prepares 
‘]\Ia^iazine’  Program 

CBS  News  Correspondents 
Harry  Reasoner  and  Mike  Wal¬ 
lace  will  be  the  on-the-air  edi¬ 
tors  of  “60  Minutes,”  a  new 
series  of  broadcasts  to  be  pre¬ 
sented  in  a  magazine  format  by 
CBS  News  tieginning  Septem¬ 
ber  24. 

The  broadcasts  will  be  seen 
on  alternate  Tuesdays  from 
10  to  11  P.M.  ET,  in  color  on  the 
CBS  Television  Nebvork. 

Don  Hewitt,  executive  pro¬ 
ducer  of  the  magazine,  will  be 
joined  on  “60  Minutes”  by  a 
team  of  producers — Palmer 
Williams,  Jack  Beck,  Alice  Bi- 
gart,  William  K.  McClure,  An¬ 
drew  Rooney,  John  Sharnik  and 
Joseph  Wershba. 

Each  edition  of  “60  Minutes” 
will  include  stories  covering  sub¬ 
jects  of  current  interest — among 
them  politics,  education,  the 
performing  arts,  restless  youth, 
literature,  science,  medicine,  art, 
religion,  movies,  the  press  and 
television. 
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February 

Linage 

1968  1967 


AKRON.  OHIO 

Beacon  Journal-e  ..  .  2.24S,22S  2.085.299 
§Beacon  Journal*S  935.017  964,101 


Grand  Total 

3,180  242 

3.049,400 

ALBANY, 

N.Y. 

*Knickerbocker-News-e 

1,158.724 

1,239,999 

Times  Unlon-m 

1,128,803 

1,123,462 

§Times  Union  S 

747,502 

776,683 

Grand  Total  . 

3,035,029 

3.140.644 

ALBUQUERQUE.  N.M. 

JournaLm  ... 

1,594,381 

1,518.830 

§Journal‘S 

500  544 

497,329 

fribune-e 

1,597,545 

1,514.629 

Grand  Total 

3,692,470 

3.530.788 

ATLANTA, 

GA. 

Constitution-m  . 

2.333,861 

2,070,257 

Journal-e 

2.681,451 

2.495.188 

Journc*!  &  Constitution*$ 

1. 114.034 

1,092,203 

Grand  Total .  6.129.346  5.657.648 

NOTE;  Part  run  advertising  included; 
Journal*e  1968 — 2,681,451  includes  92,962 
lines;  1967—2.495,188  includes  84.354  lines. 


IMPORTANT  NOTICE 
The  linage  tabulation  shown  here  hc<ve 
been  compiled  by  Media  Records,  Inc.  for 
exclusive  publication  by  Editor  &  Pub¬ 
lisher.  They  may  not  be  printed  or  pub¬ 
lished  in  any  form  without  explicit  per¬ 
mission  from  Media  Records,  Inc. 

Except  where  other  figures  are  specifi¬ 
cally  shown  the  following  footnotes  apply 
to  Media  Reco''ds.  February  1968  Linages 
•Includes  43.884  lines  FAMILY  WEEKLY 
tincludes  30.519  lines  THIS  WEEK 
§lncludes  33,369  lines  PARADE 
rrincludes  38.010  lines  WEEKEND. 


WHAT  IS  THE  MOST 
IMPORTANT 
FEATURE  OF  A 
GOOD 

CLASSIFIED  RATE 
STRUCTURE? 


Users  of  the  MacDonald 
Classified  Service  get 
authoritative  answers  to 
questions  like  this. 

Harrison  C.  MacDonald 
&  Sons  Inc. 

P.  0.  Box  225  Lafayette,  Ind. 

Serving  newspaper  Cfa§sified 
Advertising  since  1927 
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1968 

1967 

BALTIMORE,  MD. 

§NewsAmerican-$ 

579,263 

588,707 

News-Americdn*e 

1,441,902 

1,223,215 

Sun-m 

1,379,165 

1,266  046 

Sun-e 

2  202,072 

1.8:9,303 

fSun-S  . . . 

1,355,884 

1.457,234 

Grand  Total . 

6,958,286 

6.364.502 

BANGOR 

ME. 

News-m  . 

865.692 

813  020 

BATON  ROUGE.  LA. 

Advocate  (See  Note) 

1,765,621 

§Advocate-S  .. 

465,238 

Grand  Total 

2  230.859 

NOTE:  State-Times-e 

&  Advocate-m  sold 

in  combindpfion.  Linage  of  one 

edition. 

Advocafe-m  is  shown. 

BINGHAMTON.  N.Y. 

Press-e 

1.254.485 

1,227,549 

§Press-S 

388,473 

385,280 

Sun-6ulletin-m 

420,709 

435.334 

Grand  Total 

2.063,667 

2.048.163 

BIRMINGHAM.  ALA. 

Post-Herald-m  . 

1,049,573 

952,904 

News-e  . 

1,701,979 

1,659,254 

tNews*S  . 

693,534 

661,831 

Grand  Total  . 

3,445.086 

3,273,98? 

NOTE:  Part  run  a< 

vertising 

ncluded: 

News-e  1968— 1.701.979  includes  47  076  lines 

1967-1,659,254  includes 

53,529  lines. 

BOSTON. 

MASS. 

Record  American-d  .. 

642,037 

597,140 

Advertiser-S  . 

318,339 

340,002 

Globe-e  . 

1,463,184 

1,504.430 

Globe-m 

1,720,658 

1,673,456 

§Globe-S 

1,481,912 

1.512,045 

Herald  Traveler-m 

1.262,831 

1.009,298 

fHerald  Traveler-S 

909,511 

1,001,488 

Traveler-e  . 

1,083,288 

Grand  Total 

7,798.472 

8,721,147 

NOTE;  Traveler-e  ceased  publication 

effective  with  the  July  8.  1967  issue. 

BUFFALO, 

N.Y. 

Courier  Express-m 

1,031.680 

964,237 

ICouner  E>press-S 

976,621 

934,384 

tEvening  News-e 

2  536,167 

2,123,897 

Grdnd  Total  4.544.4«g  4. 022. SIS 

NOTE:  Part  run  advertising  included; 
Courier  Eipress-S  1968 — 976.621  includes  24.. 
256  lines;  1967 — 934.384  includes  29.200  lines. 
Evening  News-e  1968 — 2  536.167  includes 
118.320  lines;  1967—2.123.897  includes  19.. 
788  lines. 

CAMDEN,  N.J. 


CourierPost-e 

I.«7,774 

1.655  461 

CHARLOTTE.  N.C. 

News-e 

1,503,835 

1.474,505 

Observer-m 

2.010,288 

1  893,859 

§Observer-S 

635,237 

637  808 

Grand  Total 

4,149,360 

4,006,172 

CHICAGO, 

ILL. 

Tribune-m 

3,487,837 

3,011,987 

Tribune-S 

1,730,451 

1,721,760 

fDaily  News-e 

1,935.196 

1,717  063 

American-e  . 

1,046,372 

985  490 

American-S  ..... 

437,976 

475,291 

Sun-TImes-m 

2,013,149 

1,577,135 

§Sun-TimesS  . 

1,114,752 

1.025,225 

Grand  Total  11.765.733  10.513  951 

NOTE:  Part  run  advertising  included' 
Tribune-m  1968—3.487.837  includes  567.090 
lines;  1967 — 3.011.987  includes  328  909  lines. 
Tribune-S  1968—1.730,451  includes  278  289 
lines;  1967—1,721.760  includes  288  152  I  nes 
Daily  News-e  1968—1,935,196  includes  80,105 
lines.  Sun-Times-S  1968— I  114,752  includes 
170,487  lines;  1967—1,025,225  includes  135,- 
716  lines. 

CINCINNATI,  OHIO 

Enguirer-m  .  2,000,341  1.938.766 

lEnguirer-S  .  1,199.839  1189  503 

Post  &  Times-Star-e  2.221,024  2,003,596 

Grand  Total  5,421,204  5,131.865 

NOTE:  Part  run  advertising  included: 
Post  t  Times-Star-e  1968 — 2,221,024  includes 
14,308  lines;  1967-2.003,596  includes  47,432 
lines. 

CLEVELAND,  CHIO 

Plain  Dealer-m  .  2  494.177  2,291519 

Plain  Dealer-S  1,488,888  1,427,646 

Press-e  .  2,757,948  2.667.615 

Grand  Total  6.741.013  6.386.780 

NOTE:  Part  run  advertising  included; 
Plain  Dealer-m  1968—2.494.177  includes  14.- 
400  lines  Plain  Dealer-S  1968 — 1.488,888 
includes  55,150  lines;  1967 — 1.427  646  in¬ 

cludes  27.090  lines.  Press-e  1968—2.757.948 
includes  491.529  lines;  1967 — 2,667,615  in¬ 

cludes  418.672  lines 


Advertising  Linage  Trends 

<('omiiil«‘cf  h>  KDITnU  &  from  Mrilia  Kecnrds — Citiva  Kepnrtt 

Gain  *K&r 

(.'lassilicution  IHliH  19H7  I.,oss  '  r  Indfx 

Itflail  ( liicIuiliiiK 


Kehruary 

12S.87(l.l)Oll 

127,402.000 

101.1 

110.9 

-lanuary 

127.88-1.0(1(1 

120.041,000 

08.4 

100.2 

Yt‘ar  to  ilatt* 

McpurtnuMit  .'-lorf 

2.'>(i. 7.")  1.00(1 

2.'>7,424.000 

0t».7 

108.0 

Eoltruar.v 

1,000 

42,021,000 

04.2 

102.1 

-lanuaiy 

■1 1 .8(:(;.ooo 

44.<i22,000 

02.8 

102.1 

V<»ar  to  (lat»* 

81.i:io.ooo 

80,042,000 

04.0 

102.0 

Cfiifial 

Fcliruai  y 

22,2!il.OOO 

22,721,000 

08.1 

100.4 

January 

17,24.7,000 

20,.')20,0n0 

84.5 

01.0 

Yoar  to  datf 

.•5;i.(!.28.000 

42,2.71,000 

01.0 

90.2 

-Auloniolivf 

Foliruary 

IJ.iifiT.OOO 

12,280,000 

108.8 

111.0 

January 

11. .272,000 

11,027,000 

07.7 

00.1 

Year  to  ilatt* 

24,7.20.000 

2.2,022,000 

102.4 

87.1 

Financial 

Fotuuary 

1.047.000 

1,077,000 

00.4 

10.7.1 

January 

7,040.000 

7,804,000 

Oli.8 

105.1 

Yi*ar  to  (lati* 

12,287,000 

12,.77 1.000 

07.7 

10.7.1 

Total  Display 

Fohruaiy 

100,178,000 

11)7,187,000 

101.2 

110.*_> 

.lanuary 

104,241.000 

100,002,00(1 

00.0 

104.1 

A'oar  to  ilato 

.2.22,4 18.000 

.227,170,000 

08.9 

107.2 

(.'lassificd 

February 

00,022,00(1 

ii0,270.00(» 

100.8 

107.1 

January 

07.022.000 

71,14.7,000 

94.2 

102.1 

Year  to  ilati* 

122.04li.0OO 

127..721.000 

07.4 

105.1 

Tolal  -Xflvcrlisinu 

Ffliruary 

220,101.000 

222..700.000 

101.1 

100.2 

January 

221.202.000 

211,1.27.000 

05.0 

102.0 

Year  to  ilati' 

*  The  EieP  Index  Is  an 

407.204.000 
average  of  the  five 

174.70.‘!,00(l 
past  years. 

08.5 

10(!.5 

1968  1967 

COLUMBUS.  OHIO 

Dispatch-e  .  2,642,623  2.260,564 

DIspatch-S  1.316,688  1,259  941 

Citiien-Journal-m  .  1.036,592  884  289 

Grand  Total  .  .  4,995,903  4,404  784 

DALLAS,  TEX. 

News-m  .  2.774.186  2,573,633 

tNews-S  .  779,567  832,419 

Times  Herald-e  •  2.822,601  2,647.646 

ITimes  Herald-S  .  813,612  825,708 

Grand  Tota-I .  7.189,966  6,879,406 

NOTE:  Part  run  advert  sing  included; 
Times  Herald-e  1968 — 2,822,601  includes 

146,796  lines;  1967—2,647,646  includes  I4y- 
672  lines.  Times  Herald-S  1968 — 813,612  in¬ 
cludes  25,917  lines;  1967—825,708  includes 
58  312  lines  News-m  1968—2.774,186  in¬ 
cludes  164  320  lines;  1967-2,573,633  includes 
127,700  lines.  News-S  1968—779.567  includes 
11.356  lines;  1967-832  419  includes  18,200 
lines. 

DAYTON,  OHIO 

Journal-Herald-m  2,228,588  2. 060, '54 

News-e  .  2,178,315  2,105,269 

§News-S  637,176  647,897 

Grand  Total  .  5,044,079  4  813,720 

DENVER,  COLO. 

Rocky  Mt,  News-m  .  .  .  2,244,746  2,204,443 

IRocky  Mt.  News-S  .  420,790  425,634 

Post-e  .  ...  2,571.111  2,506,302 

Posts  899,981  955,364 

Grand  Total  ..  6,136,628  6.091.743 

NOTE:  Part  run  advertsing  included; 
Post-e  1968 — 2. 571.1 1 1  includes  160,065  lines; 
1967—2,506.332  Includes  184,891  lines. 

EDITOR  a;  P 


1968 

1967 

DES 

MOINES,  IOWA 

Register-m 

.  551,179 

517,736 

Tribune-e  . 

.  988,511 

872,007 

tRegister-S 

.  514,572 

493,316 

Grand  Total 

2.054  262 

1,883,059 

NOTE:  Part  run  advertising  included: 
Tribune-e  1968-988.511  includes  46  927 
lines:  1967—872,007  includes  34,627  lines. 
Register-S  1968—  514.572  includes  74.740 
lines;  1967 — 493,316  includes  43.852  lines. 

DETROIT,  MICH. 


Free  Prcss-m  .  1,573,222 

§Free  Press-S  .  56^293 

News-e  . 2,640,650 

fNews-S  1.360,955 

Grand  Total  .  6,141,120 


NOTE;  Part  run  advertising  included: 
Free  Press-m  1967 — 1,573.222  includes  89,657 
lines.  Free  Press-S  1967 — 566,293  includes 
27  009  lines.  News-e  1967 — 2.640.650  includes 
135,652  lines.  News-S  1967—1,360,955  in¬ 
cludes  129  834  lines. 

NOTE:  All  newspapers  not  published 
Feb.  I  thru  29,  1968  due  to  strike  condi 
tions. 

DULUTH.  MINN. 


Herald-e  .  698,933 

News-Trlbune-m  .  656,069 

News-Tribune-S  .  398  260 

Grcvid  Total  .  1,753,262 

ELMIRA.  N.Y. 

Star  Gazette-d  .  902,128  759,738 

'Telegram-S .  282.521  251,406 

Grand  Total  .  1,184,649  1,011,143 
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1968 


1968 


1967 


1967 


1968 


EL  PASO.  TEX. 

Times-m  .  1,425,787  1,211,782 

lTim«sS  .  409,255  404,549 

Herald-Pos*-e  .  1,448,853  1,223.967 


Grand  Total  .  3,283,895  2,840,298 

ERIE,  PA. 

Timas-e  . 1.245,400  1,139,391 

jTimes-News-S  . 434,609  506,946 

Grand  Total .  1,680,009  1,646,337 

NOTE:  Naws-m  &  Times-e  are  sold  in 
optional  combination.  Linaqe  of  one  edi¬ 
tion,  Times-e  is  shown. 

EVERETT,  WASH. 

Harald-e  ..  1,245,490  1,213,741 

FORT  LAUDERDALE,  FLA. 

Newse .  2,505,771  2,659,397 

INews-S  1,042,696  1.018,246 

Naws-sat.  .  540,242  531,660 

Grand  Total  .  4.088,709  4,209.303 

NOTE:  News-e  published  5  days  £•  week 
only. 

FORT  WAYNE,  IND. 

Journal  Gaiette-m  1,441.754  1,377,567 

§Journal  Gaiette-S  ..  581,722  547,167 

News  Sentinel-e . 1.839.145  1,792,534 

Grand  Total  .  3,862.621  3.717.268 

FORT  WORTH.  TEX. 

Star-Teleqram-m  .  1,253,581  1,194,273 

Star-Teleqram-e  .  2,011,329  1,818,741 

5Star-Teleqram-S  .  710,449  659,268 

fress-e  .  505,217  467.846 

Press-S  .  118,295  150,984 

Grand  Total .  4.598,871  4.291,112 

NOTE:  Press-e  published  5  dc-ys  a  week 
only. 

FRESNO,  CALIF. 

Bae-e  ..  .  1,433,208  1,458.582 

§Bee.S  .  555,605  611,189 

Grand  Total  1,988,813  2,069.771 

GARY,  IND. 

Post-Tribune-e  1,433  361  1,315,086 

Post-Tribune-S  . . .  423,856  426,549 

Grand  Total  1,857,217  1,741,635 

NOTE:  Post-Tribune-e  1968-1,433,361  in¬ 

cludes  39,012  lines  of  part-run  advertisinq. 

GLENS  FALLS.  N.Y. 

Post-Star  (See  Note)  689,962  634,497 

NOTE:  Post-Star-m  sold  in  combination 
with  Times-e.  Linaqe  of  one  edition.  Post- 
Star-m,  only  is  given. 

GRAND  RAPIDS,  MICH. 

Press-e  . 2.357,359  2,162.197 

fPress-S  .  662,802  612,544 

Grand  Total .  3,020,161  2,774.741 

HACKENSACK.  N.J. 

Racord-e  .  2,176,717  2,143,275 

NOTE:  Part  run  advertisinq  included; 
Record-e  1968—2,176,717  includes  226,546 
lines;  1967—2,143,275  includes  218.471  lines. 

HARTFORD,  CONN. 

Courant-m  .  1,656,035  1,511,771 

§Courant-S  .  778,940  784  336 

)Times-e  .  1,999.295  1,953,203 

Gr*nd  Total  .  4,434,270  4.249,310 

HONOLULU,  HAWAII 

Advertiser-m  . 1,883,098  1,519,836 

Star-Bulletin-e  .  1,919,961  1,827,055 

fStar-Bulletin  & 

Advertisers  .  511,175  443,911 

Grand  Total .  4,314.234  3.790,802 

HOUSTON,  TEX. 

Chronicle-e  .  3,321,580  2,842,019 

Chronicle-S  .  1,049,151  1,137,619 

Post-m  . 2,792,202  2,431,535 

Post  s  .  857.332  983,495 

Grand  Total  .  8,020,265  7,394,668 

NOTE:  Part  run  advertising  included; 
Chronicle-e  1968 — 3,321,580  includes  302,661 
lines;  1967 — 2,842,019  includes  210,455  lines. 
Chronicle-S  1968— 1.049,151  includes  54,880 
linas;  1967 — 1,137,619  includes  29910  lines. 
Post-m  1968—2,792.202  includes  194,822  lines; 

1967 —  2,431,535  includes  108,525  lines.  Post-S 

1968— 857,332  includes  60,078  lines.  1967— 
983.495  includes  71,725  lines. 

INDIANAPOLIS,  IND 

News-e  .  1,887,685  1,803,080 

Star-m  .  1,867,604  1,827,774 

Star-S  .  948.538  972.025 

Grand  Total .  4,703,827  4.602.879 


JACKSON,  MISS. 

Clarion  Ledger-m  .  1,158,260  1,043,536 
§C!arion  Ledger  A 

News-S  .  324.344  337,482 

Daily  News-e  .  1,149,498  1,039.653 

Grand  Total .  2,632,102  2.420.671 

JACKSONVILLE,  FLA. 

Timas-Union-m  2.147,084  2,110,786 

Times-Union-S  .  716,520  631,917 

JourneJ-e  .  1,096,860  1,130,621 

Grand  Total  .  3,960,464  3,873,324 

JERSEY  CITY,  N.J. 

Jersay  Journal-e  .  1,324,690  1,306,056 

NOTE:  Part  run  advartisinq  includad; 
Jarsay  Journal-e  1968 — 1,324,690  includes 

85,576  lines;  1967-1.306,056  includes  88,110 
lines. 

KANSAS  CITY,  MO. 

Times-m  . 1,930,056  1,766,863 

Star-e  .  1,370,819  1,278.912 

fStar-S  .  907,051  924,856 

Grand  Total  .  4,207,926  3,970,631 

KNOXVILLE,  TENN. 

Journal-m  700,652  680,415 

Naws-Sentinel-e  .  1,105,465  1,053,768 

§News-Sentinel-S  .  384,783  345,399 


lines;  1967—1.782.322  includes  110,494  lines  NIAGARA  FALLS,  N.Y. 

News-e  1968 — 1,851,671  includes  52.920  lines;  Gaiette-e  .  994.730  813,934 

1967—1.627,840  includes  50,400  lines.  ’Gaiette-S  258,477  231,923 

MILWAUKEE.  WIS.  Grand  Total  1.253.207  1,045  857 

Santinel-m  .  1.177,207  1,083.703 

Journal-e  .  3,016.438  2,870,554  NORFOLK.  VA. 

fJournal-S  .  1493,169  1,469,951  Ledger-Stare  1,890,376  1,767.462 

- - Virqinian-Pilot-m  ..  2,250,745  2,116,281 

Grand  Total .  5,686,814  5,424,208  tVirqinian-Pilot  A  St££-S  785,551  730,174 


Grand  Total .  2,190,900  2,079,582 

LAWRENCE,  MASS. 

Eagle-Tribune-d  1,060,279  1,002,931 

LITTLE  ROCK.  ARK. 

Arkansas  Gaiette-m  ..  1,195,511  1,159,493 

§Arkonsas  Gaiette-S  . . .  396,002  430,520 

Grand  Total  .  1,591,513  1,590,013 

LONG  BEACH,  CALIF. 

Independent  (see  note)  2,126.834  1,987,041 
Independent  Press 

Telegram-S  .  683,282  701,696 

Grand  Total .  2,810,116  2,688,737 

NOTE:  Independent-m  A  Press  Tela- 
gram-e  sold  only  in  combination.  Linaqe 
of  one  edition,  Independent-m  is  shown. 

NOTE:  Part  run  advertising  included; 
Independent  1968 — 2,126,834  includes  229.- 
854  lines;  1967-1,987.041  includes  182,764 
linas. 

LONG  ISLAND.  N.Y. 

Newsday  Suffolk-e  ..  2,361,186  2,156,411 

Nawsday  Nassau-e  ...  2,545,877  2,276,334 

Grand  Total .  4,907,063  4,432,745 

LOS  ANGELES,  CALIF. 

Times-m  .  4.905,196  4,448,792 

Times-S  .  2,961.536  3,006.283 

Herald  Exc-miner-e  ..  1.250,234  1.818,280 

Herald  Examiner-S  .  .  368,162  608,224 

Grand  Total  .  9,485,128  9,881,579 

NOTE:  Part  run  advertisinq  included: 
Times-m  1968 — 4,905,196  includes  684,966 
lines;  1967—4.448,792  includes  560,288  lines. 
Times-S  1968—2,961,536  includes  934.808 
lines;  1967-3,006.283  includes  954  555  lines. 

LOWELL.  MASS. 

Sun-e  . .  859,638  867,953 

•Sun-S  .  265,962  250,631 

Grand  Total  .  1,125,600  1,118,584 

LYNN,  MASS. 

Item-e  .  667,214  691.115 

MANCHESTER.  N.H. 

Union  Leader-d  .  779,311  867,861 

*News-S  .  215,892  284,831 

Grand  Total  .  995,203  1,152.692 

NOTE:  Sunday  News  is  sold  in  optional 
combination  with  the  following  Monday 
Union  Leader. 

MEMPHIS.  TENN. 

Commercial  Appeal-m.  1,921,222  1,803,486 
Commercial  Appeal-S  801,239  795,202 

Press-Scimitar-e  .  I,472.6M  1,367,726 

Grand  Total  .  4,195,125  3,966,414 

NOTE:  Part  run  advertising  included; 
Prass-Scimitar-e  1968 — 1,472,664  includes  68,- 
415  lines;  1967-1,367,726  includes  55,741 
lines. 

MIAMI,  FLA. 

Herald-m  .  4,184,282  3,926,775 

Herald-S  .  1,682,554  1,782,322 

News-e  .  1,851,671  1,627.840 

Grand  Total  .  7,718,507  7,336,937 

NOTE:  Part  run  advertising  included: 
Herald-m  1968—4,184,282  includes  138,362 
lines.  1967-3,926.775  includes  179,394  lines 
Herald-S  1968-1.682,554  includes  77.800 


MINNEAPOLIS.  MINN. 

Tribune-m  . .  1,640,887  1,555,494 

Star-e  .  2,680,407  2.462.622 

tTribune-S  .  1,353,819  1,230,458 

Grand  Total .  5,675,113  5,248,574 

NOTE:  Part  run  edvartising  includad: 
Star-e  1968—2,680,407  includes  599.892  lines; 
1967—2.462,622  includes  428,177  lines. 

MODESTO.  CALIF. 

Bee-e  .  802,179  843,213 

§Bee-S  .  229,455  252.648 

Grand  Total  .  1,031,634  1,095,861 

NOTE:  Bee-e  published  5  days  a  week 
only. 


MONTREAL.  CANADA 

.  2,436,094  2,325,256 

n  .  1,533,366  1,421,635 

■-e  .  2,752,396  2,413,488 

!-S  .  ..  89,724  116,783 


JtSt£<-e 
Gaiette-m 
La  Presse-e 
La  Patrie-S 


Grand  Total  ..  6.811,580  6.277.162 

NOTE:  Star-e  includes  Weekend  Maga¬ 
zine  linaqe. 

MORRISTOWN,  N.J. 


MUNCIE,  IND. 

Press-e  .  836,595  790,376 

Star-m  .  803,677  756,637 

•Star-S  .  298,173  238,342 

Grand  Total  .  1,938,445  1,785,355 

NASHVILLE.  TENN. 

Banner-e . 1,650,766  1,460,378 

Tennessean-m  .  1.660.573  1.457,244 

Tennessean-S  .  636,109  609,146 

Grand  Total  . .  3,947,448  3,526,768 


Times-m  . 

Times-S  . 

News-m  . 

News-S . 

Post-e  . 

World  Journal  Tribune-e 
World  Journal  Tribune-S 


Grand  Total  . .  3,947,448  3,526,768 

NEW  HAVEN.  CONN. 

Journal  Courier-m  _  1,042,026  905,956 

Register-e  .  1,602,333  1,564.955 

Register-S  .  875,669  816,131 

Register  A  Journal- 

Courier-sat .  93,641  99,618 

Grand  Total  .  3.613.669  3.386.660 

NOTE:  Journal  Courier-m  A  Reqister-e 
published  5  days  a  week  only. 

NEW  ORLEANS.  LA. 

Times-Picayune-m  .  2.796,978  2  843,905 

Times-Picayune-S  .  923,807  985,088 

States  A  Item-e  .  1,549,470  1,523,143 


tc.l  .  5.270,255  5,352,136 

NEW  YORK.  N.Y. 

.  3,320,186  2,735,658 

.  3,143,947  3,202,193 

.  2,059,120  1,745,673 

.  1,821,145  1,809.282 

.  1,191,830  927,419 


Grand  Total . 11,536.228  11.975,508 

NOTE:  World  Journal  Tribune  ceased 
publication  with  the  May  5,  1967  issue. 

NOTE:  Part  run  advertising  included; 
News-m  1968 — 2,059,120  includes  905,244 
lines;  1967 — 1,745,673  includes  903,728  lines. 
News-S  1968—1,821,145  includes  1,059,498 
lines;  1967—1,809,282  includes  1,136.827 
lines.  World  Journal  Tribune-e  1967 — 1,074,- 
389  includes  56  086  lines.  World  Journal 
Tribune-S  1967—480,894  includes  49,842 
lines. 

NEW  YORK  (QUEENS),  N.Y. 

Long  Island  Press-e  ..  1.260,370  1,161,741 

t§Long  Island  Press-S  .  557,507  589,452 

Grand  Total  .  1,817,877  1,751,193 

NEW  YORK  (EL  DIARIO-LA  PRENSA), 
N.Y. 

El  Diaaio-La  Prensa-m  346.851  308,712 

El  Diario-La  Prensa-S  92,241  85  612 

Grand  Total  .  439,092  394  324 

NEWBURGH,  N.Y. 

News-e  .  795,451  772,363 


Grand  Total  .  4.926,672  4,613,917 

NOTE:  Part  run  advertising  included; 
Ledger-Star-e  1968—1,890  376  includes  437,- 
362  lines;  1967—1,767.462  includes  418,593 
lines.  Virqinian-Piiot-m  1968—2,250.745  in¬ 
cludes  403,439  lines;  1967 — 2,116,281  includes 
384.211  linos.  Virginian-Pilot  A  Star-S  1968 
— 785,551  includes  135,780  lines;  1967 — 730,- 
174  includes  134,183  lines. 

NORWALK.  CONN. 

Hour-e  1,157,542  1,026,613 

OAKLAND.  CALIF. 

Tribune-e  .  2.237.304  2,131,314 

ITribune-S  .  979,511  791,006 


Grand  Total .  3,216,815  2,922,320 

OKLAHOMA  CITY,  OKLA. 

Oklahoman-m  .  1,239,915  1,211,454 

Oklahoman-S  .  516,037  476131 

Times-e  1,231,116  1.137,738 

Grand  Total  2.987,068  2,825.323 

NOTE;  Part  run  advertisinq  included; 
Oklahoman-m  1968—1,239,915  includes  122.-^ 
967  lines;  1967— 1.21 1.454  includes  144  278 
lines.  Times-e  1968— 1.231, 116  includes  126- 
332  lines;  1967—1,137,738  includes  107,071 

lines. 

OMAHA.  NEIR. 

World-Herald-d  1,311,290  1  210  384 

World-Herald-S  .  830,691  841,400 

Grand  Total .  2,141.981  2.051,784 

^  NOTE:  World-Herald  sold  in  combina¬ 

tion  m  A  e,  linaqe  of  only  one  edition 
e  is  shown. 

ORLANDO.  FLA. 

Sentinel-m  ..  ,  2  454,368  2  560  032 

|Sentinel-S  850,434  930  800 

S*ar-e  2  373  981  2,418,797 

Grand  Total .  5.678.783  5,909,629 

NOTE:  Part  run  aovertlsinq  included; 
Sentinel-m  1968—2.454.368  includes  584  892 
lines;  1967—2,560,032  includes  878,241  lines 
Sentinel-S  1968—850.434  includes  229  904 

lines;  1967—930.800  includes  337,607  lines 
Star-e  1968— 2,373  981  includes  466,045  lines; 
1967—2,418.797  includes  677,928  linos. 

PALO  ALTO,  CALIF. 

Times-e  .  1,902,197  1.623,690 

PASADENA,  CALIF. 

Star-e  .  967,953  944,356 

§lndependent-Star 

News-S  .  341,099  313  923 

Independent-m  .  896  866  935,314 

Grand  Total  2,205,918  2.193  593 

PATERSON,  N.J. 

Call-m  915,797  708,406 

PAWTUCKET,  R.l. 

Times-e .  779,368  726,140 

PEORIA,  ILL. 

Journal  Star  (See  Note)  1,491,447  1,371  894 

IJournaJ  Star-S  .  524,766  485,620 

Grand  Total  .  2,016,213  1,857,514 

NOTE:  Journal  Star-m  A  Journal  Star-e 
sold  in  combination.  Linage  of  only  one 
edition — Journal  Star-e — is  shown. 


Bulletin-e  . 
fBulletin-S 
Inquirer-m 
Inquirer-S 
News-e  ... 


PHILADELPHIA,  PA. 


2,523.981  2.289.356 
875,293  923,393 

1,868,664  1.607.286 
1,864.730  1,828,384 


Grand  Total  .  8,175,178  7,596,636 

NOTE:  Part  run  aafvertising  includad: 
Bulletin-e  1968—2,523,981  includes  489,198 
linas;  1967-2,289.356  includes  359,379  lines. 
Bulletin-S  1968—875,293  includes  306,744 
lines:  1967-923,393  includes  290,293  lines 
Inquirer-m  1968—1.868,664  includes  253,784 
lines;  1967—1.607.286  includes  131,314  lines 
Inquirer-S  1968—1864.730  includes  506,996 
lines;  1967-1.828.384  includes  423,072  lines. 


NEWPORT  NEWS.  VA. 

Press-m  .  1,338,246 

|Press-S  .  432,400 

fimes-Herald-e  . .  1,256,416 


VS,  VA.  PHOENIX,  ARIZ. 

1,338,246  1,340,022  Republic-m  .  2,678,151  2,607,582 

432,400  389,850  Republic-S  .  887.617  862,043 

1,256,416  1,093  038  Gaiette-e  .  2,623,148  2,623,184 


3,027.062  2,822  910 


6  188.916  6,092.809 
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PITTSBURGH.  PA. 

Post-GM.  t  Sun-Tel.-m  1,140.470  1,140.909 
Press-e  .  2.138.260  2,164.642 

fPress-S  1,091.075  1.102,932 

Grand  Total  . .  4.369.805  4.408  483 

PLAINFIELD.  N.J. 

Courier-News-e  ,.  1.186,487  1. 1 14.199 

PORTLAND.  ORE. 

Oregonian-m .  2  331.317  2,204  274 

§Oregonian-S  891,381  847,160 

Oregon  Journal-e  820,205  827.400 

Grand  Total .  4  042,903  3,878,834 

NOTE;  Part  run  advertising  included; 
Oregon  Journal*e  1968 — 820,205  includes 
59,849  lines;  1967—827,400  includes  65,115 
lines. 

PROVIDENCE.  R.l. 

Bulletin-e  .  1,668,801  1.634.434 

Journal-m  .  1,585,924  1.561.760 

fJournal-S  .  876,133  938  979 

Grand  Total  .  4,130,858  4,135,173 

QUINCY,  MASS. 

Patriot  Ledger-e  .  988  313 

NOTE  Patriot  Ledger-e  1968-988,313  in¬ 
cludes  15,932  lines  Part-Run  Advertising. 

READING.  PA. 

Ea-gle  (See  Note)  .  1,075,653  1,008,257 

§Eagle-S  398.252  354.623 

Grand  Total  . 1,473,905  1,362,880 

NOTE:  Eagle-e  &  Times-m  sold  in  combi¬ 

nation.  Linage  of  one  edition  Eagle-e  is 
shown. 

RIVERSIDE.  CALIF. 

Press-Enterprise  (See 

Note)  . 1,581,956  1,421,705 

§Press-Enterprise-S  393,508  396,788 

Grand  Total .  1,975,464  1.818  493 

NOTE;  Enterprise-m  &  Press-e  sold  in 
combination.  Linage  of  one  edition.  Enter- 
prisa-m  is  shown. 

NOTE;  Part  run  advertising  included; 
Press-Enterprise  1968 — 1,581.596  includes  20,- 
785  lines;  1967—1,421.705  includes  28,702 
lines. 

ROANOKE.  VA. 

Times-m  1,204,589  1,134.810 

§Times-S  319  322  342.472 

World-News-e  1223  468  1,139.981 

Grand  Total  2  747,379  2,617  263 

ROCHESTER.  N.Y. 

Democrat  A  Chronicle-m  1,478,999  1,456,117 
(Democrat  & 

Chronicle-S .  855,570  894.448 

•Times-Union-e  .  1,852,342  1,896.446 

Grand  Total  4.186,911  4  247.011 

ROCKFORD.  ILL. 

Star  (Sea  Note)  1.357,763  1.143.450 

Star-S  ..  566,054  485,903 

Grand  Total..  1,923,817  1.629.353 

NOTE:  Star-m  &  Register-Republic-e  sold 
in  combination.  Linage  of  only  one  edition 
— Star-m — is  shown.  Sta'-m  published  five 
week  days  only,  excluding  Monday. 

SACRAMENTO.  CALIF. 

8ee-e  2.094  416  2,125,804 

§8ee-S  677,850  702,383 

Union-m  ..  1,176  638  905  442 

•Union-S  .  249,972  219,838 

Grand  Total  .  4,198  876  3  953,467 

ST.  LOUIS.  MO. 

Globe-Democrat-m  1,416,717  1,399,540 

f  Globe-Democrat-we  571,059  567.790 

Post-Dispatch-e  ...  2  411,770  2,255,055 

§Post.Dispatch-S  1.346,568  1,365,572 

Grand  Total  5,746  114  5,587.957 

NOTE:  Part  run  advertising  included: 
Globe-Democrat-m  1968 — 1,416,717  includes 
247,390  lines:  1967—1.399,540  includes  347,- 
264  lines.  Post-Dlspatch-e  1968-2,411,770 
includes  292,063  lines;  1967-2,255,055  in¬ 
cludes  172,711  lines.  Post-Dispatch-S  1968 — 
1.346,568  includes  54.570  lines. 

NOTE:  Globe-Democrat-m  published  5 
week  days  only. 

ST.  PAUL.  MINN. 

Pioneer  Press-m . 1,003.078  960,283 

§Pioneer  Press  S  793,356  750,254 

Dispatch-e  ..  1,781,318  1,715,131 

Grand  Total  .  3,577,752  3,425,668 

NOTE:  Part  run  a-dvertising  included; 
Dispatch-e  1968 — 1761,318  includes  262,314 
lines;  1967 — 1,715,131  includes  205,293  lines. 


ST.  PETERSBURG.  FLA. 

Times-m  .  2,325,926  2,086,784 

ITimes-S  ..  801,652  782,875 

Independent-e  .  1,302,089  1,039,075 

Grand  Total  .  4,429,667  3,908,734 

NOTE:  Part  run  advertising  included; 
Times-m  1966—2,325,926  includes  196,353 
lines;  1967 — 2,086,784  includes  125  890  lines. 
Times-S  1968—801,652  includes  74,776  lines; 
1967—782,875  includes  38,539  lines. 

SALT  LAKE  CITY.  UTAH 

Tribune-m  . ...1,824,297  1,775,350 

fTribune-S  .  539,795  600,120 

Deseret  News-e  1,797.149  1,761,927 

Grand  Total .  4,161,241  4,137,397 

SAN  ANTONIO,  TEX. 

Express-m  1,704,033  1,626.682 

tExpress-News-S  758,700  727,202 

Express-News-sat.  244,803  280,602 

News-e  .  1,637,334  1,636,228 

Light-e  1,791,656  1,754,774 

§Light-S  .  769,304  861,107 

Light-sat,  .  158,400  154,923 

Grand  Total  ...  7.064.230  7.041,518 

NOTE:  Express-m,  News-e  8  L:ght-e 
published  5  days  a  week  only. 

SAN  BERNARDINO.  CALIF. 

Sun-m  (See  Note)  1,754,607  1,659.912 

§Sun-Telegram-S  .  462,253  488.576 

Grand  Total  .  2,216,860  2,148,490 

NOTE:  Part  run  advertising  included; 
Sun-m  1968—1.754.607  includes  68  329  lines; 
1967-1,659.912  includes  56,616  lines.  Sun- 
Telegram-S  1968^62,253  includes  13,344 
lines;  1967 — 488,578  includes  14,146  lines 
NOTE:  Sun-m  t  Telegram-e  are  sold  only 
in  combination.  Linage  of  one  edition. 
Sun-m  is  shown. 

SAN  DIEGO.  CALIF. 

Union-m  .  1,753,156  1,725,938 

§Union-S  896.978  819.263 

Tribune-e  .  2,354,678  2.278.753 

Grand  Total  5,004.812  4.823.954 

SAN  FRANCISCO.  CALIF. 

Chronicle-m  134,814  1,913  793 

Examiner-e  149,740  1,984,837 

Examiner  &  Chronicle-S  —  914,028 

Grand  Total  ..  284.554  4,812,658 

NOTE:  All  newspapers  did  not  publ'sh 
Feb.  I.  thru  Feb.  27.  1968,  due  to  strike 
conditions. 

SAN  JOSE.  CALIF. 

Mercury-m  .  3,155,077  2  878,875 

News-e  3,138,257  2,872,660 

t§Mercury-News-S  887,208  791,784 

Grand  Total  7,180,542  6,543,319 

NOTE:  Part  run  advertising  included: 
Mercury-m  1968—3.155,077  includes  193,280 
lines;  1967 — 2  878.875  includes  203  988  lines. 
News-e  1968—3  138.257  includes  193,280 
lines;  1967—2.872,660  includes  203,988  lines. 

SAN  RAFAEL,  CALIF. 

Independent-Journal-e  1,548,781  1,423,276 

SANTA  ANA.  CALIF. 

Register  (see  note)  .  2,579,463  2,585,076 

(Register-S  .  799,787  726,453 

Grand  Total  ..  ..  3,379,250  3,311,529 

NOTE:  Register-e  &  Register-m  sold  only 
in  combination.  Linage  of  one  edition, 
Register-e  is  shown. 

SCHENECTADY.  N.Y. 

Gaiette-m  ..  1,283,777  1,197,716 

•Union  Star-e  .  956,824  834,939 

Grand  Total  .  2.240,601  2,032,655 

SEATTLE,  WASH. 

Post-Intelligencer-m  ..  1,543,304  1,387.880 
§Post-lntelligencer-S  ..  527,685  515  594 

Times-e  .  2,309.890  2,114,824 

Times-S .  948,266  890,155 

Grand  Total  5,329,145  4,908,453 

SHREVEPORT.  LA. 

Journal-e  1,006,211  938,209 

Times-m  . 1,310,430  1,190,614 

Times-S  .  509,292  478  885 

Grand  Total  .  2,825,933  2,607.708 

SOUTH  BEND,  IND. 

Tribune-e  1,453,543  1,424,643 

Tribune-S  .  522,549  526,143 

Grand  Total  .  1,976,092  1,950,786 


SPOKANE,  WASH. 

Spokesman-Review-m  860,408  763,899 

tSpokesman-Review-S  455,539  439,041 

Chronicle-e  .  932  812  889,148 

Grand  Total  . . .  2,248,759  2,092,088 

STOCKTON.  CALIF. 

Record-e  . 1,589,207  1.576,361 

SYRACUSE.  N.Y. 

Herald-Journal-e  ...  1,691,751  1,530,034 

fHerald-American-S  ..  594.165  699,940 

Post  Standard-m  634.136  855,452 

Grand  Total  .  3,120,052  3,085.426 

TACOMA.  WASH. 

News-Tribune-e  .  1,605,401  1,467.209 

News-Tribune-S  .  533.691  532,833 

Grand  Total  .  2,139,092  2,000,092 

TAMPA.  FLA. 

Tribune-m  .  2,080,524  2,269,068 

(Tribune-S  .  711,981  688,90^ 

Times-e  .  1,511,545  1,586,545 

Grand  Total  .  4.304,050  4,544,522 

NOTE:  Part  run  advertising  included; 
Tribune-m  1966 — 2,080,524  includes  122,140 
lines;  1967 — 2,269,066  includes  101,317  lines. 

TOLEDO.  OHIO 


Times-m  773,336 

Blade-e  1,832,522 

Blade-S  909,359 

Grand  Total  3,515,217 


NOTE:  Times-m  published  5  days  a  week 
only.  All  newspapers  not  published  Feb. 

I  thru  Feb.  28.  1967  due  to  strike  condi¬ 
tions. 

TORONTO.  CANADA 

Globe  &  Mail-m  .  1.501,635  1,335,932 

rTelegram-e  .  2,395,551  2,222,981 

Star-e  .  2,795,280  2,521,455 

Grand  Total  6.692,466  6.080.366 

NOTE:  Telegram-e  includes  Weekend 
Magazine  linage,  and  Star-e,  Globe  & 
Mail-m  include  rotogravure  section  linage. 

TRENTON,  N.J. 

Evening  Times-e  1,124,624  1,007.660 

•Times  Advertlser-S  680,573  667  332 

Trentonian-m  941,782  755.177 

Gra.id  Total  2,746,979  2,430,169 

NOTE:  Times-e  published  5  days  a  week 
only. 

TROY.  N.Y. 

Record  (See  Note)  .  1,128,044  1,036,130 

NOTE:  Record-m  &  Times-Record-e  sold 
in  combination.  Linage  of  one  edition 
Record-m  is  shown. 

TULSA,  OKLA. 

Tribune-e  1686  188  1,612.442 

World-m  1,729,261  1,612,671 

Worlds  .  505,178  579,337 

Grand  Total  ...  3,920,627  3,804,450 

UNION  CITY,  N.J. 

Hudson  Dispatch-m  791,512  740,833 

UTICA,  N.Y. 

Observer  Dispatch-e  863,723  793,833 

•Observer  Dispatch-S  357,375  309,472 

Press-m  .  .  1,155,498  1,042,212 

Grand  Total .  2,376,596  2,145,517 

WASHINGTON.  D.C. 

News-e  . 1.272,343  1,166,881 

Post-m  3,932,832  3,694,693 

§Post-S  1,407,221  1,502,144 

Star-e  2,367,703  2,248,488 

tStar-S  798,313  834,718 

Grand  Total  9,778,412  9,446,924 

WATERBURY.  CONN. 

America.n-e  .  1,251  739  1,246,694 

Republicans  .  458,296  520,672 

Grand  Total  1,710,033  1,767,366 

NOTE:  American-e  &  Republican-m,  sold 
only  in  combination.  Linage  of  American-e 
only  is  shown. 

WATERLOO.  IOWA 

Courier-e  955,193 

•Courier-S  311,901 

Grand  Total  . 1,267,094 

NOTE:  Courier-e  published  5  days  a 
week  only. 

WEST  PALM  BEACH.  FLA. 

Post-m  2,099,253 

Tlmes-e  1.857,578 

§Post-Times-S  .  718,437 

Grand  Total .  4.675  268 

NOTE:  Times-e  published  5  days  a  week 

only. 

EH  IT  OR  &.  P 


WESTCHESTER-ROCKLAND  GRCUP, 
N.Y.  (10  CITIES) 

Mamaroneck  Times-e  .  837,042  847,800 

Mount  Vernon  Argus-e  941.048.  952,638 

New  Rochelle  Standard- 

Star-e  .  910,596  946.370 

Ossining  Citizen. 

Register-e  .  848,973  874  379 

Peekskill  Star-e  .  733,220  685,489 

Port  Chester  Item-e  ...  951,185  975,919 

Tarrytown  News-e  .  806,833  842,935 

Yonkers  Herald 

Statesman-e  .  1,122,821  1,107,810 

White  Plains  Reporter 

Dispatch-e  .  1,156,781  1,122,985 

Rockland  Journal 

News-e  .  1,016.682  1,032,544 

Grand  Total .  9,325,18  1  9,388,669 

WICHITA,  KANS. 

Eagle-m  .  1,569,191  1,449,442 

Beacon-e  .  1,033.100  1,029.083 

(Eagle  &  Beacon-S  ...  435,973  454.767 

Grand  Total .  3,038,264  2,933,292 

NOTE:  Part  run  advertising  included' 
Eagle-m  1968—1,569.191  includes  18,915 
lines;  1967—1.449,442  includes  27.853  lines. 
Eagle  t  Beacon-S  1967—454.767  includes 

8,405  lines. 

WORCESTER.  MASS. 

Telegram-S  498,904  516  028 

Telegram-m  .  892,919  802,026 

Gazette-e  . 1,065,638  1.042,767 

Grand  Total  .  2,457,461  2.362.821 

NOTE;  Part  run  advertising  included; 
Telegram-m  1968 — 892,919  includes  53,141 
lines;  1967 — 802,026  includes  29,607  lines. 
Gazette-e  1968— 1.065,638  includes  54.737 
lines:  1967 — 1042,767  includes  29,640  lines. 

YOUNGSTOWN,  OHIO 

Vindicator-e  1,463,816  1,309,354 

§Vindicator-S  846,980  945,377 

Grand  Total  2,310,796  2.254.731 


\.L.S.  REPORTS 

BLUEFIELD.  W.  VA. 

Tclegram-m  .  506,787  436,484 

Telegraph  s  .  19,661  151.944 

Grand  Total  ...  706,448  588  428 

Telegraphs  includes  FAMILY  WEEK 
43,589  lines  (1968)-  29,987  lines  (1967). 

NOTE:  Telegrapn-S  sold  in  combination 
with  Sunset  News-e. 

COLUMBIA.  S.C. 

State-m  1,218,795  I  121,468 

State-S  .  440,687  413.647 

Record-e  . 1,107,255  885,427 

Grand  Tefal  ..  2,766,737  2,420.542 

State-S  includes  THIS  WEEK  35.914  lines 
(1968):  30,974  lines  (1967). 

PASSAIC.  N.J. 

Herald-News-e  .  1,051,496  967,075 

PATERSON.  N.J. 

News-e  .  1,236,344  1,127,366 

SCRANTON.  PA. 

Tribune-m  437,424  394,792 

Scrantonian-S  428.799  373,884 

limes-e  .  914,335  849,777 

Times-S  .  152,528  121,997 

Grand  Total  .  1,933,086  1,740,450 

Scranfonian-S  includes  PARADE  32,020 
lines  (1968):  28  933  lines  (1967).  FAMILY 

WEEKLY  Times-S  includes  44.364  lines 
(1968):  30.362  lines  (1967). 

WILKES-BARRE,  PA. 

Record-m  530,302  444,858 

Times-Leader-e  .  981,855  896,557 

Independents  .  438,938  493,617 

Grand  Total  ..  1,951,095  1,835  032 

Independent-S  includes  FAMILY  WEEKLY 
3I,59C  lines  (1966);  30.362  lines  (1967). 

FKil  RES  SI  PPIJEI) 

R^  I»IREIS1IERS 

ABERDEEN,  S.D. 


American-News-e  ... 

356,272 

359,030 

American-NewS'S . 

153,902 

146,020 

Grand  Total . 

510,174 

505,050 

ALTOONA. 

PA. 

Mirror-e  . 

1,182,811 

1,138,004 

APPLETON-NEENAH-MENASHA, 

,  WIS. 

Post-Crescent-e  . 

1,035,538 

848,526 

Post-Crescent-S  . 

398,076 

348.040 

Grand  Total  . . 

1,433,614 

1,196,566 
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BLOOMINGTON,  ILL. 

Pdtitagrdph-All  Oay-S  1.293,306  1,306.690 
NOTE:  FAMILY  WEEKLY  linaqe  not  in¬ 
cluded  either  year. 

BURLINGTON.  VT. 


CANTON.  OHIO 

Repository-e  . I.8I0.99S  I.6IS.I80 

Repository's .  586,754  506,534 

Grand  Total  .  2,397,752  2,121,714 

carbondale-herrin-murphysboro, 

ILL. 

Southern  lllinoisan-e  .  475.384  Strike 

Southern  Illinoisan-S  134,820  Strike 

Grand  Total  .  610,204  Strike 

NOTE:  Does  not  include  FAMILY 
V9EEKLY. 

CHAMBERSBURG.  PA. 

Public  Opinion-e  697,214  616,574 

CHAMPAIGN-URBANA.  ILL. 

Courier-e  633,094  688,576 

Courier-S  .  240.240  308.322 

Grand  Total  .  873,334  996,898 


CHARLESTON.  W.  VA. 

Saiette-m  .  1,117,844  949,256 

Mail-e  .  1,140,902  1,012.634 

Gaiette  Mail-S  .  317,044  350,336 

Grand  Total  .  2.575.790  2,312,226 

NOTE:  Above  fiqures  do  not  include 
parade  maqaiinc  and  pro-printed  insert 
sections. 

CHILLICOTHE.  OHIO 
Gaiette-e  954.275  951,976 

CORPUS  CHRISTI.  TEX. 

Celler-m  ..  1,536,472  1,356,264 

Tirnes-e  .  1,536,024  1,311,422 

:<ller-Times-S  389,942  411,516 

Grand  Total  .  3,462,438  3.079.902 

COVINGTON.  KY. 

Kentucky  Post  t 

Tlmes-Star-e  .  778,088  670,754 

DANBURY,  CONN. 

News-Times-e  .  1,022,630  938,490 

DAYTONA  BEACH.  FLA. 

News-e  804,051  679,931 

Niws-Journal-S  . .  188,009  174,034 

Journal-m  .  880,835  780,679 

Grand  Total  .  1,872,895  1,634,644 

DECATUR.  ILL. 

Herald  ft  Review-me  932,386  934.626 

Herald  ft  Review-S  297,178  308,168 

Grand  Total .  1,229,564  1,242,794 

EAST  ST.  LOUIS.  ILL. 

Journal-e  .  508,018  442,134 

Journal-S  .  145.166  126,532 

Grand  Total .  653,184  568,666 

NOTE:  Does  not  include  FAMILY 
WEEKLY. 

EDWARDSVILLE,  ILL. 

Intelligencer-e  .  210,588  192,920 

FALL  RIVER.  MASS. 

Herald  News-e  .  1,947,521  1,924,129 

FORT  MYERS.  FLA. 

News-Press-mS  .  1,625,934  1,344,207 

GAINESVILLE.  FLA. 

Sun-eSexsat  . 1,020,418  894,348 

GRAND  FORKS,  N.D. 

Herald-eS  .  750,666  776,538 

.  HARRISBURG.  PA. 

[‘♦riot-m  .  1,260,546  1,059,884 

Patriot-News-S  .  421.358  466,480 

Grand  Total  .  1,681,904  1,526,364 

NOTE:  Patriot-News-S  does  not  include 
PARADE  linaqe. 

„  HAVERHILL,  MASS. 

«iette-o  .  686,322  630,252 

^  HUNTINGTON.  W.  VA. 

»dvertiser-e  .  1,000,698  879,704 

Herald-Dispatch-m  ....  999,517  868,414 

Herald-Advertiser-S  ...  261,698  244,675 

Srand  Total  . . .  2,261,913  1,992,793 

editor  ac  PUBLISHER  1 


HUNTSVILLE.  ALA. 

Times-e  .  1,071.602  1,062,656 

Times-S  .  *347,397  *374,217 

Grand  Total .  1,418,999  1,436,873 

NOTE:  *lnclude5  PARADE. 

HYANNIS.  MASS. 

Cape  Cod  Standard- 

Timese  .  602,672  494,018 

Cape  Cod  Standard- 
Timos-S  .  61,880  58,534 

Grand  Total  .  664.552  552,552 

JOHNSON  CITY.  TENN. 

Pres$-Chronicle-d  . ,  554,036  455,546 

Fress-Chronicle-S  .  243.880  242.592 

Grand  Total  .  797,916  698,138 

NOTE:  Includes  29,821  lines  (1968):  A2,- 
897  lines  (1967)  FAMILY  WEEKLY. 

KENNEWICK-PASCO-RICHLAND.  WASH. 

Tri-City-Herald-e  706,986  596,015 

Tri-City-Herald-S  .  218,036  231,028 

Grand  Total .  925,022  827,043 

NOTE:  Does  not  include  FAMILY 
WEEKLY. 

KENOSHA.  Wise. 

News-e  .  .  1,155,952  1.162,098 


NEW  YORK.  N.Y. 

El  Tiempo-d  .  182,664  157,108 

El  Tiempo-S  .  59,542  52,943 

Grand  Total  .  242,206  210,051 

NORRISTOWN.  PA. 

Times-Herald-e  .  801.941  881,538 

NORTH  PLATTE.  NEBR. 

Teleqraph-e  .  556,206  513,044 

OGDEN.  UTAH 

Standard-Examiner-e  ..  1,067,252  953,838 

Standard-Examiner-S  ..  *273,450  *295,198 

Grand  Total  .  1,340,702  1,249,036 

NOTE:  •Includes  FAMILY  WEEKLY  44,- 
268  lines  (1968);  30,310  lines  (1967). 

OIL  CITY.  FRANKLIN.  PA. 

Derrick-m  .  655,958  499,829 

News-Herald-e  .  505,184  418.241 

Grand  Total .  1,161,142  918,070 

ONEONTA,  N.Y. 

Star-m  .  477,456  434.896 


PADUCAH.  KY. 

Sun-Democrat-e  791,784 

Sun-Democrat-S  217,224 


News-e  . 
Freeman-e 


KINGSTON.  N.Y. 

..  834,260 

KOKOMO.  IND. 

.  983,524 

.  254,047 


T.'ibune-e 

Tribune-S 


Grand  Total..  1,237,571  1.026.396 

NOTE:  Does  not  include  44,257  lines 
(1968);  29,821  lines  (1967)  FAMILY  WEEK¬ 
LY. 

LA  SALLE.  ILL. 


PINE  BLUFF.  ARK. 

Commercial-e  . .  655,956  544  83P 

Commercial  s  .  169,974  173,208 

Grand  Total .  825,930  718,046 

NOTE:  Does  not  include  42,868  lines 
FAMILY  WEEKLY. 

PITTSFIELD.  MASS. 

Berkshire  Eaqie-e  914,606  937,706 

PLATTSBURGH.  N.Y. 

Press-Republica.'1-m  ...  511,616  481,236 


SIOUX  FALLS.  S.D. 

Argus-Leader-e  .  730,492 

Arqus-Leader-S  252,616 

Grand  Total  .  983,108 

STROUDSBURG.  PA. 

Pocono  Record-m  500,850 

SUPERIOR.  Wise. 

Teleqram-e  430,962 

TERRE  HAUTE,  IND. 

Star-m  .  798,252 

Tribune-e  .  842,926 

Tribune-Star-S  .  386,400 

Grand  Total  .  2,027,578  I 

TOPEKA.  KANS. 

Capital-m  .  1,129,758 

State  Journal-e  .  977,592 

Capital-Journal-S  .  .  337,876 

Grand  Total  .  2,445,226  i 

TUCSON.  ARIZ. 

Star-m  . 1,808,601 

Star-S  424,557 

Citiien-e  .  2.000,978 

Grand  Total  4.234,136  : 

NOTE:  Star-S  includes  PARADE. 

VICTORIA.  TEXAS 

Advocate-m  . .  553  014 

Advocates  .  204,092 


WAUKEGAN.  ILL. 
News-Sun-e  .  1,325,898 

WILMINGTON.  DEL. 

News-Journal-me  .  1,705,050 


News-Tribune-e 

LINCOLN. 

752.076 

NEBR. 

603.892 

PORT  JERVIS. 
Union-Gazette-e 

N.Y. 

202.118 

204.848 

WINSTON-I 
JournaUm  . 

Star-m  . 

.  1,014,318 
951,251 

898.462 

897,050 

PORTLAND, 

ME. 

Senfinel-e 

Journal<Sentinel-S  . 

Journal  ft  Star-S  . 

354,214 

390.040 

Press  Herald*m 

858.498 

826,370 

Express-e 

748,611 

700,233 

Grand  Total 

Grand  Total 

2,352,946 

2.214.244 

Teleqram-S  . 

295,234 

288.997 

I.'204!378  U26!692 
369,530  342,944 

2,964,192  2.697.072 


Includes  PARADE  28,692  lines  (1968);  33.- 
163  lines  (1967). 

LOCKPORT.  N.Y. 

Union-Sun  ft  Journal-e  .  547,512  550,844 

LORAIN.  OHIO 

Journal-e .  1,201,165  1,029,987 

LOUISVILLE.  KY. 

Courier -Journal-m  .  1,357,933  1,299,341 

Courier-Journal  ft 

Times-S  .  852,847  832.821 

Times-e  .  1,808,661  1,725,766 

Grand  Total  .  3,992,441  3,857,928 

NOTE:  Above  linaqe  is  actual  linaqe 
converted  to  8-column  basis.  ROP  display 
is  published  on  6-column  basis  and  classi¬ 
fied  on  9-column  basis. 

MADISON.  Wise. 

Capital  Times-e  .  1,422,505  1,327,522 

State  Journal-m  .  1,469,454  1,338,281 

State  Journal-S  .  *437,437  *424,123 

Grand  Total  .  3,329,396  3,089,926 

NOTE:  *lncludes  PARADE  32.480  lines 
(1968);  30,360  lines  (1967). 

MERIDEN.  CONN. 

Record-m  .  943,992  833.742 

Journal-e  .  828,786  742,812 

Grand  Total  .  1,772,778  1,576,554 

MIDDLETOWN.  N.Y. 

Times  Herald-Record-m  769,622  733,376 

MOLINE-ROCK  ISLAND.  ILL. 

Arqus-e  .  1,050,840  1,039,780 

Dispatch-e  .  1.155.098  1.097,110 

MONROE.  LA. 

World-m  .  944,632  676.456 

New$-Star-e  .  927,906  671.278 

World-S  .  282,885  270,084 

Grand  Total  .  2,155,423  1,617,818 

NEWARK.  OHIO 

Advocate-e  .  1,135,708  995,708 


Grand  Total  .  1,902,343  1,815,600 

POTTSTOWN.  PA. 

Mercury-m  .  884,128  884,912 

POUGHKEEPSIE.  N.Y. 

Journal-e  989,257  1,042,454 

Journal-S  .  *448,040  *425,944 

Grand  Total  .  1,437,297  1,468,398 

NOTE:  ’Includes  FAMILY  WEEKLY  44.- 
290  lines  (1968);  29,821  lines  (1967). 

QUINCY.  ILL. 

Herald-Whiq-e  .  601,762  576,898 

Herald-Whiq-S  .  219,884  228,228 

Grand  Total  .  821,646  805,126 


RAPID  CITY,  S.D. 

.  715,316  602,504 

.  225,918  213,556 


Journal-e 

Journal-S 


Grand  Total  .  941,234  816,060 

RENO.  NEV. 

Journal-m  .  918,918  855,946 

Journal-S  .  269,556  235,284 

GdieHe-e  997,416  1,000,748 

Grand  Total  2.185,890  2.091.978 

RICHMOND,  VA. 

Times-Dispatch-m  .  1,597,370  1,502,484 

News  Leader-e  .  1,691,697  1,617,558 

Times-Dispatch-S  .  744,937  761,701 


Grand  Total  .  4,034,004  3,881.743 

RUTLAND.  VT. 

Herald-m  .  575,082  594,293 


SALEM,  ORE. 

Oregon  Statesman-m  ..  1,045,658 
Oregon  Statesman-S  ...  191,824 


Capital  Journal-e  . 
Grand  Total  . 


1,132,901  1,050,806 

2,370,383  2,202,885 


SALISBURY,  N.C. 

.  672,070  626,710 

.  170,394  156,744 


NEW  BRITAIN.  CONN. 

Herald-e  .  913,822 


NEW  LONDON.  CONN. 

Day-a  .  1,077,086  1,087,995 


SANTA  BARBARA.  CALIF. 

News-Press-e  .  1,389,962  I.308.t3' 

News-Press-S  .  372,883  389.0j3 

Grand  Total  .  1,762,845  1,697.89? 


WOONSOCKET,  R.l. 
.  771,673 


CALGARY,  ALTA. 

Herald-e  .  1,984,488  1.888,874 

EDMONTON.  ALTA. 

Journal-e  .  1,858,634  1.720.665 

HAMILTON,  ONT. 

Spectator-e  .  1,919,825  1,859,853 

KITCHENER-WATERLOO.  ONT. 

Record-e  .  1,631,180  1,599.772 

LETHBRIDGE.  ALTA. 

Herald-e  .  667.876  604,214 

LONDON,  ONT. 

Free  Press-me  .  1,857,280  1,776,183 

NORTH  BAY.  ONT. 

Nuqqet-e  523,016  504.893 

OTTAWA.  ONT. 

Citiien-e  .  1,728,369  1,697.477 

Le  Droit-e  . 938,245  875,231 

QUEBEC,  QUE. 

Le  Soleil-e  .  1,706,082  1.625.689 

REGINA.  SASK. 

Leader-Post-e  .  1,306,878  1,182.064 

SASKATOON,  SASK. 

Star-Phoenix-e  .  914,058  928,282 

SIDNEY,  NOVA  SCOTIA 

Cape  Breton  Post-e _  803,364  723,594 

VANCOUVER.  B.C. 

Sun-e  2,565,305  2,316,947 

Province-m  ....  1,161,775  1,079,196 

NOTE:  Sun-e  includes  WEEKEND  MAG¬ 
AZINE  39  764  lines  (1968);  44,093  lines 
(1967). 

WINNIPEG,  MAN. 

Free  Press-e  .  1,849.260  1,767.041 

Tribine-e  .  1,275,806  1,209,168 
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News  Veterans  Teach 
At  Reporters’  School 


H  akkisiu  i«;,  I’a. 

Two  m-wspaiMT  edi¬ 

tors.  vctoi-aiis  of  I’l'iinsylvaiiia 
joui'iialisin,  six  otlior  woikiiiu 
editors  from  otln-r  ( ities  of 
Pennsylvania  and  three  puh- 
lishers  who  also  keep  one  foo^ 
in  the  editorial  otlice.  enjia^ed  in 
an  «*xperinietit  in  journalism 
trainin>r  this  week. 

All  of  them  have  taupht 
jdenty  of  cull  i-eporters  in  their 
time,  in  their  own  newspaper 
otIi<'es. 

They  were  the  faculty  of  the 
first  PennsyKania  Newspaper 
Pulilishers  .\ssociation  News¬ 
paper  Institute,  which  conducted 
its  “Reporters  Week”  at 
Williamsport,  IMarch  HI  to 
.April  5. 

Iturintr  that  six-day  jieriod, 
the  faculty  of  nine  practical 
newspapermen  and  one  woman 
tried  to  concentrate  the  lessons 
that  would  lx-  learned  in  six  to 
12  months  experience  in  a  news¬ 
paper  city  room  into  12  crowded 
sessions  at  the  Hotel  Lycominp. 

.Already  iMiiplined 

The  20  people  who  Were  on 
the  receiving  end  aie  already 
employed  in  newspapers  of  the 
state.  They  had  lieen  enrolled 
in  the  propo.sed  institute  by  their 
employers,  who  jiaid  tuition  and 
expenses  of  .iJl.'iO  for  the  six-day 
course. 

Some  of  the  particijiants  have 
been  to  collejre,  but  did  not  study 
journalism.  (>thers  have,  been 
workintr  for  newspajiers  any- 
when*  from  a  couple  of  months 
to  a  couple  of  years,  but  have 
not  had  specific  .schoolinjr  in 
newspaiier  techni<|Ues.  1'he  aim 
of  the  institute  was  to  help  tlu-m 
master  these  techni«|Ues  more 
tiuickly  than  they  can  do  on  the 
job. 

I>ean  of  the  faculty  was  Hart 
Richards,  fornii'r  editor  of  the 
.VcM’  Ctialli'  .Vci<-.s\  who  ri'tired 
from  that  paper  last  year,  after 
nearly  .'»0  years  in  the  news¬ 
paper  business. 

11  is  chief  aid  was  .‘^handy  Hill, 
who  also  retii'ed  last  year  from 
the  editorshii)  of  the  I'ofiKtinnt 
Ml  rmni,  after  -12  years  in  news¬ 
paper  work.  He  was  a  founder 
of  th<'  Mercury  in  Ib.Hl  and 
s*-rved  as  its  editor  for  ”(>  yeai's. 

Servinf!:  with  them,  to  conduct 
a  .seminar  on  the  opening  day  of 
the  institute.  were  .Jerome 
Wein.stein,  editoi-  of  the  fV/tfrc 
Ihiiltf  Tilling,  who  has  iK-en 
caiiyinjj  on  Hitrh  School  jour¬ 
nalism  classes  Saturday  morn¬ 
ings  for  younjr  people  who  write 
for  his  !leWSpape|-. 


Kdwai'd  .1.  I  >onohiK“,  manaKinp: 
editor  of  the  Srriniton  Tiiiivx, 
w  ho  has  been  not  only  a  Xieman 
Fellow  at  Harvard  but  a  Reid 
Fellow  in  I'iurope,  and  .John 
Strohmeyer,  editor  of  the  Hclli- 
Ifhi'iii  (!liiln‘-Tiiiu’x,  wei'e  al.so  on 
th<“  teachintt  staff,  for  one  day 
each. 

(icorpe  A.  Scott,  i“<litor  of  the 
('liitrficlil  I'riifircttH,  who  was  an 
As.sociated  1‘ress  man  Iwfore 
liecomintr  editor  of  the  Tunnie 
Hi  riihl  2(1  years  a^o,  and  Clif¬ 
ford  A.  Thomas,  managing  edi¬ 
tor  of  the  M'illiinnxiiiirt  (!itzctU\ 
were  on  the  institute  faculty 
roster. 

(lily  Room  Atmosplicre 

These  <-ditors,  vc'terans  of  an 
aK'frrej'-ate  of  more  than  l.ah 
yeai'S  of  newspaper  experience 
in  tyjiical  newspapers  of  Penn¬ 
sylvania,  created  a  city  room 
atmosphere  for  the  institute  jiar- 
ticipants  from  8:H(f  a.m.  to  1:3(1 
l>.m.,  with  mid-mornintt  and  mid¬ 
afternoon  breaks  for  c(i(ree  and 
time  off  foi-  lunch. 

(lerald  .A.  Harshman,  editor 
and  jiresident  of  the  Sharov 
Hvrahl,  opened  the  formal 
program  with  a  talk  on  how  a 
newspaper  is  organized  to  do  its 
job. 

Two  other  |)ublisher-editors, 
William  P.  HastiiiRS  of  the  Mil- 
foii  Staailanl  and  lOuKene  A. 
Simon,  of  the  Valliui  Ihtih)  A'l'Wf^, 
Tarentum,  discus.sed  problems 
and  responsibilities  of  the  jiress 
which  involw  the  other  depart¬ 
ments  of  the  paper  as  well  as  the 
editoi'ial  staff. 

'I'h«‘  pai'ticipants  of  the  in.sti- 
tut<‘  put  in  .some  “over¬ 
time,”  at  roundtable  sessions. 
One  was  an  informal  discu.s- 
sion  of  any  aspects  of  the  new.s- 
paper  business  the  participants 
want  to  brint?  up. 

'file  other  was  led  by  a 
third  I’ennsylvania  holder  of  tlu> 
Nieman  l*'ellowship,  Miss  ItelK-c- 
ca  I*',  (iross,  «‘ditor  of  the  Lurk 
Hiiria  Lxiirrsn.  It  started  out 
with  a  discu.ssion  of  i)ublicity 
lele.a.ses,  and  covered  a  variety 
of  newsi'oom  tojiics. 

Reporters’  wa‘ek  had  b(‘<>n 
planned  since  last  fall,  when  a 
frroup  of  editors  was  convened 
by  (juinton  ]•!.  ReaUKe,  execu¬ 
tive  editor  of  the  Williiunsiiort- 
San  (i'ii:i'tli\  to  discuss  pi-oblems 
of  newspaper  manpower. 

The  In.stitutc*  was  under  the 
joint  auspices  of  the  Pennsyl¬ 
vania  Newspaper  Publishers 
.Association  and  the  Pennsyl¬ 
vania  Society  of  Newsiiaper 
editors. 


(1.  Richai'd  D.wv,  I'xecutive 
.secretary  of  the  jiublisheis’  .As- 
.swiation  ami  his  staff  in  Harris- 
burp,  had  done  much  of  the 
orttanizational  work,  including 
the  preparation  of  a  background 
packet  of  materials,  ranjjinK 
from  booklets  of  lejjal  terms  for 
court  repoi'ters,  to  wir«*  service 
style  books  and  a  manual  of 
wr itintc  style. 

-Advice  had  Ikm'D  obtained,  too, 
from  11.  Fujrene  (loodw  in,  dean 


of  the  department  of  journalism 
at  the  Pennsylvania  State  Uni¬ 
versity.  Certificates  were 
awarded  to  the  students  com- 
l)letin>r  the  coui-.se. 

The  president  of  the  P.N'P.A, 
William  JO.  Strasburp  of  Fort 
Washinpton,  .Montpornery  News¬ 
papers,  and  the  president  of  the 
PSNK,  -Arnold  (Joldberp,  of  the 
Uniontown  Newspapers,  shared  ' 
in  th(“  “commencement”  pro¬ 
pram. 


College  Students  Learn 
How  Deep  Is  the  News 


Utk  A,  N.  A’. 

Students  in  the  Dejith  lieport- 
inp  class  at  Utica  C(dlepe  are 
findinp  out  how  deep  a  re))orter 
has  to  pi-obe  to  really  pet  a  story. 

In  researchinp  stori(‘s  about 
students  and  di  ups,  one  |•('porter 
had  clandestine  meetinps  with 
two  u.sei's  while  another  writer 
went  alonp  with  polici*  on  a 
.s<“arch  for  drups  and  suspi-cted 
users  at  an  area  school. 

'I'heir  stories,  alonp  with  the 
work  of  two  other  student  re¬ 
porters,  appeared  in  the  wi*ekly 
campus  newspaper  Tatii/riitir. 
'I'he  I’tirii  Ohsi'rrrr-I  >isiiiilrli 
wrote  a  feature  about  the  stu¬ 
dents'  findinps  and  the  four 
(h'pth  reporters  discussed  their 
stories  on  .several  local  i-adio 
proprams. 

The  reporters  are  memlx'i  s  of 
one  of  five  teams  beinp  super¬ 
vised  hy  John  C.  Rehiens,  assist¬ 
ant  professoi-  of  journalism  and 
public  ndations. 

“It  really  oi)ened  my  eyes  to 
w  hat  you  can  do  when  you  po 


beneath  the  surface  to  pet  the 
i-eal  story,”  Rob  Fossum,  a  pub¬ 
lic  relations  major  from  Fairfa.x, 
V'^a.,  .said.  Fossum  interviewed 
two  drup  u.sers,  both  students  at 
eastern  collepes. 

“.After  I  interviewed  them  and 
wrote  about  their  I'xperiences,  I 
had  them  initial  copies  of  my 
story,”  he  said.  “They  wanted  to 
tell  their  stories  but  tlu*y  were 
concerned  about  their  parents. 
I  destroyed  the  tapes  I  made. 
We  avoided  identification  in  the 
story.” 

“I  have  tio  idea  who  the  people 
ai-e  nor,  I  am  sure,  w  ill  Rob  tell 
me,”  Relii-ens  said. 

The  “Hrups  on  Campus”  as- 
sipninent  was  the  first  of  a  series 
of  depth  pi-ojects. 

Other  stuilent  reporters  are 
workinp  on  such  topics  as  “Pub¬ 
lic  Relations:  The  Sorry  State 
of  the  Imape  -Makers,”  "The 
■Anti-War  People”  and  “Student 
(lovernment:  The  (Question  is 
•Who’s  In  Charpe’.” 


DOES  SHE  HAVE  AN  ECONOMY  RUN  in  her  stocking?  Erin  Gray 
of  the  Mobil  News  Bureau  in  Los  Angeles  lends  her  attractive 
features  to  the  press  clippings  on  the  1967  Mobil  Economy  Run. 
This  year's  event,  from  Disneyland  to  Times  Square,  was  covered 
this  week  by  more  than  60  news  writers,  who  rode  in  press  cars 
along  the  Vacationland  USA  theme  route  with  41  competing 
drivers. 
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Court  Decision 
Lets  Newspaper 
See  Village  Data 

Miduletown,  N.  Y. 

The  Midilletown  Tinica  Uer- 
(M-Iiecord  this  week  Im-ruii 
examining  the  records  of  the 
Village  of  Cornwall  after  a  six- 
month  le}fal  battle  to  establish 
the  ripht  of  access. 

Hefore  the  newspaper  filed 
.suit  against  the  villapo  last 
SeptemlK'r,  Cornwall  had  main¬ 
tained  the  j)aper  was  not  entitled 
to  see  the  r«H‘ords  iH'cause  it  was 
not  a  taxpa.ver. 

Hut  the  ;t8,ri()0-circulation  Ot- 
tawa.v  newspaper  insisted  that 
it  ilid  and  filed  an  action  under 
Article  78,  Civil  Practice  Law 
and  Itules  of  the  State  of  New 
York. 

Supreme  Court  Justice  Clare 
J.  Ho.vt  rejected  Cornwall’s 
claim  and  ruled  the*  j)aj)er  did 
have  standinn'.  .March  27, 
Cornwall  officials  capitulated 
and  signed  a  stipulation  K>'ant- 
in>t  the  newspaper  the  right  to 
inspect  its  books  and  records 
concerning  its  contractual  deal¬ 
ings  with  Con.solidated  Edison 
Co.  i)f  New  York. 

.An  unusual  part  of  the  agree¬ 
ment  was  that  Justice  Hoyt  de- 
claied  he  would  retain  jurisdic¬ 
tion  ovei’  the  case  in  what 
amounts  to  a  watchdog  role. 
Should  the  village  «‘ver  renege, 
Ho.vt  .sjiid.  the  paper  has  the 
right  to  reopen  the  pian-eedings. 

.Although  the  action  and  re- 
.sulting  stipulation  .stemmed  from 
the  paper’s  desire  to  se«*  the  Con 
Edi.son  material  in  the  villagt' 
records,  the  .seope  of  the  stipula¬ 
tion  was  broader. 

“Nothing  contained  in  this 
.stipulation  shall  1m‘  construed  in 
any  way  to  limit  the  rights  peti¬ 
tioner  may  have  to  inspect  any 
other  jtublic  records  that  are  in 
the  Village  clerk’s  office,”  the 
agreement  reads. 

'I’he  'I'imes  Herald-Uecord  l>e- 
gan  its  .scrap  with  Cornwall 
when  a  reporter,  Helmut  Kim- 
pel,  uncovere<l  what  the  pai)er 
called  a  “curious”  contract  be¬ 
tween  the  village  and  Con 
Edison. 


I.ihrl  (Ihiiiii  Srlllod 

LoNtKtN 

.Attorneys  for  Harold  Wilson 
and  the  Itilcrmit imiiil  Kilition 
of  the  N’cm’  York  Ilcrnhl  Trib¬ 
une,  hav<>  announced  a  settle¬ 
ment  of  the  Prime  Mini.ster’s 
lilnd  claim  which  was  based  on 
an  article  by  Flora  Lewis  of 
.N’ewsday  Specials  last  Octolmr. 
The  action  named  Whitney  Com¬ 
munications  Corp.  of  Wilming¬ 
ton,  Helaware. 


Seven  Will  Receive 
Joiiriiuli!«iu  Medals 

Columbia,  Mo. 

The  Missouri  Honor  Award 
for  Distinguished  Service  in 
Journalism  will  be  presente<l  to 
seven  recipients  .May  '.i  during 
the  .VJth  annual  Journalism 
Week  here. 

Seymour  Topping,  foreign 
news  editor  of  the  \ew  York 
Timex,  and  Ken  F.  Weir  Sr., 
publishei'  of  the  Xevada  (Mo.) 
Jiiiilj/  Moil,  will  Ih‘  the  individual 
recipients  of  bronzt*  medals. 

The  honor  awards  will  also 
go  to; 

Hugh  Downs,  moderator,  ac¬ 
cepting  for  NBC’s  “The  Today 
Show.” 

F.  M.  Flynn,  jiresident  and 
publisher,  accepting  for  the 
\ew  York  Ihiilij  Xewx. 

Sir  William  Haley,  editor  in 
chief,  accepting  for  Kneijelo- 
jioedi  a  11  rit  it  n  n  i  ea . 

Paul  S.  Sweiisson,  executive 
director,  accepting  for  the  News- 
l)aper  Fund. 

Kichard  L.  Tobin,  managing 
editor,  accepting  for  Soturday 
liet'iew. 

• 

Newspaper's  Refusal 
Of  .Muvie  .\d  Uj^liehl 

Lansinc,  .Mich. 

'I’he  .Michigan  Supreme  Court 
followed  a  long  line  of  legal 
precedents  in  ruling  this  week 
that  the  llottle  Creek  Enquirer 
and  Xeu’s  could  refuse  to  pub¬ 
lish  advertising  offered  bv  Floyd 
Rloss,  operator  of  a  drixe-in 
movie  tht‘atre. 

The  court  said:  “The  husiness 
of  publishing  a  newspaper  is  a 
.strictly  private  enteri)rise  and 
the  i)ublisher  thereof  is  under 
no  obligation  to  sell  advertising 
to  all  who  would  buy  it.” 


Press  Law  Urjieil 

Wasiii.ncton 
The  program  of  Czechoslo¬ 
vakia’s  new  Communist  leader, 
.Alexander  Dubcek,  calls  for  laws 
guaranteeing  the'  freedom  of 
sp<-ech,  |»r<'ss  and  as.send)ly,  ac¬ 
cording  to  .Anatole  Shub  of  the 
Wiixhinqlon  Ibmt  Foreif/n  SVrr- 
ice.  His  dispati'h  ijuoted  Duln-ek 
as  saying  the.se  freedoms  are 
“the  reality  of  r<H‘ent  months” 
and  they  must  lx*  protecteil  by 
law. 

.Moves  lip  ill  OLO 

Wasiii.vcton 
nol)ert  Perrin,  lalH>r  news  edi¬ 
tor  of  the  Detroit  Free  Prexx 
prior  to  March  IDGfi,  has  been 
named  acting  deputy  director  of 
the  Office  of  Economic  Oppor¬ 
tunity.  He  has  Ix'cm  assistant 
director  for  governmental  rela¬ 
tions  the  j)ast  year. 


LBJ  Withdraws 

(Continued  from  puye  t)) 

draw  from  the  race  for  the 
presidential  nomination.  There 
are  none,  however,  who  will 
claim  to  have  known  that  he 
would  announce  it  Sunday  night. 
The  suipi  ise  and  the  shock  hit 
the  newsmen  with  force  equiva¬ 
lent  to  that  some  veterans  could 
rememlN-r  from  that  Sunday  27 
years  ago  when  President 
Uoosevelt  announced  that  the 
Japs  had  attacked  Peai  l  HarlKjr. 

The  press  contingent  had 
thinned  out  by  the  time  LBJ 
“bui-ned  his  draft  card,”  as  one 
reporter  descrilx'd  his  announce¬ 
ment  that  he  would  not  lx-  a 
candidatt*  in  the  Novendx'r  elec¬ 
tions.  But  quite  a  few  came 
flcKking  back.  They  crowded 
around  (leorge  Christian,  the 
press  secretary,  and  lK)inbarded 
him  with  ([Uestitms,  s<‘eking  d«*- 
tails  such  as  when  did  Mr. 
Johnson  decide  not  to  run. 

Finally,  the  reporters  asked 
if  they  could  stH‘  the  Pr*“sident. 
The  ret|Uest  was  conveyed  to  him 
and  he  agreed.  So  some  2.j  or  d(( 
newsmen  traipsed  upstaiis  to  the 
Ah'llow  Boom  where  they  talked 
with  a  Pi’esident  who  had 
changed  into  easy  clothes  and 
was  devouring  a  midnight  snack. 
.AlK)Ut  all  the  fresh  news  they 
got  was  that  the  President’s 
<lecision  not  to  lx»  a  candidate 
was  “irrevocable.” 

Normally,  theie  are  no  re¬ 
porters  at  the  White  House  on 
Sunday.  But  when  they  know 
something  is  to  happ*‘n,  like  a 
speech,  they  swarm  in  from 
their  golfing,  their  lawn  mowing, 
th<‘ir  ccK'ktail  parties  or  viewing 
the  Cherry  Blossoms.  Even  re- 
I)orters  who  can  remember  the 
days  of  FDU  and  World  War  II, 
however,  could  not  recall  when 
there  had  Ix-en  another  night 
like  Sunday. 


Hrii»<li*Moor<‘  Group 
.Appoints  Kditors 

CANT(tX,  Ohio 
Darrtd  L.  .Mansell  retired 
.March  .’{1  after  .’to  years  as 
assiK-iate  editor  of  Brush-.Moore 
N<“wspapers.  For  nine  years  pre¬ 
viously  he  had  Ix'cn  a  reporter 
and  copyreader  for  the  Cunton 
liepoxitory,  a  memln'r  of  the 
Brush-Moore  gioup. 

.Mansell  is  succeeded  by  Wil¬ 
liam  L.  Hojjper,  who  is  associ¬ 
ate  editor  of  Thomson-Brush- 
.Moore  Newspap»‘rs. 

.Allan  U.  Simpson  Jr.,  for  18 
years  state  editor  of  the  Reposi¬ 
tory,  was  ai)pointed  associate 
editor  of  the  K<*pository. 

Eugene  T.  (Ted)  Whipple,  for 
four  y<>ars  a  state  desk  reporter, 
was  na'ned  state  editor. 


Publishers  Raise 
$1.2  Million  for 
Nieman  Fellows 

Ca.mhrikge,  .Mass. 

President  Nathan  .M.  Pusey  of 
Harvard  University  announced 
that  the  National  Nieman  Fund 
Campaign  to  match  a  Ford 
Foundation  grant  of  $1.2  million 
has  reached  its  goal.  Mon*  than 
200  newspapers  contributed 
sums  ranging  up  to  $1.70,000. 

Ford  officials  made  the  grant 
March  .31,  lOfi.'*,  with  the  pro¬ 
vision  that  it  In*  matched  on  a 
one-to-one  basis  within  three 
.vears.  The  committee  which 
raised  the  money  was  head»d  by 
Davis  Taylor,  publisher  of  the 
lloxton  (Slohe.  Forty  publishers 
served  with  him. 

The  Nieman  Fellowships, 
established  in  10.’)8  under  the 
will  of  .Agnes  Wahl  Nieman  in 
memory  of  her  husband,  Lucius 
W.  Nieman,  founder  of  the 
Milu'uukce  Jourmd,  enable  ex¬ 
perienced  journalists  to  sp**nd  a 
.vear  at  Harvard  in  background 
study. 

Cieit  Exceeds  .$10,000 

The  additional  money  was 
needed  to  compensate  for  the 
rise  in  the  cost  of  living  and  to 
expand  the  capacity  of  the  Nie¬ 
man  Foundation  to  serve  Ameri¬ 
can  journalism.  The  cost  of  sup¬ 
porting  a  Nieman  Fellow  for  a 
year  at  Harvard  has  risen  from 
about  $.‘),0b()  in  ll>38  to  more 
than  $10,000  in  1908. 


St.  Louis  Price 
Ruling  Appealed 

Washington 

.Attorneys  for  the  St.  J.ouix 
(itohe-Demoerut  have  p<*titioned 
the  Supreme  Court  to  reconsider 
its  recent  7-2  ruling  that  held 
the  Newhouse  newspaper  was 
liable  for  antitrust  damages 
claimed  by  Lester  J.  .Albr(*cht,  a 
contract  <listributor.  (E&P, 
.March  9  and  l(i). 

Coii>liliilioiialil.v  llaiM'd 

Lon  Hocker,  a  St.  Louis 
lawyer,  said  he  would  ask  the 
court  to  review  his  basic  con¬ 
tention  that  the  treble  damages 
jirovision  of  the  antitrust  laws 
is  unconstitutional.  The  Supreme 
Court  remanded  the  case  to  the 
lower  courts  without  saying 
whether  .Albrecht  would  I'e 
awarded  damages  of  $297,000  or 
there  would  have  to  be  a  new 
trial.  The  newspaper  resorted  to 
illegal  means,  the  court  said,  to 
enforce  its  maximum  price. 
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OPINIONATED — Doing  his  bit  for  promotion,  Walter  Winchell 
strikes  a  "newsie"  pose  with  first  copies  of  the  New  York  Daily 
Column,  printed  at  Lynbrook,  Long  Island.  The  paper  has  about 
50  "opinion"  features  and  WW's  items  (also  in  Variety  and  the 
Morning  Telegraph.) 


New  Yorkers 
Get  Package 
Of  Features 

The  Xfir  )'<irk'  Ihiilji 
a  Kk-  tuhloiii  papei-  featuring 
the  opinions  of  .">(1  columnists 
and  political  cartoonists,  ap¬ 
peared  on  New  York  Cit\ ’s 
newsstands  on  .A))!'!!  1. 

The  tirst  issue  presented  re¬ 
ports  by  Walter  Winchell, 
.Josej>h  .Alsoi),  Marriuis  Childs, 
Jack  O’Krian,  Victor  Keisel, 
HosctH*  Drummond,  Rob  Consi- 
dine,  Harry  (Jolden,  Joseph 
Kraft  and  others  writiiiK  on 
political  affairs,  show  business, 
the  arts,  finance,  fashions  and 
sports. 

“We  are  pi-oud  indeed  to  ])re- 
•sent  some  of  the  best  minds 
writinp  in  America  today,  of- 
ferinjr  a  diversity  of  opinion 
sorely  mis.sed  by  New  Yorkers, 
an«l  especially  welcome  now,  in 
this  critical  election  yeai'S,” 
.said  Jerry  Finkelstein,  the  pul)- 
lisher. 

Finkelstein,  who  is  also  ))ub- 
lisher  of  the  Xni-  York  Lnir 
Jounial  and  the  ('iril  Service 
Leneler,  said  the  Daily  Column 
would  not  offei-  spot  news. 


The  paper  liv»><l  up  to  its 
promi.se  of  Ikuiij;  the  paper 
“that  Koes  beyond  the  news.”  Its 
tirst  edition  carried  several  r<'- 
jiorts  that  the  outlook  was 
l)ecomitin  increasingly  favorable 
for  President  Johnson,  and  an 
“e.xclusive”  campaiKii  report  by 
Senator  Robert  F.  Kennedy. 

How«‘ver,  the  variety  of  opin¬ 
ions  exj»n‘.ssed  by  the  various 
columnists  and  cartoonists  were 
not  nejjated  by  the  Pi'esident’s 
announcement  Sunday  nipht 
that  he  would  not  run  attain. 

The  newsi)aper’s  lead  head¬ 
line  was:  “Don’t  Count  LBJ 
Out  on  Viet  and  Election.”  It 
was  based  on  columns  by 
Jo.sej)h  .Also])  who  reported 
from  Saipon  that  LRJ’s  bar- 
paininp  j)osition  in  Vietnam  is 
more  favorable,  and  by  Victor 
Uiesel  who  says  union  l(‘a<iers 
are  stronply  leaninp  to  the 
President  for  another  term. 

A  makeover  edition  was  pub¬ 
lished  under  the  oripinal  head¬ 
line,  with  a  new  front  pape 
citinp  the  fact  that  the  Piesi- 
dent’s  statement  notwithstand- 
inp,  informed  opinion  .still  looks 
to  him  to  l)e  a  master  politician 
and  mipht  pull  a  few  surprises. 

Knickerbocker  .Slumps 

The  first  edition  of  40  pages 
contaiiK'd  several  ads  from  re¬ 
tail  stores.  “Charter  advertis¬ 


ers”  w»‘re  offered  a  bargain 
rate.  The  initial  i-un  of  200,00(1 
copies  was  reporte<l  to  have  sold 
out.  There  was  also  a  heavy 
sam})le  distribution. 

The  new  paper,  which  has 
strong  financial  resources,  came 
upon  the  scene  just  as  the  Xeie 
York  Knicki  rhoeker,  a  weekend 
package  of  syndicated  columns, 
features  ami  comics,  showed 
signs  of  a  .-jales  slum)). 

Aftei-  five  issues,  Frank  Kel¬ 


Tregaskis  Writes 
‘Vietnam  Diarv’ 
From  War  Front 

Richard  Trepaskis,  one  of 
.America’s  best-known  war  cor¬ 
respondents,  has  signed  with 
King  Features  Syndicates  to 
furnish  eye-witness  coverage  of 
the  Vietnam  wai-  over  the  next 
three  months. 

Under  the  title,  “Vietnam 
Diary,”  he  will  file  thiee  or  four 
800-word  stories  every  week, 
starting  Monday,  .Aiiril  8.  He 
arrived  in  Saigon  on  .April  5. 

Wrote  ‘(•iiadaleaiial  Diar>' 

.An  authority  on  .Asia,  Tre- 
gaskis  is  the  author  of  the  best- 
.selling  book,  “Vietnam  Diary,” 
ba.se«l  on  his  P.Xid  stay  in  the 
war-torn  country,  for  which  he 
won  the  George  Polk  Award  in 
19(54.  His  earlier  best-selling 
World  War  II  book,  “Guadal¬ 
canal  Diary”  was  made  into  a 
motion  ])icture.  During  World 
War  II,  he  covered  the  Pacific 


ler,  president  of  the  publishing 
firm,  rej)orted  to  the  Newspaper 
Comics  Council  that  circulation 
was  down  to  18(),0()0  from  270,- 
000.  The  original  press  run  was 
:i.'')0,000. 

A  level  of  180,000  was  vital, 
if  the  Knickerl)ocker  is  to  re¬ 
main  in  business,  Keller  .said. 
More  than  $100,000  was  spent 
for  i)romotion  but  there  is  no 
mor»‘  money  budgeted  for  this 
purpose,  he  said. 


Theater,  the  Mediterianean  in¬ 
vasions  of  Sicily  and  Italy,  and 
the  battle  of  the  Western  b'ront 
in  Europe.  He  receivetl  the 
George  H.  Holmes  .Award,  the 
INS  Me<lal  of  Honor  for  Hei'oic 
Devotion  to  Duty,  and  the 
Purple  Heart. 

• 


“Living  On  Rorrowi'd  Time,” 
by  Dr.  Philij)  Blailnug  and  -Mrs. 
Eileen  BlailMUg  is  now  available 
through  the  Chicago  Tribune- 
New  A'ork  News  Syndicate.  This 
first-per.son  account  of  the  only 
successful  heart  transplant  will 
Ik*  released  over  six  weeks,  5  or 
(I  articles  a  week,  each  install¬ 
ment  containing  approximately 
1,000  words. 

“The  series  is  profusely  illus¬ 
trated  with  photographs  and 
l)resents  the  dramatic  and 
uni(iue  medical  story  of  our 
generation.  It  takes  the  reader 
l)ehind  the  headlines  for  a  more 
intimate  glimpse  of  the  patience 
and  quiet  courage  of  the  Blai- 
l)ergs,”  said  Bob  Lielx'rman  of 
CT-NYN. 


Did  your  columnists  predict 

PRESIDENT  IDHNSON  WOULD  NOT 
CAMPAIGN  FOR  RE-ELECTION? 


Robert  G.  Spivack  did. 

Sixty  newspapers  printed 
his  remarkable  forecast  on 
March  11th.  They  carry 
Robert  G.  Spivack's  column, 
"Watch  on  The  Potomac." 


Write  PN  Associates,  1076  National  Press  Bldg., 
Washington,  D.  C.  20004;  or  call  Linda  Kuzmack  collect  at 
(202)  Dl  7-9307  or  (703)  525-0817 


Heart  Truii^pluiit 
Series  OfTeretl 
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Joyce  Haber 
Writes  About 
Hollywood 

months  tho  I. on  Anrjelen 
'fioo’n  sfiirchod  foi-  a  writor  who 
would  accui'atoly  ndloct  tho 
“now”  Hollywood  whkdi  is  “to¬ 
day's  world  rapital  of  the  motion 
pirturo.  tfh'vision  and  pop 
niiisii  industrios.” 


Joyce  Haber 


'I'hf  'I'imos  didn't  havo  to  look 
too  lonj4  or  too  far.  .loyro  Hahor, 
who  joint'd  tho  Timos  staff  as  a 
froi'-whcolin};  columnist  in  HXU;, 
was  a  likely  caniliilato  for  tho 
assijjnmont.  She  was  stooped  in 
HollywiMiil  loro,  havinjT  made 
thi'oo  “Our  (lanft”  foaturos  for 
Hal  IJoach  at  tho  Vitaphono 
Stuilios  ill  Hrooklyn,  at  the  ago 
of  six.  'I'ho  " Holly wooil”  hug  hit 
early. 

Tho  'I'imos  .soloctoil  hor  for  tho 
spot,  and  afti'r  appoaring  for 
!  only  a  fow  months  hor  livo-por- 
wook  Hollywood  column  is  now 
otl'orod  through  tho  Los  Angelos 
Times  Symlicate. 

According  to  liox  Harley,  syn¬ 
dicate  manager,  .Joyce  ItalK'r’s 
Hollywood  column  was  an  “over¬ 
night  success.'’ 

I  After  her  brief  fling  at  star- 
!  dom  with  Spanky  ami  Alfalfa, 
her  father,  a  vicepresidont  of 
I’hilco  International  Corp.,  ended 
her  movie  career  by  refusing  to 
let  the  six-year-old  actress  go  to 
Hidlywood.  Instead,  .Joyce  at¬ 
tended  the  Hrearley  School  in 
N'ew  York.  Hryn  .Mawi-  College 
and  Harnard  College,  class  of 

Hefore  joining  the  staff  of 
Tinif  magazine  in  HecemlH-r, 
l!f.'».'!,  .Joyce  siieiit  a  summer  in 
stock  at  Westport  County  Play¬ 
house  as  an  apprentice,  worked 
on  the  campaign  for  a  Xew  York 
state  senator  and  was  employed 
briefly  by  an  advm  tising  agency. 

.\t  Time  she  worked  as  a  re- 
•searcher,  trained  in  tho  foreign 
news  and  business  sections  and 
wont  on  to  cover  theater,  IxMiks, 


press  and  show  business. 

In  IfXil  she  substituted  for 
the  vacationing  Hollywood  re¬ 
porter  for  four  weeks  and  two 
years  later  was  transferred  to 
I. os  Angeles  as  the  magazine's 
filmland  writer. 

Her  column,  which  varies  in 
length  from  20i>  to  .■>(1(1  words, 
will  lie  released  April  •J.'i. 

• 

^  ork  Mupi/.iii(‘ 

Hark  ill  Hiisiiir  ss 

After  an  abs'mee  of  nine 
months,  \iir  York  magazine 
returned  to  the  stamls  April  f. 

Once  the  Sunday  supplement 
of  the  Hi  rohl  Trihinir  and  later 
of  the  W'orlil  Joiinnil  Trihioic, 
N’ew  York  is  being  jniblished  as 
an  independent  weekly  maga¬ 
zine.  Its  editor  is  Clay  Felker, 
who  at  the  demise  of  the  W.TT 
kept  his  editorial  groui»  together 
and  began  planning  for  the  re¬ 
birth  of  N’ew  York. 

l-'or  the  first  issue,  Publishi'r 
Ci  'orge  A.  Hirsch  announced  a 
press  run  of  2.')b,(MtO.  It  con¬ 
tains  i:i(!  pages,  (VI  of  the.se 
pages  cairying  the  messages  of 
adverti.sers. 

'file  format  has  been  changed 
from  newspaper  tabloid  to  8x10 
magazine  size  ami  the  jirice  is 
4(lc. 

• 

('roiiib^y  Vi  ill  Report 
W'orbl  Hank  Frojeels 

N’ewsiiaper  Knteriirise  .Asso¬ 
ciation’s  columnist,  Ray  Crom- 
ley,  has  arrived  back  in  the 
United  States  after  a  tour  of 
World  Hank  inojects  in  Pakis¬ 
tan.  He  also  made  stops  in 
Hangkok,  Hong  Kong  and  Tokyo 
and  is  writing  a  stcry  of  his 
findings. 

■Another  N’K.A  Cromley  series, 
“What  A’ou’ve  Cot  Coming  In 
U.S.  Education  Henefits,”  is  soon 
to  1m‘  relea.sed.  The  l.A-iiart 
news|taper  series  and  112-page 
book  will  appeal  to  the  iiarents 
of  high  school  stuilents  about  to 
embark  on  college  careers. 


‘Instant  Sewing’  | 

Columns  Gratis  ; 

King  Features  Syndicate  will  | 
make  available  to  newsiiapers,  I 
free  of  charge,  a  iiackage  of 
eight  columns  bas«>d  on  the 
new  Ix'.st-.selling  book,  "In.stanti 
Sewing,”  created  by  KF.S  Read¬ 
er  Mail  Publication  Service. 

'I’he  book  was  developed,  ac¬ 
cording  to  a  King  spokesman, 
iH'cause  of  “the  growing  recog¬ 
nition  that  there  never  has  Ix'en 
a  livelier  oi-  moi'e  sustained  in¬ 
terest  in  home  sewing  than 
there  is  right  now.”  It  is  esti- : 
mated  that  there  are  11  million' 
home  sewers  in  .America  toclay, 
of  whom  three  ami  a  half  mil¬ 
lion  are  teenagers. 

Published  only  six  weeks  ago, 
“Instant  Sewing”  has  total  siiles 
neai'ing  l()n,0l(b.  Its  high  ap¬ 
peal  to  women  lies  in  the  jirom- 
ise  of  the  book’s  sub-title:  “Sew 
it  today;  wear  it  tomorrow.” 
Key  i>oints  from  the  guidebook 
will  1m‘  emphasized  in  the  “how¬ 
to”  columns  ami.  like  the  pages 
of  the  book,  the  columns  will  lie 
illustrated  with  line  diawings. 

Readers  will  have  an  oppor¬ 
tunity  to  order  a  jiersonal  cojiy 
of  the  $1,  118-page  book  through 
newspajiers  running  the  series. 
Publications  will  share  in  the 
proceeds  of  orders  from  their 
readeis. 

• 

N.Y.  'rimes  Semis 
Fourth  Mail  to  Viet 

The  .VcM'  York  Tioten  has  as¬ 
signed  a  fourth  man  to  full-time 
duty  in  A’ietnam.  He  is  Douglas 
Robinson,  who  moved  to  the 
local  news  .staff  from  the  Holly¬ 
wood  bureau.  In  the  Saigon  bu¬ 
reau  he  replaces  Tom  Huokley, 
who  is  en  route  home  for  reas¬ 
signment  in  June. 

dene  RoUmts  is  bureau  chief 
for  the  war  coverage,  with  Bern¬ 
ard  Weinraub  and  Joe  Trea.ster 
on  the  staff.  Tom  Johnson  re¬ 
cently  returned  home. 


tell  ME,'C7 
Dorothy... 

by  Dorothy  Crispo 

I’ve  just  been  transferred  to  a  new  town  where 
they  have  a  lot  of  hurricanes.  What’s  the  first 
thing  to  do  when  you  hear  one's  coming? 

WORRIED 

Turn  off  the  electric  fan. 
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The  Weekly  Editor 

•DOLLAR  DAYS* 


Ry  Kirk  Krirdniaii 


Th»*  man's  namr  was  M.  L. 
WhittrntH-fjrm-.  Siiut'  July  llo, 
I'JdT.  lir’s  lH*cn  Kfnrral  manapor 
of  thf  Wodnfsiiay  8,  KiS-circula- 
tion  Tioffd  ('oinitjt  rivr-(ia- 
zrlte:  tho  Friday  H.llT  Tiof/a 
('oinifj/  Tiiiies-Ht-rald :  and  the 
Tioffd  CoiiHtff  Adverti.tff,  a  free 
distrit)ution  shopp«‘r  dolivered  to 
IIJKMI  homes.  All  three  papers 
ar<>  pultlished  out  of  Owejjo, 
\.  Y. 

"The  first  six  months  of  our 
l)resent  fiscal  year  ended  Fehru- 
ary  2!t  and  I'm  miphty  proud,’’ 
he  said.  H<'  had  a  ri^lit  to  he. 
Whereas  the  first  si.x  fiscal 
months  of  last  year  showed  a 
deficit  of  $2,121,  the  six  month 
period  just  (>nded  showed  a 
firofit  of  $1,871.31. 

Iteller  Morale 

How,  he  was  asked,  did  it 
happen? 

“It’s  hard  to  really  pinpoint 
all  the  factors  that  have  con¬ 
tributed  to  our  piopi-ess  in  the 
past  few  months,”  he  replied. 
"But  [trohahly  the  improved 
product  and  the  improved  em- 
))loyee  morah'  are  the  princii)al 
ones.  The  emi)loyees  feel  they 
are  part  of  a  livinpr  oipranization 
instead  of  one  that  is  dying.  This 
feeling  has  been  passed  along  to 
both  subscriln-rs  and  adver¬ 
tisers.” 

Owego  is  locatc'd  in  the  west¬ 
ern  i>art  of  the  state  on  the 
Su.s(|uehanna  River  not  far  from 
the  Pennsylvania  bordei-.  It  is  a 
community  that  takes  in  both 
the  manufactuie  of  sho<*s,  chairs, 
tables  and  space  guidance  ecjuip- 
ment  and  the  care  and  feeding 
of  chickens  and  cows. 

The  Courier-tiazette  dates 
back  to  180(1,  the  Times-Herald 
to  183(>.  They  have  l>een  pub¬ 
lished  by  Tioga  Publishing  Com¬ 
pany  Inc.  since  lfi.72  under  an 
agf'ncy  agreement.  Roth  news¬ 
papers  reach  the  same  sub- 
scrilKM  S  at  1.7  cents  per  week  by 
carrier,  $.->  per  year  by  mail  in 
the  county.  $()  i)er  year  by  mail 
outside  the  county. 

The  open  and  national  ad  rate 
is  $1.1!>  ])er  inch  for  the  two 
newspapers,  .'>2  cents  per  inch 
for  tin*  Adv«-rtiser.  .\ds  must 
run  in  one  or  the  other  of  the 
newspapers  during  the  calendar 
we«‘k  to  run  in  the  shojiper. 

If  things  are  looking  up  now, 
it  wasn’t  always  thus.  Whitten- 
IxMger  d<‘scrilM‘d  it  this  way: 
“When  1  reluctantly  iK'came 


general  manager  in  July,  last 
year,  the  two  newspapers  had 
Ix'en  losing  money  and  prestige 
for  years.  They  were  ilown  to  six 
bioadsheet  pages  a  week.  The 
Adverti.ser  was  running  four 
pages  a  week. 

“Theie  was — and  still  is — 
strong  throwaway  comjxTition 
here.  Rut  the  chit'f  rea.son  for 
the  decline  ai)peared  to  be  that 
previous  management  did  away 
with  the  editorial  i)age,  d('i)ended 
on  handouts  for  news,  jammed 
up  pages  with  boiler  jilate,  and 
allowed  the  plant  to  run  down. 

"The  news  staff  consisted  of 
one  man  who  had  a  little  radio 
experience  but  only  four  months 
on  the  newspaper,  a  woman  with 
six  months  exjierience,  and  some 
corresjjondents  who  wrote  up — 
and  still  wiite  up — tea  i>arties 
and  engagements. 

“Neither  of  the  full-time  mem- 
Ihm-s  of  the  staff  had  Ix-en  taught 
to  count  a  head  and  neither  of 
them  had  *‘vei-  heard  of  a 
dummy. 

“The  ad  staff  consisted  of  one 
man,  Fred  Thomas,  who  had 
been  in  sales  all  his  life  but  in 
newsj)aper  work  only  about  a 
year.  Thomas,  who  is  doing  a 
fine  job.  had  never  Iwen  taught 
the  rudiments  of  ad  layout  or 
how  to  dummy  a  paper. 

“The  shop  force  consisted  of 
three  men — a  linecasting  ma¬ 
chine  oj)erator,  a  floor  man,  and 
a  job  printer.  The  i)aper  also 
employed  a  woman  TTS  ojiera- 
tor  and  a  boy  who  did  the  cast¬ 
ing  and  help<‘d  in  the  job  shop 
and  with  the  jnailing.” 

Long  Kxperience 

When  WhittenlH*rger  came  on 
the  scent'  he  brought  with  him 
ni'arly  a  half-century  of  news¬ 
paper  background.  He  had 
startl'd  in  the  business  clt'aning 
sjiacebands  18  yt'ars  ago,  and 
got  into  the  management  side  in 
I!).’!.')  when  he  purchased  his  first 
newspapt'r.  He’s  In'en  in  that 
end  if  the  business  since,  with 
the  exception  of  during  World 
War  II.  The  last  newspaper 
Whittenlterger  publisht'd  In'fort' 
coming  to  Owego  was  the  2,(f00- 
circulation  Kiiidhnrff  find.) 
Ildilji  CoHrivr. 

“1  like  to  think  of  my.st'lf  as 
an  t)lfset  pioneer,”  ht'  said.  “I 
bt'gan  studying  tht'  jn-ocess  and 
experimenting  with  tht'  ap|)lica- 
tion  of  it  to  the  nt'wspapei-  in¬ 
dustry  more  than  3(f  years  ago.” 


In  iy()3,  J.  iM.  Smith  of 
Phoenix,  who  was  financing  the 
3(),0(>()-circulation  daily  Arizona 
Journal  there  after  it  had  gone 
broke,  called  Whittenberger  in 
as  general  manager,  “I  com¬ 
pletely  eciuipped  the  plant,”  he 
recalled,  “and  got  the  jiaper  in 
ojteration  again  on  a  footing 
whereby  the  jtoorest  month  ex- 
jterienced  under  tht'  previous 
operation  could  now  show  a 
profit  of  $20,()0(». 

“However,  others  had  more 
leverage  with  Mr.  Smith  than  I 
did  and  they  didn’t  like  my 
austerity  jtrogram.  I  resigned 
and  rt'turned  to  my  boyhood 
home  in  Indiana  to  more  or  less 
take  it  easy.  Since  that  time  I’ve 
done  considerable  trouble-shoot¬ 
ing  work  for  newspapt'rs  with 
problems. 

"Now,  at  the  age  of  fiO,  I  find 
my.self  working  hardt'r  than 
ever  before  and  enjoying  it.” 

Prittliicl  liii|trt»veil 

Whittenlierger’s  first  mov'c  on 
arriving  in  Owego  was  to  set  in 
motion  a  i)rogram  of  product 
improvement.  An  editorial  page, 
which  he  jiersonally  handled,  was 
l)Ut  back  into  the  two  ni'ws- 
papeis.  The  minimum  number  of 
l)ages  of  each  newspaper  was 
increased  to  eight;  i)age  layout 
was  made  the  responsibility  of 
the  advertising  manager  and 
the  ni'ws  department.  Hereto¬ 
fore,  it  had  l)een  the  j)rovincc 
of  the  back  shop.  Deadlines  for 
copy  were  established,  and  local 
news  coverage  was  imjn'oved. 

In  his  .second  week  in  Owego, 
the  local  merchants  held  their 
semi-annual  “Dollar  Days” 
event.  There  had  lieen  no  j)re- 
vious  promotion  in  the  two  news- 
liapeis.  To  incrc'ase  participa¬ 
tion  of  the  merchants,  the  two 
wei'klies  ran  full  page  house  ads 
calling  attention  to  Dollar  Days. 

“Further,  to  indicate  that  the 
Courier-Gazette  and  the  Times- 
Herald  were  here  to  help  the 
event,  I  authorized  our  ad  man¬ 
ager  to  offer  any  merchant,  for 
Dollar  Days  only,  a  free  ride  in 
the  Times-Herald  on  Friday 
provided  he  ran  2(1  inches  or 
more  in  the  Courier-Gazette  and 
the  .Advertise!'.  We  had  10  pages 
with  .78  jjercent  advertising  and 
the  merchants  had  their  most 
succf'.ssful  Dollar  Days  in  years.” 

From  that  point  on,  local 
linage  Ix'gan  to  climb.  The 
largest  edition  was  the  Times- 
Herald  of  Deceml)ei'  22  which 
canied  2,0(’)7  inches  of  adver¬ 
tising.  “We  should  have  run  22 
pages,”  Whittenberger  said. 
“Rut  our  small  news  staff  simply 
couldn’t  produce  it.” 

At  the  end  of  the  first  five 
months  of  the  fiscal  year,  which 
Ix'gan  SeptemlK'i'  1,  the  ])attein 
had  emerged  nuite  clearly.  Ex¬ 
cluding  the  .Adveitiser,  the  two 
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weeklies  produced  118  pages  as 
opposed  to  331  in  the  same 
j)eriod  of  the  year  i)revi(>us; 
33,302  inches  of  local  adver¬ 
tising  as  against  20,82.7  (a  00 
percent  gain).  Total  levenue  was 
up  26  i)ercent  and  jirofit  up  11 
percent. 

In  this  same  period  there  was 
no  increase  in  i)ersonnel  but 
expenses  went  up  O.i)  percent 
due  to  increased  use  of  news- 
pi'int,  i)ostage,  pay  raises  and 
lepairs  to  eiiuijiment. 

Reiter  Fliiniiiiig 

The  back  shop  pei-sonnel, 
which  had  lemained  thi'  same, 
by  reason  of  better  woi  k  plan¬ 
ning  produced  31  peicent  more 
pages  since  Whittenberger’s  ar¬ 
rival.  “Page  composition  cost 
from  tape  punching  to  mat  roll¬ 
ing  is  lunning  a  consi.stent  $10 
with  nothing  charged  to  the 
.Advertiser,”  he  pointed  out.  “If 
the  .Advertiser  pages  are  counted 
it  drops  to  under  $12.50.  I  be¬ 
lieve  this  is  some  soi't  of  a 
record  foi'  hot  metal  composi¬ 
tion.” 

.At  the  end  of  February, 
Whittenbei'ger  was  able  to  make 
his  six-month  fiscal  comparisons 
with  othei'  years.  Local  adver¬ 
tising  had  |)ulled  in  $20,01!».71  in 
1967.  In  1908,  it  was  $39,028.92. 
Total  advertising  had  pulled  in 
$38,123.10  in  1907.  In  1908  it 
was  $79,779.77.  Total  revenue 
had  gone  up  foi'  the  same  two 
periods  fi'om  $18,7.’!0.91  to  $03,- 
i*72.90. 

Two  Ringhamton  dailies  have 
large  ciiculation  in  the  area 
which  makes  it  tough  for  a 
twice-weekly  opei  ation  to  obtain 
the  circulation  needl'd  by  the 
merchants,  Whittenln'iger  said. 

“While  our  .Adveitiser  breaks 
even  it  jiuts  an  added  strain  on 
the  sho))  and  we  would  like  to 
eliminate  it,”  he  added.  “To  that 
end  we  aie  exploring  voluntary 
pay  and  slowly  instituting  this 
system,  area-by-area  to  comply 
with  .second  class  postal  legula- 
tions. 

“We  aie  still  weak  in  classi¬ 
fied  and  not  yet  able  to  do  any¬ 
thing  about  it  as  we  don’t  feel 
like  going  to  the  expense  of  a 
full  time  jierson. 

“Dur  most  jiressing  need  is  a 
web  offset  jilant  with  which  we 
could  leally  go  places  as  this  is 
one  of  the  fa.stest  growing 
counties  in  the  state.” 


Colliii^uooil  in  Hanoi 

Charles  CollingAvood,  CBS 
News  Chief  Euiopean  Coire- 
spondent,  is  in  Hanoi  to  jiroduce 
CBS  News  television  and  radio 
reports.  He  was  admittf'd  to 
Hanoi  by  the  North  Vietnamese 
government.  He  entered  that 
country  as  a  journalist. 
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At  the  Post 

(Conti)tnvfl  from  pot/e  11) 

Walker  Jr.,  John  Hay  Whitney 
and  George  D.  Widener. 

•‘These  peoi)le  pi’obably  spend 
more  time  lunning  the  track 
than  they  do  their  own  busi¬ 
nesses,”  said  Lynch.  The 
X.Y.R.A.  is  meeting  a  total  of 
’  214  days  this  year  at  .Aque¬ 
duct,  Belmont  Park  and  Sara¬ 
toga.  He  further  e.xplaineil: 
■‘the  only  reason  they’re  in  this 
is  because  they  all  love  the 
sport.  They  want  it  run  (no 
pun)  on  the  highest  ))lane  pos¬ 
sible.  The  only  reward  they’d 
want  out  of  it  would  be  to  own 
a  top  horse.” 

The  X.Y.R..A.  was  organized 
in  the  summer  of  to  pump 
new  life  into  thoroughbred  rac¬ 
ing,  which  was  running  far  back 
in  a  field  of  other  si)orts.  To 
raise  the  .scratch  to  build  the 
new,  siracious  .Aqueduct,  which 
opened  in  1!).’)})  at  a  cost  of 
S:!4.5  million,  the  trustees  jrri- 
vately  borrowed  the  money. 

‘Big  .V‘  Is  a  City 

In  essence,  the  “Rig  .A”  is  a 
city  that  contains:  stables  for 
500  horses,  living  accommoda¬ 
tions  foi'  grooms  and  trainers, 
cafeterias,  restaurants,  the 
largest  closed-circuit  tv  instal¬ 
lation  of  any  track  in  the 
world,  subway  station,  18  es¬ 
calators,  !*  elevators,  7.18  mutuel 
(betting)  windows,  a  2>')-bed 
hos))ital,  print  shop,  art  gal¬ 
lery,  a  collection  of  swans  and 
cygnets  to  d(>corate  the  ponds, 
police  and  security  force  and  a 
refrigeration  unit  for  air-con¬ 
ditioning  which  handles  one 
million  feet  of  air  i)er  minute — 
all  of  it  allegedly  jrumped  into 
the  press  box,  which  makes  the 
racing  I’eporters  either  too  hot 
or  too  cold. 

In  his  job  as  PR  tyro.  Lynch 
has  authority  touching  all 
media.  He  has  a  staff  of  1.5  per¬ 
sons,  many  of  whom  are  for¬ 
mer  newsmen.  “Racing  takes 
care  of  its  own,”  he  said. 
■‘N’.Y.R..A.  has  absoidoed  moi’e 
newsirapeinien  than  any  other 
sport.” 

On  the  roster  are:  Mike  Ca- 
sale,  former  World-Telcf/ram 
iind  Sun  spoi’ts  writer,  whose 
career  goes  back  to  the  \ew 
York  Gntphic;  Bill  Lauder,  for¬ 
mer  Herald  Tribune  baseball 
writer;  Murray  Robinson, 
sports  columnist  for  the  Joui’- 
nal  .American  an<l  World-Jour¬ 
nal-Tribune;  Bob  Kelly,  for¬ 
merly  with  the  \ew  York 
Timcii;  Bill  Johnson  of  the 
World-Telegi'am  and  Sun;  and 
•Arthur  Kennedy  of  the  Slom- 
ing  Telegraph.  Sam  Kanchuger, 
dii-ector  of  Press  Relations,  <lid 


a  stint  with  the  Kndicott  (N.Y.) 
lliilletin  but  feels  it  ‘doesn’t 
count,”  liecause  he  was  only 
there  a  short  time  Ijefore  he 
went  to  CBS  News. 

The  former  sports  writers 
find  working  at  the  “Big  .A”  a 
leisurely  change  from  the  dead¬ 
line-ridden  newspai)er  schedules 
they  once  knew.  Their  duties, 
according  to  Lynch,  include 
“general  public  relations  work 
— the  gathering  and  dissemina¬ 
tion  of  news.”  The  N.Y.R..A. 
al.so  has  the  Thomas  J.  Deegan 
public  relations  firm  as  con¬ 
sultant. 

Det'gan***  on  the  Biill 

“Freiiuently,”  said  Lynch,  “a 
con.sensus  is  better  than  just 
one  opinion  and  Deegan  (one¬ 
time  Timesman)  has  been  in¬ 
valuable  to  us.  He’s  on  the  l>all.” 

The  Lynch  team  is  busy  i)av- 
ing  the  way  for  the  opening  of 
Belmont  Paik  on  May  20. 

“When  Big  R  opens,”  said 
Lynch,  “we’ll  load  the  press 
with  information.  We’re  rent¬ 
ing  a  suite  of  rooms  at  the 
Belmont  Plaza  Hotel  in  Man¬ 
hattan  as  ‘[ness  headciuarters’.” 
Lynch  said  he  expects  well  over 
100  press  j)eoi)le  to  show  up 
for  the  opening  caid.  The  $.‘50- 
million  park — which  is  ai)i)roxi-  ■ 
mately  three  miles  from  Aque¬ 
duct — has  been  under  construc¬ 
tion  for  four  years.  “The  Iwys 
will  receive  carte  blanche  treat¬ 
ment,”  Lynch  jn'ornised. 

Reporters  at  .Aqueduct  enjoy 
one  of  the  finest  jjress  boxes  at 
any  track  in  the  country.  There 
are  over  oO  work  units  in  the 
press  area.  When  the  sjjirit 
moves  them  the  writers  and 
photographers  may  retire  to 
their  private  lounge  to  partake 
of  refreshments:  All  free.  The 
piess  has  a  direct  wire  to  the 
judge’s  quarters,  where  they 
may  listen  to  officials  settle  dis- 
))uted  races  minutes  liefore  rac¬ 
ing  fans  get  the  official  results 
on  the  tiack  Iwaid. 

Racing  rejjorters  are  among 
the  j)rivileged  few  who  have 
access  to  telephones  insitle  the 
track.  State  law  prohibits  race 
track  phones  being  “open” 
while  the  tiack  is  in  use  and  no 
walkie-talkies  are  allowed. 

You  Don't  Get  Bicli 

The  iniblic  is  under  the  im¬ 
pression  that  rejiorteis  possess 
•■iome  sixth  sense  which  enables 
them  to  pick  winners  out  of  the 
air,  making  them  rich  over¬ 
night. 

But  most  of  the  racing  re¬ 
porters  are  average  guys,  who 
hav'e  average  wives  who  de¬ 
mand  average  paychecks  so 
they  can  live  their  average 
lives.  Should  they  start  com¬ 
ing  home  with  mini-paychecks 
things  won’t  be  so  average. 


From  the  looks  of  the  Press 
box  jiarimutuel  window — 
which  sells  only  $2  tickets — the 
average  guys  weren’t  giving  it 
much  of  a  play.  .As  a  matter  of 
fact  on  this  day  the  ticket-seller 
was  having  trouble  keeping  his 
eyes  open  between  races. 

We  asked  some  of  the  old- 
timers  in  the  press  box  if  they’d 
made  any  money  betting  on 
horses.  Most  of  them  wished  to 
remain  anonymous  and  the 
majority  of  them  were  too  busy 
to  answer,  but  here  are  a  few 
comments : 

"Tips’ll  drire  i/ou  crazy.  If 
anyone  thinks  this  is  the  road 
to  riches  he’s  dead  lerong.” 

♦  *  * 

“What  we  win  we  balance 
out  with  our  losses.  You  can’t 
Ix'at  the  system.” 

♦  *  * 

"If  lee  eeer  got  rich  from 
this  job  yon  wouldn’t  see  us 
hanging  around  here.  You  see 
the  same  faces  year  in,  year 
out.  H’e  only  bet  to  kill  time.” 

*  ♦  si! 

“Naw!  None  of  us  ever 
makes  a  killing.  You’ll  see  most 
of  the  guys  up  here  wearing 
liaggy  suits  and  living  from 
payday  to  payday.  We’ve  been 
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around  the  track  too  long  to 
think  we  could  ever  get  rich.” 
>1:  «  « 

One  racing  reporter  who 
doesn’t  wear  baggy  suits  is 
Manny  Kalish  of  Artnstrong 
Publications.  He  was  formerly 
with  the  \ew  York  Post.  Kal¬ 
ish,  leho  lipoks  like  one  of  Run¬ 
yon’s  more  distinguished  and 
dapper  characters,  summed  up 
the  reporter’s  method  of  doping 
the  horses,  as  laid  down  by 
"Pittsburgh  Phil,”  saying,  “n 
good  horse  and  good  rider  make 
for  a  good  bet.” 

*  *  * 

Kalish  found  it  a  rough  day 

to  pick  good  horses  and  good 
riders,  as  the  track  was  off, 
lieing  muddy  from  an  early 
morning  rain. 

*  *  * 

Said  Horse  lover  Lynch, 

“there’s  a  lot  of  money  out 
there — go  get  it!”  (We  trieil 
and  ended  up  in  the  hole.) 

Grumbled  Lynch  iK'foie  we 
left:  “The  only  thing  I  don’t 
enjoy  about  this  job  is  that  I 
don’t  have  enough  time  to  watch 
the  races.”  With  those  i)arting 
words  he  returned  his  rehabili¬ 
tated  nose  to  its  rightful  place 
in  his  pile  of  papers  relating  to 
the  ])ublic. 
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JUBILANT  is  the  v*or<J  for  Golden  Glovers  Edwin  (left)  and  Vincent 
Malave.  The  brothers,  decljred  co-champions  in  the  126-pound 
Open  Class,  are  congratulated  by  the  New  York  Daily  News'  edi¬ 
torial  promotion  manager,  T.  Harold  Forbes  Jr.,  and  Richard  W. 
Clarke,  editor  of  the  News. 


19.848  Watch 
Golden  Gloves 
Title  Matches 

Now  York  Nows  Charitios 
Inc.,  sponsor  of  tin*  nation’s  old¬ 
est  and  larnost  amatour  l)oxin>r 
lournannMit,  hold  its  1908  (iold- 
(Mt  (llo\'<*s  championships  in  the 
now  Madison  Sipiaro  Garden 
March  22  lM*for<“  a  crowd  of  19,- 
848. 

It  was  one  of  the  ino.st  thrill¬ 
ing  title  finals  in  the  42-y(“ar 
histor.v  of  tin*  tournament.  In 
the  record  turnout  for  the  17- 
hout  projrram  w«“re  inihlic  otli- 
cials  from  nuiny  citii's  and 
stiit(‘s,  former  Gloxx's  cham¬ 
pions,  puhlishinjr  and  ad\'(*rtis- 
inir  executives  and  civic  h'tidcrs. 

Net  iiroc<*(*ds  of  the  ox'ont  will 
lie  contrihiited  to  charity.  New 
York  News  Charities  in  the  past 
.‘lit  years  has  donated  nearly 
.'iil.o  million  to  various  oruttni- 
zations. 

One  of  tin*  hin'h  spots  of  tin* 
niuht  was  tin*  .scln*duled  hatth* 
for  the  12<)-pound  Ojicn  crown 
Ity  the  Malav<*  brothers,  Edwin, 
17,  and  Vinc(*nt,  18.  The  hoys 
climlM*d  into  tin*  rinn  and  \x»*re 
introduc(*d. 

.4s  the  younjr  athl(*t<*s  await(*d 
the  1m*11,  the  sponsors  d(*clared 
tin*  brothers  co-champs  in  con¬ 
sideration  to  the  boys,  their 
parents  and  in  tin*  int(*r<*sts  of 
y-ood  sportsnumship.  The  ges¬ 
ture  drew  a  standinu’  ovation. 

• 

All  Alaiia^rr  \amiMl 

I’liii.Ant-a.riii.x 

rin*  appointnn*nt  of  Paul 
Ward  as  national  advertisinp 
man:i>rer  of  tin*  PliiJadvl/ihia 
Itailfl  Xvu'ft  has  lK*en  announced 
by  N'jitt  S.  Getlin,  business  man¬ 
ager  and  ad\-«>rtisin>r  din*ctor. 
Ward  joined  the  Daily  News 
stiiff  in  19(il. 


|{i>l  laiokiii^  I'apor^i 
III  ('aiiaila  .Are  Cilt'il 

Toro.xto 

Tin*  Wiani/irff  Trihaar  and  Ln 
\’oix  lie  I’h'st  have  be(*n  judged 
the  best  looking  papers  in 
Canada  in  this  year's  John  A. 
MacLari*!)  .Awards  comjietition 
for  graphic  exc(*ll(*nc(*. 

U.  M.  U'owl(*r,  chairman  of  the 
trustees  of  the  competition,  an-  ’ 
nounct*d  that  the  Winniiieg  Trib¬ 
um*  rec»*i\'t*d  the  award  for  ex- 
ct*llenc»*  in  the  circulation  group 
ovt*r  2.').()ii(i  and  l.a  Voix  de  I’E.st  ' 
in  the  circulation  grouj)  under 
2.').<lfH). 

9(1  llaili<*s  Jiidgeil 

Entri(*s  \v(*re  ixceived  from  90 
of  th(*  101  daily  nexvspapers  in 
Canada.  Editions  of  December 
Id,  19(i7  were  judged. 

.Awards  for  the  In'st  individual 
pag«*s  were: 

Orer  2'}, 000 
Front  page- 

Ifaniilton  Siieetator 
Editorial  jiage — 

Toronto  aiobe  S:  Mail 
Financial  jiage— 

(Montreal)  dazefte 
Sports  page — 

Kini/fitoH  Wliifl  Standorii 
Wonn*n’s  page — 

W'inaiia’f/  Trihinir 
I'ader  jn.OOO  I 

Front  pagt* —  | 

Strafford  Iteaeoa  Herald  ! 
Editorial  page — 

Strafford  lleaeoa  Herald 
Financial  )»ag«' — 

Monrfoa.  Ihiilii  Tioies 
Sports  iiage — 

Fort  William  Timen  Jourml 
Women’s  fiage —  ; 

Sew  Westminster 
Colamhian  ; 

The  awards  an*  presented  at  ] 
the  s()ring  me<'ting  of  the  ■ 
Canadian  Daily  Newspaper  Pub-  ■ 
Ushers  .Ass(H‘iation  and  are  . 
sponsored  by  MacEaren  .Adver-  ' 
tising  Co.  Limited. 


1 

are 

cor 

19f 

rai 

enc 

the 

aiK 

ing 

i 

xx’e 

191 

?ta 

act 

be 

yet 

Jui 

1 

tio 

n' 

$.'8 

.Nil 

lat 

me 

em 

lac 

am 

jai 

tor 

me 

(le( 

foi 

xvh 

aft 

ma 

xvi’ 

on 

yei 

aft 


Ri 

Sa 

l)e« 

So 

lar 

Fo 

of 

Wi 

offi 

ica 

sti 

ne( 

Lii 

txv 

ne’ 

Ch 

is 


•T 


col 

thi 

Re 

sol 

ma 

is 

fu 

no 


EDITOR  &:  PUBLISHER  for  April  6.  1968  :  El 


! 


il 


t 

i 


OXTO 
1(1  Ln 
.(IffPci 
!  in 
n  A. 
ition 

f  the 
,  an- 
Trib- 
r  ex- 
:roup 
I’Est 
inder 


im  on 

rs  in 
nil)pr 

iriual 


hi 


irnnl 


(1  at 
the 
Pub- 
are 
Iver- 

1968 


Raise  Boosts 
Miniiniiiii  to  8203 

San  Dikgo 

Wan'<*  incrcasi's  of  S-’U  a  week 
are  provided  in  a  three-year 
contract,  retroactivi*  to  June  5, 
19()7,  for  reporters  and  i)hoto>r- 
raphers  with  six  years’  experi¬ 
ence,  in  an  agreement  between 
the  San  Die^o  Newspaper  Guild 
and  the  Union-Tribune  Publish- 
ing  Co. 

A  top  niininiuin  of  .'?20.’).7r)  a 
week  will  be  reach(‘d  in  June, 
lOfiO  in  seveial  inci’ements, 
starting  with  a  .S7  raise  reti-o- 
active  to  last  June.  There  will 
l)e  no  increases  during  the  final 
year  of  the  contract  ending  in 
June.  11»70. 

liaises  for  otlu'r  classifica¬ 
tions  of  employes  range  from 
$17."<>  a  wei'k  for  copy  boys  to 
.?r)4.4(l  for  (dassitied  advmdising 
.salesmen,  which  will  bring  the 
latter  up  to  parity  with  news¬ 
men.  The  Guild  represents  (i.'iO 
employes,  including  the  circu- 
ladon  department,  bookkeeping 
and  other  office  worke'-s,  and 
janitors  in  tiddition  to  the  edi¬ 
torial  and  advertising  depart¬ 
ments. 

.Among  fringt'  benefits  is  a 
,  decrease  in  time  to  (pialify  for 
four  weeks’  paid  vacations, 
which  hitht'rto  had  been  grantinl 
after  18  years  employment.  The 
.  maximum  vacation  time  now 
will  be  granted  after  l'>  years; 
on  Januar.v,  1!»,  IfMip,  aft(‘r  1‘2 
years;  and  on  Januar.v  1,  l!)7f), 
after  1<>  years  employment. 

• 

Ralpli  Wall  lo  ITuikIIo 
Sale?*  for  !\ew 

Ralph  K.  (Sam)  Watt  has 
Iteen  appoint(*d  vicepresident- 
Southern  sales  of  the  Newfound¬ 
land  Pulp  &  Chemical  Co.,  Ltd. 
Formerl.v  a  .senior  vicejiresident 
of  the  Rowater  Paper  Company. 
Watt  will  continue  to  maintain 
offices  in  .Atlanta. 

Newfoundland  Pulp  &  Chem¬ 
ical  Co.  r<*centl.v  awarded  a  con- 
.struction  contract  to  Rust  Engi¬ 
neering  Company,  a  division  of 
Litton  Industries,  to  build  a  new 
L  two-machine  fiOO-tons  per  day 
newsprint  mill  at  Come-Ry- 
I  Chance,  Newfoundland.  The  mill 
is  scheduled  to  lH*gin  operating 
by  mid-1970. 

I  • 

‘Track  Down’ 

IbU  KKOKO,  Ill. 

“Ti-ack  Down,”  a  new  local 
column  appearing  Monday 
1  through  Friday  in  the  Rockford 
Register-Republic,  helps  readers 
solve  problems.  Thomas  M.  Reay, 
I  managing  editor,  said  the  column 
;  is  patterned  after  many  success- 
\  ful  reader  service  features  in 
newsjjapers  throughout  the  U.S. 


Candidate  for  Office 
Ruled  ‘Public  Figure’ 

Madison,  Wi.s. 

A  federal  judge  here  ruled 
recently  that  running  for  pub¬ 
lic  office  makes  a  man  a  “public 
figure”  and  prevents  him  from 
collecting  libel  damages. 

Judge  Myron  Gordon  held 
that  Clarence  Rylsma  could  not 
collect  on  his  .$400,000  libel 
claim  against  the  U'iscmtsin 
Suite  Jounuil. 

Gordon  also  decided  that, 
since  the  story  which  brought 
the  libel  .suit  was  taken  from  an 
affidavit  filed  in  another  court 
action  in  lOfifi  in  the  Dane 
County  Circuit  Court,  he  could 


not  collect  damages. 

The  affidavit  was  protected 
by  judicial  privilege,  Gordon 
ruled,  even  though  it  had  not 
l)een  brought  to  the  attention  of 
a  judge  before  the  story  was 
printed.  ! 

Under  Wisconsin  law  and  | 
Wisconsin  State  Supreme  Court 
decisions,  preliminary  papers —  ^ 
such  as  legal  complaints  and  | 
responding  answers — are  not  | 
privileged  until  they  are 
brought  to  the  attention  of  a 
judge. 

Gordon  ruled  that  the  affi¬ 
davit  was  not  a  preliminary  pa¬ 
per  because  it  was  filed  in  re¬ 
sponse  to  a  motion  to  dismiss 
a  lawsuit. 


classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


ANNOr.NCEMKMS 


ANMU  NCEMKNTS 


Appraisprs^i'ansullants 


!Spivspappr  Bnfkers 


i  APPRAISALS  FOR  ESTATE  TAX. 

I  partnership,  loan  and  insurance  pur- 
I  poses.  Sensible  fees,  Hrochure  M.  R.  ! 
I  Krehbiel,  Rox  88,  Norton,  Kans.  67634.  j 

,  SALES  -  PURCHASES  -  FINANCING  ; 
I  Publishers  Ser\'ir»*,  l}34  .Teflferson  Rld^r.,  ' 
GreensU>ro,  N.  C.  27401  Ph ;  27l-o670.  j 


Itiisinoss  Oppitrtuuilies 


SYD  S.  COULD  ASSOCIATES 
**the  broker  with  instant  buyers’*  i 

>»ewspai>er  Sales.  .Managiement.  I 

Appraisals,  Personal  Purchases 
107  S.  Lawrence  St..  Montj'omery.  Ala. 

t2n3)  262-1731  I 


NEWSPAPER  SALES-APPRAISALS 
Personnel  ainl  Etjuipment  St>ecialists 
MID-SOUTH  MANAtiKMENT  CO. 

P.  O.  Rox  1637,  Spartanburg.  S.C.  20301 
N.  J.  Babb.  Dial  (8‘*3)  382-4311 


'  S()METHIN(t  NEW — if  you  call  on 
newspai>er  t*<litors;  profitable  franchise. 
Rt»x  384.  Etlitor  &  Publisher. 

CROUl'  NOW  FORMING  to  publish  | 
!  a  new  national  wt‘ekly  journal  of  I 
!  opinion.  Jewish-orienttsl  on  the  order  | 
!  of  THE  NATION.  NEW  REPURLU  .  i 
und  COMMONWEAL:  bKation:  N.Y.C.  | 
‘>tH'ks  writers  and  comtiletc  statT.  Cx>-  ' 
oiierative  venture,  profit-sharing  basis. 
Send  full  details  to  P.O.  Rox  703, 
Harrisburg;.  Pa.,  17I()s. 


ypivspaper  Itrokprs 

CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Proj>erties 
W.  H.  (ilover  Co.,  Ventura,  Calif.  93001 


NEGOTIATORS  for  transfer  of  news- 
pa|H‘r  proiH>rties — sale  or  purchase. 
Dixie  Now.spa|>ers.  P.O.  Rox  400,  Gads¬ 
den,  Ala.  339U2.  Ph :  (AC  205)  546-3337. 


The  DIAL  Agency,  1303  Nazareth,  Kal¬ 
amazoo.  Mich.  40001.  Ph :  340-7122. 

** America’s  No.  1  Newspaper  Broker.” 

rrs  NOT  THE  DOWN  PAYMENT  1 
that  buys  the  newsjiaper  — it's  the  per-  | 
sonality  and  ability  of  the  buyer.  This  ‘ 
is  why  we  insist  on  personal  contact  : 
selling.  I 

LEN  FEIGHNER  AGENCY 
Rox  ISO,  Mount  Pleasant,  Mich.  48858  I 


HARRIS  ELLSWORTH.  License<l  Bkr., 
Serving  the  Pacific  Northwest 
Rox  309,  Roseburg,  Oregon  97470 


E&P  Em|»loyment  Zone  Chart 

Uf»e  zone  vtum*  to  indicate  location  without  sotcific  identit 


editor  8C  publisher  for  April  6.  1968 


^  NCEMENTS 

Meicspaper  Brokers 

WESTKKN  DAIMKS.  \\K'I';KUES 
J.  \.  Snyder.  2234  E.  Romneya  Dr,, 
Anaheim.  Calif.  l.\C  714)  533-1361 


VERNON  V.  PAINE 
Daily  t>apers — Nation-wide  service 
3u3  Taylor.  Claremont,  (Tnlif.  91711 


Mpivspapprn  For  Salp 

RILL  MATTHEW.  Newspaper  Broker, 
129  Buena  Vista  Drive,  Duneilin,  Fla., 
has  several  <iuality  dailies  and  weeklies 
available  in  the  Midwest  and  .''outhenst. 
PHONE  AC  (S13)  733-2066 

CA.'’'H  DOWN  buys  some  of  the 
following  newspapers:  Kansiis.  $16,500 
to  $32,300  gross:  Nebraska,  $22,000  to 
$10,000:  Missouri.  $20,000  to  $33,000; 
Indiana-Illinois.  $23,300  to  $67,500. 
Rol>ert  N.  Rolitho,  Bail' y-Krehbiel.  Rox 
13:’>,  Emj>oria.  Kans.  66sol. 


AVAILABLE 

We  have  dailies  and  weeklies  through¬ 
out  the  nation.  $30,000  gross  uj'.  Write 
fullv  and  tell  us  vour  nee<ls. 

.1.  N.  WELLS  &  COMPANY 
313  W.  Roosevelt.  Wheaton.  HI.  6MS7 

CENTRAL  N.  J.  OPPORTUNITY 
I.oc!ite<l  in  progressive  O’cean  County. 
W(H  kly  serving  the  fastest-growing 
in  the  state.  Must  S4»ll  due  to  .ab- 
<ent*‘e  ownership.  F’or  information 
write  P.O.  R"\  106.  Jackson.  N.J., 

o$327.  or  call  (2M)  361-6100. 

PRI/.F>WINNIN<;  M  nnesota  weeklies, 
In  ih  piintMl  one  plant.  (Quality  letter- 
press.  has  national  brand  commercial 
accounts.  Rich  farm  ar«a.  high  net, 
g'MHi  emtdoye  team.  F>|iii]*ment  .\-l. 
(Iross  $ls.o(Mi;  prico<l  $17.3id:  29% 

down.  Roliort  N.  Rolitho.  Rail«y-Kreh- 
biel.  R'»x  L’,:*.  F>n|>oria.  Kans..  »'.6s01. 

SOUTHERN  CALIFORNIA  protitable. 
prize-u  inning  we«‘kly.  l*aid  circulation: 
excellenf.  gnnving  area.  Publisher  re¬ 
tiring  after  21  years.  $.300.fHi(i  gross. 
Rox  61  1.  E'litor  S:  Publisher. 


P.\CKA(H'  or  THREE  nnoppo^e1^  let- 
teriiress  \\t*eklies  in  Wist  Texas.  All 
in  godl  towns.  Printe<l  in  own  central 
plant.  (Jrossing  $163M.  Pr<‘fitable. 
Owner  wishes  to  retire.  Write  or  call 
Newspaix  r  Service  (’o,  Inc..  213  Curtis 
St.,  Jennings,  La.  70.516.  lAC  31$) 
S21-OI73. 


ARIZONA  OFFSET  WEEKLY  Gross 
over  $3oM:  i>rice  $29M  :  only  $6M  <lown. 
DEAN  SELLF:RS.  637  E.  Main.  Mesa. 
Arizona.  ''32ol.  tAC  6i'2l  961-2131. 


WKST'ERN  K.VNS.XS  county-seat  ex¬ 
clusive  weekly,  only  T>Hi>er  in  county. 
$32.3on  includes  laiilding:  $7,300  down. 
Rol»ert  N.  Rolitho.  Bailey-Krehbiel.  Box 
l‘t3.  Emjsiria.  Kans.,  66^01. 


ISeicspapers  VT anted 

TEN'NE.'^SEE  W'EEKLY  with  $60.- 
$DM)M  yearly  gross.  Prefer  offset.  Box 
599,  Eilitor  &  Publisher. 


INTERESTED  IN  BUYING  WEEKLY 
or  bi-weekly  ]*aper  in  eastern  (Vkla., 
east  of  Tulsa.  Pleiise  send  full  details. 
Box  6d7.  Rlitor  &  Publisher. 


NKWSP APKU  SERVICES 

Features  Arailahle 

FTIEK  TRIAL:  Sparkling,  human  in¬ 
terest  column — now  boosting  reader¬ 
ship  of  Eiistem  business  paper-offered 
for  first  time  to  other  publications. 
Your  initial  tise.  as  a  trial  courtesy. 
Write  HIdg.  &  Realty  Record,  S45  N. 
Rroad  St..  Philadelphia.  Pa.  19123. 


190  Newsrooms  like  "NEWSBEAT” 
ideas!  How  about  you?  Exclusive 
Twice-monthly — $2  month.  Newsfea- 
ttires  .Associates,  1312  Beverly.  St. 
Lniis,  Mo.  63122. 


OhTSET  WEEKLIES- Request  free 
samples,  cartoon  panels  drawn  by 
famous  American  artists.  Our  2l8t 
year.  No  obligation.  Write  Cart<x)ns-of» 
the-Month.  Ruslyn,  New  York  llfi76. 
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NKW  sl'M'KK  si;i«vu;i:s 

I  fill  tin's  .iviiiliihU' 

CRISIS 

clTt-ri  will  irolil  crisis  have  on 
Miin:ri|»;il  ami  rat»*  Iri- 

•  lu>*tiial  Hiimls.’*  writ****  Will  l^'iiiKry. 

K<*on«>rnist.  ««f  F<*liturs  of 

MtiiiU-iial  an«l  Haokintr  |•llll|i^atioIl!s. 
< W’ilton.  «  «W‘«T. 


With  -nANItY  riM>KKS.‘  thr  I 
tinu*  you  rIoM-  a  pavri*  ytuj’ll  \>v  all 


Machinery  &  Supplies 


BUY  OR  SELL  EQUIPMENT  THROUGH  E&P'S  REGULAR  WEEKLY  LISTINGS 


iinnipnsing  Rimm 


300  SERIES 
LINOTYPE  COMET 
Ser.  No.  3481 


r.o.  Ho\  sriti  riaiKiMv,  Caiif.  Available  Mid-Summer,  1968 


Hiigiiifi’rs 

Ntu-|ia|«‘r  I’u->s  Tn>tallatii'fis 
MOV  INC  RKI* AIRINC— TRI  CKINC 
K\|MTt  .<<-rvii«*  Worlil  Will. 
SKIUMORK  AMI  MASdN.  INC. 
I'oiirth  St  r*‘«*t 
HnN.klyn.  N.Y.  112:^ 

I  AC  212|  JAi  k!»on  2-0Hr> 


M  U.IIIM.KV  «  M  rri.iKS 

(  iiniimsiiig  l{inini 


riM !  iKN-TYF*K< )  Choto  ion 

Hoadliiu*  Marhinr;  us^-d  )»^>  than  1- 

y«*ai\  A?*>oitnu>iit  of  font>:  table  w 

dovelojMr  atal  Will  >-eIl  to. 

irolher  or  M*|*arately:  |nire<I  for  quick  | 
sale.  (*all  Kn>lo\v  A*  Mryant  Tyi  iari aphy  ' 
<21-’i  ilT'e-Hb."  I  or  JC  C-.'»Tnn. 

I.  I  g  r  1  1*  A  T  1  X  <; 

This  choi<o  e«iuipnu*nt  r^nently  remov*«I 
from  ih«*  fonner  Worhl-Jimrnal-Trihune 
in  New  York. 


2  M'mIoI  Til  Tntertypes  fl  TJi 
Nos.  2,o7 1  12  efn>l 
2  MimIcI  (il  }  lntertyi*«»s  i  t«iu7  J..’,  1 1 
Nos.  Hkh>2-lt»hMi  i42emsi 
1  Model  lanotyiH*  Mi\»r 
No. 

1  —  M'Mlel  Kani'emaster  l.inotyiie 

ii  72i  No.  ♦U22J 

M'Hiel  ''  Linotyjrt's  Cl  '.‘(C 

Nos.  r2-4''-'>''-ir*.“*i: 

Most  \Nith  Hlowers.Sa\' s-Qtindders 

All  will  Fleet  lie  I'..ts-I'e«ihrs-AC 

2  Star  .\iitosetter  I’nits 

— laidlow  TyjMi^jiaphs  i22'j.l2  pt) 

N»»s. 

2  KIiihI  Stri|K*asters-Klectr;c 
No-.  K2i;:.;;K.l';5;;»nK-no*;i  k 
\  an»lerc«N>k  I*r«H»f  Tr*  ^se- 
M.nlels  ::2:.A*21‘«-2:i  . 

JU  rras  ft.,.:  ■  I 

t  f.ttrd  .ird  !  .iilr.i.  f-  .V,  :c  1‘.  ih  i 

IlKN  SHri.MAN  .VSS(K  lATKS 
t;o  !■;.  l-nd  St..  N.Y.  17.  N.Y.  OX  7-i:.t*0 

1  AIlICHIIJi  TTS  I‘Kl;l'OKATOi; 
Kxcellenl  <’on4|it  ion  '.o 
1 21 2 1  lo 

KiilOK.N  ,Il'ST<»W  lilTKIiS.  M-nlel  .IC 
Keconler.  12  l»t.  (hthiii,  KeyUiard  No. 
12*>:  JC  I{epro<lucer.  12  pt.  <hil- 

vin.  KeylMiaid  S<k  T*.*.  Maintaintnl  and 
in  .\-l  condition.  .■?2’‘'fk  Homo  Moun¬ 
tain  l*i;h.  Co..  ."i"2  C-olloKTO  ri.,  Val¬ 
paraiso.  Ind. 

lo  MOHKI,  s  IJNOTYrKS.  Srr's  .Itl.- 
I  Oil  to  .'fii.'MHi  all  fan  style-  o  with 
switiknnvr  keylM»afds.  Well  fiiaintaiiu'd 
and  in  lop  condition.  e:i(di  with  11 
maifs,  €‘le<'.  p<»t.  f«HHl«  r.  Krtu*st  1‘ayne 
<‘ori>.,  ill-Js  Uueons  lllvd..  L.I.C'., 

N.  Y.  Ill'll,  ijiji  n;i7.nt;r.. 

I*I  .M\T  |•|^OJKCTOK  lor  I’hop.n  2nn 
•’^l.‘»'"i.  It.  IhU-nhouse.  I.itlu'  Ty|M'. 
Inc..  21-77  IM..  L.ansin)^.  111.. 

♦P  l:is. 

W  II.I.  SW  AP  .H'STOW  KITKi;  He- 
cfudei'  and  I’epuMliK’ers  tor  standard 
Td'.'s  Perl7»rators,  lnclud*‘s  on#*  set  pt«*ss 
wir#  .Iustowrit«M  s.  f’ontact  Hm^h 
Thisi  !•  1  hwait#  .  P.O.  Ih\  il7’'.  (*“p«- 

lou-a-.  lyouisiiiiia  7n77'».  Ph  :  ♦-I'^i  ‘.'12- 
r,'7i. 

Fonts  of  choice 
Ludlow  Mats 
s.-.y  ^  »  ^/a*.  /Mf 

loMPKINS  PT<;.  KUFIFMKNT  ((). 
712  S.  Clark.  <‘hi<'avro.  III.  iPap  .7 

ALL  MtlHKI.S 

Linoi  \  jK  -  I  ntert  vih-s  Ludlows 
PIMNTCKAIT  PKI’PKSKNTATIVKS 
LPi  t'hiit  -h  Str«*«'t.  N.  Y..  N.  \.  InnuT 


Kguipped  with  TTS  adaptor  key¬ 
board,  high-speed  TTS  operating 
unit,  all  electric  safeties,  two  90* 
channel  magazines,  4-pocket  mold 
disk  with  four  alternating  molds, 
gas  pot  with  Monomelt,  variable 
speed  V-belt  drive,  mat  glide,  fast 
distributor.  Universal  knife  block 
and  ejector,  all  standard  equip¬ 
ment  and  mats. 

Inspect  this  machine  while  it 
is  still  In  daily  operation. 

For  Further  Information 
li'rite,  Mire  or  call: 

INLAND  NKWXSPAPKK 
MACHINKKY  COKPOKATIDN 
1720  Cherry  Street 
Kansas  Citv,  Missouri  64108 
A.C.  816 — DAItimore  1-9060 


2 — TT.'^  StMiidard  Perforators 
1  .M<*»lel  2,1  Linnty|H>s  for  TTS 

with  .\dapter  Keylmards  (»'|H*rat injr 
I'nils  Kleclric  Pots  AC  Motors, 
etc. 

No'i.  01 J''  1-61 2^6-61 2'.»:}-6l  2'.*  I 
HKN  SHCI.MAN  ASSOCIATKS 
60  K.  42nd  St..  N.Y.  17.  N.Y.  OX  7-17‘.»0 

FOK  SALK:  NKW  NOLAN  2-ton  elec- 
tri<‘  renielt  |*<0:  o-phas#‘,  22o-volts  with 
w ater-c<Hd«*<l  pivr  molds.  Still  in  #*rat<'. 
HoiiLrht  new  in  P.M»t  f<ir  ?2.>'27:  will 
sell  lor  ?*2.'Hmi.  l'<uita<*t  .Lk*  Hr<M»ks. 
New  s-.Lnirnal  Corp.,  !o»l  Sixth  St., 
Daytona  Peach.  Fla.,  22nl7. 

MOPKL  V  IN'TKUTYPK  -:!o66ri.  Four 
molds,  quaddt  r.  suw,  eU*t.*trir  iH>t,  V- 
llelt  drivt.  Machine  i^  6  yiar.s  .iM  and 
in  excellent  condition,  ('ontact  Typo 
Sendee  C#).,  110*1  .'stout  St.,  Denver. 
Colo.,  SM2n4. 


LINOTYPE 


Available  June,  1968 

Complete  with  TTS  adaptor  key¬ 
board,  high-speed  TTS  operating 
unit,  all  electric  safeties,  two  90- 
channel  magazines, 4-pocket  mold 
disk  with  four  a'ternating  molds, 
gas  pot  with  Monomelt,  mold¬ 
cooling  blov/er,  variable  speed 
V-belt  drive,  fast  distributor,  Uni¬ 
versal  knife  block  and  ejectrr, 
mats  and  all  standard  equipment. 

Conversion  to  offset  and  cold 
type  has  made  this  excellent 
high-speed  Comet  available.  In 
daily  production  at  this  time — 
inspect  before  purchasing. 

bur  b'uttlicr  Iiif:  niiutioii  Coiituct : 


Kngniriiig  Eqiiipnifiit 


I  MOHKI.  K-I'l 
VARIO-KI.ISCIIOliUAPH 
S.>ii;il  Nil.  nj;i224r> 

111  >-\i-t-iIi'i)l  ciiiiilitiiin  :  purch.-iseil  in  | 
Oct,  I'll!:’;  Ii.is  black  anil  white  anil  i 
cobir  scanning  heails:  has  ti.",  line  anil  ^ 
T.'i  line  eiitlin^  hcails:  has  Ix-en  serv- 
ictsl  thre»‘  times  a  year  by  H.(’.  M. 
('iii|i.  since  inirchaseil.  I’KOIHTCES 
(iOOIl  (H  AI.ITY  ('tVM)R  I’LATES. 
t'lintact  Haviil  O.  Waile.  Floriila  Pub. 
('ll..  I  Riversiile  Ave..  Jacksiinville,  ITa. 
:!:;;iiil. 

(  AUKT  .<(  AN-A-OKAVKH.  m<i<lel  K- 
■  !T-.  s.'i-sereen.  E\c«-llent  cunililion: 
renul.-ii'ly  sci-viceil;  available  ilue  to 
ehanure  to  nlTset.  Qui-en  .\nne's  Rc-oord- 
Obsei'ver,  Centreville,  Mil.  21(!I7.  | 

^^isl■l•Ualll‘l^us  Miirhiiifry 

For  Sale  or  Lease 
USED  PRINTING  EQUIPMENT 

t'heraw.  S.C.— The  Chcraw-  Chronicle 

l.inotyiie,  ininlel  14.  nas.  2  full,  j 

1  split,  aiix.  keylsiarcl:  Nolan  Router:  j 
•Scan-A-Oraver.  SxlO,  li.r, . screen :  Rotary  , 
Plate  -Sh.aver.  8-col.,  heavy  duty;  Proof 
Presses.  S  and  .r>-col.;  Ludlow,  it2I20, 
in  fonts  12-72  pt..  7  sticks,  cabinet; 
Linotype,  model  8.  Jt.30776.  2  full.  1 
s|ilit.  electric;  Linotype.  miKlel  8. 
~4I  ifi2.  3  full,  electric.  TT.S  unit: 
Teletyiiesetter.  —1211:  (loss  Cox-O-Tyiie 
S-paire  iiress,  16  paite  chases,  doiihle 
truck  chase,  5  clamps,  e.xcellent  condi¬ 
tion.  printing  samiiles  available. 
Kratddm^_NX. — The  Franklin  Press 

Linotyiie.  model  8.  JS43S29.  electric.  3 
full:  Intertyiie.  model  CSM  8090,  3  full. 

1  split.  3  split  .-lUX.;  Photo-Lathe,  12 
inch:  Ludlow.  22*2  em,  271771,  9  fonts. 
Hryson_Cit^\^^!^. —  Smoky  Mt.  Times 

L'notyiH-,  model  1  1.  — ,"i‘i998,  electric,  2 
full,  I  split.  I  ,aux.,  Marirach  feeder, 
fast  distrihutiir:  Linotyiie.  model  8. 
—  1641C;  Duplex  8-p.a(?a  Press.  "QQ3007. 
Hlack  Moiint.ain,  N'.C.—  Klack  Mt.  News 
Ludlow  2;37ul.  Printers’  metal. 

Contait:  N.  J.  Ha’oli,  Mid-South  News- 
paiii-rs.  P.t).  Hox  10,77,  Spartanburt;. 
S.C.  29301.  (AC  803)  ,782-4011. 

■M1.8(  ELLANFOI'S  MAClllNFRY 

6  Dll'  K\V  <;.F'.  Rectifiers 

Input  2211  .\('  Outiuit  230  DC 

2  2U0  K\V  (i.F.  Itis-tihers 
IniHit  2211  .\C  Output  30  DC 

1!KN  SIll’LMAN  ASSOCIATF-S 
6u  F.  42nd  St..  N.Y.  17.  N.Y.  OX  7-4.790 

NORM.AN't’O  Ciillatoi-Fidder.  tjiiarter 
folds  sh«-i*t  up  to  3u.\23.  Iih-ai  for  iilfset 
wwkly  lu-wspaiier.  16  pa^e  (1  shwt  I 
capacity,  (cNid  uiu-kinvr  order.  .82.U00 
f.a.b.,  Murphy,  N.C.  N.  .1.  Italili.  Miil- 
Siiiith  NewspaiH  i  s,  Spat  tanliui-K.  S.C. 
■J'.niil.  (AC  SCI)  .7so.i.-,ii  collect. 


Verf orator  Tape 

NOW  STATIC-FRKK  i«?rf  tapes  at  our 
siiiiie  prices — lowest  in  US.\.  All  colors 
Ti>i>  Quality. 

Call  or  li’n'ie: 

PORTAOK  (2161  PO  2-3.77.7 
2.7  E.  Kxchanne  St.,  Akron,  Ohio  14.30S 

1‘resses  Maeliiiiery 

NEWSPAPER  PRESSES 

HOK  rOLOHMATIC  I'Uh>S  (1960) 

1  Unit  22*S''  -Dfiuble  Fol(U*r  -Skip 
Slitter — Keel  and  Paster. 


HOK  UOLOK  rONVKUTIHLK  (1951) 
6  Units — 22,’!  U<>l«»r  ('yliiuler  2  Re- 

\t»|•s#^s  -  Dmiblo  |{:ill<M>n  Folder  —  AC 
Unit  Drives  -  Keels  and  Pasters. 

(loss  HKADLINKK 
AND  ANTI-FKIUTION 
22^1  —  5  Units  1  FoMer  —  (PJ-IO)  3 
Units  1  Folfler  Colfir  Deek  (retvnti— 
Skip  Slitter  Hall(M>n  Former  —  DC 
(iroiip  Drive  w  (J.K.  Kectifiers  Reels 
and  Tensions  WTLI,  DIVIDE. 

WOOD  I*UKSS  (Kk-il) 

I  I’nits  22'S  Tension  LcK'kup  Dou¬ 
ble  Ffdfler  Unit  Drive. 


(JOSS  HSL('  AKCll  TYPE  PRESS 
12  Units  22’S  4  Ffiblers — Skip  Slit¬ 

ters  Uolor  Stripers  —  1  DC  (Iroup 
Drives  w  m*w  (LK.  Keetifiers  ('O'M- 
PLETE  STEREO  ''  ton  Electric  .Metal 
Pot-  2  W«mmI  .liinifMs  2  .Xutoshavers— 
W  ILL  DIVIDE. 

LOSS  HSIaC  ARCH  TYPE  ILMTS 
7  Units  22‘S  t'olor  ('ylind€‘rs—  2  Fold- 
€*rs  w  I  HallfMin  Forrm*r  2  AC’  Groui 
Drives  W  ILL  DIVIDK. 


h.  iigraiiiig  Eipiipnienl 

WILL  <KId,  EITHER  OF  TWO  Fair- 
child  en^rraviiiv;  machines  in  iK'i'fect 
ojM'ratimj  cortdilifin:  by  10  Illustrator  , 

which  1  rdaiLres,  or  ''  by  10  Journalist 
which  mak<‘s  line  etchings.  Price 
reasffnable;  ikhmI  only  one.  Daily  Jour¬ 
nal.  P.O.  pox  OnO.  Tupelo,  Miss., 
2'' ''Hi  . 


SACRIFICING 

Addressing,  Mailing  &  Offset  Equip* 
merit  with  Cold  Composition  Equip. 

Intfi'tyiK*  Ffilo.setter :  Varityi>ers: 
Heaflliners  6-Station  Phillipsburg 
Autfimatic  Mailing  &  liiserliiig  Ma- 
ihine:  2  Pair  Juslfiwriters:  2o24 
Miiltilith  with  ('hain  Delivery  am! 
Reci*4ling  Stacker:  .\.  R.  Dick: 
MfHlel  26.7  Otrs#*t  l*i<*ss;  Lanston 
t7)m|M#sim'  Machine  tStep  &  Ite- 
peat  L  with  Lamp  ;im!  Dir<H*t  Posi¬ 
tive  Phf'tostat  .Ma^diim- :  also  2- 
M'Klel  127)(t  Multilith>  with  Rect*<ling 
Stacker :  Uheshiie  Autfimatic  I.alnd 
Machine  ami  Uarco  Slitter:  also 
.\utomat  i<‘  ( traphot  v  |k'  wit  h  Tape 

Perforator  ami  S|K‘#ilaumal  with 
(^ibinets  ami  trays.  Pitiufy-Rowes 
#M|uipint  rit ;  and  Rur.n  Tying  Ma¬ 
chines. 

Witt  self  to  best  offer 

DOWNTOWN 
ATHLETIC  CLUB 

131  West  Lafayette  Blvd., 
Detroit,  Michigon  48226 
Phone  1313)  WOodward  3-4090 


■inotnie.  mo(kd  H,  HDESIMPI.EX  (l‘H>) 

ga  Press,  ^QQ5007.  |  page  22  ^  (Vilor  Cylinder  Lj  and 
'. —  Black  Mt.  News  lAfliU  r  AC  Drive  —  COMPLETE 
*  STEREO  Turtles  ('bases  (Joss  4.7  w 

ters  metal.  Roller  .8ta-Mi  Master  Former  Elec- 

f»,  Mid-South  News-  trie  M»  tal  Pot  W  tMsI  Pony  .\utoplate 
16t77,  Spartanburg,  • — Sta-Hi  Master  Rfnit«‘r. 

3)  r.82-4ill.  — 

w  xf  DUPLEX  TUBULARS  (2  to  I) 

S  M A(  H 1 N EltY  It;  page  s  page  Decks  with 

,  or  without  complete  SieitH>  AC  Drives. 

put  220  DC 

Itliur'onc  ben  SHULMAN  ASSOCIATES 

S’  A.ssoriA’iT.s  ’ 

17.  N.Y.  OX  7-4.790  - -  - 

Hl-RLETRON  IN.'tETROL 
[or-Eoliler.  tJiiarter  ,  ...  .  ,  .  ,  ,, 

\23.  Ideal  for  offset  (  iimplete  I  lots  .XL  (h|UI|i|hs1  I’racti- 
16  paKe  (  I  shwt  I  rally  new  removed  from  the  New  York 
kim:  order.  .82.UII0  Herald  ’Triliune. 

.  N.  J.  Uiihh.  Mill-  HKN  .8HFI.MAN  .\.8.'!(,(T.\TE.8 
SiiaitanhuiK.  S.L.  f.u  k.  12nd  St.,  N.Y.  IT.  N.Y.  O.X  7-4.79" 
M.-ill  eolleet. 

_  .MAKE  OFFER  AND  YOl’K  TERMS 

.  for  a  21-|iatre  tioss  Stanilard  tula*  press, 
nCING  i  S:r  7iiT.  .7(  HI’  main-«lrive  nu»t»>r,  7^ 

-  .  e  ,  HP  joii  motor  including  one  ('ole  U 

?  *  Equip*  !  J.  Xhis  press  either  the  last  or 

’Omposition  Equip.  ;  ^..^t-tfi-last  PHsluctai  by  (bfss.  In  ex- 
ter :  Varityi>ers:  cell#  nt  cfunbtion.  Imnusliate  availabil* 

tion  Phillipsburg  ;  ity.  Situat«H|  at  News-Register.  Fre- 

iV:  Inserting  Ma-  mont.  Calif.  Can  In*  useil  as  2H-i>a>re 

uslfiwriters:  2624  with  «xtra  2  c«dor  availability.  AH 

ain  Delivery  ami  slereotyi*e  c«iuipmenl  to  go  along  with 

:  .\.  B.  Dick:  it.  (7mlact  Als*  Kofman.  Times-Star. 

I’less;  Lanston  AlanM*#la.  Calif.,  9b7nl.  (.\0  n7l  .723- 

m-  tStep  &  Re-  1  12'Mi. 

;im!  DircH't  Posi-  '  — 

lachim  :  also  2-  2  UNIT  VANGUARD  PRESS,  prints 

ihs  with  Rect*<Iing  from  one  to  12  regular  pages  or  21 

Autfimatic  I^aU‘l  laidoid  pages  .'1^26.716.  .\Unji  6  years 

rco  Slitter:  also  old.  (’an  U*  s**en  in  op<ratlon.  Model 

otV|K'  with  Tape  ('riiuiu.  .Sir  CS166(’A.  (h*o.  A.  Fetsch  & 

S|K-#ilaumal  with  .Xsstu  iales.  phone  ( .\C  7(13)  2''2-72S9; 

ys.  Pitney-Bowes  |  ^v|•ile  232  N.  W'eidler  St..  Ptullund. 

Bunn  Tying  Ma-  '  Oreg.,  ‘.*7227.  ^ 

best  offer  1  1'*>R  SALK:  (iOSS  SUBURBAN,  three 

I  units,  '  iinfl  fobler.  Miscellaneous 

ITOWN  I  additional  e.)u  pnuuit.  196a.  Excellent 

If"  r*IIID  '  condition,  .\vailable  immediately,  units 

IV.  V-LUD  I  jiii.l  folder  skidiitMl  for  shipment,  other 

ayette  Blvd.,  '  parts  crattsl.  Read.v  t<»  load — $1  1. .700. 

hiqan  48226  ('..nlact  Michael  Mead,  (Vntral  I’uE 

>odward  3-4090  Co..  I’.l).  Hox  188,  Warren.  I’a.  16363. 

_  I’h.  (811)  723-x2au. 
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1‘resses  &  Machinery 


Career  Opportunities 

THE  BEST  JOB  OPENINGS  IN  THE  NEWSPAPER  AND  RELATED  FIELDS 


SCOTT 

PRESSES 


Miimifsicturec! 

1917-1918 


36  I'nits— 8  FoMers 
22^'i"  cut-oll 


Now  set  up  in  lines  of  12-12-6-6.  Will  I 
divide  to  suit  your  requirements.  ' 

This  equipment  in  excellent  condition 
and  complete  with  He.qvy-Duty  3  to  2 
Folders;  with  t'-H  Conveyors:  Ilnlloon 
Formers;  AC  Unit  Drives:  Reels  and 
Pasters;  Trnckajre  and  Turntables: 
Capco  Color  Fountains  with  Kails  on 
each  unit — and  all  accessories. 

Available  are  Color  Cylinders  and 
Single  or  Doulde  Reverses. 

Prid'd  >ro.\t  altractiz'cly 

HEN'  SHUI.MAX 

60  E.  42nd  St..  N.Y.  17.  N.Y.  OX  7-4590 
ie-PAc.E  1919  C.O.S.-4  uniture;  ijii  | 

and  stereo  equipment,  floor!  care,  mini-  ' 
mum  use  running  R.OOO  daily.  W.abash  i 
(Ind.)  !*Iain  De.'iler.  Fh :  56:1-2131.  . 


HlC.ir  .=:rEKD-COI.OR  FI.EMIU.E 
8  UNIT  .SCOIT  l’RE>:s 
IN.STAU.ED-iq.-.o 
UNIT  DRIVE 

REEL.'l— TENSION.<  I’ASTER.'- 
4  COI.fm  HUMPS 
RAl.l.OON  FORMERS 
fCnn  lie  olTereil  .as  1  or  6  Unit  press) 
E.\clusively  Ry 

INLAMt  NEWSPAPER  MACH.  CORP. 
1726  Cherrv  .St..  Kansas  City.  Mo.  61108 
AC  '16  RA  1-9060 


Stereotype  Equipment 

GOSS  TUBULAR  ROUTER,  friction 
cone  <lriven  he;ul  AC  mf>tor.  excellent 
condition.  CJcmt.  Oxfonl.  UiOO  Ijherty 
Rd..  Idjiho  S’lTOI.  I'rired  low! 

S  T  E  K  O  T  Y  V  K 

^--ST.\-HI  Mnster  Formers 

3 —  10  Ton  Klectric  Stereo  Pots 

4—  WfHNl  Automatie  Auto|»lates 
4— Wocxl  Aiitoshavei’s 

1  --ST.\-lli  T\vinplat«*  Hoiiter 

UK'S  SlfCLMAX  ASSOCIATKS 
60  K.  rjnd  St..  N.Y.  17.  N.Y.  0\  7-l’>90 

~WOOD  PONY  AUTOPLATE 

Heqvy  Duty,  Year  I960 
Length  page  cutoff  23-® '1 6” 

JOHN  GRIFFITHS  CO.,  INC. 

12a  I,e\ington  .Vve..  N.Y..  N.Y.  10017  , 


TWO  INSTRUtTORS-  One  for  .y- 
sistant  Professor  rank  or  higher,  with 
or  near  Ph.D.,  ."  .vears’  news  work: 
also  one  M..\.  with  daily  exi>erienre 
for  Tastruetor  or  higher.  Salaries  above 
normal ;  ideasant  situation.  Department 
of  Journalism.  I'niversity  j>(  Missis- 
sipiii.  University,  Miss.,  38(177. 

WISCONSIN  .STATE  UNIVERSITY. 
Oshk.osh.  has  two  J-faculty  op«  nings  in 
.Septemlx-r.  Ph.D.  or  Ph.D.  candidates 
preferrtsi,  for  news-e<litorinl  and/or  ad¬ 
vertising.  Mt'aningful  professional  ex- 
I>erience  desirerl.  Share  in  the  excite¬ 
ment  of  developing  a  new  journ.alism 
Iirogram  at  a  growing  university  of 
more  than  10,660  students.  Recreational 
area.  fV.nt.art  D.avid  .1.  Lippert,  Wis¬ 
consin  State  University-Oshkosh.  Osh¬ 
kosh.  Wise..  .M962. 


.  iihninistratire 


CONTROLLER  nee<ie<l  for  respon¬ 
sible  position  on  management  team 
of  one  of  the  oldest  newspapers  in 
the  Southwest.  Excellent  oppor¬ 
tunity  for  advancement.  Degree  in 
Accounting  or  Business  Adminis¬ 
tration  ;  some  newspai>er  and  com¬ 
puter  experience  desirable.  Excel¬ 
lent  working  conditions  and  fringe 
benefits.  Write  complete  resum4  to 
R.  M.  Frost,  Pres..  Enterprise  and 
Journal.  Beaumont,  Texas  77704. 
All  replies  held  strictly  confiden¬ 
tial. 


ASSISTANT  TO  PUHLISHE'R 
Nation.-il  Roto  Supiilement 
Diversifusi,  interesting,  challenging  re- 
spon.sibilitics  for  progressive,  forward- 
looking  sales  executive.  Exinwience  in 
newspa|>er  oi»er:itions  particularly  val¬ 
uable;  adverlisiiig  ami  or  circulation 
and  r)r  (slit*. rial  background  helpful. 
N.Y.C.  hc:idqu:irlcrs.  Occasional  travel¬ 
ling.  (irowing  cimiixiny.  Comiions.ation 
open.  Rox  618,  Fklitor  &  Publisher. 


If  you  are  a 
young  nnan  who 


-  _ _  ASPIRES  TOWARD 

OFFSKT  PKKSS.  modern  (not  wob> 
for  commercial  simp.  New,  relaiilt  or 
Puldishe'  ■an.«,l.  Rox  .-,9:1.  Editor  &  jQp 

NEWSPAPER  PRESSES  ,,  ,.  , 

COMPLETE  PLANTS  rVV 

•MAT  ROLLERS  ,  RiR'ant 

.STEREO  equipmf:nt 

*  _  ^  newspai>ers. 

BEN  SHULMAN  ASSOCIATES 

60  E.  42nd  St.,  N.Y.  17,  N.Y.  OX  7-4590  '*■ 

INSERTINC.  MACHINE:  new  .lemon-  highest  peison.il 

strator,  relmilt  or  usi*<l.  Ho\  r»r»2.  »li-  standards.  (io«xl 

tor  &  Publisher.  .l.sciphne  csscnl 

SUR.8TRUCTURE.  bottom  of  ImhI  tail  Excellent  com|K 

to  top  of  tlo4»r  plate.  11-ft..  P*  inrh»*s.  snarinjs,  stock  p 

with  ''-ft.,  2*_.  inches;  also  r.-Uoll  Reel.  „  i.  .  r 

Write  Ho\  Rio,  Kdilor  &  Puhlisher. 

-  _  .  _  _  with>n  three  ye; 

HOK  COLOU  ( ONVKIlTIIUvK  I'KKSS 

with  Iloe  felly  automatic  Keel,  Tensii>n  ^7**'  tletails  pl< 

and  Paster,  with  Klectric  Fore  Hrakts.  tional  and  pn 

SjHjeil  relation;  3,  2r..l.  vrround  in  first 

HOE  FULLY  automatic  OR 

SEMI-AUTOMATIC  ,,  . 

REEIo  TENSION  &  PASTER  ^  i.o  t  In  .n 

~  X^NITS  oackLTround  anon 

for  Hoc  226i-‘79'  serial  3u70  ”l,le''^'*  *** 

Write  full  details  to;  Prikluction  Pept.,  I 
C.  A.  KPITOHIA  “KK  NACUVNAL/*  lHa.  CJ'a 

P.O.  Mo\  2'ht,  Caracas,  Venezuela.  DOX  OUO,  tdlT( 

editor  a:  PIIBMSHFR  for  April  6.  1968 


TOP  MANAGEMENT 


Kxcepti(»nal  op|H)rtunity  as  As¬ 
sistant  to  E>litor  and  Publisher 
of  one  of  the  country’s  l>est 
newspai>ers. 

Must  Ih'  in  love  with  newspa- 
lK•rin^r,  draft  free  and  with 
hi>fhest  personal  and  journalistic 
standards.  Cotxl  work  habits  and 
(liscipline  essential. 

Kxcellent  ci>m|>ensation.  profit- 
sharing;,  stock  participation. 

You  will  be  fire<l  or  promote<l 
within  three  years  l»ecause  this 
job  leads  to  real  opportunity. 

Full  details  please,  on  e<luc,'i- 
tional  and  professional  back- 
vrround  in  first  letter  which  will 
\te  held  in  strictest  confidence. 

If  you  prefer  to  first  present 
backLTround  anonymously  throu«:h 
a  third  party  that,  too,  Is  ajrree- 
abte. 

Box  606,  Editor  &  Publisher 


iiiministratire 

A  SSISTANT  CONTROLLER,  experi¬ 
enced  :  daily  metro  offset.  80-M  circula¬ 
tion.  Area  6.  Public  corporation  ex¬ 
perience  preferred  including  stock 
transfer,  etc.  Send  complete  resume, 
salary  expected  to  Box  500,  Bklitor  & 
Publisher. 


('.irrnintion 

ARE.V  .'STREET  SALE.'?,  rack  promoter 
and  promotion  man.  Box  577,  Editor  & 
Publisher. 

EXPANDING  COLORADO  a.m.  daily 
—highly  comiietitivc  area  desires  ex¬ 
perienced  district  manager,  .“salary,  plus 
l)onus  and  c.ar  allowance.  Write:  Cir¬ 
culation  I>ir..  P.O.  Box  I.IO,  Colorado 
Springs,  Colo..  80902. 


#  ,7 nssi fi eil  .1  d rertixing 

CLASSIFIED  TRAINED  PERSON  aim¬ 
ing  for  a  higher  potential.  Opportunity 
to  join  a  Boston.  Mass,  ad  agency 
specializing  in  Personnel  Recruiting 
advertising.  Write  telling  your  back¬ 
ground  and  s'arting  salary  nee<ls.  Box 
566.  Editor  &  Publisher. 

WANT  THE  TOP  JOB  in  a  classifie<i 
department  with  opiiortunity  for  future 
.advancement?  The  man  we  want  might 
now  l>e  classifie<i  manager  on  a  small 
pa|>er;  the  second  man  in  a  ciassifioi 
ilepartment  :  or  a  display  salesman  with 
some  elassifiefl  experience.  If  yoti  wouhi 
like  to  discuss  if  in  <lef.ail.  write  Box 
.■97,  Editr>r  &  Publisher. 


Display  .ddrertising 

WONDBRFITL  OPPORTUNITY  for  a 
young,  experienced  newspaper  adver¬ 
tising  salesman  with  a  morning,  eve¬ 
ning  and  Sunday  newspaper  in  Chart 
Area  3.  Must  have  executive  potential 
and  DESIRE.  Send  resume,  including 
references,  to  Box  498.  Editor  &  Pub¬ 
lisher. 

i  THE  MAN  WE  ARE  LOOKING  FOR 
has  foresight,  energy,  experience,  and 
is  a  good  organizer.  A  specialized 
*  monthly  magazine  wHh  no  competi¬ 
tion — covering  the  Carolinas  and  Vir¬ 
ginia — is  looking  for  the  right  man  to 
accept  the  position  of  .advertising  man¬ 
ager  of  a  two  state  area.  Potential 
e.arnings  are  $15,000  plus  a  liheral 
drawing  account  to  start.  We  arc  in 
business  34  years  and  people  respond 
to  our  n.ame.  Send  full  resumi  to  Box 
532.  Erlitor  &  Publisher. 

S.\LESM.\N — Top  salary  and/or  com¬ 
mission  for  top  man  only.  Earning 
potential  $20,000  a  year.  Agency  has 
Iieen  handling.  Located  beautiful  Santa 
Clara  Valley.  Write:  Construction  Cen¬ 
ter  News,  377  M.athew  St..  A'rport 
1  Indtistrial  Park.  Santa  Clara.  Calif.. 

9.5O.">0.  or  call  Tom  Starr  (AC  408) 

I  246-2468. 

DISPLAY  ADVERTISING 
STAFF  VACANCY 

I>ue  to  promotion,  display  advertising 
salesman  with  ideas  and  ahipty  to  sell 
and  service  retail  accounts  neederl  im¬ 
mediately  by  31,000  circulation,  prize¬ 
winning  daily  and  Sundav  newspaper. 
Excellent  starting  salary.  Free  hospital¬ 
ization.  insurance,  profit-sharing ;  free 
life  insurance,  year-end  l<onus  and 
many  other  fringe  benefits.  We  prefer 
a  married  man  under  40.  A  real  op¬ 
portunity  for  a  prosperous  future  in  a 
'  progressive  community  for  a  man  will¬ 
ing  to  work.  Send  resumfi.  sample  lay¬ 
out  and  copy  with  letter  to  Box  544, 
E<iitor  &  Publisher. 

NEED  TOP-NOTCH  RETAIL  SALES 
representative  for  Midwest  daily.  At¬ 
tractive  salary,  bonus  .and  benefits. 
Send  complete  resume  to  Joseph 
Sharpe.  Adv.  Dir.,  Joplin  Globe  Pub. 
Co.,  Joplin,  Mo.  64801. 

ST.\TE  AD  MANAGER,  ’phone  spe¬ 
cialist — man  or  woman  :  also  business 
page  manager.  Box  568.  Editor  &  Pub¬ 
lisher. 


Display  Adrertising 

DISPLAY  S.\LESM.-\N,  aggressive, 
creative,  for  7-<lay  newspaper  to  fill 
imme<liate  opening.  Salary  plus  unique 
incentive  plan.  Excellent  health  insur¬ 
ance  plan  and  vacations;  car  allow¬ 
ance.  Reply  to  Personnel  Dir.,  The 
Home  News.  123  How  Lane,  New 
Brunswick,  N.J.  08903,  or  'phone  201- 
,54.5-4000. 

GROWING  30.000  DAILY  in  modem 
planne<l  Southeastern  community  look¬ 
ing  for  young,  successful,  ad  salesman 
with  layout  ability  and  promotion- 
rninded.  .Attractive  salary  and  incen¬ 
tive.  Good  future  selling  darn  good 
product.  Write  Box  604,  Editor  &  Pub¬ 
lisher. 


ADVERTISING  MANAGER 

An  opi>ortunity  to  enjoy  small-town 
living  without  sacrificing  income  I 

Prefer  experienced  man.  under  40.  with 
good  sales  record  who  is  ready  to  take 
charge  of  ad  staff  on  6100,  offset  daily. 
Must  have  campaign  ideas  for  adver¬ 
tisers  and  ability  to  train  staff. 

Start  as  assistant  manager  and  take 
over  department  early  in  ’69.  when 
present  manager  retires.  Can  wait  until 
June,  if  children  at  school.  Pleasant 
community — new  plant. 

Good  s.alary  plus  double  bonus.  Op¬ 
iiortunity  for  .advancement  in  group  or 
to  overall  man.agement. 

Fleate  send  full  information 
in  strict  confidence  to: 

H.  S. 

NORWALK-REFLECTfm 
P.  O.  Box  71 
Norwalk.  Ohio  44857 

THE  NEW  BRITAIN  HERALD  is 
looking  for  an  exiierienced  salesman 
who  has  had  solid  retail  advertising 
exiierience.  We  offer  good  salary  plus 
attractive  incentive  bonus  and  excellent 
employe  lienefits.  Area  1  and  2  ap¬ 
plicants  preferre<i.  Write:  Lindsley 
Wellman.  Her.ald,  New  Britain.  Conn., 
066.50. 

$10,600  TO  START 

Northern  New  England  ABC  daily 
newspaper;  aggressive  working  ad 
manager;  staff  of  five  needs  leadership, 
promotbin:  3  weeks  vacation,  insur¬ 
ance.  incentive  plan,  bonus.  Position 
open  in  May.  Replies  confidential.  Box 
59.5.  Eilitor  &  Publisher. 


NO.  CALIF.  19-M  DAILY.  Competent 
salesman  with  2  years’  minimum  ex¬ 
iierience.  (!ood.  ileiiend.able  family  man 
to  fit  into  staff  of  s.ame:  able  to  with¬ 
stand  thorough  investigation.  Ability  to 
sell  new  accounts,  service  existing. 
G.  B.  Weibel,  Adv.  Dir..  Enterpiise- 
Reoord.  Chico,  Calif.,  95926. 

EARN  $12.('00-A-YEAR 
Top  young  ad  man  needeil  in  Minnesota 
Lake  Region.  Write  Box  578.  Editor  & 
Publisher. 

A DVERTISI NG  MANAGER 
Modern,  offset,  semi-weekly  newspaper 
(6,500  circ.)  seeks  young  m.an  with  ex¬ 
iierience.  tsiucation.  enthusiasm,  sales¬ 
manship.  and  ambition  to  push  us  into 
daily  operation.  Salary  is  alsive-av- 
erage:  area  is  lieaiitifiil  and  Issiming. 
flreat  opiMirtunity  to  builil  for  future. 
Write;  Hureatt  Countv  Repuldican.  Inc., 
316  S.  Main  St..  Princeton.  111..  61356. 

.SOUTH  JERSEY  expanding  offset 
i  weekly  needs  immeiliate  help  with  dis- 
1  iday  and  classificil.  You  will  1<>  second 
I  in  cliarge.  Sui;iry  open,  commensurate 
with  :iliilit.v.  exiierience  and  your  pro¬ 
duction:  Isinus  arrangement.  Box  616, 

'  Eilito,'  &  Publisher. 


IN  TEXAS  PANHANDLE 
SEA.SONED  SALESMAN 
GiksI  working  conditions,  with  all  nor¬ 
mal  lienefits  and  go<«l  sal.ary.  Must  bo 
neat  appeiiring.  intelligent,  and  of  good 
moral  chtiracter.  References  reiiuire<I. 
.Send  application  to:  Ron  Hanlin.  P.O. 
Box  171.  Burger.  Texas  79607. 

Ph:  (AC  8661  BR  3-5611 
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ihsplav  Ailvrriisinfi 

lUSI'I.AV  .\l»  SALKSMAX  with  daily 
in  layout  and  sales  for  fast- 
krro\\ln.r.  itKMh-ru  fi-<1ay  daily  iu  l>eatjti- 
ful  tiulf  (  <»ast  Florida  city.  Collier 
('oiintv  I)aily  News.  Naples,  Fla., 


KXFKKIKNCKl)  .<AFKSMAN  for  pn.- 
vrri*>>tv yrowiuir  Soutli  Fl«>rid;i  daily. 
Mu'^t  i*e  >troiii.'  on  d«*’ail  with  drive 
and  anihition.  Tlie  man  we  are  lookiiijr 
1(»r  is  pndtahly  under  40.  hut  could  be 
a  youiivr  .'^«*n»l  <it*tail«’'i  resume  in- 

clialiiivr  l;iy»*uls  to  IIon  Kdiior  & 

FuMish*  r. 


liKl’nKPKW  for  w»«*l\ly  at  venslmr* 
ar»*.a;  iioneral  assiunmerjt<.  S»*nd  resum* 
to  Wildu.HHl  I.«;.dor.  \Vilduo,Hl.  N..I 


\VK  NKKI»  A  YOUNG.  AGGRESSIVE 
ttjale  reporter  with  a  couple  f)f  years 
e\|»erien<«  to  work  on  peneral  assiirn- 
mefit  then  work  into  |K>sition  of  r’ty 
e<litor.  ImnuMliate  responsibility  to  the 
risrht  person,  and  we  want  someone 
who  w.ants  to  try  new  ideas  and  for¬ 
mat.  Pay  rantre  starts  at  ?140.  Oppor- 
ttmity  for  a«lvanrement  limitCHl  only  bv 
the  i*erson  ajudyinjr  We  a.re  an  offset 
d.aily  in  Northern  Illinois- -have  a 
yotin^r  and  apvrressixe  staff  and  are  de¬ 
veloping*  a  team:  have  won  some 
awards.  an<l  are  planninvr  to  win  more. 
We  have  all  the  standani  frinjte  l*ene- 
fits.  We  just  necnl  the  hard-workinir. 
wantinjr-to-show-himself.  rijtht  fpiyl 
.\T»ply  i*y  letter.  Ro\  .'.'*1.  Eilitor  &  Pub¬ 
lisher. 

MANAGING  EDITtMJ.  workintr  style, 
with  ability  to  step  into  desk  slot,  write 
stories,  etc.  We  want  a  talentf^l  man- 
a^rin^*  e«litor  that  can  net  alonp  w’ith 
ret>orters  .and  the  T•ubli^.  F.ast-nrowinn 
Florida  morning  newspaiH*r.  Write  all 
details  to  Hox  4f*S.  E<litor  &  Publisher. 


ASSISTANT 

EDITOR 


This  is  an  oppoitunity  in  in¬ 
terna!  eor|M)rat<  comimin'ca- 
tions  work  for  a  reeent  journ.al- 
ism  nr.aduale  with  some  editimr 
<  \tnM‘ienee. 

*rhe  t»erson  i<)e:illy  suiltsi  for 
this  m*w  position  w.'ints  to  de¬ 
velop  his  ability  to  m.ake  fin.-in- 
rial  an<l  business  information 
understand.abk*  but  is  Intc  rest^nf 
.also  in  a  wide  raiin**  of  duties 
as  an  assistant  in  rommunloa* 
tions  a-^pects  of  employee  rela¬ 
tions  and  l>enefit  pronrams. 

We  are  .a  n;itionw  jd«  .  rapi^lly- 
nrowinn  company  of  l..*ioo 
ployees.  Our  home  ofKce  is 
l*oautilully  situal4*<l  in  a  city  of 
dii.oue  near  a  nreat  outdoor 
r«‘creation  r«»irion.  Imt  moi'e  im¬ 
portant  to  the  perstm  we  want 
will  Ih*  the  ehan«*rjn»*.  the  i-<*- 
wanls.  and  the  future  this  job 
olfers. 


C.  C.  Ch^mberldin 
Direct"  r  ,f  Employment 

EMPLOYERS  INSURANCE 
OF  WAUSAU 

2000  We.twood  Drive 
W^u  au.  Wi^con  .ln  54401 


PtUJCE-CoriiT  REPORTEK,  experi- 
i‘nc»-«l.  for  :’''.ono  circulation  Oshkosh 
tWisc. »  Oaily  Northwestern  ...  a 
met  ropulitari  area  on  tht*  shores  of 
Lake-  Winn(d«an<*:  all  outdooi'  teta'^a- 
tional  op|Hu*i unit  ies.  Setal  resume^  ref¬ 
erences.  salaiy  leuuireinei^l  to  .Art 
'lechlow.  Mananinn  l-xlitor.  f»aily 
Northwestern.  O-hkosh  Wis<-.  .M'.m  i. 
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Reuters  rapid  expansion  in  North  America  presents 
further  openings  for  experienced  financial  journalists. 

The  staff  is  required  to  work  on  the  Reuter-Ultronic 
Report,  the  new  financial  news  wire  which  is  now  being 
distributed  to  brokers,  banks  and  news  media  coast-to- 
coast.  The  exciting  new  venture  is  using  the  most  modern 
communications  techniques  and  is  already  having  a 
substantial  impact  in  the  business  news  field. 

Career  opportunities  in  one  of  the  world’s  great  news 
agencies  are  excellent  and  include  possibilities  of  foreign 
assignment. 

Call  collect  or  write  Desmond  Maberley,  REUTERS 

1212  Avenue  of  the  Americas 
New  York,  N.  Y.  10036 
Telephone:  (212)  581-4262 


EDITORIAL 

ASSISTANT 

I^'.'idiii^r  cfimpnny  h;is  cxcclUrit  <»pp<jr- 
tunity  in  their  « ilucat ionr.l  flivision.  H.V 


FtypA'  EnilOR  on  lop-flitrht  morning  SFIK'NUE  WRITER  noe^ltil  immediately 

dnily  in  one  of  «tfuithw’est'R  f.astest-  t<»  wiu*k  on  the  public  rchitions  staff  of 

ernwinc  cities.  Excellent  workirur  con-  The  Jt»hns  Hopkins  Mt»dical  Institu- 

ditions;  frinire  Umefits.  Ib>x  .13?,  Edi-  lions.  Seiuj  resume,  references  to:  Paul 

tor  &  Publisher.  Van  Niwel.  The  Johns  Hopkins  Mcxliral 

- -  .  _ _ Institutions,  tiul  N.  Broadway,  Haiti- 

Sl'UUT.S  WRITKU  to  cover  schol.istic  niore,  .Md.,  21205. _ _ 

siHirts  for  lively  upstate  New  York  ^vk'iv  wvitk  WtllMMFn'  Our 

P.m.  We  re  lookitiK  for  a  bright.  younR  I  RANKI.Y.  W  K  Kh  \\OKKIbl)  .  our 

collrse  gra.Iuate  with  1-3  years'  ex-  «"T''7’.y  '■* 

I->rier.ce.  the  ability  to  cover  sports  i  are  n  oy  inp  into  our  larce 

accurately.  interestinRly.  an.l  without.  '''■"‘'"V'"" 

cliche  and  the  .-unbition  to  move  ahe.ad.  '  cxp.tud.ible  b-  (  ‘  i'. 

L'nusual  opportunity  in  a  .T-man  de- 

partment.  Send  complete  resume  to  Box  I  T  J""*  ‘'I 

.-.M.  Eilitor  &  Publisher.  ""  """ 

I  men  who  ran  m*»ve  into  key  jobs  as 

-  - - !  we  continue  to  expand.  If  >ou‘re  l>oxed 

!  in  lii»^!  of  ilreary  weather  ami  UxikinK 
PPllTl^PIAI  I’'**  •*  future  -write  Box 

C  L/ I  I  V—/ lx  I /\  L  Eflitor  &  Publisher  with  full  de- 

,  tails  first  letter,  includinj;  salary  de- 

ASSISTANT  _ _ _ 

I..«x‘idiii;j  rortipanv  has  i-xri*!!*  rit  fippftr-  IMMEHIAIE  OI’ENlNii  for  npjyres- 
tunity  in  their  .durational  division.  BA  :  s*'®  newspaperman  to  enlit  epunty-^at 
fleirrt^o  and  some  etlitorial  e\r>erienre  in  i  '^eekly  newspai*er,  cirrulation  3500, 
.-orial  studies,  srienre  or  lanininre  arts.  ;^**^'*  -•  G*‘®"Th  |M>tential.  ^ 

Job  will  entail  --esearrh.  and  ropy  cxlit-  I  worth  $180  to 


Job  will  entail  '‘esearrh.  and  ropy  cxlit- 
itur.  some  v.ritiinr,  for  variety  of  media, 
.'^end  resume  to: 

REVELL,  INC. 

1223  (deneoe  Avenue 
Venire,  Calif.  90201 


GROUP  »)f  imlependent  ('iilifornia  iiews- 
paners  s«  ek  e\?*eriei:r»‘d  newsman  to 
establish  a  rounty-seat  n«w8  bureau. 
•Must  l»e  a  self-starter,  capable  of  work¬ 
ing*  with  minimum  direction.  Send  com¬ 
plete  details  to  Bo\  <>.12,  E<Iitor  &  Pub¬ 
lisher. 


EDITOR 

ASSISTANT  MANAGING 

Needed  for  national  magazine 
in  food  manufacturing.  One  or 
two  years  experience  on  a  publi¬ 
cation  desirable.  New  position. 
Opportunity  excellent  for  a  young 
man  interested  in  the  publishing 
field.  Please  send  full  resume. 

Box  653, 

Editor  &  Publisher 


WOMEN  S  EDITOR  AS.SIST.YNT 
We're  liHtkiuk  for  a  "pro" — woman  ex- 
perience<l  in  layout  ami  makeup,  to 
assist  women's  editor  iilanninft  panes 
for  new,  expanded,  lively  women's  sec¬ 
tion  of  larne  Eastern  city  daily.  She  will 
oversee  makeup  in  coniposinn  room; 
must  lie  callable  of  assuminn  responsi¬ 
bility:  some  knowledne  of  home  furnish- 
inns  helpful.  Box  (i.Tl,  Editor  &  Puli- 
lisher. 


Sl'.l.T  |ier  week.  Send  resume  to  Box 
521.  Editor  &  Publisher. 

WE'l-E  CIVE  YOU  A  TITLE  (and  a 
fair  wane)  if  you  would  like  to  be  the 
wiirkian  city  editor  of  our  10-M  eve- 
niiiK  daily  in  a  biKiminn  and  progres¬ 
sive  city  with  a  lot  of  challenge  to  a 
veteran  or  recent  J-school  grad.  (Ton- 
tact  Bob  Morrell,  .Managing  Ed.,  Daily 
Tifton  (Oa.)  Gazette. 

EDITOR  for  one  of  laing  Island's  old¬ 
est  and  most  res|iertcKi  weekly  news¬ 
papers.  Box  598,  bklilor  &  Publisher. 

DESKMAN — Are  you  a  iierson  with 
background  and  lunbition  who  wants  to 
climb  the  ladder  to  accept  the  chal¬ 
lenge  and  resiKinsibility  to  work  with 
a  fast-moving,  wide-a-wake  desk  ?  We 
offer  you  the  opportunity  to  develop 
your  skills.  Excellent  fringe  benefits 
and  salary  ba.sed  on  your  e.\|>erience. 
Afternoon  daily  in  Zone  2.  Send  re¬ 
sume  in  confidence  to  Box  603,  Editor 
&  Publisher. 

COPY  EDITORS  with  talent  to  match 
their  ambition  for  future  advancement. 
I’rogressive  east  coast  morning  daily 
embarked  on  serious  staff  building  exer¬ 
cise.  An  Equal  Opportunity  Employer 
without  tiiejudice  towards  female  hands 
on  the  rim.  Top  pay,  merit  increas.» 
and  relocation  expenses.  Box  600,  Edi¬ 
tor  &  Publisher. 

EDITOR-WRITER 

Experienceti  in  writing,  editing  and 
layout  for  monthly  newsletter  of  in¬ 
ternational  service  club  organization 
plus  research  and  writing  of  articles 
on  variety  of  subjects.  Knowletige  of 
other  languages  desirable.  Excellent 
Is-nefits  and  working  conditions.  Send 
resume  anil  samples  to  ROTARY  IN¬ 
TERNATIONAL.  1600  Ridge  Avenue, 
Evanston,  Illinois,  60201. 


WrKI) 

I  Editorial 

EDITOR  wanted  for  small  Kansas 
daily.  Wonderful  opportunity  to  right 
[  p.arty.  Exjierienced  man  or  J-grad.  Ap. 

I  ply  Allan  Evans.  Russell  News,  Uus- 
I  sell,  Kans.,  67665. 

i  EXPERIENCED  EDITOR-REPORTER 
I  neeileil  immeiliately.  M.arried.  Excellent 
i  salary  in  fa.st-growing  eilucational  com- 
I  munity.  Semi-weekly  4.5-miles  from  412 
!  lakes.  Fast-growing  offset  newspaper. 
Call  or  write:  Ron  Slechta,  Valley 
Times,  Box  857,  Moorhe.ad,  Minn 

.>6.->60.  (AC  218)  233-1535. 

WRITER  EDITOR 
noediil  by 

I  PANAMA  CANAL  COMrAXY 

.''tarting  salary  $11,105.55 

Koileial  employees  can  be  gi\en 
lienefit  of  their  highest  previous 

rale  ;  Government  subsidizeil  trans- 
I  portal  ion  to  the  tropical  Panama 

Canal  Zone  for  deiiendents,  car 
and  hoiiseholil  gixsls;  TWO 

MONTH.S-  ANNUAL  LEAVE;  suU 
sidizid  roiindtriii  vacation  travel  to 
U..'!.  residence  every  two  years; 
subsiili/.isl  health  and  life  insur¬ 
ance;  U.S.  Government  operateil 
schools  front  kindergarten  through 
jtinior  college :  Civil  .--ecvice  Com¬ 
mission  celirement  lientlils;  |.o:i- 
tioii  is  in  the  cariHtr  fisif^ral  ser\*- 
ice;  no  discrimination  in  employ¬ 
ment.  Send  .'sF-57.  "Application  for 
Ktslenil  Employment”  (available 
j  in  most  post  offices),  to: 

I  Deputy  Personnel  Director  (0|>erations) 

!  PANAM.X  CANAL  COMPANY 
I  Box  2(112 

Balboa  Heights,  Canal  Zone 

COl'Y  KDlTdR  with  proven  .ability  for 
wire  ilcsk  on  Chart  Ai'eti  1  morning 
paiN-r  U'ing  converted  by  young  staff 
,  into  a  bright  re.eiable  product  in  a  city 
j  once  heavily  iiulustrializisl,  now  divet- 
silied  by  new  rommcMciiil  life,  expand- 
I  Ing  colleges,  growing  ciiltur.al  oppor- 
•  tunities.  Aptdicant  should  have  (Kiten- 
I  tiiil  to  take  charge  of  news  s«'lection. 

layout  of  Page  One.  Send  full  resume 
j  to  lto\  .-is8.  Editor  &  Publisher. 

I  ()  P  P  O  R  T  U  N  I  T  Y 

for  newspaperman  of  exiieriencc  and 
I  mature  judgment  who  can  qualify  now 
'  :is  associate  eilitor  on  long-established 
:  and  reputable  daily  in  Southwest.  Real 
I  future  for  person  who  makes  good, 
j  Mail  details  of  e\|ierience  and  philoso- 
I  phy.  (lersonal  data  and  references,  in 
I  confidence,  to  Box  570.  Editor  &  I’ub- 
I  lishcr. 

!  PROGRE.SSIVE  GROUP  has  oia-ninR 
for  news  islitor  on  lO.OUd  |>rize--winning 
ilaily  now  converting  to  cold-type  off¬ 
set.  Stimulating  work  in  town  being 
rebuilt  with  outstanding  urban  re¬ 
newal  program.  Excellent  schools,  in- 
I  eluding  junior  college,  center  Ixwiting 
I  fishing,  hunting  area.  Start  $1 10  week. 

;  Write  Mawiiging  Editor.  The  Journal. 

I  Coffeyville,  Kans.,  67337. 

I  ’^^iTch  I  eT 

.41)le  repoi’ter  with  (execu¬ 
tive  ability  to  run  3-nian 
bureau  for  expandiiijr  small 
daily  in  New  England  Full 
authority  —  pood  pay.  Box 
r)85.  Editor  &  Publisher. 

HAD  A  TASTE  OF  MEDICAL  or  bio- 
science  reixirting  at  local  level?  In¬ 
terested  in  where  the  action  is;  in 
covering  government  money  and  other 
policy  on  vast  U’.S.  program?  Capable 
of  combining  h.ard  coverage  with  newi 
analysis  and  evaluation  7  Thirty-year- 
ol<I  s|iecialize<i  news  organization  offers 
five-figure  salary,  some  fringe  lienefits, 
opportunity  for  fast  advancement.  Pre¬ 
fer  cnreer-oriente<i  younger  man  with 
family  responsibility.  No  lobbying  or 
liuhlic  relations,  only  hard  news  work. 
Send  resume  but  no  clippings.  Drug 
Research  Reiiorts.  1152  National  I’ress 
!  Building,  Washington,  D.C.  20004. 

j  DESK  MAN  re.ady  for  editor's  iiost  on 
'  p.m.  daily  in  1.5M  city.  Zone  5.  Gx- 
I  cellent  lienefit  program.  Include  salary 
I  retiuirements  in  complete  resume  to 
Box  580,  Eilitor  &  Publisher. 
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COPY  KlUTOK  with  experience.  Chal-  I 
lenginjf  j«»h  new  plant— kckkI  company 
benefits  and  fine  place  to  live.  Write 
Manajrintr  J^litor,  States-Item,  3800  . 
Howard  Ave.,  New  Orleans,  La.,  70140. 

HK  WIIKUK  TMK  At'TION'  IS 
Rlitor-iejKH’ter  for  prize-winniriiT  week¬ 
ly  in  met ropolitati  N.Y.  area.  Mox  631. 
fclit<ir  tV*  Publisher. 

NKWS  FHMTOK  f<»r  lastest-Krowinn  | 
fiemi*w**«*kly  in  ('hart  .\r«a  1.  (’minty 
)(N<<U>«1  with  industry.  (IihhI  workin-.r 
(•i>n<lii ><n'.s.  pension  plan  after  3  years: 
our  fuinl.>«ht*<l  for  business.  Salary  o|H  n. 
\Vrile:  Publish*  r.  P.O.  Mo\  -‘J", 

.sfottslHU'o.  .\la..  3*»Ttis. 

YiH'.Nti  .M \iV.  s|»orts-oriente*l.  to  as- 
«iist  sports  e<lItor,  learn  entire  siMirts 
pajre.  and  iM»ver  s|H)rtinir  events.  .\i»- 
plicant?.  lioin  .\rea  1  preferred.  Write: 

IJ.  I’.  (%uiway,  Manavcin;r  Kditor, 
Herald.  New  Hritain.  (’onn.,  00030. 

RKPOin’KII-COPY  KItITOli  wante*l 
l.»r  <«nnniunity  wifkly  and  to  help  rm 
farm  w€*ekli«s  and  p*‘rhaps  on  hobby- 
nntiipie  publieation.  Write  '^tatiiijr  e\- 
perienie.  salary  exiH'cted.  Mayhill  Pub¬ 
lications.  Knivbtstown.  Indiana  161  I**. 

\V(»MKN’S  KI»l'n*U  \V.\NTKI>  by  73.- 
«'»ii  /.nm*  2  dally.  Sin*  must  have  poimI 
nrws  jinl.  im  lit — imauinat  itui  and  e\|K‘- 
rieiH'e  in  dir<H'tin>;  a  stall'  layinyr  out 
pa^es  and  (slitin^.  Salary  eoininen-  i 
surate  with  ability,  .'send  resume  and  i 
sah  rv  reou’nunenls  to  Pox  626.  Kditor 
&  Publisher. 

NATI(»NWII)K  (JliOl’P.  Kt^dster  with  i 
(enlral  |K*r.sonnel  idlb'e.  Kreuueiit  np- 
I>i)iliinities.  all  phas**s  «>f  <laily  c<litorial 
Literal  ions.  S«*nd  resume,  desires,  with 
rewdslration.  Hn\  6:*::,  Kditor  &  l*iih- 
lisher. 

'^POK'IS  KMITOli  for  Ki'owin^;  10. 000  * 
Central  New  .le'sey  w*H*k!y;  also  su- 
5>er\ise  s|K»iis  cover.'m**  two  smaller 
weeklies.  (iihmI  opiKirlunity  for  man 
with  * '.|K*riei.ee.  Kxcellent  Itenetits. 
.'^nd  resume  to  (».  \V.  (^tnover,  Mes- 
senyrer-(ia/.«Mte.  S<»mer\’il!e.  N.J.  OS'^TG.  I 


CITY  DAII.Y  in 
suburban  ('ommunl 
n«Hls  “take  rhai^re 
to  Iteronie  pari  of 
the  ropy  and  su|t« 
liurlian  staffers  am 
neetU^l  shoubl  hav< 
Iterimre  to  Ik*  ZZ‘2 
with  i!4hn1  pros|KK‘ 
Sti  if  he  proves 
plete  resume  to  lb» 
lisher. 


miilst  of  exftlodin^ 
ties  in  (’hart  wVrea  I 
*’  kiml  of  copy  editor 
3-nian  desk  handlin>; 
»rvisin>r  work  of  su- 
I  strinsfers.  Th<*  man 
e  the  abilit.v  am!  ex- 
l  man  in  the  setup, 
ts  of  soon  lKK?ominjf 
({ualifit**!.  Send  eom- 
\  6.‘IS,  E<litor  &  Pul)- 


TWO  OPPORTUNITIES  NOW  for  1 
deskmaii  ami  re|K>rter:  3  to  .3  ye^irs*  | 
e.\i>erienre;  midwest  back^rround  help-  j 
ful :  iterfect  sjutts  for  small  daily  news-  | 
men  ready  to  move  up  to  major  Zone 
3  newspaper;  finest  city  in  mid-con¬ 
tinent,  yoar-roun<l  climate;  top  pay, 
fringes.  Box  614.  Eklitor  &  Publisher. 

fiO.ono  CIIU’ULATION  P.M.  in  New 
Jersey,  close  to  N.Y.C.,  has  day  and 
night  o|>ening.s  for  re|M>rter8  with  abil¬ 
ity  and  ambition.  $1511.50  top  minimum. 
Room  to  >rrow.  Box  625,  Kilitor  &  Pub¬ 
lisher. 

COMPI-rTENT  NEWSMAN  with  experi¬ 
ence  and  or  college  journalism  training 
to  assist  editor,  handle  local  snorts  and 
some  major  news  sources.  6'aM  circu¬ 
lation,  10-M  resort,  industrial  and  shop¬ 
ping  center  city.  Excellent  community 
facilities.  News.  Cadillac.  Mich.,  40601. 

NIC.HT  EDITOR 

and  SUNDAY  EDITOR -male  or  fe¬ 
male.  Ideal  op|>ortunily  for  weekly  e<ii- 
tor  or  wire  eilitor  or  one  with  similar 
exiierience  to  move  up.  Excellent  sal¬ 
ary,  lil>eral  fringes,  ideal  working  con¬ 
ditions.  Write  or  call  collect  Dick 
Watts,  Pharos-Tribune  &  Press,  I»- 
gansport,  Indiana  46047,  Ph:  219-753- 
7511. _ 

WIRE  EDITOR  for  20,000  circulation 
a.m.  daily.  Zone  1  :  one-man  desk; 
must  have  som^^  experience,  knowl^ge 
of  comi>osing  rotim.  Benefits:  life  in¬ 
surance,  profit-sharing,  hospital  and 
ni**dical  in.surance.  Oo^  chance  for  a 
young  man  who  can  measure  up.  Box 
610,  Editor  &  Publisher. 

NeS)  two  REPORTERS:  Rocky 
Mountain  morning  daily:  $115-1145. 
nux  2125,  E*litor  &  Publisher. 


m:\V  W  ANTED 


HELP  W  ANTED 


Employe  Communications 

Kxp:iii«i<Mi  :in<l  <li\fr^iri<':ilii>ii  of  llu*  (‘mpluyr  <-omniiinira- 
lioii'  fiin(-li«>n  lia\<‘  tTfalfil  o|i|iorluiiili(‘>  for  profrssiuiiul 
iii<lii«lrial  <'oniniuiiiral<>r<>  al  \\  4‘>.liii^lioiiM‘  tlivi^iciiis  anti 
ft>r|iiiralf  lit-atl(|iiarti'rs. 

•  I li-ailiinartcrs  pavilion  t-iitails  rt■^p<lll^illilily  far 
pntvitliii^  r<>iilinii<Mi»  (low  of  cNpt'rlly  pripart-ti 
iiialt'i'ial  for  local  piiltlirulioiis.  us  well  us  other 
re^poll^ihilities  tieiiiuniliiit:  a  liieli  ilesree  uf 
uriliii;:  .-kill. 

•  \t  <li\i>ioii  loeulitiiis,  ri>pon>iliiliti<>  ineliiile 
plaiiiiiii^'  the  total  internal  uinl  ennitnnnity 
eoniinnnieatiniis  prn^rain.  writing  and  |iro<liieiti^ 
eniploxe  pnhiieutions.  litters  to  etnployes.  anil 
Ollier  eonnnnnieation^. 

Please  send  eonfidenlial  resume,  including  salary  requiremenfs, 

io: 

C.  T.  IIXMII.TON 
Ki;V  l*KHSONNK,l.  SKI{\  ICKS 

l^xWestinghouse 
Electric  Corporation 

3  Gateway  Center,  P.O.  Box  2278 
Pittsburgh,  Pennsylvania  15230 
an  equal  opportunity  employer 


HKClONAI,  NKWS  KlUTOU 
!•' lankly,  our  jjioup  niaiuorenu  iit  people 
ari!  J'l'ltinv;  olil.  We' re  Innkintf  lor 
young  iK*t>pIc  '''t*  van  pnunole  into  man- 
aut>int‘nt.  Imnie«liate  pcisition  open  is  ' 
region;il  news  etblar.  heatiing  l-iterson 
tbsk  nil  our  prize-winning  offset  daily.  ; 
Present  etiitor  l»eing  prrmioteti.  If  you’re 
under  3n,  exireriencetl.  management 
Muality.  ItKtking  for  a  future,  contact  | 
Hay  Stougaanl,  Kaiimont  tMinn.) 
Sentinel,  (’all  ctdlecl  5nT-2o3-33n3  or  at  1 
my  home,  anytime.  5n7-235-32Ul. 

HEADY  TO  STEP  UP  AS  EDITOR 
OK  YOUR  OWN  NEWSrWPER? 
.\ward-winning  east  coast  e>tfset  weekly 
group  has  immetliate  oi>ening  for  man¬ 
aging  etlittir  of  Central  Jersey  com¬ 
munity  newspaiter.  (i<kkI  pay.  Itenefils;  ' 
company  car.  Excellent  op|M»rlunity  to  | 
move  up  with  rapidly  expanding  com-  j 
puny.  To  get  in  on  the  ground  floor,  ; 
call  or  write  for  interview:  The  Prince-  j 
trm  Packet.  Inc.,  WithersiMsm  St.,  i 
i*rinceton,  N.J..  (i'(5lU.  (609)  921-3244.  j 

IK  YOU  LOVE  THE  NEWSPAPER ' 
game:  if  you  know  h<»w  to  play  it  and  | 
are  anxious  fur  the  chance  to  express 
yourself,  don’t  make  a  move  without  . 
contacting  us.  We  ne**<l  a  news  eclilor  ! 
—  male  or  female  young  or  old — for 
our  highly-ra*ed  63(  0  Zone  5  p.m.  | 
daily.  Wo  offer  free<lom.  resininsibility,  ' 
challenge,  fun,  fringes,  anrl  aUive-  ; 
aveiage  ptiy  commensurate  with  ex|)e-  | 
rience.  We’ll  answer  all  inquiries.  Box  j 
620,  E4litor  &  Publisher. 

REPORTERS  WANTED 
Morning-afternrKin  combination  neeils 
re|>ortets  for  cityside  nn<l  state  office 
oi>erntions.  Day  and  night  shifts.  .Ag¬ 
gressive  and  effectual  enlitorial  view- 
|K>int.  Check  our  scale,  conditions  anil  ! 
fringes  \vilh  anylsHly  of  comparable 
size.  Call,  or  write  Eugene  Martin. 
Executive  Erlitor.  Tel.  (203)  754-0141, 
The  Waterbury  Repulilican  anrl  Amer¬ 
ican,  389  Menriow  St.,  Waterbury, 
Conn.,  06720. 

SOLID  OPENING  for  goo<l  wire  man 
and  assistant  to  city  editor.  Fine 
chance  for  advancement.  CJood  cc»n- 
munity.  Give  background.  Shaw  News- 
pa|H*rs,  A.  V.  Lund,  General  Mgr., 
Dixon,  Illinois  61021. 


SPORTS  WRITER-DBSKMAN;  Ohio 
daily:  ex|>erience  re<iuire<l.  Send  details 
first  letter.  Box  616,  Editor  &  Pu^ 
lisher. 


Free  Lance 

WRITERS,  ARTISTS  for  assignments 
for  rommerrial  publications.  Eiditor, 
Box  SHO,  No.  Hollywood.  Calif.,  916(13. 


_  laXPJ^WTEU 

Offset  Printing  Consultant 


OFFSET 

PRINTING 

Consultant 


y 


NEWS  EDITOR  This  is  the  ^2  si>ot 
in  13-maii  department  a.m.  daily*  Ex¬ 
cellent  (i|t)M>rlunity  for  a  man  with 
maturu  new?>  judgment  -  ability  to  su¬ 
pervise  «*lfort.s  ot  uther  people-  ability 
to  write.  l  or  appointment  to  discuss  it  ' 
in  lUoail.  call  Krank  Perretta,  Oneonta 
(N.Y.  I  Star.  (AC  6n7  (  t:‘>2-loo»'. 

COPY  EDITOR,  ('hart  Area  2.  fast- 
gr<»wing  7-ilay  suburban  <laily.  Excel¬ 
lent  salary,  fringe  lienefits;  i>ermanent. 
Box  616.  Kditor  &  Publisher. 

EDITOR  for  l>i-weekly,  Zi>ne  2.  Write 
primarily  features:  du  rewrite,  layout 
and  makeup.  J-*legree  require*!.  Prefer 
Army  exiK*rience  and  l»elo\v  age  35. 
Starting  pay  $9.65u.  Send  resume  to  '  ' 
Box  630,  E<litor  &  Publisher. 

OVER  $9,000-A-YEAR  TO  START  if 
you  are  a  journeyman  reporter  with 
five  years’  ex|»erience  on  a  daily  of 
comparable  size.  We  have  an  immediate 
oi>ening  for  general  assignment  re- 
iMirter.  73,000  circulation,  evening  daily, 
35-hr.  week,  excellent  working  condi-  i 
f'ons  and  a  fine  community.  Send  re-  1 
sume  including  e*lucational  back-  | 
grouml,  exiierience,  present  salary  and  j 
references  to  Box  636,  Editor  &  Pub-  i 
lisher.  ' 

MAJOR  COMPANY  seeks  college 
graduate,  minimum  3-5  years*  experi-  ' 
enco  in  publications  e<liting  and  pro- 
<luction.  to  assist  e<litor  of  bi-monthly,  j 
Chicago-based  employee  newspaper. 
Must  also  Ite  able  to  assist  in  a  variety  | 
uf  public  relations  and  employee  in-  | 
formation  activities.  Send  resume  and  I 
salary  requirement  to  655.  &litor  | 

&  Publisher.  An  Equal  OpiH>rtunity  ! 
Employer. 


with  the  sales  company 
of  a  large  newsprint 
and  pulp  manufacturer. 
Experience  in  offset 
printing  required.  Sal¬ 
ary  commensurate  with 
qualifications.  Liberal 
and  extensive  fringe 
benefit  program. 

All  replies  handled  in 
confidence.  Our  em¬ 
ployees  know  of  this  ad. 

S«nd  detailed  resume  to: 

BOX  400 

EDITOR  &  PUBLISHER 
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HKI.I*  W  ANTKI) 

(tp^ralnrs-Miirliinists 


IM.MKIHATK  OI’KMNC  f..r  .-..nil.ina- 
tinfi  I/inntyi>o  ()|*oratnr  aiit)  Fl(M»r  Man 
in  plant --ji»hs.  a<l>.  stiaiy^ht 

inatt»*i'.  l’ni«»n  up  hnnr.''. 

MlTiifnuni  >*5. To  hr.  WimmI  liiv»T  Jo\n- 
nal.  It‘*\  lol.  \No«m1  Ijivor,  Illinois 


STATK  AGENCY  net^ls  Process  ('amera 
Or>erator  with  exr>erience  in  line,  half 
Ume.  and  continuous  tone  work.  Indi¬ 
vidual  must  have  sui>ervisory  capabili¬ 
ties.  Salary  commensurate  with  experi¬ 
ence.  Send  complete  resume  to  Person¬ 
nel  Office.  P.O.  Hox  ITOS,  Cheyenne, 
Wyo.  S2001. 

MACHINISTS  SITCATION  OPEN, 
niirht  side.  Ontact  James  P.  Haga, 
Comi»osinK  Room  Foreman,  Canton  Re¬ 
pository,  Canton,  O^hio  41702.  (216) 

4.'>4-5611. 

AH  FLOOR  AD  OPER  ATOR— Per- 
m.anent  position  in  (^dwardsvilUs  Illi¬ 
nois,  city  of  11.000  with  university 
near  St,  Louis.  Day  work.  37^2  hour 
week,  gofKl  frin^re  l»enefits.  Scale 
$144.75  now,  to  $150. 3S  on  July  1, 
lOO**.  For  more  information,  write 
<).  I).  RfKlerick,  Lindsay-Schaub  News- 
pa|>ers.  Box  7^0.  Decatur,  111.,  62525. 

TTS  PERFORATOR  OPERATOR 
needled  for  daily  newQ>aper  in  Chart 
Area  2.  Should  be  capable  of  maintain¬ 
ing  a  minimum  of  60  w.p.m.  Above- 
average  pay  and  benehta.  Box  373, 
Editor  &  Publisher. 


CLASSIFIED 

Ailvertisinf!  Rates 

••SITUATIONS  WANTED" 

I  Payable  with  order  I 

times  90c  per  line,  per  issue 

times  $1.00  per  line,  per  issue 

times  $1.10  per  line,  per  issue 

time  >1.20  per  line,  per  issue 

Count  five  average  words  per  line 
3  lines  minimum 
(No  abbreviations) 

Add  50c  for  box  service 
Air-mail  service  on  box  numbers  also 
available  at  $1.00  extra. 


Do  not  send  irreplaceable  clippings, 
etc.  in  response  to  ‘help  wanted' 
advertisements  until  direct  request  is 
made  for  them.  E&P  cannot  be  re¬ 
sponsible  for  their  return. 


DISPLAY— CLASSIFIED 
The  use  cf  borders,  boldface  type,  cuts 
or  other  decorations,  changes  your  classi¬ 
fied  ad  to  display.  The  rate  for  display- 
classified  is  $2.75  per  agate  line — $3S.^ 
per  column  inch  minimum  space. 

•'ALL  OTHER  CLASSIFICATIONS" 

4-times  $1.35  per  line,  per  issue 

3-tim?s  $1.45  per  line,  per  issue 

2-limes  $1  55  per  line,  per  i'siie 

1-time  $1.65  per  line,  per  issue 

DEADLINE  FOR  ADVERTISING 
Tuesday,  4:30  PM 

Box  numbers,  which  are  mailed  each  day 
as  they  are  received,  are  valid  for  1-year. 


Editor  Publisher 

8S0  Third  Ave.,  N.  Y.,  N.  Y.  10022 
(AC  212)  Plaxa  2-7050 


w.WTKi) 

i^ppralurs-Marliinists 

LINOTYPE  OI'ERATOR 
M«»vt‘  up  to  ii  rjiioer  and  not  just  a 
job.  Join  Ohio's  U'st  newspaper  pro¬ 
duction  tram  in  the  state’s  most  moti- 
ern  plant  .  .  .  an  o|K»n  shop  where 
ability  is  the  only  limit  to  your  ad- 
v;incement.  ('onlact  (iene  Yohn,  The 
Jouinal.  Lorain.  Ohio  -11052. 

LINOTYPE  (yPERATOK  for  suburban 
weekly,  non-union  shop.  Small,  effec¬ 
tive  organization  in  suburban  Buffalo. 
Secure  position.  Job  work  and  straight 
matter.  The  Amherst  Bee.  Williams- 
ville,  N.Y.,  14221.  (AC  716)  632-4700. 

SERVICE  TEC’HNICIAN  for  Linofilm 
equipment.  Ex|>erienred  technician  de- 
sirc^i,  will  consider  individual  with 
strong  electronics-mechanical  back¬ 
ground  to  train.  Top  benefits.  goo<l  pay, 
excellent  opiKirtunity  to  grow  with 
progressive  company  in  the  Dallas- 
Fort  Worth  area.  Send  complete  re¬ 
sume  to  Roliert  M.  Johnson.  News- 
Texan,  Inc.,  P.  O.  Box  1348.  800  Ave¬ 
nue  H,  East,  Arlington.  Texas  76ol0. 

PHOTON  OPERATORS — Fast-growing  ’ 
3-machine  commercial  shop  nee<l8  pro¬ 
duction-oriented  “take-charge**  individ-  , 
uals  to  expand  operation.  Write  Box 
■  67,  Teaneck,  N.  J.  07666. 

HEAD  MACHINIST  for  night  shift. 
Good  wages,  fringe  benefits  and  retire¬ 
ment  plan.  Opportunity  for  right  man 
Zone  2.  Box  96,  Eklitor  &  Publisher. 

LINOTYPE  MACHINIST 
EIxperienced.  Elxcellent  opiiortunity  for 
strong  supervisor.  Top  salary  and  bene¬ 
fits  to  right  man.  All  applications  con¬ 
fidential.  Zone  2  daily  newspaper. 
(ITU).  Write  Box  354,  Editor  &  Pub¬ 
lisher. 

MACHINIST  for  21-machine  daily 
newspaper  in  Chart  Area  2.  Should 
have  knowledge  of  TTS  and  Perforator 
Units.  A l>ove- average  pay  and  benefits 
with  opportunity  to  become  head  ma¬ 
chinist  for  right  man.  Box  352,  Editor 
&  Publisher. 

LINOTYPE  OPERATOR,  Model  36. 
crap  matter,  newspaiier ;  no  job  work. 
Fast-growing  northern  Calif,  small 
daily,  45-mile6  from  San  Francisco  or 
Sacramento.  Good  pay,  fringes,  bene¬ 
fits.  Write  or  call:  Bob  Nashlund,  (707) 
425-4646 — Daily  Republic,  Fairfield, 
Calif.,  94533. 

COMBINATION  MAN  needed  im-  , 
mediately  for  prize-winning  offset  ' 
daily.  0|>en  shop.  Machine  and  floor  { 
work.  Scale  $5.40  per  hour.  Contact: 
Mechanical  Supt.,  Fairbanks  Daily 
News-Miner,  Fairbanks,  Alaska  99701. 


-  Storpotypers 

IMMEDIATE  OVKSINGS  for  Roll  Web 
OHs€*i  pressmen  and  oi)enitors — day  or 
,  night.  212  AX  7-1058  or  516  LY  .*5-6034. 

P  R  E  S  S  M  A  N 

Permanent  jiosition  on  4  unit.  2-color 
.'•^(•ott  letterpress  for  man  with  5-6 
years’  experience,  flood  pay  *»nd  l>ene- 
fit^.  Fine  .'Southern  community.  Reply 
B(»x  590.  t^litor  &  Publisher. 

PKESSMAN-STEREOTYPER:  Due  to  a 
retirement  and  a  need  for  an  additional 
situation  two  situations  are  available  on  | 
the  night  shift  for  combination  press-  ' 
stereo  journeyman.  Work  in  a  motlern  | 
air-conditioned  plant.  Six  Goss  headliner 
presses  print  our  47M  morning-evening 
circulation.  Scale  $3.87  i>er  hour;  Feb. 

1,  1968.  S3. 98  |>er  hour;  August  1.  1968. 
$4.08  per  hour.  Company-paid  life  in¬ 
surance,  sick  lienefits,  hospitalization  , 
and  major  me<lical  insurance.  Excellent 
pension  plan  and  1il>eral  vacation.  Con¬ 
tact  Wilbur  Lehman.  Foreman.  Journal 
and  Courier,  Lafayette,  Indiana  47901. 

PROGRESSIVE  SUPERINTENDENT 
for  pressroom  of  daily  and  Sunday 
.Atlantic  Sealioard  newspaper.  Will  of¬ 
fer  excellent  pay  and  real  resiionsibil- 
ity  to  a  leader.  35-50,  who  knows  let¬ 
terpress  from  ground  up  but  could 
shift  gears  into  offset.  Personnel 
handling  is  imix>rtant  part  of  job.  ! 
Write  Box  60,  &litor  &  Publisher.  i 


IIKLI"  WANTKI) 


GENKK.Mi  FOR  EM. AN  for  engravjng 
dcp.'irt  niciit  of  met  roiKilitai*  evening 
;ind  Sunday  new.'^psuKM’.  Chart  .Area  5. 
S«*nd  ctmiplete  re'^ume  with  first  letter. 

I  Write  Box  615,  Editor  &  Puldisher. 

j  MECHANICAL  SUPERINTENDENT'S 
'  position  available.  Should  be  a  good 
working  sut>ervisor  with  ITU  card, 
i  Practical  knowledge  and  experience  in 
I  all  mechanical  departments  necessary. 

I  We  nee<l  a  man  who  can  sui>ervise  and 
,  coordinate  the  composing  n)om,  stereo¬ 
type.  anti  pressroom  of  a  me<lium-size 
California  daily.  Shoultl  be  able  to  pro- 
rnt>t(i  efficiency,  tlepentlability,  and  cut 
costs  in  the  mechanical  departments. 

I  Good  working  conditions.  Write  full 
I  det.ails  of  exi>erience.  background  and 
:  references  to  Hox  555,  Etiitor  Si  Pub- 
[  Usher. 

WE  NEED  A  GOOD  MAN  with  a 
thontugh  knowletlge  of  all  composing 
rtMUM  ojKM’ations  to  be  foreman  of  an 
ITl  hot-metal  shop  at  a  Zone  3  me¬ 
dium  circulation  daily  new8pai)er.  Ex¬ 
perience  as  foreman  or  assistant  pre¬ 
ferred,  but  not  mandatory  if  you  have 
the  necessary  background,  knowletlge 
and  ability  tt>  dti  first-class  job.  Ex¬ 
cellent  salary  anti  fringe  Ixmefits. 
Write  in  ctmfideiice  to  Hox  575,  E<litor 
&  Jhiblisher,  giving  complete  resume 
of  past  experience  anti  references. 

EXPERIENCED  PRINTER  for  small 
commercial  print  shop.  Equipment  in¬ 
cludes  10  X  15  offset  and  10  x  15  plat- 
ten.  Offset  and  letterpress.  Bindery, 
make-up  experience  necessary.  Ely 
Daily  Times,  P.O.  Box  1139,  ETly, 
Nevada  89301. 

MECHANICAL  SUPERINTENDENT- 
Desirable  r>o8ition  available  to  a  good 
working  suiiervisor.  with  practical 
knowledge  of  all  departments  including 
new  typesetting  and  press  work  meth* 
wis  and  equipment.  We  need  an  ITU 
man,  capable  of  promoting  efficiency 
anti  dependability,  who  can  supervise 
and  coordinate  composing  room,  stereo- 
tyi>e  and  press  room  of  modern,  grow¬ 
ing  midwest  daily.  Elxcellent  pay  nnd 
working  conditions,  pleasant,  modern 
city.  Write  full  details  of  exjierienre. 
background,  references  to  Box  1912. 
Editor  &  Publisher. 

PRINTING  PLANT  MANAGER  (in 
South).  Front-to-back  exiierience.  (jood 
salary,  benefits:  share  profits,  gains, 
etc.  Box  165.  Editor  Si  Publisher. 

CTfALLl^GING  POSITION  for  top- 
notch  printer  experiencetl  in  ad  layout 
and  t3rpographicaI  markup  of  copy  for 
composing  room.  Supervise  ad  alley 
to  secure  attractive  ad  setups.  Splendid 
ultra-modern  hot-metal  plant;  small 
city  daily.  Union.  Write  for  full  de¬ 
tails.  giving  your  age  and  qualifica-  | 
tions  to  Fred  J.  Kern,  News-Democrat,  j 
Belleville.  Illinois  62222.  Thank  you.  | 
FLOORMAN  or  all-around  printer  i 
needed  for  small  daily  in  S.E.  Kansas.  I 
Will  accept  %  trainee.  Write  or  call: 
Jim  Cooper.  Publishing  Enterprises. 
Inc.,  300  W.  Second,  Hutchinson,  Kans., 


Puhliv  Rplalions 

NEWSMAN  WANTED  Must  Ik*  jour- 
.'lalism  graduate  with  t*xperi«>ncc  in 
;  newspaiier,  radio  or  tv  new.s  field,  to 
I  till  an  n|iening  in  Sacramento  office  of 
west  coast  utilities  ]»ublic  relations  de- 
parlrnent.  Internal  and  e\t<‘rnal  news- 
'  work:  job  iM  rmanonce:  «*\celle!it  work- 
j  ing  conditions  and  benefits:  could  lead 
to  executive  iKisition  with  coinjiany. 

I  l*U*ase  submit  resume  of  <*ducational 
and  business  ex|K*rience.  together  with 
name,  age,  address  and  t^T•ph^^ne  num- 
Ik'I*.  to  H-)\  611,  Editor  S:  Publisher. 

UELATIDNS 

Deeix?  lV:  (’o..  ina.!or  manufacturer  f»f  , 
f.'irm  and  industri.al  tractors  and  tHpiip- 
ment,  fukkIs  pres.s  r<*I.Mtions  assistjint. 
Follege  plus  sidid  n(*\vs  background  aial 
feature  writing  ability  rc^quired.  Hus- 
iiiess  n«‘ws  orientation,  some  knowl«*dge  j 
of  photography  and  layout  helpful.  I'le- 
fer  man  ;d»out  3o  for  job  h€*avily-ori- 
ef.tinl  toward  corp<>rate  pres.s  relation.s 
and  feature  writing.  Send  <iualifica-  i 
tions.  sample.s  of  work,  .and  salary  n*-  I 
(piir«*menls  In  coiifidenc'e  to:  (borge  F. 
Neiley.  Dir.  Public  Relations,  Deere  & 
Fo..  John  DtKoe  Roa<l.  Moline,  Illinois  ' 
612»»5  (.An  Kqual  ()p|K»rlunity  Em- 
ployerL  i 


im:hs(i\nki.  availaiu.e 


.MS  3  YEARS'  TEAf’HING,  15  years* 
professional  experience,  reiiorting.  edit¬ 
ing,  photography,  PR.  Consider  leach¬ 
ing  and  'or  PR.  Hox  619,  Editor  Sc  Pub¬ 
lisher. 


.iilniinistrativp 

MIDWEST  rONSUI^TANT,  memlier  of 
daily  group’s  executive  stafT,  available 
on  continuing  low-cost  basis  for  small 
daily  newspapers  and  w’eeklies  through¬ 
out  the  ILS.  20  years*  experience  in  all 
I  phases  of  newspaper  work.  If  you  don't 
i  feel  your  pa|)cr  in  earning  the  profit 
it  shouhl,  write  to  Hox  .520,  Rlitor  & 
I’ublisher. 

NEWSPAPER  M  ANAGER  (or 
sistant  on  larger  operation),  adaptable 
and  flexible  to  any  assignment,  (’apable 
j  of  specialization  in  circulation,  produc- 
I  tion  and  other  departments.  Will  instill 
vitality  and  improve  morale,  select  and 
tniiii  personnel.  Proven  record  of  sue- 
I  cess.  Resjiected  an<!  well  known  in  the 
!  industry.  .Available  /X.N.P.A.  interview 
or  ;is  desired.  Hox  553,  Editor  &  Pub¬ 
lisher. 

AD  MANAGER  Southern  small  dailies, 
wtH'klies  19  years  -9  offset.  45,  HJ  de¬ 
gree.  (9P.H  332-4  149. 

EDITOR,  youthful,  experienc<Ml  in  all 
phases  of  newspaper  publishing.  Will 
consider  managing  e<litor's  iiosition  if 
circumstances  satisfactory.  Presently 
employed  in  executive  news  capacity. 
Hox  460.  Editor  Publisher, 

SI’Fl  K.'^SFt'l.  business  and  advertising 
«xe(ini\e  >eeks  challenging  assignment 
as  Puldisher  and  or  Business  and  Ad 
Mariager  of  daily,  preferably  in  Idaho, 
Montana  or  Wyoming.  Presently  dis¬ 
posing  of  ownership  of  well  regarded 
l-.\  .'luency.  H.'ickground  includes  sub- 
\  slant  ial  newspaper  «*xperience.  Ho.x 
6'  Editor  A*  Publisher. 

'r(*P  MANAtiKMKNT  or  Assistant 
Publishei’  foi'  olf'^tU  jd.Mnt.  Kxp<'ri»  !>ce<l 
in  editorial,  business.  pnMluction.  ad¬ 
vertising,  promotion:  (’an  handle  entire 
Operation.  Box  62s,  Kqiitor  &  Puldisher. 

AD  MA.NAGER  Assistant  Publisher, 
sm;ill  daily.  lUH'ds  greater  challenge, 
opportunity  in  advertising  or  general 
rtianagement .  Excellent  revenue  growth 
record:  also  medium  daily  e\|Krience. 
J-grad,  3s.  family;  community  worker. 
South  only.  Hox  615,  Eiitor  Pub¬ 
lisher. 

NATIONAL  REP  MANAGEIi-Ad  Di¬ 
rector.  Rep..  N.Y.  daily;  medium  daily 
i  and  wt'»*kly  ex|K*rience,  natiofial  and 
i  retail.  Will  rilocate  south  or  far  west, 
j  .\vail.Mble  .\NP.\.  Box  619,  Editor  & 
I'uiilisher. 


i  arloipnists 

LIBERAL  editorial  cartoonist  with  J- 
degree  and  professional  art  training 
s€»eks  permanent  position.  Portfolio  and 
resume  on  re«|uest.  Hox  547,  (klitur  & 
Publisher. 


ADI)  IMPACT  to  your  editorial  page. 
Experiencetl.  able  cartoonist — moder¬ 
ate  lil)oral — available  summer,  U.S., 
Canada.  Hox  566,  Editor  &  I’ublisher. 


('irciilaliini 

REPORTED  TO  BE  one  of  the  better 
circulation  men  in  the  Country,  whose 
experience  provides  capabilities  for  as¬ 
sistance  to  management  in  other  areas. 
Recommendation  from  current  and  pre¬ 
vious  employers  Reasonable  notice  re- 
quiretl.  Available  for  interview  at 
A.N.P.A.  or  elsewhere.  Box  427,  Editor 
Si  Publisher. 

CIRCULATION  MANAGER  or  as¬ 
sistant.  2o  years*  exi>erience  on  metro 
and  weekly  covering  all  phase.*?  of  cir¬ 
culation.  Family  man,  43,  Strong  on 
ORGANIZATION.  P  R  O  .M  O  T  I  0  N, 
SERVICE.  COLLECTIONS  and  AD¬ 
MINISTRATION.  Write  Box  587,  Edi- 
t<»r  &  Publisher. 
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i.irvulatiint 

KEY  MAN  on  major  metropolitan 
newspaper  desires  to  relocate.  Resume 
on  re<iuest.  Box  539,  Editor  &  Pub¬ 
lisher. 

CIRCrLATION  MANACKR  or  as¬ 
sistant  :  U>  y€‘ars’  cxi»erience,  suburban 
dail.v  and  rnelro  It&S.  covorinK  all 
phases  of  circulation  and  promotion. 
Slronvc  on  “Idttle  Merchant.”  Adult 
Dealer,  J^ervice,  Collection,  and  Ad¬ 
ministration.  MarritsI,  34.  Will  re¬ 
locate.  liox  0;»2,  Editor  &  Publisher. 

VERY  CAI*.\BRK  CM  desires  change 
to  more  challen^'inj;  position.  Thoroujth 
knowltMliie  in  all  phases.  A«e  42,  mar¬ 
ries!.  15  years’  ex|>erience.  Box  627, 
£<litor  &  Publisher* 

DISTRICT  MANAGER.  8  years’  MK&S 
experience,  would  like  to  relocate  with 
pr(^^rressive  pa|)er  that  wishes  to  in¬ 
crease  circulation.  Excellent  references. 
Prefer  Zones  5-7-8-y.  Box  639,  Editor 
&  Publisher. 

YOUNG  MAN,  past  daily  CM  and 
present  CM  c.f  Jaive  weekly  wants  to 
chanKO  to  the  northwest.  Record  of 
haid  work  and  success:  familiar  with 
all  phases  of  progressive  circulation, 
daily  and  we«‘kly.  ConsUler  any  i>osition 
with  opportunity  to  progress.  Box  612. 
Editor  &  Publisher. 


ihsplay  .itlverlisin^ 

ag(;res.sive  space  salesman. 

2>^,  wi.she.«  to  rel<K*ate  in  Areas  1,  4,  s 
or  Major  New  York  daily  experience, 
display  and  classifinl:  s|H*cialty  new 
business ;  excellent  layout  ami  copy 
e\|»erience.  Box  631.  Editor  &  Pub¬ 
lisher. 


!  WOMEN'S  NEWS,  features,  cultural  1 
j  topics,  reviewing?  Just  as  good  with  ' 
I  general  assignments,  too.  If  you  need  a 
I  woman  who  has  learne<l  from  years  of 
experience  to  write  with  style  and 
tiair,  keep  me  in  mind.  Box  582,  Editor 
&  l’ul)lisher, 

I  NEED  REPCmTER-PHOTOGRAPHER 
lor  your  weekly?  Canadian  Journalism 
student — extensive  experience  on  dailies 
and  weeklies — available  after  gradua¬ 
tion  in  May.  Qualifications,  references, 
clippings  given  on  request.  Box  589, 
Editor  &  Publisher. 

VIETNAM  VETERAN  free-lance  cor¬ 
respondent  and  combat  photographer 
seeks  new’  assignment  in  war  zone, 
bleal  for  s|>ecial  coverage,  plenty  of  top 
copy  and  pix.  Box  5S6,  E<litor  &  Pul^ 
lisher. 


C0I*Y  EDITOR.  43.  on  rim  of  major 
metni  daily,  seeks  |»ermanent  job  in 
.\rea  5.  Box  617,  Editor  &  Publisher. 

A\  EDITORIAL  WRITER  PAGE  ' 
EDITOR  seeks  hard  work,  long  hours, 
heavy  res|H>nsibiiities,  broad  sctipe.  And  , 
high  pay.  W<»ith  it!  Kxperiencc-^l  "pro,”  ; 
with  .\inerican  history  M.\  iind  a  l«an,  • 
pungent  style.  For  clips,  write  Box  629, 
Editor  &  Publisher. 


PRIZE-WINNING  REPORTER,  experi¬ 
enced  in  politics,  government  and  gen¬ 
eral  assignment,  seeks  news  job  in 
Washington.  D.  C.  Top  references.  Re¬ 
ply  Box  491,  E<litor  &  Publisher. 

LET  ME  BRIGHTEN  YOUR  PAPER 
w’ith  sparkling  layout,  sharp  heads, 
clever,  skil)e<l  news  presentation  ;  15 
years’  experience.  Available  April  15. 
(I’m  a  gal).  Box  543,  Editor  &  Pub¬ 
lisher. 

PUHLICATION.S  EDITOR.  WRITER; 
Some  travel.  Degree.  Marrie<l.  13  years' 


I  NEW'SMAN,  29,  J-sch(x>l  graduate, 
five  years’  exi>erience,  desires  challeng¬ 
ing  job  w’ith  daily  in  metropolitan  area. 
Strong  on  feature  work.  Wire  service 
experience,  Chicago;  also  daily  and 
weekly  experience.  Single,  military 
service  coni|>lete<L  Prefer  general  as-  ^ 
signment  or  beat.  Go  anywhere.  Box 
574,  Editor  &  Publisher. 

FORMER  MANAGING  EDITOR  of  top 
10  college  daily — public  alTairs  writer 
and  managing  eilitor  of  small  town 
ilaily  6  years  .  .  .  now  deskman  for  top 
10  metro  .  .  .  seeks  key  newsroom  job 
in  Zone  5  or  2.  Strong  on  layout,  staff  ; 
ilirection.  Family  man  :  sul>er.  Box  571,  < 
Eilitor  &  Publisher,  j 

UNIVERSITY  GRADUATE 
Several  years’  news  experience,  seeks 
reporting  or  desk  opportunity.  Any  I 
area  ci>nsi<lcreil.  All  replies  answereti. 
Box  6."i>,  Eililiii’  &  I'liblisher.  I 

I  JUNE  J-GUAD,  marritnl.  3.0  in  Major, 

!  seeks  general  assignment  {Hisition  on 
ilaily.  Prefer  west  coast  from  San 
Francisco  north,  or  coastal  New  Eng-  j 
land:  other  locations  considered.  Exi>e-  I 
rience  in  wire  and  newspa|)er--some  I 

I  radio.  Box  576,  Editor  &  i^uhlisher.  | 

MUSIC  CRITIC  seeks  position  with  ma-  I 
jor  metro  daily.  Experienced  interview-  j 
er;  also  layout  anil  makeup.  Advanced 
degree.  Box  602,  Eilitor  &  Publisher, 

GAL  FEATURE  WRITER,  excellent 
backgiiuind  Society,  general  news,  in-  i 


i  Y()UN(i  WRITER  (27)  with  newspa- 
I  i>er.  wire  service,  magazine  anil  public 
I  relations  ex|»erience  desires  chalK  nging. 
fulfilling  piisition;  photography  extieri- 
ence.  Ttip  references.  Bi>x  609,  Eilitor 
&  Publisher.  Please  «>nly  a  real  chal- 
leng* . 

SUMMER  EMPLOYMENT  w;inleil  by 
young  female  J-instriictor,  Writing,  re- 
I>orting.  Limited  experience  but  haul 
worker.  GiSHl  references.  M A-Jiuirnal- 
ism,  English.  Pre.sently  Zone  7  :  will 
reliicale  for  summt  r.  Box  611.  I-Miiijr 
&  Publisher. 


MALE,  2'^,  to  start  in  TV  news  docu¬ 
mental  ies;  2  years*  iie\vsp;i|>er  reiHul- 
ing.  plus  one  railiii  iliiciinieniary. 
(ioveriiment.  Box  621.  F^ilitor  &  Pub¬ 
lisher. 


REPORTER-EDITOR  on  fine  small 
,  ilaily  seeks  newspa|>er  or  iitht  r  writing 
!  ji»l)  in  .Area  9  .  .  .  a  pi’islucer  whi)  can 
I  write,  with  samples  tti  pmve,  incluiling 
I  majiu'  sales  tii  quality  national  maga¬ 
zines.  Salary  ciunmensurate  with  abil¬ 
ity.  Box  617,  Elitiir  &  Publisher. 

'  AVAII.AHLK  JUl.Y  1.  t<.|,-(1iKhl  siK.its 
writer,  KxiH*rienceil.  employeil :  know 
I  la.viuit  :  haiiilli-  any  siuirt.  B.A,,  mar- 
i  rltsl.  Box  621,  Eilitor  &  Publisher. 


Pressmen  -  Stereotrpers 

STEREO  SUPEIL  FOREMAN 
17  years’  newspai>er  exi»erience.  Age 
3’*.  Familiar  all  phases  color  work. 
Supervisory  training  and  experience. 
Desire  to  locate  in  Area  8  or  9.  Box 
529,  Eilitor  &  Publisher. 

PRESSROOM  SUPERINTENDENT, 
family  man.  age  41—22  years'  press¬ 
room  and  stereotype  experience  on  let¬ 
terpress.  Box  79.  Editor  &  Publisher. 

PRESSMAN,  experienced  on  Goss 
Headliner,  desires  job  in  combination 
shop.  Completely  competent  in  all 
phases  of  press  and  stereotytie  work. 
Charles  Groleau,  Box  85,  Mulberry, 
Indiana  46058. 

PRESSMAN-STEREOTYPER,  age  50, 
experienced  on  Goes.  Hoe  and  Duplex 
presses:  foreman  and  superintendent 
for  20  years.  Prefer  straight  press 
work,  but  will  accept  foremanship  or 
superintendency  of  combination  shop. 
Good  color  man.  Have  union  card.  Box 
69,  Eklitor  &  Publisher. 


MECHANICAL  SUPERINTENDENT 
or  Comiiosing  Room  Foreman.  Age  38, 
family  man;  2  years*  college;  20  years* 
practical  experience  in  newspai>er  and 
commercial  printing.  Capable  of  pro¬ 
moting  efTicienoy  and  dependability. 
Zone  5  desireil.  Box  581,  tklitor  &  Pub¬ 
lisher. 


Free  Lance 

FREE-LANCE.  Alaska,  Anchorage;  as¬ 
signments  or  stringer;  10  years*  e.\i>eri- 
erice  includes  news,  s|M>rts,  features. 
e<litoriais.  photos.  First  assignment  on 
speculation.  Box  631,  Eilitor  &  Pub¬ 
lisher. 


exiierience:  e<lucation,  industry,  com-  ter\  ievvs,  e<litorial.  Hy-Iined  Sunday 
mercc.  Photography.  Samples,  refer-  magazine^  features.  M..\.  1  oiitical 
ence.s  available.  Box  549.  Eilitor  &  Pub-  Science.  S«ks  job  N  Y  ^  •  ‘»r  vicinity. 


EXPERIENCED  COLLEGE  JUNIOR 
seeks  summer  employment  in  trade  pub- 
licatiiin  or  relate<l  field.  Seven  years* 
newspaper,  house  organ,  college  pub- 
licntiiin  experience.  Zone  2.  Box  546, 
Eilitor  &  Publisher. 

DRAMA  CRITIC  with  British  and 
American  l>ackgrounil  seeks  metro  slot: 
also  rejKirting  anil  news  layout  exi)eri- 
ence.  Box  536,  Eilitor  &  Publisher. 

DESKMAN,  versatile  news-e<litor-tyi)e. 
now  on  100,000  a.m.  Sharp  layouts, 
editing,  heails,  pix,  news  judgment, 
('omposing  roitm  rapport.  Lilieral  Arts 
degree,  Meilill  MSJ.  Nineteen  years’ 
experience.  Available  July.  Resume. 
Box  527,  Eilitor  &  Publisher. 

SPOItTS  WRITER,  25,  ready  for  ele¬ 
vation.  Prefer  Zone  9  daily.  Box  556, 
Eilitor  &  Publisher. 

SPORTS  DESK  MAN 
Five  years*  60,000  a.m.  Know  copy, 
heads,  layout;  now  in  PR — want  out. 
Nee<l  60  days.  Box  557,  Editor  &  Pub¬ 
lisher. 

NEF.D  AN  EDITOR  for  your  medium- 
sjzeil  daily?  Sixteen  years*  extierience 
as  reiKirter,  copy  editor,  state  editor,  ; 
city  eilitor,  is  available.  Not  hurting  I 
for  a  job.  Eager  to  put  out  quality  pa-  I 
per.  Can  ilirect  and  teach  stafT.  Am  j 
hard-nosed  but  fair.  Box  362,  Editor  & 
Publisher. 


I  Box  650,  Elitor  &  Publisher. 

j  SPORTS  EDITOR 

Well-traveled,  wants  to  settle  ikiwn  in 
ti)p  area.  Real  e<iiting.  sparkling  lay- 
I  i)ut,  Ihonmgh  knouli*iige  every  siK>it. 

I  column.  Will  c<tnsiiler  spiirts  ci>py  desk, 
j  16  years’  e\|n*ri€nce  excellent  refer- 
j  ences.  ib)\  61''.  KtlitiU'  &  Publisher. 

I  ;:;:-YKAR-()LI)  beginner  wants 

I  chance  in  journalism:  have  B.S.  and 
I  B.A.  degree:  also  3(»  credit  hours  in 
’  jiiuinalism  coursis.  Swk  newspaper, 
PR  or  ailvertising  work.  Box  622.  Eili- 
I  tor  &  Publishtr. 

’  HARDWORKING.  INV ESTUIATI VE 
reporter  with  sidiil  c'diting,  feature 
'  writing,  makeup,  photii  experience.  Re- 
I  turning  C.S.  fnuii  Kunipe.  .Available 
.\ugust.  John  Ri>emer.  Overseas  VV’e<  k- 
ly,  Schillerstr.  19,  Fiankfurt,  (Jermany. 

!  ('OPYWRITER.  2".  olTers  two  years* 
exiierieiico  i>n  metroiwditan  ilaily.  Swk- 
ing  creative  inisition  with  atlvaiwemeiit 
IMissibilitiis.  Prefer  Zones  S  or  9.  but 
will  tM»nsiiler  others.  Bi»x  612.  Eilitor  & 
I'ublisher. 

JOB  as  eilitor  AND  news  i^litiir  of 
small  ilaily,  preferably  in  university 
town  in  Miilwest  iir  East.  B.J.  Exi>eri- 
ence:  idty  hall  repiuter,  sports  eilitor, 
ci>py  ilesk  metn»  paptr.  wire  eilitor 
smaller  paper.  Bi)\  613,  Eilitor  &  Pub¬ 
lisher. 


I  (Pperaiors^Machinisis 

I  TI'S  OPERATOR,  straight  or  tabular; 

I  fast /accurate;  18  years'  in  newspai^r- 
I  trade  plant  field.  Male,  37.  mtirried. 
I  Prefer  day  situation.  Union.  Zone  open. 
I  Box  516,  fklitor  &  Publisher. 


j  Proiluciitm 

I  PRODUCTION  MANAGER  or  Mechan¬ 
ical  Superintendent,  experienced  in  all 
I  phases  of  production.  Under  45  years 
of  .age,  with  18  years’  in  supervisory  ih)- 
sition.  Resume  upon  request.  Box  542. 
Eilitiir  &  Publisher. 

AD  MAN,  4.5,  BJ — 16  years’  display  ex- 
lierience  letterpress,  offset — seeks  inside 
,  priMlurtion  job.  Proficient  layout,  ropy, 
j  related  display  department  W’oric. 
Knows  offset  and  makeup;  also  photo 
lab  developing,  printing,  enlarging, 

!  yeloxing.  Relocate  Calif.,  Oreg.,  Wash- 
1  ington  coast  progressive  daily,  weekly, 
I  after  June  1.  Box  601,  Editor  &  Pub¬ 
lisher. 

PRODUCTION  MANACJER,  experi- 
ence<l  coId-tyi>e.  <lata  pr«>cessing,  etc. 
Now’  Florida.  Early  40*s,  college,  fam- 
I  ily.  Strictest  confidence.  Box  563.  Edi¬ 
tor  &  Publisher. 


HEAD  MACTHINIST  wants  good  posi¬ 
tion  in  progressive  organization.  Good 
on  Elektrons ;  experienced  on  Linotyi>es, 
Intertypes  and  TTS;  familiar  with  com¬ 
puter  operation.  Box  457,  E<litor  & 
Publisher. 

PRESENTLY  HEAD  MACHINIST 
over  11  Linotypes,  4  Auto-setters,  6 
Perforators,  Photons  713-513  and  cap¬ 
able  of  200 ;  experienced  in  mark-up 
an<l  paste-up.  Would  like  work  with 
supervision  in  any  or  all  of  these  fields. 
Box  253,  Editor  &  Publisher. 


Phittography 

'  \\VARI»-WINNING  PHOTOGRAIMIER 
'  with  years’  exiK'rience  and  an  ey<* 
1  for  th«  unusual  seeks  slot  with  photo- 
I  orifiittHl  paper.  Will  consider  magazine 
or  PR  position.  Box  637,  Eilitor  & 
Publisher. 

NEED  ORIENTAL  PICS?  Free-lanc¬ 
ing  photographer  taking  6-week  .South¬ 
east  Asia  trip.  Box  1887,  Agana,  Guam. 

i  EXPERIENCED.  A WARD-WINNINf; 

news  photographer  desires  (Hisition  on 
i  metropolitan  daily.  .Area  seeking 
i  creative  photographer.  Box  623,  Eilitor 
I  &  Publisher. 


I  Puhlic  HelatiiHis 

'  9  YEAILS*  2  TOP  FIRMS;  job  washed 
1  out.  Ex-wire  service,  daily,  suburban 
'  paiiers  as  writer,  e<iitor,  publisher.  Age 
I  40.  PRSA.  Top  references.  Living  Zone 
I  9.  Box  567,  Elitor  &  Publisher. 

I  NEGRO  COLLEGE  GRAD,  marrie*!, 
I  desires  opportunity  in  communications; 

'  currently  editor  of  60.000  Chicago  w’eek- 
ly :  s{>ecialist  in  race  relations  and 
'  community  activities ;  toi>-<lrawer  exec- 
I  utiye.  Require  $18. 000-820. 000.  Prefer 
Chicago  location  hut  will  relocate.  Box 
499,  Elitor  &  Publisher. 

COMMUNITY  RELATIONS  Director 
for  large  public  health  agency — in¬ 
dustrial  e<liting  background  at  NCR. 
creative  w’riting  skills,  BA — desires  in- 
ilepth  communications  iinigram  oppor¬ 
tunity  in  Boston  or  D.C.  area.  Box 
531,  Eilitor  &  Publisher. 


SPORTSWKITER,  5  years’  newspaper 
exi>eri«*nce,  seeks  position  in  research 
field  (does  not  have  to  relate  to  sports 
field  1.  with  ndvancemrrt  possibilities 
and  jiermanency  in  mind.  Steady,  con¬ 
scientious  w’orker,  esiiecially  interested 
in  figures.  Would  like  to  put  this  talent 
to  better  use.  Military  obligation  com- 
I  pleteil  ;  have  college  degree:  single,  age 
!  30.  Would  like  to  locate  in  Baltimore- 
1  Washington,  D.C.  area,  hut  will  con¬ 
sider  nil  offers.  Box  569,  Editor  St  Pub¬ 
lisher. 
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Emotional  Climax 


Ity  Hal  luxrl 

I  KI.KVISIOX  (Iocs  not  need  an  advocate  from  the  nows- 
pajier  industry.  They  are  ))erfectly  rajiahle  of  taking'  care  of 
tli<*ni.<«‘lves.  as  is  olndous.  From  the  vantapre  point  of  the  news- 
))aper  industry.  t(>levision  is  one  of  three  coininunications 
<-ompetitors.  We  graiiple  with  them  for  consumm-  attention 
and  the  adverti.ser  dollar. 

Thes<>  are  ohj(‘ctiv('  challenges.  Howevm'  too  many  news¬ 
paper  (leople  hav<>  developed  a  pathnlopfy  toward  the  medium. 
Thev  have  joined  hands  with,  for  want  of  a  Ixdter  term,  the 
intelliirentsia  in  strikinc:  a  posture  of  cont<'miit.  of  i-idioule, 
Tiow  epitomiz('d  in  the  “wasteland”  charaettM  ization. 

.Since  the  intelli>rentsia  are  th(‘  most  vocal  critics,  a  more 
|•easonallle  pei’sjiective  minht  he  pained  hy  analyzinp  one  of 
their  favorit*'  cultural  jnirsuits,  namely  the  theater. 

.Assume  “Hello.  Holly”  was  poodhy  Hroadway.  would  they 
have  decried  the  theater  a  wa.st«‘lan(l?  .Assume  “I  l»o!  T  T>o!” 
Iiecame  a  one  nipht  you  was.  you  was.  Would  this  have 
hi-oupht  down  the  contempt  of  the  intellectuals? 

Of  couise  not. 

1  tavid  Mi'rrick  had  a  f»'w  flops.  Hid  this  provoke  dispust 
fi'om  the  knowle(lpeahle  that  th<»ater  w;is  impotent?  Of 
cours('  not.  Tlnm  why  the  trumpidinp  about  .Maya  and  Custer 
poinp  off  the  air? 

.A  fantastic  iK'rcent  of  on,  .and  off  Hroadway  shows  are 
mis-lK'potten  and  ill-lM‘potten  theatc-r.  Hut  does  this  tarnish 
“Camelot,”  ‘•Hamh't.”  and  “Mort*  Stat(*ly  Mansions”?  Of 
cour.se  not.  It  just  means  that  the  ci'eative  pi-oces.s  is  toi'tuous. 
Th(‘  Ininpei’  to  ci'eate,  tin*  desire  to  prodvice  is  not  always  nud 
with  the  sym|>athetic  eh  merit  of  pen  ins. 

Hut  they  understand  this.  They  accejrt  this.  The  theater 
is  neither  revihal  nor  held  revoltinp.  Rather-,  the  audience  is 
iratif-nt,  awai-(‘  of  the  fact  that  the  mass  of  theater  is  mediocre 
hut  that  it  is  still  worthwhile.  And  when  blessed  with  penius, 
if  is  a  ti-ansport. 

THIS  IS  A  WONHERFUL  DA'XAMIC. 

.So  why  the  fi-othinp  at  the  mouth,  the  anoplectic  indipna- 
tion  when  t<‘h‘vision  shows  ai-e  Irounced?  Why  do  we  have 
tln-s<‘  catcallinps,  these  judpments  of  contempt  becausr* 
“Hondo,”  “Iron  Hor.se,”  and  “Hundee  and  the  Culhane”  are 
l)oot<‘d?  The  ci-eative  challenpe  for-  ttdevision  is  at  least  as 
preat  as  it  is  for  theater*. 

-And  these  jreojrle  appai’ently  are  havinp  a  difficult  time 
evmi  justifyinp  themselves.  Four  hours  of  football  rioes  not 
count.  A  few  hours  a  week  of  watchinp  news,  or  “Today”  does 
not  count.  It  is  the  other  stuff  that  is  considei-<‘d  so  had. 

W«‘ll  that’s  all  ripht  too.  Everyone  is  entitled  to  his  own 
taste  the  old  lady  said  as  she  kissed  the  cow. 

THERE  IS  AX  OR.IECTIVE  FACT.  The  public  watches 
television  hy  the  millions.  When  they  do  not  like  a  show, 
they  turn  it  off.  If  they  did  not  basically  appreciate  the 
fare,  they  would  tur-ri  off  the  set. 

Hut  peculiarly  enouph,  we  also  are  in  the  business  of  com¬ 
munication.  So  it  (hres  not  make  a  difference  whether  the  first 
or  secotnl  proposition  is  correct.  We,  too,  apjreal  to  the  multi- 
millions  and  basically  the  .same  multi-millions.  Our  readers  do 
rrot  come  from  a  differerrt  univer-se.  People  who  watch  t«‘le- 
vision,  or  listen  to  radio  or  read  mapazines  for  that  matter*, 
also  n*ad  newspapers. 

Emotional  climaxes  do  us  no  pood.  Ther  e  is  a  place  for  that 
artd  this  isn’t  it.  We  have  an  objective  challenpe  with  this 
rrredium,  as  well  as  the  other  two.  And  the  sooner  we  pet  at 
th»‘  business  at  hand,  the  more  effective  we  will  lie. 


Rockefeller 
And  Nixon 
At  ASNE 

Wasiiin(;t(in 

Speakers  .schedirh-d  for'  thi' 
.April  1<)-I!t  m«“etinp  of  the 
.Amei'ican  Society  of  Xewspaper 
Editors  her-<>  include  .Secretary 
of  Stat<‘  Hean  Rusk,  RichartI  M. 
Xixon  and  (lov.  Xelson  Rocke¬ 
feller. 

Repist ration  for-  the  conven¬ 
tion,  itr  the  Shor-ehanr  Hotel, 
will  be  fi'om  10  a.m.  to  .o  jr.nr. 
on  Tuesday,  .April  !<>. 

Hepinninp  the  convention  pr-o- 
pi-arn  Wednesday  moitiinp  arr* 
a  panel  discussiorr  on  the  Hai- 
.Association’s  ci'inre  pirlilicity 
code,  an  addr'ess  by  .Attoi-rn-y 
(ienei-al  Ramsey  C'lar-k,  and  a 
"('ities  in  t’lisis”  panel.  I’ar-ti- 
cipants  in  the  (’iti<-s  panel  ar-e: 
Rolieit  Eilley,  pr-esident  of  Xew 
.Ierse.\-  Hell  Telephone  t'o.;  the 
iwev.  Eeon  Sullivan,  Philadel- 
))hia:  the  Rev.  Edward  (li'oppi. 
Milwaukee,  and  .Sen.  Edward 
W.  Hrooke,  R.-Ma.ss. 

Rusk  will  speak  at  luncheon 
\Vedn(*.sday. 

Repor'ts  and  .A.SXE  business 
ar-e  scheduled  for  Wedrresday 
afternoon,  followc'd  by  a  panel 
on  “Vietnam,”  with  William  P. 
Hundy,  Assistarrt  .Secr-etary  of 
Statt'  for  Far-  Eastern  .-Alfairs; 
Serr.  .1.  Williatrr  Fulhiipht  arrd 
Howard  K.  Srrrith  of  AHC. 

Pairelists  orr  “What  About 
the  (lerreration  (Jap?”  on  Thurs¬ 
day  nrorrtirrp  an*:  H.  .1.  Phil¬ 
lips,  r*<‘por'ter*  for  tin*  Atlmita 
ConKtitiifion ;  Roper*  Rajropor-t, 
»‘<litoi*  of  th«'  I’nivcrsitjt  of 
Micliii/dn  Doilii;  sinper  Joan 
Haez  arrd  Phil  Senras,  editor*  of 
the  Collepe  Press  Service  in 
Washirrpton.  Thursday  mornirrp 
speaker  will  Ire  Hetty  Furness, 
special  assistarrt  to  the  Pr-esi¬ 
dent  for  consumer  affairs. 

Gov.  Rockefeller  will  address 
the  editors  at  lurreheon  orr 
Thursday. 

“Communications”  is  the  aft¬ 
ernoon  panel  tojric  of  Dr.  Ed- 
wai*d  Fisher,  Univer-sity  of 
Notre  Dame;  Richar-d  Salant, 
pr-esident  of  CBS  News;  Paul 
S.  Swensson,  executive  director 
of  the  Newspaper  Fund,  and 
Georpe  Christian,  White  House 
press  secretary. 

Wiv’es  of  menrbers  will  at¬ 
tend  a  reception  at  Hickory  Hill, 
home  of  Senator  and  Mrs. 
Robmt  F.  Kennedy,  from  4  to 
0  p.m.  Thursday. 

Speakers  at  Friday  nrorninp 
sessions  include  Saul  D,  Alin- 
sky,  executive  director  of  the 
Industr-ial  Ar*eas  Foundation; 


Willianr  Buckley  Jr.,  editor  of 
the  \nfiotial  Rerietc,  and  Wil¬ 
lianr  McChesrrey  Martirr  Jr., 
chair*nrarr  of  the  Federal  Re- 
.ser*ve  Board. 

Nixorr  is  the  Friday  luncheon 
spr'akei*.  Addressirrp  the  trreni- 
h(M'S  at  the  bamiuet  that  rripht 
will  be  Liz  Carpeirter*  of  the 
Whiti*  House  staff  arrd  colum- 
rrist  .Art  Hitchwald. 

Hepiitiritrp  Thur'sday  rnorn- 
iirp,  .April  II,  and  continuins 
throuph  the  corrverrtiorr,  .ASXE 
hcadciuarters  will  be  iir  Execu¬ 
tive  .Secrr'tary  Geite  Giancarlo’.s 
suite  at  the  Shor-eharrr. 

• 

Soiitliaiii  Krllousliips 
For  Slinly  Go  lo 

ToliO.NTO 

Five  Camtdiarr  rtewsirairertrien 
have  beerr  awai'ded  Southam 
Fellowships  for  Journalists  for 
a  year*  of  study  at  the  I'ltiver- 
sity  of  Tororrto. 

'I'lre  wirrrter-s  are: 

.\l:tr-cel  He.sjar'diits,  parlia¬ 
mentary  repoiter,  /.('  Ihoit, 
( )ttawa. 

Wari'ert  Gerrar-d.  education 
r-epor-tei',  Toi'iiHtii  (lliihc  and 
Mail. 

Peter  Jackmair,  parliameirtar-y 
repor'ter,  Ollaiva  .foarnal. 

Gar*y  .A.  Oakes,  pitrliarrrerrtary 
r*t“porter.  Toronto  Trlvj/rinn. 

Ib'pinald  A'ickers,  telepraph 
editor',  ('aliiai'ii  HvraUI. 


Her'  reports  on  medicine 
and  science  haveappeared 
in  magazines  as  diverse  as 
Antibiotics  News  and  Harp¬ 
ers,  Family  Circle  and  The 
Reporter.  She's  the  author 
of  “All  About  Heredity.” 
And  she  travels  all  overthe 
country  to  keep  Washing¬ 
tonians  informed  on  medi¬ 
cal  advances. 

Her  name:  Judith  Randal. 
Her  job:  Medical  and  sci¬ 
ence  writer  for  The  Wash¬ 
ington  Star. 

Another  reason  influential 
Washington  reads  The 
Evening  and  Sunday  Star. 


The 

Washington 

Star 
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The  hydraulic  system  of  the  Star  Quadder  is  simple. 


When  the  master  piston  is  depressed,  the  slave 
piston  rises  2'/i  inches.  That  is  sufficient  for  the  Star 
Quadder  to  center  and  to  quad  left  or  right. 

The  precision  contour  of  the  Star  Quadder  cam 
“marries”  the  complex  casting  functions  of  the  machine 
with  quadder  vise  jaw  motion.  Split-second  timing 
is  maintained  line  after  line,  for  years  of 
fool-proof  operation. 

One  pint  of  oil  fills  the  system  and  only  one  hydraulic 
hose  and  two  leak-proof  valves  are  needed  to  run  it. 

No  sumps,  no  pumps,  no  complex  valving.  In  fact 
the  entire  Star  hydraulic  system  can  be  removed  as  a  unit 
and  replaced  in  a  few  minutes. 

Hydraulic  simplicity  is  only  part  of  the  Star  Quadder 
story.  Write  today  for  the  8-page  brochure  with 
all  the  Star  Quadder  facts. 


STAR  PARTS  Co 


SOUTH  HACUNSACK.  NCW  JltSfY 


CHICAGO  •  DENVER  •  LOS  ANGELES  •  KANSAS  CITY.  MO.  •  MINNEAPOLIS  •  MONTREAL 


Indian  on  the  Potomac 


8961  8Ud«a3 


ALBUQUERQUE  TRIBUNE  •  BIRMINGHAM  POST-HERALD  •  CINCINNATI  POST  &  TIMES-STAR  •  WASHINGTON  DAILY  NEWS  •  PITTSBURGH  PRESS  •  EL  PASO  HERALD-POST 
EVANSVILLE  PRESS  •  MEMPHIS  COMMERCIAL  APPEAL  •  CLEVELAND  PRESS  •  COLUMBUS  CITIZEN-JOURNAL  •  DENVER  ROCKY  MOUNTAIN  NEWS  •  KNOXVILLE 
NEWS-SENTINEL  •  MEMPHIS  PRESS-SCIMITAR  •  KENTUCKY  POST  &  TIMES-STAR  •  HOLLYWOOD  (FLA.)  SUN-TATTLER  •  THE  STUART  (FLA.)  NEWS  •  FORT  WORTH  PRESS 
General  Advertising  Department,  200  Park  Avenue,  New  York  City  Atlanta  Chicago  Dallas  Detroit  Los  Angeles  Philadelphia  San  Francisco 


Wauhillau  La  Hay  and  the  Charles  S.  Robbs  during  a  White  House  reception. 


At  age  15  a  slightly  Indian  maiden  (one-sixteenth  Cher¬ 
okee)  Wauhillau  La  Hay  became  society  editor  of  the 
Muskogee  (Okla.)  Daily  Phoenix. 

Today  Wauhillau— a  Cherokee  name  that  translates 
into  Little  Eagle— keeps  an  eye  on  the  considerably  more 
glittering  social  life  in  the  White  House  for  Scripps- 
Howard  Newspapers 

Her  coverage  of  the  First  Family  has  taken  her  to 
state  dinners  where  during  after-dinner  dancing  her 
partners  have  included  the  President  and  Vice  President 
of  the  United  States, 

She  has  covered  the  romances  and  weddings  of  the 
Johnson  sisters  and  has  had  several  exclusives  on  the 
activities  of  Lynda  and  her  Marine  Captain  husband, 
Charles  S.  Robb. 

But  Wauhillau’s  reporting  of  the  First  Lady’s  activi¬ 
ties  have  taken  her  far  from  the  elegance  of  the  White 
House.  On  tours  with  Mrs,  Johnson  in  the  interest  of 
beautification,  she  has  bounced  down  rivers  in  a  rubber 


raft  and  picnicked  on  sand  bars.  She  has  clambered  up 
hills  and  down  hollows  in  Appalachia  where  the  First 
Lady  visited  to  dramatize  her  interest  in  the  Teacher 
Corps, 

Her  beat  also  includes  the  more  dazzling  doings  of  the 
diplomatic  set  and  the  lighter  side  of  Congressional  life 
which  she  reports  in  a  weekly  “Potomac  Patter”  column 
Scripps-How’ard  readers  have  come  to  look  for. 

During  off  hours  Wauhillau  is  an  enthusiastic  cook,  a 
Double-Crostics  devotee,  a  fabricator  of 
fine  needlepoint.  And  a  full-time  tom-tom 
beater  for  the  art  and  culture  of  Indian 
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